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Crocodile

Caiman

Python

Alligator

Ostich

Water snake

Cobra

Rat snake

Lizard
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Relations

Culture

A welcoming place where our 
employees and our Houses can grow 

and flourish

Encourage diversity & equality
Defend Dignity of Women
Promote better Practices

Set new sustainable standards

Expression Personality

A Luxury based on creative risk-
taking and sincerity that inspires 

dreams and emotions

Value Proposition

Competences

Craftmanship Heritage
Creativity & Excellence

Agile & Integrated Group
Sustainability & Innovation 

Kering promotes modern, authentic, 
and genuine Luxury that enables to 

express your unique personality

Position

Mission & Vision

Luxury that is modern, dynamic, 
creative and bold, inspiring the entire 
industry and creating desire, emotion 

and dreams

To be the world’s most 
influential Luxury group in terms of 

creativity, sustainability, and economic 
performance

IDENTITY

“Empowering Imagination”

Creativity|Caring|Collaboration

Crafting tomorrow's Luxury in a 
sustainable and responsible way



COMMUNICATION

REPUTATION

Responsibility

Trustworthiness

Relations

Culture

A welcoming place where our 
employees and our Houses can 

grow and flourish

“…initiatives of various brands positively impacting environment & 
lives…Sustainable Cotton Challenge report …it also includes our 

#FarmtoYarn initiative with …@KeringGroup.”

“"Sustainable business is smart business. It gives us an opportunity to 
create value while helping to make a better world,"…” 

Encourage diversity & equality
Defend Dignity of Women
Promote better Practices

Set new sustainable standards

Expression Personality

A Luxury based on creative 
risk-taking and sincerity that 

inspires dreams and emotions

Value Proposition

Competences

Craftmanship Heritage
Creativity & Excellence

Agile & Integrated Group
Sustainability & Innovation 

Kering promotes modern, 
authentic, and genuine Luxury 
that enables to express your 

unique personality

Position

Mission & Vision

Luxury that is modern, dynamic, 
creative and bold, inspiring the 

entire industry and creating 
desire, emotion and dreams

To be the world’s most 
influential Luxury group in terms 
of creativity, sustainability, and 

economic performance

CredibilityRecognizability

“The French luxury 
conglomerate adopts a 
disruptive positioning 

destined to invent the luxury 
shopping experience of the 

future”

“Pinault is one of The B Team, a 
global group of leaders … who 

are committed to "business that 
prioritizes people, planet and 

profit“”.

Performance

Relevance

“Brands benefit from 
Kering's material 

innovations lab in Novara 
outside Milan, a library of 

eco textiles and a lab in 
which new processes to 

reduce the environmental 
footprint are developed”

Willingness-to-support

Differentiation

“Kering has been named 
the world’s second most 

sustainable company 
across all industries by the 
Corporate Knights’ 2019 

Global 100 Index”

“… Gucci is owned by Kering 
luxury group. If you're serious 
about boycotting Gucci, you'll 

have to boycott the entire group.”

IDENTITY
“Empowering Imagination”

Creativity|Caring|Collaboration

Crafting tomorrow's Luxury in a 
sustainable and responsible 

way

“    Snakes are gross, but your going to        
love  this rare Gucci Medium Running 
Military  Green Python Hobo Bag...” 
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