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Abstract 
The question of who appropriates the economic rents created by resources and capabili-
ties has remained largely unresolved in strategic management. The aim of this paper is 
to highlight the problem established strategic management theory faces in explaining 
value appropriation, and to propose a framework that addresses how R&C affect bar-
gaining power and value appropriation. While resource-based theory focuses on the 
generation and sustainability of economic rents, the appropriation factor framework 
presented in this paper shows that particular resources and capabilities, termed appro-
priation factors, affect bargaining power, and thus the possibility for economic agents 
of appropriating a larger share of rents. Based on this framework, it is argued that in-
vestments in heterogeneous and immobile appropriation factors that facilitate value 
appropriation through elevated bargaining power can constitute an alternative avenue 
to sustained competitive advantage. 
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Introduction  
Resource-based theory (Caves, 1980; Lippman & Rumelt, 1982; Wernerfelt, 1984; 
Barney, 1986: Dierickx & Cool, 1989; Barney, 1991; Peteraf, 1993; Peteraf & Barney, 
2003) does not acknowledge the full strategic relevance of resources and capabilities 
(Foss & Foss, 2004). This limits our understanding of the effect of resources and capa-
bilities (R&C) on bargaining power and value appropriation. Resource-based theory 
(RBT) is an efficiency-oriented explanation of performance in that it explains the gen-
eration and sustainability of economic rents created by valuable and scarce R&C, but 
not how these economic rents are appropriated by different economic agents (Peteraf & 
Barney, 2003). R&C are conceived of as valuable to the extent that they increase per-
ceived benefits of products sold or lower economic cost of production (Peteraf & 
Barney, 2003). Hence, performance differentials are attributed to R&C that have intrin-
sically different levels of efficiency. In equilibrium, firms with marginal R&C are as-
sumed to perform at break-even while firms with superior R&C can earn economic 
rents (Peteraf, 1993).  
 
R&C have traditionally been defined analogous to productive factors in neoclassical 
economic theory (see Caves, 1980). However, contrary to neoclassical economic theory, 
RBT states that R&C are heterogeneous and immobile (Barney, 1991), and that compe-
tition based on R&C can be subject to uncertainty (Lippman & Rumelt, 1982), for ex-
ample in the form of ex ante and ex post limits to competition (Peteraf, 1993). The pri-
mary consequence of this characterization of R&C and competition is that sustainable 
value differentials may arise in both factor and product markets (i.e. economic rents). A 
second consequence, which constitutes the basis for the argument pursued in this paper, 
is that it will be inherently difficult to identify the nature and size of these value differ-
entials. In other words, economic agents have to make imperfect estimations of the eco-
nomic benefits and costs associated with particular R&C, and identify the most effective 
means, or organization, for appropriating the value differentials once they have been 
identified. It is therefore reasonable to assume that the exact sizes of appropriable value 
differentials are in most transactions indeterminate to the transacting parties. Separating 
appropriation attempts from non-appropriation attempts therefore becomes inherently 
difficult and dependent on the accuracy of the estimations being made. This allows 
agents to engage in appropriation attempts, which do not necessarily put the transaction 
and its associated value at risk. Thus, it is possible to think of competition as an process 
aimed at the appropriation of unprotected or hard to detect value differentials. It is ar-
gued that success in this process is dependent on the ability to estimate the size of the 
focal value differential and implement effective means of appropriating it. Together 
with the structural conditions of the bargaining situation, commonly described in terms 
of differentiation or switching costs, this ability is equivalent to bargaining power, 
which in turn determines the proportion of a given surplus that is appropriated.  
 
While traditional productive R&C determines value creation, the R&C that enable stra-
tegically relevant information or greater organizational control are termed appropria-
tion factors. Like traditional R&C, appropriation factors can, under the assumptions of 
heterogeneity, immobility and uncertainty, be viewed as subject to the same type of 
market failure or mobility barriers that allow traditional R&C within RBT to sustain 
their positive performance effects over time. It is argued that while the effect of differ-
ential switching costs on performance has been extensively investigated, the strategic 



Economic rent and profit  

 2

implications of differential levels of information and organizational control are not 
properly accounted for. Thus, contemporary theory lacks explanatory power on two 
levels; (1) the effect of appropriation factors on bargaining power, and (2) the effect of 
bargaining power on appropriated value.  
 
With the exception of studies investigating the impact of industry structure (Porter, 
1980), intra-firm stakeholders’ bargaining power (Coff, 1999; Blyler & Coff, 2003), and 
game-theoretic approaches (e.g. Lippman & Rumelt, 2003), little is known about the 
mechanisms underlying the bargaining process over economic rents and how these 
mechanisms relate to the main body of research in RBT. This paper highlights informa-
tion and organizational control as fundamental and primary strategic dimensions, thus 
seeking to extend the mainstream notion of R&C beyond efficiency enhancing factors. 
This is not an entirely novel notion, but to the extent that these issues have been ad-
dressed within RBT, it has been from the perspective of posing supplementary condi-
tions for the realization of other types of efficiency-related strategic advantages. For 
example, information has been highlighted as an important factor for identifying strate-
gic resources (Barney, 1986; Makadok & Barney, 2001), and a well functioning organi-
zation has been suggested as a condition for valuable, rare, inimitable and non-
substitutable resources to lead to sustained competitive advantage (Barney, 1994). The 
prime function of the R&C addressed in this paper is not to create economic value in the 
sense that they affect the level of perceived benefit or economic cost of output. How-
ever, they can still have an immense effect on performance, and generate a state similar 
to sustained competitive advantage, if they are positively related to value appropriation, 
and fulfill the criteria of heterogeneity, imperfect mobility, ex ante limits to competi-
tion, and ex post limits to competition (see Peteraf, 1993). 
 
The aim of this paper is to highlight the problem established strategic management the-
ory faces in explaining value appropriation, and to propose a framework that addresses 
how certain R&C, or appropriation factors, affect bargaining power and value appro-
priation. Based on this framework, it is argued that investments in heterogeneous and 
immobile appropriation factors that facilitate value appropriation through elevated bar-
gaining power can constitute an alternative avenue to sustained competitive advantage. 
The paper is structured in eight parts. The next section, or section two, reviews con-
temporary explanations of firm performance based on their unit of analysis (independ-
ent variable) and predicted type of performance effect (dependent variable) in order to 
position the contribution of the appropriation factor framework relative prior research. 
Section three addresses the nature and limitations of economic agency, and its conse-
quences in terms of uncertainty. A more nuanced understanding of economic agency 
allows for a better understanding of the bargaining process and the role played by R&C 
in this process. Section four develops a bargaining perspective on value appropriation 
based the notion of uncertainty and a review of factors highlighted in the bargaining 
literature. This allows for the development of an appropriation factor framework in 
section five, which brings together RBT’s emphasis on R&C as drivers of competitive 
heterogeneity, economic structure in terms of switching costs, and the challenges faced 
under uncertainty in terms of information and organizational control. The propositions 
stated in the appropriation factor framework are then further elaborated on and exem-
plified in section six by the application of the framework to a set of bargaining situa-
tions. The paper closes with a discussion of related research, implications, further re-
search (section seven), and a summary of the main conclusions (section eight).       
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Explanations of firm performance in strategic  
management 
The field of strategic management can broadly be sorted under two general headings: 
strategizing and economizing (Williamson, 1991). The first appeals to power, bargain-
ing and the ability of economic actors to appropriate economic value; the second is 
principally concerned with efficiency and the creation of superior economic value.  
 
As emphasized above, RBT is an efficiency-oriented explanation of performance in that 
it explains the creation of economic value, but not how this value is appropriated by 
different economic agents (Peteraf & Barney, 2003).  This stands in sharp contrast to 
other theoretical perspectives, such as the competitive forces framework (Porter, 1980) 
and game-theoretic approaches (see Shapiro, 1989). The competitive forces framework 
portrays firm performance as an issue of value appropriation, which is an effect of the 
bargaining power of different economic actors (Porter, 1991). That is, the dependent 
variable (profit) is primarily determined by how the firm is affected by structural indus-
try factors external to the firm, such as internal rivalry, buyer and supplier bargaining 
power, substitutes and threat of entry (Porter, 1980). Thus, RBT and the competitive 
forces approach address value creation and value appropriation, respectively. The pre-
dominance of these two research paradigms in strategic management has linked value 
creation to the notion of R&C, while value appropriation has been associated with struc-
tural industry factors. Hence, explanations of firm performance cluster around the two 
specific research positions outlined above, which presents a theoretical gap in main-
stream strategic management research. The argument is illustrated in Figure 1. 
 
 
 
 
 
 
 
 
 
 
Figure 1 Modes of explaining firm performance.  
 
Figure 1 displays the two main dimensions on which contemporary modes of explana-
tion are contrasted. The horizontal axis refers to the main unit of analysis and the type 
of independent variable investigated. The vertical axis refers to the predicted type of 
performance effect and the type of dependent variable investigated. According to the 
two dimensions outlined above, four different positions emerge (A-D). Position A in-
cludes industry-level and efficiency-based explanations of firm performance.1 Position 
B includes firm-level and efficiency-based explanations of firm performance, such as 
RBT. Position C includes industry-level and bargaining-based explanations of firm per-
formance, such as the competitive forces framework. Finally, position D includes firm-

                                                 
1 Position A refers to explanations of firm performance placing the locus of value creation outside the 

firm. This position is not the prime focus of this paper. Examples of explanations that could fit this po-
sition are network externalities (Katz & Shapiro, 1985), co-creation of value (Thomke & von Hippel, 
2002), and community driven value creation (Chesbrough & Appleyard, 2007). 
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level and bargaining-based explanations of firm performance, such as the appropriation 
factor framework outlined in this paper.  
 
Due to the firm-level/value creation vs. industry-level/value appropriation dichotomy, 
established explanations of firm performance fail to cover important areas represented 
by position D. This presents a theoretical gap in strategic management research that 
leaves established explanations of firm performance unable to deal with important phe-
nomena placed within the boundaries of this position. The theoretical gap outlined 
above raises the question of how value appropriation relates to R&C. Drawing on the 
suggestion of Dutta et al (2003) that firms should not only concern themselves with the 
type of value creating R&C normally investigated in RBT, but also consider factors 
affecting value appropriation, this paper addresses the question of how R&C influence 
bargaining power and value appropriation.  

Agency, uncertainty, and value appropriation 
The level of rationality that can be assumed in economic behavior has been prominently 
addressed by Simon (1945), Penrose (1959), and Cyert & March (1963). The notion of 
economic behavior emerging from these accounts is that agents behave purposively to 
the extent that they are guided by selected goals, and rational in so far as selected alter-
natives or means are conducive to these goals (Simon, 1945). Rationality is not con-
ceived of as objective or perfect, but limited by the diversity of objectives (Cyert & 
March, 1963), resource endowments (Penrose, 1959), habit (Simon, 1945), and standard 
operating procedures/routines (Cyert & March, 1963; Nelson & Winter, 1982).  Eco-
nomic activity is thus governed by what Penrose (1959) terms the subjective productive 
opportunity, which is a matter of the agent’s perception of economic opportunities 
rather than the objective facts of the situation, and is a result of the services rendered by 
the endowment of R&C (in terms of knowledge, assets or routines).  
 
The notion of economic agency outlined above presents different challenges compared 
to the relatively static and transparent imperfect equilibrium setting which has been 
widely used as the starting point for theorizing in strategic management (Mathews, 
2006). Particularly, the coupling of bounded rationality and the presence of economic 
change produces a state of uncertainty that is central to the understanding of competi-
tion, profits, and phenomenon such as value appropriation (Knight, 1921). 
 
It is argued that assumptions that have been partly inherited from neoclassical economic 
theory regarding the nature of agency and the absence of economic change have caused 
mainstream strategic management theory, for example in the form of RBT and the com-
petitive forces framework, to downplay the effects of uncertainty on the competitive 
process. While perhaps some business phenomena can be successfully studied without 
consideration of the full effect of uncertainty, other phenomena are poorly or not at all 
captured by these explanations. Hence, without a clear and explicit concept of uncer-
tainty, which gives rise to information and control related problems; issues related to 
allocation or bargaining are easily seen as unproblematic in the sense that they are 
viewed as predetermined by the economic structure of the situation.2    

                                                 
2 This seems to be a result of a failure to acknowledge the localness of knowledge on different levels in 

the economic system. This paper captures the relevance of local knowledge on two levels; within mar-
kets (information) and within organizations/firms (organizational control). Besides Knight’s (1921) 
seminal treatment of this issue, see Hayek (1945) for a more general discussion.  



Economic rent and profit  

 5

The previous section (see Figure 1) showed that contemporary explanations of firm per-
formance fail to address the effect of R&C on value appropriation, and that this presents 
a theoretical gap. By (re)introducing the concept of uncertainty it is possible to account 
for the origin of this gap. The theoretical gap highlighted by position D in Figure 1 can 
be directly attributed to an inconsistent notion of agency, and thus also an inconsistent 
use of the concept of uncertainty. Simply put, explanations of firm performance, such as 
RBT, do on the one hand assume uncertainty when explaining competitive heterogene-
ity and its preservation over time, but on the other hand do not fully consider the conse-
quences of uncertainty when addressing bargaining power and value appropriation.3   

Appropriating economic value - A bargaining  
perspective 
Adopting a view of the firm as a “legal shell” (Lippman & Rumelt, 2003), or nexus of 
contracts (Jensen & Meckling, 1976), with property rights to resources, economic value 
can be seen as generated by R&C and appropriated by stakeholders based on established 
property rights and bargaining (Coff, 1999). Bargaining can then be described as taking 
place in a two-stage game. In the first stage, economic value is distributed between 
firms, i.e. stakeholders acting as a coalition in bargaining with outside economic actors 
(inter-firm bargaining). In the second stage, internal stakeholders bargain over value 
captured by the focal coalition (intra-firm bargaining). Applications of the bargaining 
perspective on RBT have primarily addressed the second stage of intra-firm bargaining 
between internal stakeholders (see Coff, 1999; Blyler & Coff, 2003). The primary focus 
of this presentation is on the first stage of the bargaining process (inter-firm bargaining). 
Hence, in the first stage of this two-stage game, the agent of value appropriation is as-
sumed to be a firm, or an organization, defined as a contractually formed coalition of 
individuals.    
 
The amount of economic value appropriated by a firm in a given transaction is a result 
of the firm’s bargaining power (Porter, 1980). The literature distinguishes three factors 
that determine bargaining power.  
 
(1) Switching costs refers to the economic cost of exiting a transaction. Switching costs 
have been described in terms of structural industry factors (Porter, 1980), relationship 
specific (social-) ties (Michael, 2000; Blyler & Coff, 2003), and replacement costs 
(Coff, 1999). The switching cost is fundamental to the bargaining situation in that it 
reflects an alternative’s differentiation in terms of economic value. Hence, switching 
costs define the range of potential bargaining outcomes that are acceptable to the bar-
gaining parties (assuming a transparent bargaining situation). In this sense, switching 
costs constitutes a direct reflection of the level of economic value that a party brings to 
the transaction.  
 
(2) Information refers to the focal firm’s access to key information (Coff, 1999; Mi-
chael, 2000; Blyler & Coff, 2003; Dutta et al, 2003). By releasing a specific type or 
amount of information, it is possible to control the choice of others towards desired out-
comes (Coff, 1999). Further, strategic information might allow firms to pursue transac-
                                                 
3 Knight’s (1921) original treatment of the hazards of uncertainty outlines a number of methods based on 

which firms can deal with uncertainty. These methods highlight the economic significance of special-
ized social structures, technologies, and people capable of making correct estimates, as a solution to the 
demand and supply related uncertainties facing firms. 
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tions/resources with economic rents attached to them (e.g. Barney, 1986; Makadok & 
Barney, 2001), or systematically approach other firms with less bargaining power (Por-
ter, 1980; Michael, 2000).  
 
(3) Organizational control refers to unity of action (Coff, 1999) and the extent to which 
competing interests and goal conflict within a focal coalition  are balanced or resolved 
(Dutta et al, 2003), thus inducing proper action and coordination among coalition mem-
bers. Generally, the concept of organizational control has been used as a way of describ-
ing the mechanisms by which an organization and its members are managed towards the 
organization’s objectives (Ouchi, 1979; 1980). 
 
An important contribution to the understanding of bargaining based on resource attrib-
utes has been made by Lippman & Rumelt (2003). Using the formalism of cooperative 
game theory, Lippman & Rumelt (2003) model value appropriation based on the rela-
tive values created by different use combinations of resources. In line with the position 
taken in this paper, they arrive at the conclusion that the strategy problem is one of dis-
covering or estimating the value of these resource combinations. Although directing 
attention to informational and administrative problems inherent in bargaining and value 
appropriation, Lippman & Rumelt’s (2003) formal analysis of different bargaining 
situations centers on the relative switching costs (in terms of differentiation or hetero-
geneity) of the involved actors as the single determinant of the division of surplus. 
Thus, Lippman & Rumelt (2003) do not, in addition to switching costs, acknowledge 
differential levels of information and organizational control as two prime determinants 
of the distribution of value among the bargaining parties. Their analysis refines neoclas-
sical treatment of the division of surplus, but the game theoretic models used to this 
purpose do not question orthodox assumptions of rational and perfectly informed 
agents. Because the actual heterogeneity of the involved resources is downplayed by 
these assumptions (they only differ in inherent efficiency and complementary value) so 
is the uncertainty of the bargaining situation and the range of potential outcomes. 
Hence, while Lippman & Rumelt (2003) advance resource-based understanding of bar-
gaining and value appropriation beyond the notion of neoclassical price competition 
(see Peteraf & Barney, 2003), they do not fully address the informational and organiza-
tional problems that together with  issues of complementarities and switching costs en-
able a more complete understanding of resource heterogeneity and its impact on bar-
gaining and value appropriation.      

An appropriation factor framework 
This paper highlights information and organizational control as fundamental and pri-
mary strategic dimensions, thus seeking to extend the mainstream notion of R&C be-
yond efficiency enhancing factors. The appropriation factors addressed in this paper are 
different from traditional R&C in that their primary function is not to create economic 
value by raising the level of perceived benefit of products sold, or by lowering the eco-
nomic cost of production. However, they can still have an immense effect on firm per-
formance, and potentially generate sustained competitive advantage, if they consistently 
affect value appropriation. The argument is illustrated in Figure 2.  
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Figure 2 An appropriation factor framework within the context of resource-based theory. 
 
Figure 2 shows how different types of R&C, such as productive factors and appropria-
tion factors, affect performance, either by influencing value creation in terms of per-
ceived benefit and economic cost, or by affecting bargaining power in terms of switch-
ing cost, information and organizational control, and thus the proportion of total surplus 
that is appropriated (profit). Key relationships in the framework correspond to relation-
ship 1-8 and proposition 1-4. The upper half of the framework (R1-R8) constitutes a 
restatement of established relationships in strategic management. This is represented by 
the dotted boxes and arrows indicating that these concepts and relationships are not of 
primary concern to the appropriation factor framework (but still of importance for un-
derstanding the role played by appropriation factors in strategic management). Proposi-
tion 1-4 represent the appropriation factor framework and the focal contribution of this 
paper.  
 
We turn first to RBT and relationships directly derived from this theory. RBT attributes 
performance differentials to immobile and heterogeneous R&C that have intrinsically 
different levels of efficiency (Peteraf, 1993). Hence, some R&C are superior to others in 
that they allow the firm to produce at a lower economic cost or provide products with a 
higher perceived benefit (Peteraf & Barney, 2003). Firms with marginal factors will 
perform at break-even while superior R&C can earn economic rent (Peteraf, 2003). 
More specifically, the resource-based logic recapitulated above can be described as four 
relationships (R1-R4), which outline effect of differential endowment of R&C on the 
level of perceived benefit and economic cost of output, the difference between which is 
equivalent to value creation (rent).  
 
RBT is a theory of economic rents and their sustainability over time (Amit & Schoe-
maker, 1993). Thus, RBT explains the creation of economic rents attributable to supe-
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rior R&C, but not how this value is appropriated by different economic agents (Peteraf 
& Barney, 2003). This emphasizes the importance of separating economic value crea-
tion from value appropriation (profit).4 However, as shown in Figure 2, although value 
creation and value appropriation are treated as separate in this paper, the amount of 
value created significantly affects the amount that can be appropriated by the involved 
agents. This effect takes two paths. First, value creation affects value appropriation by 
determining the size of the total surplus to be divided, and thus the size of fixed frac-
tions of the total surplus. Secondly, value creation affects value appropriation by deter-
mining differentiation relative alternatives, and thus the switching costs experienced by 
the involved parties. The effect of value creation on value appropriation (profit) can be 
illustrated in the form of three relationships (R5-R7).     
 
The final relationship derived from established theory represents the assertion that bar-
gaining and value appropriation might influence the total amount of value created nega-
tively when value appropriation is perceived as illegitimate or unacceptable by the other 
party to a transaction; either by cancelling out certain transactions (as in the case of mo-
nopoly pricing) or by raising the costs of completing transactions (R8). 
 
Having explicated the causal relationships depicted in the upper half of Figure 2 (R1-
R8), which are normally associated with (or implicitly assumed by) RBT, we now turn 
to the propositions that are specific to the appropriation factor framework outlined in 
this paper.  As stated in the previous section, the fundamental argument is that particular 
R&C, termed appropriation factors, determine the availability of transaction relevant 
information and the level of organizational control that can be exercised. Together with 
the switching costs of the transacting parties, these factors determine the proportion of 
created value that is appropriated by an agent. More specifically, this argument can be 
formulated as four individual propositions (P1-P4) stating the effect of appropriation 
factors on information and organizational control, and the effect of information and or-
ganizational control on value appropriation.   
 
It is conjectured that appropriation factors are subject to heterogeneity in the sense that 
some appropriation factors are more effective than others in securing transaction rele-
vant information and organizational control. Because the more effective appropriation 
factors are limited or inelastic in supply, inferior appropriation factors are brought into 
use. This gives rise to differential levels of information and organizational control, 
which is attributable to the inherent effectiveness of appropriation factors. Hence, ap-
propriation factors that are more effective in the process of identifying, collecting, cate-
gorizing, and disseminating information will enable a more accurate estimation of trans-
action relevant information.  
 
Proposition 1. The more effective endowment of appropriation factors, the more trans-
action relevant information will be available to the firm.  
 
The heterogeneity of appropriation factors go beyond their effectiveness for the identifi-
cation, collection, categorization, and dissemination of information. Thus, appropriation 
factors that enable a more effective or coherent use of information in the execution of 

                                                 
4 This distinction is commonly circumvented in RBT by implicitly assuming that firms lack market power 

and act as price takers in relevant markets.  
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transactions will enable organizational control in terms of goal congruence and align-
ment of competing interests.   
 
Proposition 2. The more effective endowment of appropriation factors, the more organ-
izational control can be exercised by the firm in transactions.  
 
It is further conjectured that the differential information and organizational control en-
abled by appropriation factors will have a significant affect on the proportion of created 
value that is appropriated. More accurate information concerning the supply and de-
mand conditions of individual transactions will allow firms to make proper trade-offs 
between transactions with differential attractiveness, secure attractive transactions, 
avoid unattractive transactions, and bargain successfully in individual transactions.  
 
Proposition 3. The more transaction relevant information available to the firm, the 
more value will be appropriated by the firm. 
 
While the problem of information poses an integral aspect of the bargaining situation, 
high levels of organizational control exercised in transactions will allow the firm to pur-
sue action that is congruent with available information. Hence, the bargaining situation 
can be further extended from making transaction relevant information available to also 
aligning competing interests and goal conflict in order to induce proper action aimed at 
value appropriation.   
 
Proposition 4. The more organizational control exercised in transactions, the more 
value will be appropriated by the firm. 

Application of the appropriation factor framework to poten-
tial bargaining situations 
This section provides eight examples or scenarios that illustrate the logic behind the 
propositions stated in the appropriation factor framework. For the purpose of transpar-
ency, the examples are built on delimited bargaining situations that only involve the 
distribution of value between a focal firm and a buyer (with competition present or non-
present). The examples are outlined considering the focal firm as subject to either dif-
ferential levels of information or organizational control, under the condition of competi-
tive advantage or no competitive advantage.  
 
Imagine a firm (Alfa) entering negotiation with a customer who requires a specific 
product that can only be made and sold by a limited number of suppliers. For this spe-
cific product and customer, Alfa creates a value of 100 $ per unit sold (200 $ perceived 
benefit and 100 $ cost). How would this surplus be divided between Alfa and the cus-
tomer? Given that Alfa has full access to information regarding how the customer val-
ues the product and the costs associated with supplying it, and acts in an economically 
rational way, it would appropriate a surplus in the interval [0,100]. If no competition 
were present, it would in principle be possible for Alfa to charge a price of 200 $, and 
thus appropriate the full surplus. If equally efficient competition was present and entry 
was unrestricted, new firms would enter until the whole surplus was appropriated by the 
customer. If competition were present, but restricted to small number of incumbents, 
Alfa would, depending on the type of bargaining solution, appropriate a surplus in the 
interval of [0,100]. All these scenarios share the characteristic that value appropriation 



Economic rent and profit  

 10

(profit) is solely determined by the amount of value associated with Alfa’s product (R5 
in Figure 2), which in the given example corresponds to 100 $, and the amount of value 
associated with alternatives (R6-R7 in Figure 2), which in the given example corre-
sponds to the switching cost experienced by Alfa and the customer if the transaction is 
cancelled.    

Bargaining with a competitive advantage  

What outcome would be expected if Alfa were bidding for the customer’s business to-
gether with a second firm (Beta) over which Alfa has an efficiency (or resource-based) 
advantage (R1-R4 in Figure 2). Thus, Beta realizes a value of 50 $ per unit sold (200 $ 
perceived benefit and 150 $ cost). The type of cooperative game theory solution to these 
types of bargaining situations that are examined by Lippman & Rumelt (2003) suggest 
that Alfa would get the deal based on its advantage over Beta and that the price would 
end up in the range [100,150]. Hence, competition between Alfa and Beta first drives 
the price down to the level of Beta’s unit cost of 150 $. If the price were set at this level, 
Alfa would appropriate the full value of its advantage relative the competition (Beta). 
However, it is also a possible solution that the rent attributable to Alfa’s advantage 
would be shared in some way between Alfa and the customer so that Alfa appropriates a 
surplus in the range of [0, 50], for example by having the two parties split the surplus 
equally at a price of 125 $ (Nash bargaining solution, see Nash, 1953).  
 
What is common to all these scenarios is that Alfa, Beta and the customer are assumed 
to have perfect information regarding; (A) the perceived benefit of products, and (B) the 
cost of production. Further, it is assumed that the actions of the involved agents are per-
fectly implemented in a way congruent with profit maximization. For example, in the 
bargaining situation described above it is assumed that Alfa and Beta are able to accu-
rately determine the perceived benefit (200; 200) and costs (100; 150) of the two com-
peting products. Under such circumstances, the relative values of the competing offers 
are sufficient to identify how the surplus can be distributed, for example by using coop-
erative game theory (see Lippman & Rumelt, 2003). However, as highlighted by the 
appropriation factors framework (P1-P4), if these assumptions are challenged, the range 
of potential outcomes changes.   
 
Information 
One simple way to begin to explore the potential outcomes discussed above is to con-
sider the effect of differential levels of information in the bargaining situation (P3 in 
Figure 2). For example, if Alfa because of a less effective information system were un-
able to measure the true size of its cost advantage over Beta, consequently estimating its 
costs to be 70 $ (instead of the true cost of 100 $), the range of potential prices would 
change from [100, 150] to [70, 150]. Assuming that the perceived surplus is equally 
split between Alfa and the customer, the price would change from 125 $ to 110 $ and 
the amount of value appropriated (actual profit per unit) by Alfa would change from 25 
$ to 10 $ (corresponding to a 60 % decrease in profits). Thus, a seller’s underestimation 
of its costs will have a negative effect on that seller’s bargaining power and the level of 
value appropriation (profit).     
 
If instead Alfa once again because of less effective information systems were unable to 
measure the true size of its cost advantage over Beta, but this time estimating its costs to 
be 130 $ (instead of the true cost of 100 $), the range of potential prices would change 
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from [100, 150] to [130, 150]. Assuming that the perceived surplus is equally split be-
tween Alfa and the customer, the price would change from 125 $ to 140 $ and the 
amount of value appropriated (actual profit per unit) by Alfa would change from 25 $ to 
40 $ (corresponding to an 60 % increase in profits). Thus, under the condition that the 
estimation is within the range of an efficiency advantage over competition, a seller’s 
overestimation of its costs will have a positive effect on that seller’s bargaining power 
and the level of value appropriation (profit).     
 
Organizational control 
A second way to explore the potential outcomes of the appropriation factors framework 
is to consider effect of differential levels of organizational control in the bargaining 
situation (P4 in Figure 2). Suppose that Alfa because of lack of authority and less effec-
tive incentive systems is organizationally unable to prevent its sales force from engag-
ing in cost-plus profit pricing, consequently setting price at 110 $ (with 10 % mark-up 
on costs). Being prepared to pay up to 125 $, the customer would agree to these terms 
and the amount of value appropriated (actual profit per unit) by Alfa would change from 
25 $ to 10 $ (corresponding to a 60 % decrease in profits). Thus, a seller’s inability to 
organizationally control internal forces working for a reduction of price will have a 
negative effect on that seller’s bargaining power and the level of value appropriation 
(profit). 
 
Suppose instead that Alfa is organizationally unable to prevent its sales force from set-
ting a too high price at 130 $ (with a 30 % mark-up on costs). Being prepared only to 
pay a price up to 125 $, the customer would reject these terms and the amount of value 
appropriated (actual profit per unit) by Alfa would change from 25 $ to 0 $. Not only 
would Alfa’s value appropriation (profit) decrease to zero, but the cancelation of the 
transaction would also reduce Alfa’s value creation to zero (R8 in Figure 2).5 Thus, a 
seller’s inability to organizationally control internal forces working for an increase of 
price beyond levels acceptable to the buyer will have a negative effect on that seller’s 
bargaining power, the level of value appropriation (profit), and value creation.  

Bargaining without a competitive advantage  

In the situations described above, the focal firm is assumed to have a competitive ad-
vantage in terms of a lower cost per unit. If we instead assume a situation were Alfa and 
Beta are equally efficient and both creating a value of 100 $ per unit sold (200 $ per-
ceived benefit and 100 $ cost), how would these new conditions effect the different sce-
narios considered above? 
 
Information 
We return to the effect of differential levels of information in the bargaining situation 
(P3 in Figure 2) where Alfa because of a less effective information system is unable to 
measure the true size of its costs, consequently estimating its costs to be 70 $ instead of 
the true cost of 100 $. In this situation, competition between Alfa and Beta drives the 
price down to 100 $. Consequently, Alfa gets the customer’s business at a price in the 
interval [70, 100]. Assuming that the perceived surplus of 30 $ is equally split between 
Alfa and the customer, the price is set at 85 $. At this price, Alfa realizes a loss of 15 $ 
per unit sold. Similar to the case discussed above where Alfa enjoyed a competitive 

                                                 
5 Naturally, this would mean that Beta gets the order instead. Because Alfa is a more efficient producer 

than Beta, this would also reduce total wealth creation by 50 $.   
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advantage over Beta, the underestimation of costs will cause a decrease in Alfa’s profit-
ability. Thus, a seller’s underestimation of its costs will have a negative effect on that 
seller’s bargaining power and the level of value appropriation (profit).     
 
If instead Alfa estimated its costs to be 130 $ (instead of the true cost of 100 $), compe-
tition between Alfa and Beta drives the price down to Alfa’s perceived unit cost of 130 
$ and Beta gets the customer’s business at a price in the interval [100, 130]. Alfa’s 
value appropriation (profit) would decrease to zero and the cancellation of the transac-
tion would also reduce Alfa’s value creation to zero (R8 in Figure 2). Thus, a seller’s 
overestimation of its costs will, under the condition that an advantage is lacking, have a 
negative effect on that seller’s bargaining power, the level of value appropriation 
(profit), and value creation.     
 
Organizational control  
As a final scenario to consider we now turn to the effect of differential levels of organ-
izational control (P4 in Figure 2) where Alfa because of lack of authority and less effec-
tive incentive systems is organizationally unable to prevent its sales force from granting 
too extensive rebates, consequently setting price at 90 $. Being prepared to pay up to 
100 $, the customer agrees to these terms and Alfa realizes a loss of 10 $ per unit sold. 
Similar to the case discussed above where Alfa enjoyed a competitive advantage over 
Beta, the inability of Alfa to organizationally control its sales force causes a decrease in 
Alfa’s profitability. Thus, a seller’s inability to organizationally control internal forces 
working for a reduction of price will have a negative effect on that seller’s bargaining 
power and the level of value appropriation (profit). 
  
Suppose instead that Alfa because of its lack of authority and less effective incentive 
systems is organizationally unable to prevent its sales force from engaging in cost-plus 
profit pricing, thus setting price at 110 $ (with 10 % mark-up on costs). Because of 
competition from Beta, this offer will be rejected by the customer. Consequently, Beta 
gets the business at a price in the interval [100, 110]. Alfa’s value appropriation (profit) 
decreases to zero and the cancellation of the transaction also reduce Alfa’s value crea-
tion to zero (R8 in Figure 2). Thus, a seller’s inability to organizationally control inter-
nal forces working for an increase of price beyond levels acceptable to the buyer will 
have a negative effect on that seller’s bargaining power, the level of value appropria-
tion (profit), and value creation. 
 
This section has addressed eight different situations that illustrate how appropriation 
factors might influence value appropriation (profit) by enabling differential levels of 
information and organizational control. These eight bargaining situations are summa-
rized in Table 1.  
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 Competitive advantage No competitive advantage 

Information    
Underestimation of costs  A seller’s underestimation of its 

costs will have a negative effect on 

that seller’s bargaining power and 

the level of value appropriation 

(profit).     
 

A seller’s underestimation of its costs 

will have a negative effect on that 

seller’s bargaining power and the 

level of value appropriation (profit).     
 

Overestimation of costs A seller’s overestimation of its costs 

will have a positive effect on that 

seller’s bargaining power and the 

level of value appropriation (profit).    

A seller’s overestimation of its costs 

will, under the condition that an ad-

vantage is lacking, have a negative 

effect on that seller’s bargaining 

power, the level of value appropria-

tion (profit), and value creation.     
Organizational control   
Price reductions A seller’s inability to organization-

ally control internal forces working 
for a reduction of price will have a 
negative effect on that seller’s bar-
gaining power and the level of value 
appropriation (profit). 
 

A seller’s inability to organizationally 
control internal forces working for a 
reduction of price will have a nega-
tive effect on that seller’s bargaining 
power and the level of value appro-
priation (profit). 
 

Price increases A seller’s inability to organization-

ally control internal forces working 

for an increase of price beyond 

levels acceptable to the buyer will 

have a negative effect on that 

seller’s bargaining power, the level 

of value appropriation (profit), and 

value creation. 

A seller’s inability to organizationally 

control internal forces working for an 

increase of price beyond levels ac-

ceptable to the buyer will have a 

negative effect on that seller’s bar-

gaining power, the level of value 

appropriation (profit), and value crea-

tion. 

Table 1 Summary of scenarios illustrating the effect of differential levels of information and organiza-

tional control on value appropriation.  
 
The examples presented above are admittedly simplistic, both with regards to their for-
mal structure and level of detail or realism. However, the point is neither to present a 
formal model nor to present detailed real world cases, but rather to open up a new per-
spective on bargaining and value appropriation that is applicable to a particular set of 
empirical phenomena that have been neglected in contemporary strategic management 
theory. As shown in Table 1, the effect of differential levels of information and organ-
izational control on value appropriation are, with one exception, similar across situa-
tions.6 Hence, in all situations, except the situation concerning the overestimation of 
costs when the focal firm has a competitive advantage, misjudging information or con-
ducting the transaction with insufficient organizational control lead to a negative effect 
on value appropriation (profit). Interestingly, the situation involving overestimation of 
costs when the focal firm has a competitive advantage indicated a completely different 
tendency. In this situation, it seems to be beneficial for the focal firm to overestimate its 

                                                 
6 It should be pointed out that the situations accounted for reflect a simplified picture in that the variation 

in one factor is considered in isolation and that only one firm (Alfa) is subject to differential levels of 
information and organizational control.   
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costs.7 However, despite this, the tendency across situations is that accurate information 
and high levels of organizational control are positively related to value appropriation 
(profit).    

Discussion 
It is clearly the case that the notion of appropriation factors can be linked to the prob-
lems raised in economic organization (Coase, 1937; Alchian & Demsetz, 1972; Jensen 
& Meckling, 1976; Klein, Crawford, & Alchian, 1978) and transaction cost economics 
(TCE) (Williamson, 1971; 1975; 1985; 1996). The theoretical framework presented in 
this paper is, like the TCE and the organizational failures framework, built on the no-
tions of bounded rationality, uncertainty/complexity, opportunism, small number, in-
formation impactedness, atmosphere, and the bargaining situations that follow from 
these conditions. However, as should be clear from the treatment of these questions in 
this paper, there are important differences in perspective. The argument posed in this 
paper takes on a resource-based and strategizing perspective on the bargaining situation. 
Hence, rather than addressing the presence of bargaining and appropriation attempts as 
an inefficiency of the economic system (i.e. something that gives rise to transaction 
costs), this paper highlights the strategic advantage that can be gained by systematically 
leveraging these types of situations based on superior information and organizational 
control enabled by heterogeneous and immobile appropriation factors. Although the 
appropriation factor framework makes similar assumptions regarding the human and 
institutional context as does the TCE, it differs in its account of the consequences of 
these assumptions. While TCE states incomplete contracting (and thus ex post bargain-
ing costs in an equilibrium oriented game) as the main implication of uncertainty, the 
appropriation factor framework emphasizes firms’ inherent heterogeneity with regards 
to coping with this uncertainty in terms of effective governance structures and safe-
guarding mechanisms (i.e. the investment in appropriation factors). Further, whereas 
TCE assume perfect mobility of effective governance structures and safeguarding 
mechanisms, the appropriation factor framework emphasizes the fact that assumptions 
of heterogeneity and uncertainty lead to isolating mechanisms that sustain differences in 
the effectiveness of the governance structures and safeguarding mechanisms (see Liebe-
skind, 1996; Argyres & Liebeskind, 1999).  
 
An important practical implication of the appropriation factors framework outlined in 
this paper is that investments in traditional productive factors and appropriation factors 
should be balanced against each other. This paper directs attention to the fact that sus-
tained advantages do not just involve beating competition in terms of efficiency, but 
also how well the firm is able to reap the benefits of its existing strengths and protect 
against the potentially detrimental effects of its weaknesses. This perspective is not 
novel in its emphasis on the strategizing efforts of firms. The novelty consists in how it 
couples strategizing with the notion of heterogeneous and immobile R&C. Hence, the 
appropriation factor framework developed in this paper portrays R&C, referred to as 
appropriation factors, as being of direct and fundamental importance to successful 
strategizing. This suggests that firms planning to engage in strategizing activities should 
first consider their ability of doing so successfully by assessing their current endowment 
of appropriation factors. Secondly, this also suggests that firms that have been able to 

                                                 
7 See Hallberg (2008) for similar empirical result.  
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accumulate superior appropriation factors whose benefits are not subject to competitor 
duplication can earn sustainable above normal profits due to these appropriation factors.   
 
The notion of appropriation factors outlined in this paper presents several avenues for 
future research. First, the concept of appropriation factors, which was developed in this 
paper in order to understand the potentially strategic implications of R&C that are not 
directly addressed by the traditional RBT, requires further conceptual development and 
formalization. Other studies addressing similar topics have suggested that this might be 
accomplished by a formal integration of RBT with transaction cost and property rights 
economics (see Foss & Foss, 2004; 2005; Argyres & Mayer, 2007). Others have argued 
that further development of RBT would be best served by keeping (and perhaps even 
reinforcing) its delimited attention to traditional productive resources and their rent 
earning capacity (Peteraf & Barney, 2003). This debate has so far not provided an an-
swer to the question of how strategy scholars are to account for phenomena, which are 
unproductive in the sense that they do not necessary increase the perceived benefits of 
products sold nor decrease the economic cost of producing these products, but still ex-
hibit characteristics of heterogeneity and immobility. Hopefully, a beginning of the an-
swer to this question has been outlined in this paper.  
 
Beyond the theoretical issues discussed above, the more empirical question of to what 
extent value creation and value appropriation explain profit differentials also remains 
largely unanswered. Extending this line of reasoning, one might ask to what extent 
value appropriation is determined by the type of appropriation factors developed in this 
paper and to what extent these outcomes are explained by external factors, for example 
as suggested by Porter’s (1980) competitive forces framework (the notion of industry 
structure determining the distribution of industry surplus). The question raised above 
highlights the need to formalize, operationalize, and test concepts and relationships sug-
gested in this paper. 

Conclusion  
The appropriation factor framework presented in this paper shares basic attributes with 
RBT in its emphasis on heterogeneity, immobility and uncertainty. However, the appro-
priation factor framework also extends the RBT notion of heterogeneity by stating that 
R&C do not only differ in terms of economic efficiency, but also in their effectiveness 
in securing strategic information and organizational control. Analogous to the reasoning 
in the RBT, this leads to sustained differences in firm bargaining power and the propor-
tion of economic value that is appropriated.  
 
In the beginning of this paper, RBT was contrasted with Porter’s (1980) competitive 
forces framework. The comparison highlighted two dimensions on which contemporary 
modes of explaining firm performance could be contrasted; the main unit of analysis 
and the type of independent variable investigated (represented by industry and firm 
R&C), and the predicted type of performance effect and the type of dependent variable 
investigated (represented by value creation and value appropriation). This produced four 
different positions (A-D): (A) industry level and efficiency-based explanations of firm 
performance (community driven value creation), (B) firm level and efficiency-based 
explanations of firm performance (RBT), (C) industry level and bargaining-based ex-
planations of firm performance (competitive forces framework), and finally, (D) the 
position developed in this paper of firm level and bargaining-based explanations of firm 
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performance (appropriation factors). One important contribution of this paper has been 
to clarify how value appropriation is affected by the internal endowment of particular 
R&C termed appropriation factors.  
 
Viewing value appropriation as being at least partly driven by distinctly internal factors 
provides an important complement to established explanations of firm performance. The 
particular function of the concept of appropriation factors should be seen as providing a 
means of broadening the scope of strategic analysis to areas that have so far been over-
looked by other types of explanations. Hence, the notion of appropriation factors should 
not primarily be seen as an attempt to question the relevance of RBT, but rather to pro-
vide an extension of established theory that is applicable to a new set of phenomena. 
This is accomplished by expanding the traditional conception of R&C in a new direc-
tion, which is genuinely sensitive to the fundamental effects of bounded rationality and 
uncertainty on competition. 



 17

References 

 
Alchian, A. A., & Demsetz, H. 1972. Production, Information Costs, and Economic Organiza-

tion. The American Economic Review, 62 (5): 777-795. 

Amit, R., & Schoemaker, P. J. H. 1993. Strategic Assets and Organizational Rent. Strategic 
Management Journal, 14 (1): 33-46. 

Argyres, N., & Mayer, K. J. 2007. Contract Design as a Firm Capability: An Integration of 
Learning and Transaction Cost Perspectives. Academy of Management Review, 32 (4): 
1060-1077. 

Argyres, N., Liebeskind, J. P. 1999. Contractual commitments, bargaining power, and govern-
ance inseparability: Incorporating history into transaction cost theory. Academy of 
Management Review, 24 (1): 49-63.   

Barney, J. B. 1986.  Strategic Factor Markets: Expectations, Luck, and Business Strategy. Man-
agement Science, 32 (10): 1231-1241. 

Barney, J. B. 1991. Firm Resources and Sustained Competitive Advantage. Journal of Man-
agement, 17: 99-120. 

Barney, J. B. 1994. Bringing Managers Back In: A resource-based analysis of the role of man-
agers in creating and sustaining competitive advantage for firms. In Barney, J. B., 
Spender, J. C., & Reve, T. 1994. Does Manage-ment Matter? On competencies and 
competitive advantage. Malmö: Lund University Press. 

Blyler, M., & Coff, R. W. 2003. Dynamic Capabilities, Social Capital, and Rent Appropriation: 
Ties That Split Pies. Strategic Management Journal, 24: 677-686. 

Caves, R. E. 1980. Industrial Organization, Corporate Strategy and Structure. Journal of Eco-
nomic Literature, 18 (1): 64-92.  

Chesbrough, H. W., & Appleyard, M. M. 2007. Open Innovation and Strategy. California Man-
agement Review, 50 (1):57-76. 

Coase, R. H. 1937. The Nature of the Firm. Economica, New Series, 4 (16): 386-405.  

Coff, R. W. 1999. When Competitive Advantage Doesn’t Lead to Performance: The Resource-
Based View and Stakeholder Bargaining Power. Organization Science, 10: 119-133.  

Cyert, R. M., & March, J. G. 1963. A Behavioral Theory of the Firm. Second Edi-tion, 1992. 
Oxford: Blackwell Publishing.  

Dierickx, I., & Cool, K. 1989. Asset Stock Accumulation and Sustainability of Competitive 
Advantage. Management Science, 35 (12): 1504-1511. 

Dutta, S., Zbaracki, M J., & Bergen, M. 2003. Pricing Process as a Capability: A Resource-
Based Perspective. Strategic Management Journal, 24: 615-630. 

Foss, K., & Foss, N. J. 2004. The Next Step in the Evolution of the RBV: Integration with 
Transaction Cost Economics. Management revue - the International Review of Man-
agement Studies, 15 (1): 108-121. 

Foss, K., & Foss, N. J. 2005. Resources and Transaction Costs: How Property Rights Econom-
ics Furthers the Resource-Based View. Strategic Management Journal, 26: 541-553.  

Hallberg, N. L. 2008. Pricing Capability and Its Strategic Dimensions. Doctoral thesis. Lund: 
Lund Business Press.  

Hayek, F. A. 1945. The use of Knowledge in Society. The American Economic Review, 35 (4): 
519-530.  



Economic rent and profit  

 18

Jensen, M. C., & Meckling, W. H. 1976. Theory of the Firm: Managerial Behavior, Agency 
Costs and Ownership Structure. Journal of Financial Economics, 3: 305-360. 

Katz, M. L., & Shapiro, C. 1985. Network Externalities, Competition, and Compatibility. The 
American Economic Review, 75: 424-440.   

Klein, Crawford, & Alchian. 1978. Vertical Integration, Appropriable Rents, and the Competi-
tive Contracting Process. Journal of Law and Economics, October: 297-326.  

Knight, F. H. 1921. Risk, Uncertainty and Profit. Re-print, 2002. Washington, D.C.: Beard 
Books.  

Liebeskind, J. P. 1996. Knowledge, Strategy, and the Theory of the Firm. Strategic Manage-
ment Journal, 17 (Special Issue): 93-107.  

Lippman, S. A., & Rumelt, R. P. 1982. Uncertain Imitability: An Analysis of Interfirm Differ-
ences in Efficiency under Competition. The Bell Journal of Economics, 13 (2): 418-438.   

Lippman, S. A., & Rumelt, R. P. 2003. A Bargaining Perspective on Resource Advantage. Stra-
tegic Management Journal, 24: 1069-1086.  

Makadok, R., & Barney, J. B. 2001. Strategic Factor Market Intelligence: An Application of 
Information Economics to Strategy Formulation and Competitor Intelligence. Manage-
ment Science, 47 (12): 1621-1638.   

Mathews, J. A. 2006. Strategizing, Disequilibrium and Profits. Stanford, CA: Stanford Univer-
sity Press. 

Michael, S. C. 2000. Investments to Create Bargaining Power: The Case of Franchising. Strate-
gic Management Journal, 21: 497-514. 

Nash, J. 1953. Two-Person Cooperative Games. Econometrica, 21(1): 128-140.  

Nelson, R., & Winter, S. 1982. An Evolutionary Theory of Economic Change. Cambridge MA: 
Harvard University Press.   

Ouchi, W. G. 1979.  A Conceptual Framework for the Design of Organizational Control 
Mechanisms. Management Science, 25 (9): 833-848.  

Ouchi, W. G. 1980. Markets, Bureaucracies, and Clans. Administrative Science Quarterly, 25 
(1): 129-141.  

Penrose, E. 1959. The Theory of the Growth of the Firm. Third Edition, 1995. Oxford: Oxford 
University Press.   

Peteraf, M.A. 1993. The Cornerstones of Competitive Advantage: A Resource-Based View. 
Strategic Management Journal, 14 (3): 179-191. 

Peteraf, M.A., & Barney, J.B. 2003. Unravelling the Resource-Based Tangle. Managerial and 
Decision Economics, 24 (4): 309-323.  

Porter, M. 1980. Competitive Strategy. New York: The Free Press. 

Porter, M. 1991. Towards a dynamic theory of strategy. Strategic Management Journal, 12: 95-
117. 

Shapiro, C. 1989. The Theory of Business Strategy. The RAND Journal of Economics, 20 (1): 
125-137. 

Simon, H. A. 1945. Administrative Behavior. Forth edition, 1997. New York: The Free Press.  

Thomke, S., & von Hippel E. 2002. Customers as Innovators – A New Way to Create Value. 
Harvard Business Review, April 2002: 74-81.  

Wernerfelt, B. 1984. A Resource-Based View of the Firm. Strategic Management Journal, 5 
(2): 171-180. 

Williamson, O. E. 1971. The Vertical Integration of Production: Market Failure Considerations. 
The American Economic Review, 61 (2): 112-123.  



Economic rent and profit  

 19

Williamson, O. E. 1975. Markets and Hierarchies: Analysis and Antitrust Implications. Collage 
Edition, 1983. New York: The Free Press.  

Williamson, O. E. 1985. The Economic Institutions of Capitalism. New York: Free Press.  

Williamson, O. E. 1991. Strategizing, Economizing, and Economic Organization. Strategic 
Management Journal, 12: 75-94. 

Williamson, O. E. 1996. The Mechanisms of Governance. New York: Oxford University Press.  



 

School of Economics and Management 
Lund University 

 
Working Paper Series 

 
Editors: Hans Landström & Ulf Elg 

 
 
 

Year No Author Title 

2009 2 Hallberg, Niklas L. On relationship between economic rent and profit 

2009 1 Alviniussen, Alf 
Jankensgård, Håkan 

Enterprise Risk Budgeting – Bringing risk management into the 
financial planning process 

2008 14 Alvesson, Mats 
Sandberg, Jörgen 

Generating research questions through problematization 

2008 13 Sandberg, Jörgen 
Alvesson, Mats 

Routes to research questions: Beyond gap-spotting 

2008 12 Spicer, Andre 
Alvesson, Mats 
Kärreman, Dan 

Critical Performativity: The Unfinished Business of Critical 
Management Studies 

2008 11 Campbell, Cynthia J.  
Chang, Rosita P.  
Doktor, Robert  
De Jong Jr., Jack C. 
Oxelheim, Lars  
Randøy, Trond  

Executive Incentive Compensation and Economic Prosperity  
 

2008 10 Forssbaeck, Jens 
Oxelheim, Lars 

Financial determinants of foreign direct investment 

2008 9 Oxelheim, Lars, 
Ghauri, Pervez N. 

EU – China and the non-transparent race for inward FDI 

2008 8 Artsberg, Kristina A tax administration´s choice of accounting principles 

2008 7 Ghauri, Pervez N. 
Tarnovskaya, 
Veronika 
Elg, Ulf 

Market driving supplier strategy: A study of IKEA´s global 
sourcing network 

2008 6 Tarnovskaya, 
Veronika 
Elg, Ulf 

The Specificity of Stakeholder Management in Market Driving 

2008 5 Svensson, Peter 
Kärreman, Dan 

The Non-Impossibility of Empirical Findings: A new Language 
of Generalizations in Organizational Discourse Analysis 

2008 4 Macheridis, Nikos 
Knutsson, Hans 

A framework to analyze organizational integration 

2008 3 Oxelheim, Lars 
Wihlborg, Clas 
Zhang, Jianhua 

Executive Compensation and Macroeconomic Fluctuations 

2008 2 Jankensgård, Håkan In Search of a Unifying Measure of Corporate Risk 

2008 1 Nylinder, Pia 
Anell, Anders 

Mesuring 'Tight Budgetary Control' in Swedish Public Hospitals

2007 3 Cederström, Carl 
Willmott, Hugh 

Desiring Agency 



 

2007 2 Jonsson, Anna Knowledge Sharing at Micro Level: A Participant Observation  
at IKEA in Japan 

2007 1 Anselmsson, Johan  
Johansson, Ulf  

Are the retailer motives of private label brands fulfilled? – 
Creation of brand value, brand loyalty and the affect on store 
image and store loyalty 

2006 10 Anselmsson, Johan  
Johansson, Ulf  

Innovation in the competition between retailer and manufacturer 
brands – An examination of new-product releases in the Swedish 
grocery sector 

2006 9 Jonsson, Anna  
Kalling, Thomas  

Challenges to knowledge sharing across national and intra-
organizational boundaries: A comparison of IKEA and SCA 
Packaging 

2006 8 Macheridis, Nikos  
Nilsson, Carl-Henric  

Managing Project Complexity – a managerial view 

2006 7 Macheridis, Nichos  Project selection from an ethical point of view 

2006 6 Alvesson, Mats  
Kärreman, Dan  
Sturdy, Andres  
Handley, Karen  

Unpacking the Client(s): Constructions, Positions and Client-
Consultant Dynamics 

2006 5 Politis, Diamanto  
Gabrielsson, Jonas  

Entrepreneurial Decision Making: Examining Preferences for 
Causal and Effectual Reasoning in the New Creation Process. 

2006 4 Anselmsson, Johan  
Johansson, Ulf  
Persson, Niklas  

A conceptual framework for understanding Customer-based 
brand equity and price premium in grocery categories 

2006 3 Alvesson, Mats  
Empson, Laura  

The Construction of Organizational Identity: Comparative Case 
Studies of Consulting Firms 

2006 2 Fougère, Martin  
Moulettes, Agneta  

Development and Modernity in Hofstede´s Culture´s 
Consequences: A Postcolonial Reading 

2006 1 Anselmsson, Johan Customer perceived service quality in the supermarket and the 
discount store – Examination of a service quality measurement 
scale in a Swedish context 

2005 9 Sveningsson, Stefan  
Larsson, Magnus  

Fantasies of leadership - identity work  

2005 8 Norén, Catharina The Social Construction of Successful Practical Selling - A study 
of how sales persons at CR Ltd construct selling as successful 

2005 7 El-Ansary, Adel  
Cerne, Annette 

An Integrative Framework for Evolving A Socially Responsible 
Marketing Strategy 

2005 6 Elg, Ulf A study of inter-firm market orientation dimensions in Swedish, 
British and Italian supplier-retailer relationships 

2005 5 Svensson, Peter The Survival of the Unfittest: Delinquent corporations and the 
production of organisational legitimacy through symbolic-
discursive fit. 

2005 4 Erlingsdottír, 
Gudbjörg 
Lindberg, Kajsa 

Isomorphism, Isopraxism and Isonymism - Complementary or 
Competing Processes? 

2005 3 Sanchez, Ron Knowledge Management and Organizational Learning: 
Fundamental Concepts for Theory and Practice 

2005 2 Tarnovskaya,  
Veronika 
Elg, Ulf 
Burt, Steve 

The Role of Corporate Branding in a Market Driving Strategy 



 

2005 1 Politis, Diamanto  
Gabrielsson, Jonas  

Exploring the Role of Experience in The Process of 
Entrepreneurial Learning 

2004 10 Braunerhjelm, Pontus 
Oxelheim, Lars 
Thulin, Per 

The Relationship Between Domestic and Outward Foreign 
Direct Investment: The Role of Industry-Specific Effects 

2004 9 Alvesson, Mats 
Hardy, Cynthia 
Harley, Bill 

Reflecting on Reflexive Practices in Organization and 
Management Theory 

2004 8 Andrén, Niclas 
Jankensgård, Håkan 
Oxelheim, Lars 

Exposure-Based Cash-Flow-at-Risk under Macroeconomic 
Uncertainty 

2004 7 Macheridis, Nikos 
Nilsson, Carl-Henric 

Managing Project Complexity - a managerial view 

2004 6 Stafsudd, Anna The (Non-)Significance of Quantitative Management Research: 
The Demise of Popper in View of a Hypothesis-Verifying 
Publication Norm. 

2004 5 Elg, Ulf 
Jonnergård, Karin 

Societal, Organizational and Individual Factors Influencing 
Women´s Entry to Professional Organizations 

2004 4 Bengtsson, Anders Exploring the Symbolic Dimension of Co-Branding: When 
Hershey Met Betty 

2004 3 Elg, Ulf 
Ghauri, Pervez 
Sinkovics, Rudolf R. 

A market and network based model for retailers´ foreign entry 
strategies 

2004 2 Macheridis, Nikos The Specific Costing Problems of Project Form – How those can 
be managed with activity based costing 

2004 1 Holmqvist, Mikael 
Larsson, Rikard 

Interlevel Learning Dynamics: Balancing Exploitation and 
Exploration Within and Between Organizations 

2003 10 Dedijer, Stevan Development & Intelligence 2003-2053 

2003 9 Jonnergård, Karin 
Kärreman, Mats 
Svensson, Claes 

The impact of changes in the corporate governance system on the 
boards of directors – experiences from Swedish companies 

2003 8 Alvesson, Mats 
Kärreman, Dan 

Collectivity –a cultural and processual view 

2003 7 Forsbæck, Jens 
Oxelheim, Lars 

Do Exchange-Rate Regimes Matter for Monetary-Policy 
Autonomy? The Experiences of 11 Small, Open European 
Economies in the 1980s and 1990s 

2003 6 Kärreman, Dan 
Alvesson, Mats 

Understanding ethical closure in organizational settings - the case 
of media organizations 

2003 5 Alvesson, Mats 
Sveningsson, Stefan 

Managers Doing Leadership: The extra-ordinarization of the 
Mundane 

2003 4 Oxelheim, Lars 
Rafferty, Michael 

The quality of bond markets. The dynamic efficiency issue 

2003 3 Schewe, Charles 
Carlson, Benny 

Age Matters. Segmenting Swedish Markets by Generational 
Cohorts 

2003 2 Noble, Stephanie M. 
Schewe, Charles D. 

The Globalization of Values. A Comparison of the United States 
and the Kingdom of Jordan 

2003 1 Sveningsson, Stefan 
Alvesson, Mats 

Managing Managerial Identities. Organizational Fragmentation 
Discourse and Identity Struggle 

2002 5 Landström, Hans Why do European Venture Capital Companies Syndicate? 



 

2002 4 Oxelheim, Lars   
Randøy, Trond  

The Effect of Internationalization on CEO-Compensation 

2002 3 Kalling, Thomas  Enterprise Resource Planning Systems: Strategic and 
Organisational Processes. 

2002 2 Alvesson, Mats  ‘Up-or-out’ versus ‘Fun-and-profit’: A Study of Personnel 
Concepts and HR Themes in two IT/Management Consulting 
Firms. 

2002 1 Johansson, Ulf  Information Technology in Supplier-Retailer Relationships. 
Some Possible Consequences 

2001 9 Hedman, Jonas  
Kalling, Thomas  

The Business Model: A Means to Understand the Business 
Context of Information and Communication Technology 

2001 8 Andrén, Niclas   
Oxelheim, Lars  

Exchange-Rate and Interest-Rate Driven Competitive 
Advantages in the EMU. 

2001 7 Oxelheim, Lars   
Rafferty, Michael  

On the Static Efficiency of Secondary Bond Markets. 

2001 6 Elg, Ulf  Market Orientation in Retailing: An Approach Based on Inter- 
and Intra-Firm Activities 

2001 5 Stavsudd, Anna Managers in the Context of Strategic Content – Industrial 
Organization Theory and Resource-Based view Predictions for 
the Selection of Managers 

2001 4 Johansson, Ulf  Food Retail Buying Processes. A Study of UK, Italy and Sweden 

2001 3 Johansson, Ulf  Retail Buying; Process, Information and IT use. A Conceptual 
Framework 

2001 2 Alvesson, Mats 
Willmott, Hugh  

Identity Regulation as Organizational Control: Producing  the 
Appropriate Individual (published in Journal of Management 
Studies, Vol 39 (5): pp 619-644, 2002) 

2001 1 Oxelheim, Lars 
Randøy, Trond 

The Impact of Foreign Board Membership on Firm Value: 
A Study of Corporate Governance in Scandinavia. (Forthcoming 
in Journal of Banking and Finance 

2000 9 Oxelheim, Lars  
Wihlborg, Claes  

Recognizing Macroeconomic Fluctuations in Value Based 
Management. (Forthcoming in Journal of Applied Corporate 
Finance.) 

2000 8 Elg, Ulf  The Meaning and Antecedents of Market Orientation in a 
Distribution Network 

2000 7 Alvesson, Mats   
Due-Billing, Yvonne  

Beyond Body-counting - a Discussion of the Social Construction 
of Gender at Work, with the Scandinavian Public Sector as an 
Example. 

2000 6 Alvesson, Mats  Knowledge Work: Ambiguity, Image and Identity (Published in 
Human Relations,vol 54 (7): pp 863-886, 2001) 

2000 5 Sveningsson, Stefan Strategy as a Disciplinary Technology. Discursive Engineering in 
the Newspaper World 

2000 4 Larsson, R   
Lubatkin, M  

Achieving Acculturation in Mergers and Acquisitions: A Case 
Survey Study 

2000 3 Henriksson, K When Communities of Practice Came to Town. On Culture and 
Contradiction in Emerging Theories of Organizational Learning.

2000 2 Eneroth, K   
Malm, Allan, T 

Strategic Identity. Visions as Catalysts for Competence 
Dynamics (published in Advances in Applied Business Strategy, 
vol 6A (2000) pp: 121-146) 



 

2000 1 Alvesson, Mats   
Johansson, Anders W  

Professionalism and Politics in Management Consultancy Work 
(forthcoming in T Clark & R Fincham (eds): Critical 
Consulting: Perspectives on the Management Advice Industry. 
Oxford: Blackwell) 

1999 5 Elg, Ulf   
Johansson, Ulf 

The Contributions of International Alliances when Managing the 
Firm’s Set of Interorganizational Dependencies. (Published in 
the Journal  of Strategic Marketing, 9 pp 93-110 2001) 

1999 4 Alvesson, Mats  Methodology for Close up Studies. Struggling with Closeness 
and Closure 

1999 3 Alvesson, Mats  Beyond Neo-Positivists, Romantics and Localists. A Reflexive 
Approach to Interviews in Organization Research 

1999 2 Pushkala, Prasad,  
Birdsell, Judith M  
Zerbe, Wilfred  

Translated Myths: The Mirroring of Institutional Expectations 
in the Formal Structure of the Canadian Breast Cancer Research 
Initiative (CBCRI) 

1999 1 Oxelheim, Lars,  
Stonehill, Arthur  
Randøy, Trond  

Finance-Specific Factors and Theories of Foreign Direct 
Investment (Published in International Business Review, Vol. 10, 
(4), 2001) 

 
Working papers are published and distributed as a professional service of the Institute of 
Economic Research. Direct inquiries to:  
 

Elsbeth Andersson 
Institute of Economic Research 

P.O. Box 7080 
SE-220 07 Lund, Sweden 

Tel: +46 46-222 7824, 
Fax +46 46-222 44 37 

 
E-mail: Elsbeth.Andersson@fek.lu.se 

http://www.lri.lu.se 


