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Purpose: The purpose of this paper is to enhance the understanding of Media Framing of 

corporate accounting scandals over time. 

 

Methodology: The purpose is fulfilled by adopting a case of how a corporate accounting scandal 

has been framed. This study uses a qualitative inductive research method. The 

data analysis was done by using the Gioia methodology as an approach for open 

coding, which is widely used in qualitative research on Media Framing.  

 

Theoretical perspectives: The theoretical foundation of this study is based on the process model by 

Scheufele (1999). The framework includes four processes: frame building, frame 

setting, individual-level effects of Framing and the feedback-loop journalists as 

part of the audience. The framework is modified with new findings in the research 

area of dynamic Media Framing and Media Framing of corporate accounting 

scandals.  

 

Empirical foundation: The paper analyzes newspaper articles on the Wirecard accounting scandal by 

four German newspapers over the time horizon of five years and two transcribed 

press conferences held by German politicians on the Wirecard accounting scan-

dal. 

 

Conclusions: New dimensions and themes emerge over time. Attribution of responsibility for 

the corporate accounting scandal is framed differently by the two observed actors 

(newspapers and politicians in media evets). This warrants attention as it might 

cause effects on the frame setting of the audience. If the discussed issue is novel 

to the audience, it can negatively or positively influence the complex of associa-

tions of the audience and mislead them. Especially if the audience member has 

not enough knowledge of the discussed issue, the new frame is integrated into the 

individual interpretation schema available to the audience in the future. 
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1. Introduction 

1.1.  Background 

“The social world is a kaleidoscope of potential realities, any of which can be readily evoked 

by altering the way in which observations are framed and categorized.”  

- Edelman (1993, p. 232) 

 

Artists spend a lot of effort and time deciding which frame to choose when presenting their work 

to the audience. They would select a frame that can help the audience see their art in “just the 

right way” since they know that the frame of their painting can influence how the viewer inter-

prets the painting (Tewksbury & Scheufele, 2020, p. 51). The same principle applies to journal-

ists. They often unconsciously select words and images that impact the reader’s perception and 

how a specific topic is interpreted and evaluated. Frames can help “people [to] make sense of a 

complex reality—telling them what is right and what is wrong, true and false, good and bad—

they also provide guideposts directing their future actions” (Bay, 2011, p. 597). In reality, this 

analogy belies a vast network of associations when information is processed, resulting in various 

effects of Framing through the media (Tewksbury & Scheufele, 2020). Media is an umbrella 

term for all kinds of means that are used for mass communication. Means of mass communica-

tion include, but are not limited to, broadcasting and publishing (Oxford, n.d.). 

 

A company acts within a larger context and underlies national authorities’ rules, controls, and 

regulations. It is the responsibility of the national oversight authorities to ensure that companies 

act within the norms. News is reported through media, which serves several roles: media has an 

informative (educative) and a monitoring role. In addition, organizational research suggests that 

media serves “as propagator of legitimacy, functioning as social arbiter that regularly evaluates 

firms and leaders” (Bednar, 2012, p. 131). However, journalists often neglect this perspective 

when Framing corporate business scandals in the news.  
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1.2.  Research Problem  

In the context of recent high-profile scandals, accounting scholars have recognized the “need 

to develop knowledge on for instance how fraud becomes perceived as a ‘normal’ practice over 

time and goes unquestioned from deeper or substantive perspectives” (Neu, Everett, Rahaman, 

& Martinez, 2013). Recently, there is also a call for papers1 to enhance the “understanding of 

scandals and fraud, the conditions that make them possible, their consequences, as well as how 

organizations, activists, media and wider society, account for them” (Critical Perspectives on 

Accounting, n.d.). This further “implies an emphasis on the importance of contextualizing of 

fraud and scandals” (Critical Perspectives on Accounting, n.d.). Media can institute the ac-

countabilities of actors and thereby influence the formation of opinions in society. However, 

little research has been devoted to how business scandals are accounted for and framed by the 

media in Accounting Research (Critical Perspectives on Accounting, n.d.). The research con-

ducted on this matter has been only done in Communication Research. 

 

Previous research on Media Framing shows how highlighting and/or neglecting information 

can influence the reader’s perception if the frame is novel and not yet accessible (De Vreese, 

2010; Tewksbury et al., 2000). Highlighting or neglecting information can result in danger since 

new connections between different issues are established in the audience’s understanding. 

These new associations determine the audience’s perception stronger than already known issues 

and are more powerful. Observing news reporting on recent business scandals, such as the 

Volkswagen emission scandal, journalists highlight the responsibility of the CEO of the fraud-

ulent company and thereby even call for a sign-off (Clemente & Gabbioneta, 2017).  

 

Communication research in Media Framing has shown that Frame building can be distin-

guished into three categories: journalistic norms, political actors, and cultural contexts 

(Tewksbury & Scheufele, 2020). Previous studies analyzed significant inputs that influence 

journalists in frame building, such as larger societal norms and values (Tewksbury & Scheufele, 

2020, p. 56). Political actors are part of the frame building process. For instance, political cam-

paigns concentrate on message testing to steer news media frames. Furthermore, Framing is 

always connected to its cultural context or roots (Goffman, 1974).  

 

1 There is a call for papers by the journal Critical Perspectives on Accounting for a planned special issue 

on “Multiple perspectives on fraud and scandals: Conditions of possibility, mechanisms, and media 

framing” in 2023/24.  
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Communication Research also highlights dynamic Media Framing, which describes how Fram-

ing a particular topic evolves over time. Studies showed that the attitude towards specific issues 

in newspapers changed over time (Fiss & Hirsch, 2005). Thus, it is important to take the time 

horizon under investigation into account when researching Media Framing. 

 

Drawing on media literature, several theoretical and empirical gaps in accounting literature are 

identified. Although previous theoretical research highlights the importance of analyzing the 

development of framing over time, only a few empirical studies have looked at this phenomenon 

(Fiss & Hirsch, 2005; Matthes & Kohring, 2008; Barkemeyer, Faugère, Gergaud & Preuss, 

2020). Existing empirical research on Media Framing of business scandals only focuses on the 

Framing by newspapers or other media at one point in time (D’Angelos & Esser, 2006; Carpen-

ter, 2007; De Vreese, 2010; Dimitrova & Strombäck; 2005; Entman & Rojecki, 1993; Entman, 

2003; Entman, 2010; Husselbee & Elliott, 2002; Iyengar, 1991; Kepplinger, Geiss & Siebert, 

2012; Mastin, Barboza, Salerno & Post, 2007; Semetko & Valkenburg, 2000; Wanta & Hu, 

1993). Especially in theoretical and empirical accounting literature, the dynamic perspective on 

business scandals is neglected. The statical view on business scandals can be reasoned by the 

nature of the scandals, such as the Volkswagen emission scandal presented by Clemente & Gab-

bioneta (2017). There was no news reporting beforehand that the company is involved in fraud. 

So, Media Framing over several years for one business scandal is not researched in-depth yet 

(An & Gower, 2009; Benediktsson, 2010; Clemente & Gabbioneta, 2017). 

 

Framing in empirical research shows that various newspapers frame a business scandal differ-

ently (Clemente & Gabbioneta, 2017). Further, during business scandals, the frame “attribution 

of responsibility” is mainly used by newspapers. However, the articles disagree on whether the 

level of attribution of responsibility is individual or organizational (Benediktsson, 2010; 

Clemente & Gabbioneta, 2017, Semetko & Valkenburg, 2000). Different attribution of respon-

sibilities by journalists can represent a danger of Media Framing due to the enormous scope of 

media today. Due to the different beliefs of journalists, the attribution of responsibility is possi-

bly biased. 

 

While previous theoretical research has shown that political actors, such as politicians, are in-

volved in the frame building, empirical studies have neglected the way politicians frame certain 

topics, such as corporate accounting scandals (Tewksbury & Scheufele, 2020). Politicians are 
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powerful because they influence with their ideologies the Framing of different subjects in the 

news. Further, the public of social welfare states expects that the government provides solutions 

for social problems (Semetko & Valkenburg, 2000). Thus, it is important to analyze whether 

politicians influence the frame building by Framing a social problem differently than journalists. 

 

On the other hand, how media frames specific issues warrant attention. Previous research has 

not studied in-depth the Framing by different actors (published media, different actors through 

media events) and has not reflected upon the role of the development of Framing over time. 

Based on these research gaps within Media Framing, it can be seen that there are empirical and 

theoretical gaps within the Media Framing research in the accounting literature. Different Fram-

ing perspectives of actors on a long-term accounting scandal and its implications on accounta-

bilities are not yet analyzed.  

 

1.3.  Research Purpose and Research Question 

The purpose of this paper is to enhance the understanding of Media Framing of corporate ac-

counting scandals over time. This study adopts a case of how a corporate accounting scandal 

has been framed to fulfill the purpose. The corporate accounting scandal that was chosen is the 

scandal by the German payment provider Wirecard (see Chapter 2.3 for reasons and Chapter 3 

for the background of the scandal).  

This study answers the following Research Question:  

How do different actors frame a corporate accounting scandal over time? 

 

This Research Question is further broken down into three sub-questions to operationalize and 

precise the study:  

Sub-Question 1: How does the Framing of Wirecard in newspapers evolve over time?  

Sub-Question 2: How does the Framing of Wirecard by politicians in media events evolve over 

time? 

Sub-Question 3: What are the similarities and differences in the Framing of Wirecard by news-

papers and politicians in media events over time? What are possible reasons for differences 

and similarities? 

 

The authors contribute to existing research by extending the Framing research with newly iden-

tified frames. In addition, political actors are part of the political discourse, and research is 
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extended by including and comparing Media Framing by politicians over time. Since political 

actors belong to the inputs of frame building, a closer look will be made at the differences 

between the frame focus of journalists and politicians. Thereby, explanations for differences 

and similarities will be given. Additionally, the development of Framing over time extends 

existing research by adding the dynamic aspect.  

 

1.4.  Structure of the Thesis 

In the following, the paper is divided into six Chapters. The methodological considerations are 

presented in Chapter 2. This Chapter is divided into (1) previous research methods in Media 

Framing, (2) research design, (3) case and media selection, (4) data collection and (5) data 

analysis, the (6) research limitations of this study, (7) strategy of the literature review and (8) 

research ethics. Chapter 3 shows previous literature on Media Framing. In this Chapter, a gen-

eral definition of Framing is provided and distinguished from Media Framing. After that, the 

framework of Media Framing is described, which is further divided into “frame building” and 

“frame setting”. Next, Media Framing for business scandals is discussed. The last section fo-

cuses on dynamic Media Framing, which shows how Framing evolves over time. The literature 

review highlights existing research gaps within Media Framing, and a framework is developed 

to discuss the findings regarding the research question in Chapter 6. Chapter 4 provides infor-

mation regarding the Wirecard scandal and is divided into three sub-sections: (1) core business 

of Wirecard, (2) key actors involved in the scandal, and (3) the timeline of the accounting scan-

dal of Wirecard, which starts on 27th April 2015 and ends on 10th March 2021. In Chapter 5, 

the results of this study are presented. Thereby, the Chapter is divided into three sub-sections: 

(1) key findings from the newspaper articles, (2) key findings from the press conferences, and 

(3) comparison of newspapers and press conferences. The findings are then discussed in Chap-

ter 6 and compared with findings from previous research. Also, the developed theoretical frame-

work is discussed and compared to the findings of the analysis. Eventually, a conclusion (Chap-

ter 7) summarizes the research outcomes of this paper, highlights the contribution to existing 

literature, and shows delimitations and implications for further research. 
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2. Methodology 

This Chapter focuses on the methodology that belies this paper. First, commonly used research 

methods in previous Framing research are presented. Second, the research design and the case 

selection of this study is shown, followed by a detailed description of the data collection and 

data analysis process. Next, the limitations of the methodological approach that is used are 

presented. The Chapter concludes with the research ethics. 

 

2.1.  Research Techniques 

This sub-section discusses the drawbacks of different approaches that are commonly used when 

studying Media Framing. An appropriate Research Method is chosen by the authors that will 

help to fulfil the purpose of this paper, which is to enhance the understanding of dynamic Media 

Framing of corporate accounting scandals. 

Five different approaches were identified: hermeneutic, linguistic, manual holistic, computer-

assisted, and deductive (Matthes & Kohring, 2008). 

 The hermeneutic approach combines the study of Media Framing with broader cultural 

elements. This qualitative approach is characterized by a small sample and an in-depth analysis 

of the different frames. However, it is not clear how the extraction of frames out of the material 

was done. Due to this subjectivity, it further appears that “researchers run the risk of finding 

frames they are consciously and unconsciously looking for” (Matthes & Kohring, 2008, p. 259). 

This approach is not suitable since the underlying data sample of this study is too extensive, 

and also, subjectivity is a significant drawback of this approach. 

 The linguistic approach focuses on the placement of specific words or the structure of 

sentences within a broader text. Thereby, the analysis focuses on single paragraphs and not the 

whole article, making this approach very complex for larger samples. This approach leads to 

systematic analysis. However, a standardized frame analysis cannot be accomplished (Matthes 

& Kohring, 2008). This approach is not suitable for the study since the underlying data sample 

of this study is too extensive. 

 A computer-assisted approach is a quantitative approach that identifies frames accord-

ing to certain words in the text. The approach works through cluster algorithms and increases 

objectivity. However, this method “reduces frames to clusters of words” (Matthes & Kohring, 

2008, p. 261). Since it is important for the understanding of the dynamic Media Framing to 

analyze the language with all its ambiguities and nuances, this approach is not suitable. 
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 The deductive approach analyzes data deductively. Thereby, researchers derive the 

different frames out of the literature to code them through standard content analysis. The 

problem with this approach is that it is limited to already existing frames, which are then applied 

to the own example. This approach cannot ensure that all frames are analyzed due to 

inflexibility (Matthes & Kohring, 2008). Since dynamic Media Framing is not extensively 

researched yet, this approach cannot be applied to this study. 

 A manual holistic approach generates frames through a qualitative analysis of different 

texts and afterward codes through a manual content analysis that aggregates the frames from 

the first step. This approach has the drawback that validity and reliability strongly depend upon 

the transparency of how the different frames are extracted (Matthes & Kohring, 2008). In this 

study, the manual holistic approach was chosen because an in-depth analysis is granted. By 

precisely describing how the different frames are extracted in sub-section 2.5 of this Chapter, 

the drawbacks regarding validity and reliability are decreased, and transparency of the coding 

increased. 

 

2.2.  Research Strategy 

The overall research strategy can be seen in Figure 1. 

 

Figure 1: Research Strategy of our paper 
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The authors started the paper by defining the research problem (see Chapter 1.2), as illustrated 

in Figure 1. Thereby, concepts and theories and previous research findings in Media Framing 

were reviewed by the authors. The research purpose and research question (see Chapter 1.3) 

were formulated and broken down into sub-questions (see Chapter 1.3) to operationalize and 

precise the study. The next step was to conduct a literature review to get an in-depth under-

standing of the research field of Media Framing (see Chapter 3). All the described steps were 

performed as an iterative process, leading back to the research problem, which was revised and 

specified. After conducting the literature review, the research purpose, research question, and 

sub-questions were revised and specified.  

Once the research purpose and research question were clear, the example for the corporate ac-

counting scandal was chosen. The case of the corporate accounting scandal had to be chosen to 

help fulfil the purpose of this paper. The required characteristics of the corporate accounting 

scandal (see Chapter 2.3) were defined before choosing the case company.  

After the accounting scandal was chosen, the research technique had to be decided. Therefore, 

the authors reviewed different research techniques performed by previous literature in the field 

of Media Framing (see Chapter 2.1). The research technique was chosen to support the fulfil-

ment of the purpose of the paper. The authors decided to use a qualitative inductive research 

(see Chapter 2.5 for reasons).  

Next, the selection of the research method was conducted, and the Gioia methodology was 

chosen (see Chapter 2.5). This was followed by the selection of the sample design that underlies 

this paper. A nonprobability sampling was chosen, and the data collection was performed sub-

sequently (see Chapter 2.4). Data analysis was performed by using open coding (see Chapter 

2.5). Last but not least, the findings of the analysis were interpreted (see Chapter 5). The dis-

cussion (Chapter 6) and conclusion (Chapter 7) of the findings mark the end of the performed 

research.  

 

2.3.  Case and Media Selection 

This study uses the corporate accounting scandal by Wirecard as an example to enhance the 

understanding of dynamic Media Framing. Dynamic Media Framing of one business scandal is 

not researched in-depth yet. In order to capture the time aspect, a corporate accounting scandal 

has to be analyzed, where previously information was published on suspicion of fraud before 

the revelation of the scandal, e.g., the multiyear accounting fraud by the German payment pro-

vider Wirecard. Accusations and evidence of balance sheet irregularities have been loud around 
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Wirecard for several years (McCrum, 2020). Therefore, Wirecard fulfills the missing require-

ment of previously analyzed scandals that did not offer the possibility to analyze the evolvement 

of Framing. 

 

The data analysis is limited to two types of media: newspaper articles and press conferences. 

Previous research showed the importance of journalists on frame building and highlighted dif-

ferences between different newspapers. This study can therefore extend previous research by 

including the dynamic aspect of Media Framing in newspapers. Four different newspapers are 

chosen because of the different foci and the audience.  

As already described in the research problem, political actors influence the frame building of 

the audience. However, previous research did not focus on the Framing of corporate accounting 

scandals by politicians. Thereby, the two press conferences held by the politicians of the inves-

tigation inquiry on Wirecard can serve as media events. These media events can contribute to 

existing research by showing politicians’ Framing and comparing it to the Framing of the dif-

ferent newspapers. 

 

In the following, it is specified how the Wirecard accounting scandal is used to perform the 

analysis to enhance the understanding of dynamic Media Framing. Therefore, the following 

questions need to be answered: 

 

The overarching research question is: How do different actors frame a corporate accounting 

scandal over time? 

This question addresses the research gap concerning dynamic media Framing of business scan-

dals and the development of frames by different actors over time. Thereby, the study contributes 

to the existing discussion by comparing different Media (newspaper articles and press confer-

ences) over time in the geographical area of Germany. Previous research is extended with new 

frame categories. Furthermore, the distinction between journalists and politicians is added. 

 

The overarching research question is divided into three sub-questions to operationalize and 

precise the study:  

Sub-question 1: How does the Framing of Wirecard in newspapers evolve over time?  

Thereby, the investigation period starts on 27th April 2015 and ends on 25th June 2020 with the 

insolvency of Wirecard. The focus is on the dynamic Media Framing of the actors involved, at 
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the example of the Wirecard accounting scandal. Moreover, a comparison between the different 

newspapers highlights similarities and differences due to the different focus and audiences of 

the newspapers. The investigation period is subdivided into 17. Milestones (see Chapter 3.3). 

The reasons for the high number of Milestones are, on the one side, the importance that the 

authors of this paper see in the identified events. On the other side, there is a need for an exten-

sive study of the development of Framing over time to make a valuable contribution (see Chap-

ter 2.4). Thus, the Milestones were not further aggregated into phases. 

 

Sub-question 2: How does the Framing of Wirecard by politicians in media events evolve over 

time? 

The investigation period starts on 10th September 2020 with the formulation of the investigation 

inquiry for the Wirecard accounting scandal. The period ends on 10th March 2021 with the 

interim status by the investigation inquiry regarding the recent development of the investiga-

tion. The focus is on the dynamic Framing of the politicians and German authorities involved 

in the Wirecard accounting scandal. Moreover, differences and similarities in the Framing by 

the three oppositional parties that the three politicians represent are highlighted.  

 

Results of sub-questions 1 and 2 are then compared in order to answer the following third sub-

question: 

Sub-question 3: What are the similarities and differences in the Framing of Wirecard by news-

papers and politicians in media events over time? What are possible reasons for differences 

and similarities? 

 

2.4.  Data Collection 

Newspaper Articles 

First, the authors defined the timeline of the Wirecard scandal. In doing so, the authors used the 

31 Milestones presented in the Financial Times article by Dan McCrum (2020) as a basis for 

the start of data collection. The Financial Times is the world’s leading global business publisher 

located in London with a circulation of over 500,000 readers plus daily. McCrum was the es-

sential editor for the unveiling of the Wirecard scandal. In his article, McCrum started the time-

line by the date Wirecard was founded. He mentioned the first attack by short sellers on Wire-

card back in 2008. During that period, no evidence for balance sheet irregularities at Wirecard 

was published by the Financial Times or other parties. Therefore, the authors decided to start 
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the timeline with 2015, leaving 24 Milestones for the analysis. That year the profits of Wirecard 

started to grow suspiciously fast, and questions were raised by several parties like the Financial 

Times and several Short Sellers like Matthew Earl and Fraser Perring. The timeline ended with 

the 25th of June 2020, when Wirecard filed for insolvency. Second, for each Milestone starting 

2015 in the timeline article by McCrum (2020), the authors searched for corresponding pub-

lished articles by the Financial Times.  

The articles by the Financial Times were collected by visiting the Financial Times website. The 

archive was searched for articles published on the dates of the identified Milestones in the time-

line article by McCrum and related explicitly to Wirecard. Next, the authors read all collected 

articles to make sure they are related to the searched Milestone. The authors eliminated seven 

of the Milestones in the timeline of McCrum because these Milestones could be aggregated 

together with other Milestones, leaving 17 Milestones. The reason for not further aggregating 

the 17 Milestones is that the authors wanted to develop an in-depth understanding of the dy-

namic Media Framing of the corporate scandal to fulfill the purpose of this paper. The purpose 

is to enhance the understanding of dynamic Media Framing of corporate accounting scandals. 

In addition, the authors excluded all Financial Times articles related to buy/sell recommenda-

tions (“Stocks to watch”). Finally, the authors identified and downloaded 22 relevant Financial 

Times articles that marked vital highlights in the allegations against Wirecard, searched for 

responses by the German press, and saved them in a folder in our online drive. 

The authors collected all published articles about Wirecard from four different German news-

papers. The collected German articles were published the same day as the Financial Times 

published articles on a new event in the scandal (starting from early April 2015 to 25th June 

2020). Data was collected to analyze how the German press frames the Wirecard scandal. The 

analysis is limited to the articles published by the German newspapers the same day or the week 

after (for the weekly newspaper) the Financial Times described the event. The authors focused 

on the very first published articles because previous research by Entman (2012; cited in 

Clemente & Gabbioneta, 2017, p.219) and Thompson (2000; cited in Clemente & Gabbioneta, 

2017, p.219) suggests that “the first days after a scandal is uncovered are crucial to developing 

an in-depth understanding of if and how a violation will lead to a scandal”.  

The authors selected four newspapers with a national circulation.  

 Die Bild (circulation of about 1.37m copies daily in Q4 2019 (deutschland.de, 2020))—

is considered a relatively conservative boulevard press paper and is “notorious for its mix of 
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gossip, inflammatory language, and sensationalism” (Steininger, 2018; cited in Clemente & 

Gabbioneta, 2017, p.291).  

 Süddeutsche Zeitung (circulation of about 279,079 copies daily in Q4 2019 

(deutschland.de, 2020))—is seen as a critical-liberal newspaper, supporting the Socio-Demo-

cratic Party of Germany (SPD), and is situated in Munich, which is near to Aschheim, the head-

quarter of Wirecard.  

 Handelsblatt (circulation of about 87,560 copies daily in Q4 2019 (deutschland.de, 

2020))- is Germany’s most prominent business and financial newspaper and a compulsory jour-

nal of the stock exchanges in Frankfurt am Main and Düsseldorf.  

 Die Zeit (circulation of about 504,080 copies weekly in Q4 2019 (deutschland.de, 

2020))- is a liberal and independent weekly newspaper published every Thursday since 1946.  

 

The articles by the German newspapers were collected by visiting each of the newspapers’ 

websites and searching their archive for articles published on the dates of the 22 articles by the 

Financial Times collected previously and related explicitly to Wirecard. Next, the authors read 

all collected articles to ensure that they are related to the incidents described in the articles by 

the Financial Times. Thereby, several articles were excluded since these were not explicitly 

related to the Wirecard scandal. Finally, the authors downloaded the relevant articles and saved 

them in different folders named after the newspapers in our online drive.  

In total, the authors found 132 articles published by the four newspapers following the exposure 

of events by the Financial Times: 15 articles published in Die Bild, 61 articles published in Die 

Süddeutsche Zeitung, 36 articles published in Handelsblatt, and 20 articles published in Die 

Zeit. 

 

Press Conferences by the investigation committee 

To investigate Media Framing by political actors, two press conferences by the oppositional 

parties Die Linke, Bündnis 90/Die Grünen, and FDP of the German parliament, were chosen as 

media events for analysis. The two press conferences were found on Youtube.com by searching 

for the German keyword “Pressekonferenz Wirecard Untersuchungsausschuss”, which means 

translated into English “Press conference Wirecard investigation inquiry”. This was done on 

10th April 2021. Thus, all press conferences on the Wirecard investigation inquiry published 

after that date were neglected due to the limited time available to write this paper. The first two 

videos that came out of the search showed the press conference held on 10th March 2021 but 
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from different press providers, and the third video that came out of the search was the press 

conference held on 10th September 2020. All other videos were not official press conferences 

by the investigation committee and therefore neglected. After deciding which videos to use for 

further analysis, the authors downloaded them into a folder. Next, the videos were transcribed 

in NVivo. Afterward, the transcription needed modification because the software does not rec-

ognize that specific voices belong to particular persons. Misspellings had to be corrected be-

cause sometimes the speakers spoke unclearly. Furthermore, the authors re-watched the press 

conference and parallel-checked that the transcription software recognized the exact wording. 

The press conference transcription was translated with the help of DeepL and the best 

knowledge of the authors into English.  

The transcript of the press conferences and the articles per Milestone are available through the 

following link: https://1drv.ms/u/s!AmDIu96PFf_AhR3Vr60AZ22OLkJ0?e=jKN2mI . 

 

2.5.  Data Analysis 

This study uses an inductive qualitative content analysis (manual holistic approach) to detect 

emerging frames to enhance the understanding of dynamic Media Framing.  

The authors chose a qualitative analysis since it best serves the purpose of the paper. A quanti-

tative analysis would not have allowed to include emerging frames over time. Instead, a frame 

catalog would have been made beforehand, and dummy variables used when going through the 

newspaper articles and transcribed press conferences to detect the previously defined frames. 

Thereby, the authors could have missed emerging frames since they would have been focused 

on searching for the previously defined frames. This inflexibility depicts a major drawback of 

the quantitative approach and would not have allowed for the enhanced understanding of the 

dynamic behind Media Framing. However, it is essential for this study to look at the emergence 

of different frames over time to capture the consequences of dynamic Media Framing. For this, 

new frames need to be explored. Thereby, an in-depth understanding of the case in focus and 

the effects of Media Framing is needed.  

 

Newspaper Articles 

To identify the frames used by the four German newspapers, the authors followed the same 

methodology as used by Clemente and Gabbioneta (2017) and thus, “started by identifying 

components or devices of frames, whose relative salience gives origin to a media frame” (Mat-

thes & Kohring, 2008, p. 263; cited in Clemente & Gabbioneta, 2017, p. 291). This approach 

https://1drv.ms/u/s!AmDIu96PFf_AhR3Vr60AZ22OLkJ0?e=jKN2mI
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is known as the Gioia methodology. The Gioia methodology is commonly used in qualitative 

organizational studies and differs from other empirical methods as the frame elements emerge 

from the texts being analyzed. The Gioia methodology was applied in the same way as Gioia 

and Chittipeddi (1991) literature suggested and was only used as an approach for open coding. 

The outcomes of content analysis are concepts and categories which are achieved through open 

coding to achieve a “description of the characteristics of the document’s content by examining 

who says what, to whom, and with what effect” (Vaismoradi, Turunen, & Bondas, 2013, p. 

400). Observations are grouped into categories. Categories should “provide a means of describ-

ing the phenomenon, to increase understanding and to generate knowledge” (Elo & Kyngäs, 

2008, p. 111). Names of the categories should include words that represent the content of the 

category. 

First, the authors started by reading all the articles from one newspaper for each Milestone and 

developed a general understanding of the tone and content used in this newspaper. Then, the 

authors manually coded the articles of this newspaper by using open coding in order to “uncover 

common themes and produce an initial set of frame categories” (Concepts) per Milestone for 

all newspapers (Glaser & Strauss, 1967; Locke, 2001; cited in Clemente & Gabbioneta, 2017, 

p. 291). The use of open coding refers to analyzing texts without a predefined catalog of frames. 

The most important rule when using open coding is, according to Van Gorp (2010, p.89), “not 

to focus on what a text is about, but on how the story is told,” specifically in this case about the 

selections the journalist made. 

Then, the authors used the Gioia methodology as an approach to answer sub-question 1. The 

Gioia approach consists of two stages: 

Corresponding to the first stage of the Gioia methodology, the authors discussed preliminary 

codes (Concepts) and combined these into first-order categories (Themes) for the first Mile-

stone before moving on to the second one. The authors applied their first-order categories 

(Themes) to the second Milestone “as a way of testing, refining, and extending” the initial set 

of categories (Glaser & Strauss, 1967, cited in Clemente & Gabbioneta, 2017). The authors 

allowed new categories to emerge in the second Milestone and applied them later to the first 

Milestone. The same methodology was applied to all seventeen Milestones in an iterative pro-

cess.  

Then, corresponding to the second stage of the Gioia methodology, the first-order categories 

(Themes) were compared across all Milestones and summarized into broader second-order cat-

egories (Dimensions). The authors compared the dimensions to each other in order to detect 
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evolvements. In total, 13 second-order categories (Dimensions) were detected, containing 59 

first-order categories (Themes).  

 

Table 1 shows an exemplary excerpt of the open coding that was used to identify the frames. 

The newspaper articles were translated into English before starting with the analysis.  

For example, the first row in Table 1 shows the analysis of an article from Handelsblatt on 27th 

April 2015, which belongs to the first Milestone of the Wirecard scandal.  

“Business is going well for Wirecard and the investments in the future of the company also seem to 

have paid off: In the first quarter, the online payment service provider was able to increase profit and 

sales (Handelsblatt, 2015).” 

 

This paragraph frames Wirecard very positively. Thus, identified concepts describe the suc-

cessful previous investments of Wirecard, which led to the “rise of Wirecard” and the optimistic 

forecast the journalists see for the company. These concepts were appointed to the theme “Wire-

card as a FinTech star”. This first-order category was summarized with other themes to the 

dimension “Perspectives on Wirecard”. All other rows follow the same logic in the analysis. 
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Table 1: Example of Open Coding used in Newspaper Articles 

Date Or-

der 

Newspaper Phrases Concepts Themes Dimensions 

27. Apr 

15 

1 Handelsblatt Business is going well for Wirecard and the in-

vestments in the future of the company also seem 

to have paid off: In the first quarter, the online 

payment service provider was able to increase 

profit and sales. 

- the rise of Wire-

card 

- positive forecast 

- successful past 

investments 

Wirecard as a 

FinTech Star 

Perspectives on Wire-

card 

27. Apr 

15 

2 Handelsblatt The online billing specialist Wirecard has in-

creased profits and revenues at the start of the 

year. According to preliminary figures, revenues 

in the first quarter increased by 26 percent to 

159.1 million euros, the TecDax-listed company 

announced on Monday evening. 

- using numbers 

to highlight 

growth and posi-

tive forecast 

Future of Wirecard Perspectives on Wire-

card 

27. Apr 

15 

3 Handelsblatt Operating profit (Ebitda) rose by around 31 per-

cent to 46 million euros. The group remained op-

timistic for the full year and reiterated its forecast 

of generating a profit (based on Ebitda) of be-

tween 210 and 230 million euros. 

- optimistic fore-

cast of Wirecard 

Future of Wirecard Perspectives on Wire-

card 
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Press Conferences by the investigation committee 

The authors used the same approach for the transcribed press conferences. Therefore, the au-

thors started with the press conference held first on 10th September 2020 and then moved on to 

the press conference held on 10th March 2021. Then, the same two-stage approach based on the 

Gioia methodology was used for the open coding to answer sub-question 2.  

In the first stage, the authors discussed preliminary codes (Concepts) and combined those into 

first-order categories (Themes) for the first press conference before moving on to the second 

one. The authors applied the first-order categories (Themes) to the second press conference to 

test, refine, and extend the initial set of categories (Glaser & Strauss, 1967, cited in Clemente 

& Gabbioneta, 2017). The authors allowed new categories to emerge in the second press con-

ference and applied them later to the first press conference.  

In the second stage, the authors compared first-order categories (Themes) across both press 

conferences and summarized them into broader second-order categories (Dimensions).  

Table 2 shows an exemplary excerpt of the open coding that was used to identify the frames. 

The press conferences were transcribed and translated into English before starting with the 

analysis.  

For example, the first row in Table 2 shows the analysis of a statement by Dr. Toncar on 10th 

September 2020, which belongs to the first press conference of the investigation inquiry.  

“It is a joint effort of the three opposition factions.” (Dr. Toncar, 2020) 

 

This statement frames the investigation inquiry very positively. Thus, the identified concept 

here is the cooperation of the democratic parties. This concept was appointed to the theme 

“Justification of investigation inquiry”. This first-order category was summarized with other 

themes to the dimension “Investigation Inquiry”. All other rows follow the same logic in the 

analysis. 

 

Second, the authors compared the dimensions and themes of the first press conference to those 

of the second press conference to capture the change of Framing over time. Eleven second-

order categories (Dimensions) were detected, containing 44 first-order categories (Themes).  

 

To answer sub-question 3, the authors compared the second-order categories (Dimensions) of 

the newspapers to the overall second-order categories (Dimensions) of the press conferences, 

thereby highlighting the changes of first-order categories (Themes) within the second-order 

categories (Dimensions). 
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Table 2: Example of Open Coding used in the analysis of the press conferences 

Order Person Phrases Concepts Themes Dimensions 

1 Dr. Toncar It is a joint effort of the three oppo-

sition factions.  

- cooperation of the democratic parties Justification of investigation in-

quiry 

Investigation inquiry 

2 Dr. Toncar You also know that for the commit-

tee of inquiry you need the signa-

tures of a quarter of the members of 

the Bundestag. We have them to-

gether. So, the inquiry mandate has 

also been submitted with the neces-

sary quorum.  

- political importance of the case Justification of investigation in-

quiry 

Investigation inquiry 

3 Dr. Toncar And we have also coordinated 

closely in the last few days and also 

in the week and a half since the last 

special meeting of the Finance 

Committee. And I think that is a 

very, very good result.  

- cooperation of the democratic parties Justification of investigation in-

quiry 

Investigation inquiry 
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2.6.  Research Limitations 

When doing research, it is crucial to be aware of the own biases and goals that can influence 

the method choice and possible mistakes in research (Tracy, 2010). Furthermore, it is essential 

to say that the choice of method influences the study’s outcome (Mills, 2017). An inductive 

qualitative analysis has drawbacks that are now discussed in the following sections. Therefore, 

the Chapter is divided into several sub-headings where different difficulties within inductive 

qualitative research are discussed. The overarching criticism against qualitative research is to 

ensure the study’s trustworthiness, which can be further divided into three categories: Data 

collection, Data analysis, and writing of results. Additionally, the translation of documents and 

limitations of the chosen case study are discussed. 

 

Data collection 

Content analysis is the primary tool for written material. However, trustworthiness can repre-

sent a problem during the qualitative content analysis. During an inductive qualitative analysis, 

the main problem is the data collection, which affects the study’s trustworthiness. It is essential 

to ensure credibility by selecting the best data for the relevant research questions and creating 

an appropriate sample (Elo, et al., 2014). Thereby, it must be highlighted that “the researcher 

is an instrument […] who can both collect and generate data, depending on how they position 

themselves” (Mills, 2017, p. 38). In this study, the researchers only collected but not generated 

the data. By including 132 newspaper articles out of four different newspapers, the trustworthi-

ness of the sample was secured. However, especially at the beginning of the investigation pe-

riod, fewer articles were found than at the end of the investigation period. Due to the data lim-

itation of the press conferences, the trustworthiness of this type of media cannot be completely 

ensured. Another difficulty is that high-quality results always depend on collecting high-quality 

data (Creswell, 2007). This study analyzes the four most prominent German newspapers and 

two press conferences of politicians and can therefore ensure the high quality of the collected 

data. However, the selection of the German newspapers can influence the results of this study. 

The four newspapers were chosen on purpose by the authors based on the different foci of the 

newspapers. However, other categories (e.g., regional newspapers) were neglected.  
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Data analysis 

The data analysis is crucial for trustworthiness: creating too many concepts during the context 

analysis may lead to overlapping categories. The credibility is higher if categories cover the 

data in a meaningful manner (Elo & Kyngäs, 2008). In addition, creating concepts can lead to 

an overinterpretation of the text. This problem can be decreased by an analysis that several 

persons instead of one person does. Another problem is that the decision-making process of the 

researcher influences the analysis. In this study, coding is used to analyze the data and is defined 

as “the labelling of a data segment using a term that captures the researcher’s interpretation of 

its essential meaning” (Mills, 2017, p. 45). Thereby, the analysis can be improved by defining 

the different dimensions and defining the parameters of each dimension to facilitate a compar-

ative analysis (Mills, 2017). This was done in the previous sub-section, “Data Analysis” (2.5), 

where the coding was explained for the newspaper articles and the press conferences at one 

example each. Overall, qualitative research is often criticized for lacking generalizable findings 

and eliminating contrary explanations without statistical controls (Mills, 2017). This is also 

cited by Creswell (2007), who states that qualitative methods are lacking credibility compared 

to quantitative methods. In addition, Matthes and Kohring (2008) describe the problem that 

once frames are defined, there is a “tendency to press an article into an already existing frame 

category” (Matthes & Kohring, 2008, p. 261). However, credibility can be increased through 

several coders. In this study, two people analyzed the different articles and conferences, and 

therefore, trustworthiness was increased. Furthermore, the interpretation reliability increased 

through discussions of different opinions and perspectives. Moreover, concepts, themes, and 

dimensions were discussed in an iterative process to decrease concepts and create meaningful 

dimensions.  

In addition, the texts always have to be examined within a particular context. This specific 

context has to be explained by the researchers. (Creswell, 2007). This is fulfilled in this study 

through the Background Chapter. There the background of the Wirecard case and the involved 

parties are explained. 

 

Writing of results 

Another tricky part for trustworthiness is the writing of results. It can be challenging to write 

down results accurately and meaningful for the reader (Elo, et al., 2014). Further, Elo et al. 

(2014) state out that “[r]eporting results of content analysis is particularly linked to transfera-

bility, conformability, and credibility” (Elo, et al., 2014, p. 6). Therefore, it is essential for the 
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reader to extensively describe the coding process to understand and increase validity and relia-

bility (Elo & Kyngäs, 2008). In addition, figures can transport meaning and results sometimes 

more effectively than words. Citations can highlight the trustworthiness of the data and present 

certain phenomena (Mills, 2017). Through figures and tables in the analysis part, the trustwor-

thiness was increased. As already described earlier, the coding process is described in the sub-

section “Data Analysis” (2.5) of this Chapter. 

 

Translation of Documents 

Another limitation is the translation of newspaper articles and press conferences. Transcriptions 

and translations into English cannot entirely reflect the same meaning as when using the Ger-

man language. Idioms, expressions, and multiple meanings may be omitted when translating 

since they are differently used in the English language. Proofreading and the use of language 

programs by the authors decreased the risks of this limitation but did not entirely vanish them. 

 

Case Study 

This research is based on a case study on dynamic Media Framing. A case study is defined as 

an “exploratory form of inquiry, providing an in-depth picture of the unit of study, which can 

be a person, group, organization or social situation “ (Stewart, 2017, p. 146) and answers the 

questions of “how” or “why”. However, case studies are often criticized for not being general-

izable and therefore have only limited value. Nevertheless, extensive literature use and the de-

velopment of a preliminary theoretical framework increase the solid foundation of the case 

study.  

The study adopts an example of how a corporate accounting scandal has been framed to fulfill 

the purpose of the paper. Since all corporate accounting scandals have another background, 

scope, and nature, the findings are limited transferable to other corporate accounting scandals.  

 

2.7.  Literature Review 

This study is inductive and explores new frames for corporate business scandals over time. As 

already shown in the introduction, there are several research gaps, and therefore a deductive 

approach is not possible. Therefore, it is crucial to understand how previous researchers con-

ducted their research within related topics. McGhee, Marland, and Atkinson (2007) state that 

conducting a literature review is necessary to stimulate research questions by highlighting ex-

isting research gaps within Media Framing and showing possible sampling methods derived 
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from theory (McGhee, Marland, & Atkinson, 2007). The literature review results in a system-

atic summary of existing knowledge for an in-depth understanding of the topic.  

A framework based on previous knowledge and different fields is further developed from the 

literature review in this study. This supports the answer to the overall research question. In the 

discussion, the theoretical framework is then compared to the findings out of this study. 

Overall, McGhee, Marland, and Atkinson (2007) state the following advantages of beginning 

with a literature review and then continuing with the development of research categories within 

inductive research:  

• Justify the study by showing theoretical and empirical gaps within the research. 

• Avoiding methodological and conceptual pitfalls. 

• Discover previous knowledge within the field and therefore assess whether the chosen 

method is appropriate. 

 

Despite conducting a thorough literature review, the review is not free of limitations. This study 

analyzes a corporate business scandal in Germany. However, only English-written journals 

were considered. Additionally, only the two online databases LUBSearch and Google Scholar 

are used. This limitation can result in omitting relevant literature for this study.  

 

2.8.  Research Ethics 

There are four main ethical principles when conducting business research that need to be con-

sidered (Bryman & Bell, 2018, p. 121): 

• “Harm to participants, 

• Lack of informed consent, 

• Deception and 

• Invasion of privacy.” 

This study analyzed published German newspaper articles and two press conferences that are 

publicly available on YouTube. No participants were involved in this study, and therefore harm-

ing of participants, lack of informed consent, invasion of privacy, or deception can be ruled out. 

This study is available to everyone. No confidential information is disclosed in this paper since 

all analyzed material is publicly available. Further, it is marked by the authors when reference 

is made to newspaper articles and press conferences to secure copyright. 
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Bryman and Bell (2018) also point out possible conflicts of interest when conducting research, 

influencing the findings. This study has no affiliation or conflict of interest since no interest 

groups are involved in making the paper. 
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3. Literature Review - Media Framing  

The purpose of this Chapter is to discuss previous research on Media Framing. The Chapter is 

structured as follows: First, a general definition of Framing is provided, and Media Framing is 

distinguished and defined by the process model of Scheufele (1999). After that, Scheufele’s 

framework is described. The key elements of the process model, namely “frame building” and 

“frame setting”, are defined, and previous research is reviewed in order to identify the weak-

nesses and limitations of Scheufele’s (1999) process model. Next, Media Framing of business 

scandals is discussed. The last section focuses on dynamic Media Framing, which shows how 

Framing evolves over time. The literature review concludes with the development of a frame-

work for dynamic Media Framing of corporate business scandals. The framework is developed 

by modifying the existing process model of Scheufele (1999) and using the key takeaways of 

each sub-section in the literature review. The developed framework will be used as a foundation 

for discussing the results (Chapter 6). The developed framework fulfills the purpose of this 

thesis to enhance the understanding of dynamic Media Framing of corporate accounting scan-

dals. 

3.1.  Distinction Framing vs. Media Framing  

This sub-section will state the definition of Media Framing that will be used throughout the 

study. The psychological and sociological roots of Framing are discussed to enhance the un-

derstanding of why human beings use and are influenced by Framing. In order to distinguish 

the unique characteristics of the effect that Framing has on the audience (framing effect), three 

related effects of consuming and processing news information are described and determined 

(Tewksbury & Scheufele, 2020): information effect, persuasion effect, and agenda-setting ef-

fect. 

 

Psychological Roots of Framing 

“We use the term “decision frame” to refer to the decision-maker’s conception of the acts, outcomes, 

and contingencies associated with a particular choice. The frame that a decision-maker adopts is con-

trolled partly by the formulation of the problem and partly by the norms, habits, and personal charac-

teristics of the decision-maker. It is often possible to frame a given decision problem in more than one 

way. Alternative frames for a decision problem may be compared to alternative perspectives on a vis-

ual scene.”  

– Kahneman and Tversky (1981, p. 453). 
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The research by Kahneman and Tversky is often cited as the beginning of Framing research in 

the decision-making process (Scheufele & Tewksbury, 2007). Their article from 1981 states that 

outcomes vary when decision-making problems are framed differently, as stated in the quote 

above. It was shown that most of the participants are risk-averse when the answers involve gains. 

In contrast, most of the participants are risk-taking when the solutions involve losses. Thus, they 

claim that an individual’s perception depends on their reference point for different outcomes 

(Kahneman, 2003).  

Depending on the “interpretive schema” applied, information will be interpreted differently 

(Tewksbury & Scheufele, 2020). Thus, Kahneman and Tversky (1981) confirm and expand with 

their study the psychological roots of Framing “frames of reference” by Sherif (1967). In his 

experimental work, Sherif (1967, cited in Tewksbury & Scheufele, 2020, p. 52) shows that “all 

individual judgments and perceptions occur within specific frames of reference”.  

 

Sociological Roots of Framing 

The attribution theory by Heider (1959) and frame analysis by Goffman (1974) form the socio-

logical roots of Framing (Tewksbury & Scheufele, 2020). Heider’s experimental work (1959) 

shows that “human beings process complex information in their everyday lives by reducing so-

cial perception to judgments about causal attribution” (Tewksbury & Scheufele, 2020, p. 52). 

There is a link between potential cause and observed behavior ascribed to environmental, soci-

etal, or personal factors. This link is mirrored in Iyengar (1991), who describes the distinction 

between thematic and episodic Framing and states that episodic Framing makes the audience 

less likely to hold authorities accountable for the existing problem. According to Iyengar (1991), 

thematic Framing describes events in the general context, whereas episodic Framing focuses on 

the specific event (Iyengar, 1991). In his study, he focuses on political issues (terrorism, poverty, 

crime, racial inequality, and unemployment) by analyzing news stories on American television 

channels. The issues of crime and terrorism were primarily episodic. However, the consequences 

of thematic and episodic Framing remain unclear for newspapers and business scandals regard-

ing accountability. This study, therefore, discusses thematic and episodic Framing and its con-

sequences for newspaper articles and media events in corporate accounting scandals (Chapter 

7). 

Goffman (1974) uses the sociological approach for frame analysis. He defines a frame as a “pri-

mary framework [that] allows its user to locate, perceive, identify, and label a seemingly infinite 

number of concrete occurrences defined in its terms” (Goffman, 1974, p. 21). Goffman (1974) 
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calls this “schemata of interpretation” a “primary framework” (Goffman, 1974, p. 21). He points 

out that most people use several frameworks. Still, there is usually one more dominant frame-

work in different situations, which is in line with the findings of Kahneman and Tversky (1981). 

Primary frameworks relate to communication research in two ways: one, they serve as “socially 

constructed category systems” for information processing, and two, they influence the interpre-

tation by the audience (Tewksbury & Scheufele, 2020, p. 52).  

 

Differentiation between the Framing Effect from related effects 

Regardless of the sociological or psychological roots, Framing research agrees that “news 

frames function to suggest how audiences can interpret an issue or event” (Tewksbury & 

Scheufele, 2020, p. 53). News frames can influence beliefs, attitudes, and behaviors. To distin-

guish the unique characteristics of the framing effect, three additional effects of consuming and 

processing news information are described and determined in the following (Tewksbury & 

Scheufele, 2020): information effect, persuasion effect, and agenda-setting effect. These three 

effects are defined as logical consequences of the framing effect and are not to be confused with 

an integral part of the framing effect.  

 

The information effect refers to frames as tools that construct links between different concepts. 

One can differentiate between novel and already available frames: If a frame is novel, the newly 

processed information establishes primary links between the different associations. In contrast, 

if the frame is already existing, seeing the news story triggers an effect (Tewksbury & Scheufele, 

2020). 

 

The persuasion effect involves presenting intentionally persuasive content to consumers who 

probably know the intent. The framework in the news can take the following forms: “reporters’ 

descriptions of people and other political objects, their choice of event elements to be included 

in the news, or words used to name questions” (Tewksbury & Scheufele, 2020, p. 53). By further 

including or excluding certain parts of the story, a topic is framed and will lead to a particular 

interpretation by the reader (An & Gower, 2009). Framing literature shows that the reader is 

generally unaware of frames and how they influence their perception. Thus, message processing 

by the audience can be very different (Tewksbury & Scheufele, 2020).  
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The agenda-setting effect is described as “the process of the mass media presenting certain issues 

frequently and prominently with the result that large segments of the public come to perceive 

those issues as more important than others. Simply put, the more coverage an issue receives, the 

more important it is to people” (Coleman, McCombs, Shaw, & Weaver, 2009, p. 147). Accord-

ing to Scheufele (2000), agenda-setting has the assumption that the media agenda can change 

the audience agenda in a process with a specific time lag. It must be said that media is not the 

only information channel because personal experiences and conversations are similar sources. 

Media is vital when there are unobtrusive issues, i.e., people have no personal experience with 

that subject (e.g., government spending). Nevertheless, the unobtrusive issues are not the same 

for everyone (Coleman, McCombs, Shaw, & Weaver, 2009). As a result, Entman (2007) high-

lights that journalists can influence the audience’s perception through agenda-setting and, there-

fore, influence and contribute to policy and democracy due to the liberal bias. 

 

To summarize, the relationship of all four effects (information, persuasion, agenda-setting, and 

framing effects) results from exposure to news messages. All four effects can co-occur, resulting 

in exposure to news messages (Nelson, Oxley, & Clawson, 1997, cited in Tewksbury & 

Scheufele, 2020).  

 

Definition of Media Framing 

There is no agreed definition of Framing, which is described in the literature as fractured (D’An-

gelo, 2002; De Vreese, 2012; Entman, 1993; Matthes, 2009; Olsson & Ihlen, 2018; Reese, 

2007). De Vreese (2012) concludes his literature review with a call for further research regarding 

the dynamics of Framing. Moreover, he states that “we need to take all actors seriously, that is, 

both the political advocates and their framing of an issue and the journalists and their prioritiz-

ing, reframing, and autonomous framing” (De Vreese, 2012, p. 372).  

 

Scheufele (1999) presented a definition of Framing that varies from other definitions due to the 

included time perspective. The process model includes Framing as a dynamic process and, there-

fore, serves the purpose of this paper. The study aims to enhance the understanding of Media 

Framing as a dynamic process for corporate accounting scandals. Scheufele’s process model and 

definition of Framing supports the purpose of this paper. Thus, the process model of Framing 

by Scheufele (1999) is used as the definition of Framing in this study. However, the process 

model lacks the embedding of different actors (politicians, journalists, etc.) (De Vreese, 2012) 



Literature Review - Media Framing 

   

 

28 

and the specification for corporate business scandals. Therefore, the process model by Scheufele 

(1999) will be extended as part of the last sub-section of this Chapter. Before, an in-depth un-

derstanding of the process model is needed, and therefore the following sub-section (3.2) will 

show the different elements of the process model. 

 

Scheufele’s (1999) process model consists of four key processes: “frame building, frame setting, 

individual-level processes of Framing, and a feedback loop from audiences to journalists” 

(Scheufele, 1999, p. 103). As a result, Framing is defined as “a continuous process where out-

comes of certain processes serve as inputs for subsequent processes” (Scheufele, 1999, p. 114). 

Scheufele’s (1999) process model will be described and explained in the following sub-section. 

 

3.2.  The Framework of Media Framing 

This sub-section is an integral part of the literature review since an in-depth understanding of 

Scheufele’s (1999) process model is developed. Scheufele’s framework will be explained, and 

the distinction of the two key elements of the process model, namely “frame building” and 

“frame setting”, will be made. Additionally, outcomes of previous research on frame building 

and frame setting are presented to identify new insights on what influences the two key elements 

of the process model by Scheufele (1999). The influences of frame building and setting are 

essential to modify the process model in the last sub-section. 

 

Overall description of the process model of Scheufele (1999) 

The process model distinguishes between the dimensions of Media and Audience. Each dimen-

sion consists of three categories: Inputs, Processes, and Outcomes. In the dimension of Media, 

Inputs are, e.g., organizational pressures, ideologies, attitudes, and other elites. These Inputs 

result in the process of frame building with the outcome Media Frames. Due to the processual 

character of Scheufele’s (1999) definition, the outcome of a particular process can serve as an 

input for another process.  

Frame building refers to the values and organizational restraints that impact the frame building 

of the journalist. Frame setting is “concerned with the salience of issue attributes” (Scheufele, 

1999, p. 116). Exerting from Media Frames, the input Audience Frames results in the dimension 

Audience. Audience frames trigger Outcomes through the third critical process, “Individual-

level effects of Framing”, which cannot be observed and is, therefore, a black box. Possible 

Outcomes are, e.g., attribution of responsibility, attitudes, and behaviors. The last essential 
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process is the feedback loop (“journalists as audiences”) implies that journalists (as part of the 

audience) are sensitive to Media Framing (Scheufele, 1999). The process model is highlighted 

in Figure 2. 

 

 

Figure 2: Process Model of Framing adapted from Scheufele (1999) 

According to Tewksbury and Scheufele (2020, p. 56), “Framing research can be categorized 

into two groups” where Framing can serve as the “dependent variable” on the one hand or as 

the “independent variable” on the other hand. In line with Scheufele's (1999) process model, 

Framing as a dependent variable is described as "frame building," that is, "the question of how 

frames get established in societal discourse and how different frames compete for adoption by 

societal elites and journalists" (Tewksbury & Scheufele, 2020, p. 56). Framing as an independ-

ent variable is described as "frame setting" and shows Framing effects on audiences. Both cat-

egories are described in the following. 

 

3.2.1. Frame Building  

Frame building is based on the sociological roots of Framing research and describes the creation 

and social negotiation of frames. According to Tewksbury and Scheufele (2020), at least three 

categories of frame building can be distinguished: journalistic norms, political actors, and cul-

tural contexts.  

 

Journalistic Norms  

Previous studies examined the factors that influence journalists in frame building. They resulted 

in five significant inputs: "larger societal norms and values, organizational pressures and 
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constraints, external pressures from interest groups and other policy-makers, professional rou-

tines, and ideological or political orientations of journalists" (Tewksbury & Scheufele, 2020, p. 

56).  

Semetko and Valkenburg (2000) show that serious newspapers and television news used the 

conflict and attribution of responsibility frame more, whereas sensationalist ones used the hu-

man-interest frame more. Semetko and Valkenburg (2000) focus their research on the Framing 

of the Amsterdam meetings in 1997 by investigating Dutch newspaper articles and Dutch tele-

vision news and show that newspaper articles were mainly thematic, whereas television was 

primarily episodic (see sub-section 3.1). They identified five frames using 20 Framing ques-

tions commonly applied today in Framing research: conflict, human interest, morality, eco-

nomic consequences, and attribution of responsibility. They found out that the “attribution of 

responsibility” frame is mainly used, followed by the “conflict” and “economic consequences”. 

The “morality” frame was used the least. Responsibility was mainly attributed to the govern-

ment of the Netherlands (Semetko & Valkenburg, 2000). Thus, Semetko and Valkenburg 

(2000) showed that an event is framed differently depending on the norms of journalists or 

newspapers. This study will discuss different frames of the empirical findings in the discussion 

and compare the findings with Semetko and Valkenburg (2000). 

 

Political Actors  

Political actors are part of the frame building process. According to Gabriel (2017, pp. 2-3, 

cited in Tsfati & Walter, 2020, p. 36), politics can be defined as "the pursuit of collective inter-

est or well-being,” "the pursuit of self-interest of individuals, parties or organized interest 

groups," or "the authoritative allocation of values". However, no research has been conducted 

regarding political communication and how it is framed in mass media to the authors' 

knowledge. Politicians frequently conduct public appearances in media through, e.g., press con-

ferences that are shown on TV. Therefore, they contribute, like journalists, to the frame building 

of the audience (Tewksbury & Scheufele, 2020). In this context, Edelman (1993) argues that 

"authorities and pressure groups categorize beliefs in a way that marshals support and opposi-

tion to their interests" (Edelman, 1993, p. 51, cited in Tewksbury and Scheufele, 2020, p.57). 

Research showed that primarily political campaigns concentrate on message testing to steer 

news media frames (Tewksbury & Scheufele, 2020).  
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Cultural Context 

According to Goffman (1974), Framing is always connected to its cultural context or roots. 

Thereby, “a frame makes reference to something resident in the surrounding culture, and the 

presence of the frame essentially invites audiences to apply the information and meanings 

within which the culture has imbued the frame” (Tewksbury & Scheufele, 2020, p. 57). To 

build an effective frame, cultural roots must be shared. Journalists are subconsciously influ-

enced by the culture of their society and use shared frames automatically. As described earlier 

in this sub-section, other actors in the policy arena will consciously try to test their messages to 

the background culture to achieve the intended frame (Tewksbury & Scheufele, 2020).  

D´Angelo and Esser (2006) show that Media Framing is influenced by political communication 

culture because political communication is convergent in all countries. They explored links 

between political campaigns and TV news reporting. Nevertheless, it has to be said that meta-

coverage was striking in the US, followed by Germany. D´Angelo and Esser (2006) explain 

these results with the hostile and media-oriented communication culture for politics in the US. 

However, it is surprising that the European countries and the US are close since the political 

communication culture in Germany and Great Britain can be categorized as party-oriented. In 

all three countries, meta-coverage mainly focused on personality topics as well as public opin-

ion. Thereby, they further state the importance of the cultural context. In addition, Dimitrova 

and Strömbäck (2005) show the differences in Framing of the Iraq War in 2003 in Swedish and 

US elite newspapers (Dimitrova & Strömbäck, 2005). 

 

3.2.2. Frame Setting  

When looking at the outcome of news frames, effects can be observed on the micro-and macro-

level. The micro-level can explain the impact of news messages on the audience's perception. 

Most theorizing occurs on this level and is considered as an applicability effect. This effect will 

be explained in detail in the next paragraph. According to Entman (1993, cited in Tewksbury 

& Scheufele, 2020, p. 58), effective frames are characterized through “connections between an 

issue and particular considerations relevant to its definition, causes, implications, and treat-

ment”. However, these considerations are mainly perceived as a package. In the following, the 

focus lies on the individual-level effects of Framing, the nature of audience exposure to media 

messages, and their assumption.  

 

 



Literature Review - Media Framing 

   

 

32 

Applicability Effects  

Previous research on applicability effects focused on the introduction or the reinforcement of 

links between different issues. According to Tewksbury and Scheufele (2020, p. 58), “[f]rame 

setting can occur when both an issue and the considerations relevant to it can be introduced 

together in the body of a news account. This may occur for news about some emerging issue or 

a sudden event.”  

De Vreese (2010) shows how highlighting and/or neglecting information can influence the 

reader's perception if the frame is novel and not yet accessible. He focuses on the influence of 

the “economic consequences” frame. This frame describes “an event, problem, or issue in terms 

of consequences it will have economically on an individual, group, institution, region, or coun-

try” (Semetko & Valkenburg, 2000). By using the example of European integration, he shows 

the power of the media on public perception. In his experiment, the participants read two news-

paper articles and one stimulus article that differed for the different participant groups (for one 

group positively and the other group negatively). The negative Framing in the one article led to 

a less optimistic view concerning the European economy. In addition, the participants rated 

costs and risks higher than the group with the positively framed newspaper article (De Vreese, 

2010). These findings are in line with previous research by Tewksbury et al. (2000), who high-

lighted that new connections between different issues determine the audience's understanding 

more strongly than an already known issue and is, therefore, more powerful.  

 

However, there are limits regarding the influence to build up issue-interpretation links 

(Tewksbury & Scheufele, 2020). Shen (2004, cited in Tewksbury & Scheufele, 2020, p. 59) 

presents that “audiences will accept novel constructs made applicable to an issue, but they are 

significantly more likely to use a frame when they have existing schemas for the constructs that 

a frame suggests are applicable.” “When a frame invites people to apply their existing schemas 

to an issue, the implication of that application depends on the interpretive schema” used by the 

receiver (Tewksbury & Scheufele, 2020, p. 59). Furthermore, the frame producer cannot predict 

how the receiver will perceive the news message due to, e.g., emotions that the reader has pre-

viously regarding specific issues (Boyle et al., 2006, cited in Tewksbury & Scheufele, 2020).  

 

Level of Effects  

The applicability effect refers to the reinforcement of links between different topics. These links 

can be pictured as a vast network of associations that the audience has regarding specific topics. 
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Research has shown that changes to this network of associations are only a step in a long process 

and can result in various effects, attitude formation, or change. Brewer (2002, cited in Tewks-

bury & Scheufele, 2020) confirmed that the audience's attitude is impacted by the frame they 

face. Iyengar (1991, cited in Tewksbury & Scheufele, 2020, p. 59) focused on the psychological 

roots and suggested that “news about social problems can influence attributions of causal and 

treatment responsibility”.  

Research has focused on the effects of frames on the receiver's complex of thoughts and infor-

mation processing (Tewksbury & Scheufele, 2020). However, there are concerns about the va-

lidity of the measurement used. The effects of applicability are examined by reviewing the 

responses to open questions on news reports, the relevant topics, or attitudes about the subject. 

These answers are frequently examined individually, but research suggests that they are highly 

correlating, and thus, the interconnections of the given answers should be examined 

(Tewksbury & Scheufele, 2020).  

 

Nature of Exposure to Frames  

Research articles about the frame setting process depend on the assumption of the audience's 

exposure to frames. That is why most of the studies focus on the exposure of frames that are 

novel to the audience. Research is frequently conducted by giving the audience print stories 

that framed a topic in a specific way. After that, the audience reports their interpretation, beliefs, 

and/or attitudes of the topic. However, most studies only focus on short-term memory because 

the responses are collected directly after the reader is exposed to the frame. By neglecting the 

long-term memory, researchers imitate studies defined as priming effects. Priming studies are 

characterized by manipulating the network of connections to a particular topic and thereby 

measuring the reader's interpretation of an event, person, or issue (Tewksbury & Scheufele, 

2020). The disregard of the long-term memory might influence the understanding of researchers 

regarding the Framing phenomena.  

 

Underlying Assumption 

Previous studies on the persistence of Framing showed that the audience is most vulnerable to 

experience lasting frame setting when the audience members have “enough knowledge to be 

able to process and integrate new information and applicability beliefs—but not so much 

knowledge that the frame suggests no novel concepts” (Tewksbury & Scheufele, 2020, p. 60). 
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3.2.3. Key Take-Aways 

The establishment of frames in societal discourse (frame building) is influenced by the values 

of the journalists, communication of political actors, and the cultural context that the frame 

refers to. Research shows that newspaper articles use mainly thematic Framing, whereas, in 

television, primarily episodic Framing is used. There are no significant differences in the frames 

used between television and newspapers but between serious and sensationalist newspapers and 

television news. Serious newspapers and television news use the conflict and attribution of re-

sponsibility frame more often, whereas sensationalists use the human-interest frame more. No 

research has been conducted regarding political communication and how it is framed in mass 

media to the authors' knowledge. Journalists are subconsciously influenced by the culture of 

their society and use shared frames automatically. 

The Framing effects on the audience (frame setting) show the influence of news messages on 

the audience’s perception (applicability effect). The receiver's perception can be influenced by 

presenting information, i.e., highlighting and/or neglecting information. This can influence how 

a novel frame of a certain topic is memorized by the receiver and might change the interpretive 

schema of the audience. This can lead to a change or formation of the attitude of the receiver. 

Studies based on the exposure of novel frames to the audience focus exclusively on short-term 

memory. This disregard of the long-term memory might influence the understanding of 

researchers regarding the Framing phenomena. 

 

3.3.  Media Framing of Business Scandals 

In the following, an overview of the literature in Media Framing of business scandals will be 

given. It is important to define the context in which business scandals happen, giving essential 

insights that enhance the understanding of dynamic Media Framing of corporate scandals. 

Thereby, the findings can help modify the process model by Scheufele (1999) in the last section 

of this Chapter.  

 

Business Scandals are a consequence of organizational wrongdoing. Literature on organiza-

tional wrongdoing mainly focuses on why organizations commit wrongdoing and what differ-

ent instances do to prevent this kind of behavior (Manning & Anteby, 2016). Manning and 

Anteby (2016) distinguish wrongdoing from moral order and moral pursuit. The definition of 

right and wrong from the perspective of moral order is “drawn ex-ante by powerful social 
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control agents” and is applied across “organizational actors” (Manning & Anteby, 2016, p. 50). 

Wrongdoing in this context includes but is not limited to “breaking the rules”, e.g., the Code of 

Conduct stated by a company (Manning & Anteby, 2016, p. 50). In comparison, the definition 

of right and wrong from the perspective of moral pursuit is defined ex-post and “pursued by all 

organizational actors according to their own moral perspectives” (Manning & Anteby, 2016, p. 

50). Wrongdoing is constituted by the failure “to reflect and/or pursuit one’s own version of 

morality” (Manning & Anteby, 2016, p. 50). 

Corruption is often used in the same context as organizational wrongdoing, and crucial to un-

derstand the case of this study. Misangyi, Weaver, and Elms (2008, p.751) define corruption 

from an economic perspective as “the misuse of a position of authority for private or personal 

benefit where misuse typically constitutes a breach of legal norms”. They argue that “leaders 

might sanction or authorize corrupt behaviors, explicitly or implicitly, by imposing reward 

structures that promote corrupt practices or by condoning or ignoring such practices when they 

occur” (Misangyi, Weaver, & Elms, 2008, p. 752). Additionally, Clemente and Gabbioneta 

(2017) use the Strain theory by Merton (1938) to explain organizational wrongdoing. The the-

ory claims that actors that cannot legally achieve their targets “resort to wrongdoing” to fulfill 

them (Clemente & Gabbioneta, 2017, p. 288).  

 

In the following, an overview of selected Media Framing literature that has been used for the 

analysis of business scandals will be given to enhance the understanding of corporate account-

ing scandals and business scandals. 

 

Clemente and Gabbioneta (2017) show that different newspapers focus on different issues dur-

ing a scandal and attribute responsibility mainly to the company's CEO. The focus is on Media 

Framing in German newspapers for the Volkswagen Diesel Scandal. They analyzed regional 

newspapers and newspapers with a national circulation in the week following the revelation of 

the emission scandal. The newspapers are then categorized into four frames: the local newspa-

pers use the frames of “scapegoating” and “reputational”, whereas the national newspapers use 

“legalistic” and “contextual” frames (Clemente & Gabbioneta, 2017). The “scapegoating” 

frame focuses on certain executives and managers responsible for the scandal, and therefore, 

the newspapers try to protect the employees and other stakeholders from being responsible. 

In contrast, the “reputational” frame targets the potential reputational loss resulting from the 

scandal and possible consequences. This frame votes for the sign-off by the CEO. The 
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“legalistic” frame similarly views the CEO as the leading responsible executive and focuses on 

legal breaches and financial costs. In the “legalistic” frame, the scandal is not discussed in de-

tail. The “contextual” frame shows the nature of the scandal in detail and depicts that managers 

and executives are mainly responsible for the scandal. In contrast to the other frames, the in-

dustry is seen as the responsible party for the scandal. This study discusses the empirical find-

ings with Clemente and Gabbioneta's (2017) findings later to extend existing research on Media 

Framing for business scandals.  

 

An and Gower (2009) highlighted the focus on the conflict and economic frame in more elite 

newspapers (An & Gower, 2009). These findings are in line with Semetko and Valkenburg 

(2000) and can be reasoned with the selection of newspapers since these have a solid economic 

and financial focus. An and Gower (2009) analyzed news stories by applying the five different 

frames from Semetko and Valkenburg (2000): human interest, attribution of responsibility, con-

flict, economic, and morality (see 3.2.1). Furthermore, they analyze whether responsibility is 

attributed to an organizational or individual level. They investigated US newspapers for ten 

disposed business crises in 2006. During crises, there is mainly an attribution of responsibility 

frame in use. In contrast, for intentional accidents, there is mainly a frame on the economic 

consequences applied. This study compares the empirical findings with the findings of An and 

Gover (2017) later to extend and show similarities and differences with existing research on 

Media Framing for business scandals.  

 

Benediktsson (2010) states that the focus of newspapers lies on the individual crime by the 

CEO and the faced punishment. He describes in his article that the coverage of business scan-

dals in different newspapers is affected by political ideology. By analyzing six accounting scan-

dals from 2001 to 2003 in US newspapers, he showed that more prominent newspapers cover 

all scandals due to more resources than small-sized newspapers. He finds support for the posi-

tive relationship between the proximity of the company headquarters to the reporting newspa-

per. The findings support an intuitive hypothesis since the scandal will most likely affect the 

workforce and the region's local economy. The focus of the newspaper articles is on the pun-

ishment of individuals due to the consequences of organizational wrongdoing. The conse-

quences for individuals contrast with previous research on white-collar crime. These studies 

showed that the focus of media coverage lies typically in investigating the scandal and not the 

adjudication of different crimes. An explanation for this finding is the increasing call for 
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accountability by the public in 2002 (Benediktsson, 2010). This study compares the empirical 

findings with Benediktsson's (2010) findings to extend and show similarities and differences 

with existing research on Media Framing for business scandals.  

 

Key Take-Aways 

Business scandals can be explained through actors who cannot accomplish their goals by legit-

imate means and therefore turn to wrongdoing. 

Past research on business scandals focused on different frames that occurred during the scandal. 

Articles analyzed newspaper articles in one country, which means that the cultural context 

(3.2.3) is considered. Further, different types of newspapers use different frames, and research 

showed that there is mainly an attribution of responsibility frame in use during crises. Addi-

tionally, there are differences between the Framing of local and national and serious and sen-

sationalist newspapers. 

Research found a positive relationship between the proximity of the company headquarters to 

the reporting newspaper. 

However, the dynamics of the business scandal regarding changes in Media Framing have not 

been analyzed yet. The gap in business scandal research is due to the nature of past scandals 

that have been in focus. There was no previous reporting on organizational misconduct before 

the revelation of the scandal.  

 

3.4.  Dynamic Media Framing 

This section presents research where Media Framing is observed for different topics over sev-

eral years. The different frames that were identified in the several periods were then compared 

to each other to analyze the development. This section is vital to get an in-depth understanding 

of previous findings in dynamic Media Framing and gives reasons for more research in this 

field. These insights can be used to modify the process model by Scheufele (1999). This serves 

the paper's purpose to enhance the understanding of dynamic Media Framing of corporate ac-

counting scandals.  

 

Fiss and Hirsch (2005) highlight that the awareness for globalization increases with a greater 

world economic integration. They analyze three US newspapers between 1984 and 1998 and 

observe the frame development of the topic “Globalization”. Fiss & Hirsch (2005) divided the 

time horizon into three periods. The first period showed that globalization articles are mainly 
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published in the finance section with a neutral Framing. In the second period, the positive Fram-

ing for globalization increases. In the third period, more articles concerning globalization are 

published in the editorial or news section. However, negative Framing for globalization in-

creases due to the increasing discourse in other sectors. In contrast, the finance sector still uses 

a neutral frame for globalization (Fiss & Hirsch, 2005). Their research showed that over time a 

dynamic Media Framing development is observed. 

 

Matthes and Kohring (2008) show changes or formation of perceptions on a particular topic 

when Framing is analyzed over time (3.2.2). They analyze the Framing of biotechnology in the 

New York Times over two periods of time. Using cluster analysis to show that the frame of 

economic prospect is the giant cluster in the first-time frame, it is a little cluster in the second 

time frame. Furthermore, more clusters appeared in the second time frame, and negative aspects 

were mentioned (Matthes & Kohring, 2008). Thus, Matthes and Kohring (2008) point out that 

it is important to examine how an issue is framed over different periods in time.  

 

Barkemeyer, Faugère, Gergaud, and Preuss (2020) showed that news reporting is the highest 

after the revelation of a scandal and after that decreases rapidly. They analyzed the media cov-

erage of several corporate scandals (Lehman Brothers, Enron) between 1990 and 2016 in busi-

ness newspapers in the UK and US. Their analysis showed that in the week after the revelation, 

there were on average 16 news articles which then decreased dramatically in the following nine 

weeks. A further result is the diversity within the scandal sample: some scandals have several 

peaks over time due to new information or prosecution, and other scandals only have a peak 

right after the beginning of the revelation. A difference was further shown between the scandals 

before 2008 and the scandals after that. The emergence of Facebook and Twitter in 2008 led to 

more media attention for the scandals after 2008. In addition, a boredom effect can be observed 

throughout the sample. The same is true for a crowding-in effect which means that media at-

tention is greater when another scandal occurs within the same month (Barkemeyer, Faugère, 

Gergaud, & Preuss, 2020).  

 

Key Take-Aways 

Dynamic Media Framing shows that the focus regarding the Framing of specific topics can 

change over time. It is vital to analyze the different time horizons to show changes in Media 

Framing. Otherwise, only a static perception regarding a particular topic can be given. The 



Literature Review - Media Framing 

   

 

39 

change in Framing can result in the unconscious change or formation of the reader's perception 

(3.2.2) and thus represents a danger of Media Framing.  

Past research showed that news reporting is the highest after the revelation of a scandal and 

decreases rapidly. Due to the emergence of social media, news reporting of scandals before and 

after 2008 is different.  

 

3.5.  Development of Theoretical Framework 

In this sub-section, a theoretical framework for dynamic Media Framing is developed. The 

framework will be built on Scheufele´s (1999) process model using the key takeaways of each 

sub-section for modification. The developed theoretical framework is presented in Figure 3 and 

supports the purpose of this study which is to enhance the understanding of dynamic Media 

Framing of corporate accounting scandals. The framework will be used to discuss the empirical 

findings (Chapter 6) in this study. 

 

 

Figure 3: Our Theoretical Framework of Media Framing based on Scheufele (1999) 
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Scheufele’s (1999) original process model was presented in sub-section 3.2 and is illustrated in 

Figure 2. The process model of Scheufele (1999) consists of four key processes: frame building, 

frame setting, individual-level processes of Framing, and a feedback loop from audiences to 

journalists.  

The literature review discussed previous research on Media Framing, thereby differentiating 

research in frame building and frame setting:  

 

Frame building is based on the sociological roots of Framing research and describes the creation 

and social negotiation of frames, which can be distinguished into three categories: journalistic 

norms, political actors, and cultural contexts (Tewksbury & Scheufele, 2020).  

Previous studies examined the factors that influence journalists in frame building and resulted 

in five significant inputs, namely “larger societal norms and values, organizational pressures and 

constraints, external pressures from interest groups and other policy-makers, professional rou-

tines, and ideological or political orientations of journalists” (Tewksbury & Scheufele, 2020, p. 

56). Political actors are also part of the frame building process. For instance, primarily political 

campaigns concentrate on message testing to steer news media frames. Furthermore, Framing is 

always connected to its cultural context or roots, according to Goffman (1974).  

Thus, the existent inputs from the perspective of Media in Scheufele’s (1999) process model can 

be categorized into three elements: journalists, political actors, and cultural contexts. Journalists 

and political actors are influenced by the five significant inputs that were identified in previous 

studies and are named above. These inputs lead to frame building.  

 

Media frames are a consequence of frame building. The literature review showed significant 

differences in the frames used between local and national newspapers (Clemente & Gabbioneta, 

2017), thereby differentiating between serious and sensationalistic newspapers. Serious news-

papers use the “conflict” and “attribution of responsibility” frame more often, whereas sensa-

tionalistic newspapers use the “human-interest” frame more (Semetko & Valkenburg, 2000). 

These differentiations of Media frames are included in the new process model (Figure 3) in the 

outcomes from the perspective of Media. 

 

The different frames within serious or sensationalist newspapers can change the frames of the 

audience. This process is named frame setting and refers to the outcome of news frames. Here 
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effects can be observed on the micro- and macro-level. The micro-level can explain the impact 

of news messages on the audience's perception.  

The Framing effects on the audience show the influence of news messages on the audience’s 

perception (applicability effect). The assumption that underlies the applicability effect is the 

complexity of the audience's associations regarding specific topics (Tewksbury & Scheufele, 

2020). Previous research showed three related consequential effects in the context of framing 

effects: information effect, persuasion effect, and agenda-setting effect (Tewksbury & 

Scheufele, 2020). These can have unintended negative consequences on the perception of the 

receiver (Figure 3). The receiver's perception can be influenced by presenting information, i.e., 

by highlighting and/or neglecting information (De Vreese, 2010). This can influence how a 

novel frame of a certain topic is memorized by the receiver and might change the interpretive 

schema of the audience, thereby representing a danger of Media Framing.  

 

The input from the Audience perspective in Scheufele’s (1999) process model can be extended 

by adding the micro- and macro-level (Figure 3). The applicability effect influences the micro- 

and macro-level. The different effects (framing effect, information effect, persuasion effect, and 

agenda-setting effect) represent dangers by the frame setting process in the modified frame-

work. The change in the interpretive schema is a consequence of the process “individual-level 

effects of Framing”. The individual-level effects of Framing are a black box and can therefore 

not be observed.  

 

The literature review showed that various newspapers frame a business scandal differently. Dur-

ing a business scandal, the frame “attribution of responsibility” is mainly used (Semetko & 

Valkenburg, 2000). However, the articles disagree on whether the level of attribution of respon-

sibility is individual or organizational (An & Gower, 2009; Benediktsson, 2010; Clemente & 

Gabbioneta, 2017). Thus, these differentiations are included in the outcomes on the Audience 

side and are influenced by the individual-level effects of Framing. 

 

The last sub-section of the literature review focused on dynamic Media Framing, which de-

scribes how Framing of a particular topic evolves over time. The perception of a particular topic 

can change over time and, therefore, the Framing of a certain issue. The dynamic of Media 

Framing is shown in the new framework (Figure 3) through the process “Journalists and Polit-

ical actors as audience”. This process represents the feedback loop and implies that journalists 
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and political actors (as part of the audience) are sensitive to Media Framing. This process feeds 

back to the inputs on the side of the Media. It is highlighted that new information concerning 

certain topics over time provides new input for the frame building process (Figure 3). 
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4. The Wirecard Scandal 

This Chapter is divided into three sub-sections. First, the core business of Wirecard is intro-

duced. Next, the key actors involved in the corporate scandal are presented. This is followed 

by identifying the timeline of the Wirecard scandal, starting on 27th April 2015 and ending on 

10th March 2021.  

 

4.1.  Core Business of Wirecard 

“Wirecard was founded in 1999 in a Munich suburb” (McCrum, 2020). Due to the dot-com 

boom, it was backed up by venture capitalists. The company offers a “payment processor that 

helps websites to collect credit card payments from customers” (McCrum, 2020). In 2002, 

Markus Braun, a former KPMG consultant, became the CEO of Wirecard and merged Wirecard 

with Electronic Business Systems. Wirecard joined the Frankfurt stock market in 2005. In 2006, 

Wirecard moved into the banking business by purchasing the XCOM BANK and renamed the 

bank to Wirecard Bank. To “issue both credit cards and handle money on behalf of merchants”, 

the Wirecard bank was licensed by Visa and Mastercard (McCrum, 2020). The company spe-

cialized in a business that the end customer does not see – the acquiring. An acquirer is a pay-

ment service provider that intermediates in credit card transactions between the card company 

on the one side and the retailer on the other side. In concrete terms, if a customer pays by credit 

card, the money from Visa or Mastercard does not immediately flow to the merchant, but first, 

it is transferred to the acquirer. After a delay, the acquirer forwards the money to the retailer 

(Dohms, 2017). Due to this “unusual hybrid of banking and non-banking operations”, the ver-

ification of Wirecard’s accounts became harder to compare with peers (McCrum, 2020). Thus, 

the company’s accounts were complex to understand in their nature, and investors relied on the 

“company’s adjusted versions of financial statements” and auditors' reliable opinions for veri-

fication (McCrum, 2020).  

 

4.2.  Key Actors involved in the Corporate Scandal of Wirecard 

Markus Braun: He is the former CEO (Chief Executive Officer) of Wirecard and is “one of at 

least seven former top managers of Wirecard suspected of running a criminal racket that de-

frauded creditors of €3.2 bn” (Chazan & Storbeck, 2020). He has been arrested since the fraud 

was unveiled.  
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Jan Marsalek: “Jan Marsalek was a member of the Board of Management of Wirecard AG with 

headquarters in Aschheim near Munich from February 2010 to June 2020. As COO (Chief 

Operating Officer), he was responsible for the entire operational business, including sales, and 

since at least 2015, he has been largely responsible for the Asia business and the TPA business. 

Jan Marsalek is strongly suspected of having committed commercial gang fraud, the severe 

case of embezzlement, and other property and economic offenses. He presumably resigned 

from Germany in the days after his time off as a board member at Wirecard AG” (Europol, 

n.d.).   

 

BaFin (German Federal Financial Supervisory Authority: This is the Federal Financial Super-

visory Authority in Germany. The former president of BaFin, Felix Hufeld, claims not to have 

had any knowledge of the fraud in Wirecard and saw the company as a victim of market ma-

nipulation by short sellers until the very last moment. After the fraud was unveiled, the employ-

ees of BaFin admitted to insider trading with Wirecard shares (Storbeck, 2021).  

 

Dan McCrum: McCrum belongs to the investigative team of the Financial Times and played a 

vital role in the unveiling of the Wirecard accounting fraud. However, the German authorities 

did not want to give credence to his evidence and accused him of market manipulation. He was 

prosecuted for 1.5 years (Chazan & Storbeck, 2021). 

 

Olaf Scholz: He is Germany’s Federal Minister of Finance and Vice-Chancellor. He belongs to 

the political party SPD and runs as their candidate for Chancellor in September’s 2021 elec-

tions. The investigation committee accuses him of not coming after his duties and accepting his 

failure in the Wirecard scandal (Chazan & Storbeck, 2021). 

 

Jörg Kukies: He is the Deputy Finance Minister of Germany and State Secretary; thus, he serves 

Olaf Scholz. Kukies visited Wirecard CEO Markus Braun in early November 2019 without 

witnesses or protocol. In addition, he waved through the short selling ban for Wirecard without 

taking a critical look at the evidence (Maier, 2021). 

 

Dr. Angela Merkel: She is the German Chancellor for 15.5 years and belongs to the political 

party of the CDU/CSU. After talking to Mr. Zu Guttenberg, she praised Wirecard to the Chinese 
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President Xi Jinping in 2019 without critically questioning Zu Guttenberg’s intentions (Chazan 

& Storbeck, 2021). 

 

Zatarra Research & Investigations (Fraser Perring & Matthew Earl): Fraser Perring is the 

founder of Viceroy Research and London's most feared short seller. He repeatedly launches 

short-selling attacks against companies. In the process, the investor often uncovers irregulari-

ties, such as at Wirecard. Back in 2016, he accused the payment service provider of fraudulent 

dealings and falsifying its financial statements. Under the name of the research firm Zatarra, 

Fraser Perring issued a price target of "zero euros" for Wirecard in a 101-page report. Wirecard 

shares plunged briefly but then recovered. In addition, Perring was attacked by two men in his 

car who threatened to harm his family if he did not withdraw the critical report. BaFin and the 

public prosecutor later targeted him. The accusation was that of market manipulation 

(Tagesschau, 2020). 

 

The complete list of key organizations and actors with detailed explanations and descriptions 

of their roles can be found in Appendix 2 and Appendix 3. 

 

4.3.  The Corporate Accounting Scandal of Wirecard 

Greed, Billions, Lies, and Megalomania - on the 22nd of June 2020, the German payment pro-

vider Wirecard acknowledged a multiyear fraud. Thereby, the company disclosed that “€1.9 

billion of cash recorded on its balance sheet probably did not exist” (Storbeck, McCrum, & 

Palma, 2020). Twenty-four billion euros of market capitalization were destroyed in one day. 

After years of accusations by the Financial Times and lies from the side of Wirecard, the truth 

became public, leading Wirecard to file for insolvency. Dan McCrum, an investigative reporter 

at the Financial Times, played a crucial role in unveiling the corporate accounting fraud of 

Wirecard. Already back in April 2015, McCrum started reporting on the possible fraud. Wire-

card covered up balance sheet irregularities for several years even though the Financial Times 

collected solid evidence showing that the company was window-dressing its balance sheets. 

However, neither the German government nor the German monitoring authorities detected the 

accounting fraud. In addition, there were only a few articles by German business magazines 

that took a critical look at Wirecard, e.g., Das Manager Magazin in 2017 (Dohms, 2017) and 

Die Wirtschaftswoche in May 2020 (Bergermann, Ter Haseborg, & Zdrzalek, 2020). Mean-

while, despite the already known accusations by Financial Times, other newspapers, such as 
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Handelsblatt, still voted Wirecard’s CEO Markus Braun, Person of the Year 2018 (Schäfer, 

2018).  

On the 10th of September 2020, the political opposition consisting of Die Linke, Bündnis 90/Die 

Grünen, and FDP formed an investigative committee to investigate the Wirecard case from a 

legal perspective. The political investigation focused on the point in time when the German 

government knew about irregularities at Wirecard and whether it did insufficiently counter 

them. In particular, the focus is on the German Federal Financial Supervisory Authority BaFin, 

which reports to the Minister of Finance, Olaf Scholz (political party: SPD), as well as the 

auditing company EY that audited Wirecard for ten years and belongs to the responsibilities of 

the Minister of Economics, Peter Altmaier (political party: CDU) (Stein, 2020). 

  

Timeline of the Scandal 

In the following, 19 Milestones of the Wirecard scandal were identified and will be used for 

further analysis later in this paper. Milestones 1 to 17 represent the Milestones identified 

through the news reporting in the Financial Times. Milestones 18 and 19 illustrate the period 

of the press conferences held by the investigation inquiry.  

 

1. Milestone – 27th April 2015:  

The Financial Times publishes the first article of the series "The House of Wirecard". The Fi-

nancial Times journalist, Dan McCrum, shows that Wirecard "grows at breakneck pace but 

buys obscure payment companies around the world which keep the growth going” (McCrum, 

2015). He points out open questions, mainly concerning M&A transactions, where payments 

have been concluded in advance, and irregularities in the balance sheet, such as fake assets and 

unrecorded liabilities. Markus Braun, the CEO of Wirecard, answered these accusations by 

stating that the company sees this as a "very smart way of doing M&A" to catch a good position 

(McCrum, 2015).  

 

2. Milestone – 24th February 2016:  

The Financial Times reports that Zatarra Investigations and Research paper decreased the Wire-

card stock by more than one-fifth of its value. The report by the unknown company "raises a 

series of questions about oversight and controls designed to prevent money laundering" 

(McCrum, 2016) at Wirecard. Wirecard reacts to the news and declares that the information is 

untrue and will lead to legal actions. Criticisms about the high growth company already oc-

curred in 2008, which did not lead to consequences (McCrum, 2016). 
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3. Milestone – 5th September 2018:  

The Financial Times announces that Commerzbank was part of the Dax 30 Index since its be-

ginning in 1988 and will be replaced by Wirecard. Wirecard has a market value twice as much 

as that of Commerzbank. Despite critical reports against the company, the stock price of Wire-

card doubled in 2018 due to its high growth. CEO of Commerzbank, Martin Zielke, argues that 

there is no change for the customers and the business of Commerzbank. Still, the stock price of 

Commerzbank fell by more than one-third of its value in the last year (Storbeck, 2018). 

 

4. Milestone – 30th January 2019:  

The Financial Times reveals that Wirecard uses backdated contracts in "a string of suspicious 

transactions that raise questions about the integrity of the accounting" (McCrum & Palma, 

2019). As a result, arrangements in the Asian-pacific region are not in line with Singapore law. 

The responsible senior manager in Singapore of Wirecard remains in his position. An internal 

whistleblower presents documents of Wirecard to the Financial Times. Wirecard rejects the 

allegations and states out that they have firm compliance rules. In addition, the company states 

that their accounts "were thoroughly scrutinized by EY, the audit firm" (McCrum & Palma, 

2019). 

 

5. Milestone – 8th February 2019:  

The Financial Times reports that after their revelation of accounting irregularities at Wirecard, 

the Singapore police raided the offices of Wirecard. Wirecard rejected the guilt and stated out 

that the investigation was a "normal procedure". The investigation focused on the financial 

structure of Wirecard as well as the Senior Executives. Consequently, the stock’s price de-

creased (Palma & McCrum, 2019). 

 

6. Milestone – 18th February 2019:  

Due to the market importance and threat to market confidence, BaFin banned short selling for 

Wirecard shares. Furthermore, there are allegations concerning market manipulation against 

the Financial Times by Wirecard and BaFin. An internal investigation commissioned by Wire-

card did not reveal any criminal misconduct in their Asian-Pacific business. The accusations 

against Wirecard by the BaFin are not concerning market manipulation but regarding market 

misinformation (McCrum, 2019). 
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7. Milestone – 29th March 2019:  

Financial Times analyzes companies that have done substantial businesses with Wirecard, 

which make up half of the revenues of Wirecard. These businesses are called "third-party ac-

quirers" since Wirecard lacks the payment license in that country. Nevertheless, when journal-

ists of the Financial Times show up on the addresses, they do not find these partners but, 

amongst others, a retired seaman. The explanation by Wirecard for these partners is that "some 

customer payments were considered too sensitive for Wirecard to handle directly" (McCrum & 

Palma, 2019). 

 

8. Milestone – 16th October 2019:  

The Financial Times article shows the volatility of the Wirecard share price over one week. The 

article mainly deals with the "third-party acquirer" Al Alam, who is responsible for a large 

portion of the sales and profits of Wirecard. However, Visa and MasterCard do not have any 

relationship with Al Alam. Furthermore, most Al Alam clients do not exist or do not know of 

the business relationship with this company. In addition, the Financial Times accuses the Ger-

man authorities and auditors of sympathizing with Wirecard (Financial Times, 2019). 

 

9. Milestone – 21st October 2019:  

Due to accusations by whistleblowers and journalists of the Financial Times, Wirecard hired 

KPMG to review their accounting practices. The company is still rejecting the allegations by 

the Financial Times and said, "the conclusions drawn by the Financial Times about the files 

were incorrect" (Storbeck & McCrum, 2019). The share price of Wirecard decreased. The re-

port by KMPG will be reported to the supervisory board and published. The management of 

Wirecard is confident concerning the audit results (Storbeck & McCrum, 2019). 

 

10. Milestone – 13th March 2020:  

The Financial Times reports that the audit concerning accounting practices by KPMG for Wire-

card would take longer than expected. The results will be presented at the end of April, which 

is the last day of disclosure according to German law for publication. As a result, the share price 

of Wirecard decreased. KPMG focused in their audit on the business relationship with Al Alam 

and questions regarding accounting practices and public statements (McCrum, 2020). 

 

11. Milestone – 28th April 2020:  

The Financial Times reports that KPMG delivers the report for the special audit. The report was 

handed over to Wirecard and will be published on the Website of Wirecard. Wirecard stated 
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that "No incriminating evidence was found for the publicly raised accusations of balance sheet 

manipulation" (Powell, 2020).  

 

12. Milestone – 5th June 2020:  

A criminal investigation against Markus Braun and other executive members of Wirecard was 

filed, and the headquarter in Aschheim was searched by police. This is a consequence of the 

criminal complaint that BaFin submitted regarding market manipulation due to misleading 

statements (Storbeck & McCrum, 2020). 

 

13. Milestone – 18th June 2020:  

EY cannot obtain sufficient audit evidence that € 1.9 bn are existing. As a result, the Manage-

ment Board of Wirecard is working together with EY to clarify the situation. Therefore, the 

annual financial statements 2019 will not be concluded on 18th June 2020. Jan Marsalek (COO) 

was suspended from his position (Powell, 2020). 

 

14. Milestone – 19th June 2020:  

Wirecard´s CEO, Markus Braun, resigned after the revelations. The share price decreased by 

more than 70 percent. Wirecard tried to clarify the discussion. BDO Unibank and Bank of the 

Philippine Islands handed over a "spurious" bank confirmation to EY. Further, James Freis 

became the new of Wirecard after Jan Marsalek was suspended. Large former shareholders of 

Wirecard are thinking about taking legal actions against the company (McCrum, Storbeck, 

Palma, & Reed, 2020). 

 

15. Milestone – 22nd June 2020:  

Wirecard acknowledged for the first time that the €1.9 bn probably did not exist. As a result, 

the share price further decreases. The chef of BaFin describes the whole Wirecard scandal as a 

"complete disaster" and "a shame for Germany" but still defends the short selling ban by his 

authority. The German Minister of Finance protects the German authorities and states out that 

they are doing their job. As a consequence of the Wirecard scandal, CEO Markus Braun re-

signed, and the credit rating agencies downgraded Wirecard to junk (Storbeck, McCrum, & 

Palma, 2020). This raises questions regarding German authorities who did not investigate and 

did not feel responsible. 

Speculators and short sellers faced accusations by Wirecard and sometimes even criminal in-

vestigations against them by German authorities. German authorities protected Wirecard 

through a short selling ban, which the BaFin still protects. The article by the Financial Times 
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resumes that "German capitalism favor corporations over shareholders" and that short selling 

is more seen as market manipulation (Financial Times, 2020). 

 

16. Milestone – 23rd June 2020:  

Markus Braun got arrested due to market manipulation and false accounting and was released 

from custody on €5 million bail. Prosecutors state out that Braun was inflating the balance sheet 

artificially. Consequently, the share price of Wirecard further decreased. The prosecutors are 

investigating the whole management team. Already the week before, Braun sold most of his 

shares in the Wirecard company. German authorities are criticized for not being compelling 

enough (Storbeck & McCrum, 2020). 

Even though the share price of Wirecard decreases and Wirecard admits that €1.9 bn probably 

do not exist, there are still bank analysts that recommend buying Wirecard shares to their cli-

ents. The articles further shed light on the German authorities, like BaFin, who could not detect 

the fraud. Only the Federal Minister of Finance Olaf Scholz acknowledges the role of BaFin 

(Financial Tims, 2020). 

 

17. Milestone – 25th June 2020:  

Wirecard filed for insolvency after the revelation that €1.9 bn is missing. Therefore, Wirecard 

is the first German Dax 30 Index company that filed for insolvency. The auditor of Wirecard, 

EY, rejected the guilt and claimed that it was "an elaborate and sophisticated fraud, involving 

multiple parties around the world in different institutions, with a deliberate aim of deception" 

(McCrum, Storbeck, & Palma, 2020). The insolvency only affects the holding company and 

not the operating businesses. The Wirecard case shows that supervisory "lack the necessary 

technical and analytical skills" (McCrum, Storbeck, & Palma, 2020).  

 

18. Milestone – 10th September 2020: 

The Oppositional parties Die Linke, Bündnis 90/Die Grünen and FDP form and start an inves-

tigation inquiry to look into the Wirecard case. 

 

19. Milestone – 10th March 2021: 

The investigation inquiry held a press conference and drew interim conclusions for the public 

on the Wirecard case. 
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5. Results  

In this section, the key results of 132 newspaper articles and the two press conferences are 

analyzed. In the following, there are four sub-sections to this Chapter. The first sub-chapter 

focuses on analyzing the newspaper articles, explicitly explaining the different frame dimen-

sions and detected themes. Furthermore, the Frame dimensions will be analyzed per Milestone 

and newspaper. Next, the development of Framing over the different Milestones will be ana-

lyzed. The second sub-chapter focuses on analyzing the press conferences, precisely explaining 

the additional frame dimensions and detected themes. 

Furthermore, the Frame dimensions will be analyzed per press conference and politician. Next, 

the development of Framing over the press conferences will be analyzed. The third sub-chapter 

compares themes and dimensions between the newspapers and press conferences. Similarities 

and differences are shown. The final sub-chapter summarizes the main findings. 

 

5.1.  Key Findings of Newspaper Articles 

In the following, four newspapers with a national circulation are analyzed. The detailed back-

ground of the newspapers can be found in Chapter 2.3. 

The time under surveillance is starting on 27th April 2015 and ending on 25th June 2020. This 

period was divided into 17 Milestones which were identified previously in Chapter 4.3. The 

study of newspaper results in a total of 2,314 rows in Microsoft Excel. Each line corresponds 

to one paragraph taken out of the newspaper articles. Each paragraph was then broken down 

into concepts. The concepts have been summarized into themes that correspond to the first-

order category. These first-order categories were allocated to dimensions that correspond to the 

second-order category. In total, 13 dimensions (second-order categories) were detected, con-

taining 59 themes (first-order categories).  

 

5.1.1. Frame Dimensions and Themes of Newspapers 

The 13 different dimensions are explained in their alphabetical order, and the different themes 

are described. The dimensions are exemplified with example sentences, which are taken out of 

the different newspapers to understand their content. Further, the frequency of each dimension 

and theme is shown and presented in a table. 
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Accusations against Wirecard. The first dimension shows previous accusations against Wire-

card by different actors. The dimension is mentioned in each of the 17 Milestones, except for 

the first and the third Milestone. In total, the dimension is stated 273 times which is shown in 

Table 3: 

 

Table 3: Accusations against Wirecard (Newspapers) 

Accusations against Wirecard 273 

Accusations against Wirecard by short sellers 88 

Allegations against Wirecard by Financial Times 158 

Lack of cooperation by third-party businesses and Wirecard 27 

 

The central theme in the Accusations against Wirecard is the “Allegations against Wirecard by 

Financial Times,” which is mentioned 158 times. This theme shows past allegations against the 

company by the FT, especially by the main editor Dan McCrum. This can be, for example, 

observed in newspaper articles from Süddeutsche Zeitung and Handelsblatt on 30th January 

2019: 

“According to a report in the Financial Times, the German payment service provider Wirecard is 

said to have booked bogus sales in order to look better.” (Willmroth, 2019) 

“The Financial Times cites documents describing potential fraud and money laundering at the Ger-

man payments firm.” (Delamaide, 2019) 

 

Other themes in the dimension of Accusations against Wirecard are “Accusations against Wire-

card by short sellers” (n=88) and “Lack of cooperation by third-party businesses and Wirecard” 

(n=27). These themes describe accusations by short sellers, like the Zatarra investigation report 

written by the short sellers Matthew Earl and Fraser Perring, and the lack of cooperation of 

Wirecard during the special audit conducted by KPMG. 

 

Clarification of scandal. The Clarification of the Scandal dimension mainly begins to occur 

at the end of 2019. In total, the dimension is mentioned 164 times (see Table 4) and deals with 

different factors that contribute to the clarification of the Wirecard case.  
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Table 4: Clarification of Scandal (Newspapers) 

Clarification of Scandal 164 

Call for Clarification 16 

Support for Clarification by Wirecard 59 

Whistleblower 6 

External auditor (KPMG) special audit  83 

 

The theme “External auditor (KPMG) special audit” is with 83 nominations mentioned the 

most. This theme shows the consequences and results of the special audit conducted by KPMG, 

as it is exemplified in an article by Handelsblatt from 5th June 2020: 

“KPMG did not find any evidence for the serious accusation of balance sheet falsification. Instead, 

the 74-page report teemed with criticism of inadequacies in the structures and weaknesses in the 

documentation.” (Holtermann, 2020) 

 

Other themes in the dimension are “Call for Clarification” (n=16), “Support for Clarification 

by Wirecard” (n=59) as well as “Whistleblower” (n=6). There is a call for more transparency 

as well as clarification for the Wirecard case. Further, Wirecard states out that they supported 

the clarification by cooperating with German authorities. In addition, whistleblowers at Wire-

card play a vital role in clarifying the case. 

 

 Comparisons. The dimension of “Comparisons” compares Wirecard to different com-

panies and shows the German authorities' failure by comparing it to US authorities. In total, the 

dimension is mentioned 47 times (see Table 5), especially during the Milestone where Wirecard 

ousted Commerzbank out of the Dax Index (5th September 2018, 3. Milestone).  

 

 

Table 5: Comparisons (Newspapers) 

Comparisons 47 

Comparison to Dax company 1 

Comparison to Financial Services 12 

Comparison to previous scandals 21 

Comparison to US Authorities 3 

Future of Commerzbank  10 
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The most mentioned theme in this dimension is “Comparison to previous scandals” (n=21) 

which contains, amongst others, the Volkswagen emission scandal, Enron, and the financial 

crisis. This can be shown in the following example by Die Bild on 25th June 2020: 

“My forecast may shock you, but I venture an outlook similar to Enron's fate.” (Eckardt, 2020) 

 

Further nominations in these dimensions are the “Comparison to Dax company” (n=1), “Com-

parison to Financial Services” (n=12), “Comparison to US authorities” (n=3), as well as “Future 

of Commerzbank” (n=10). These themes compare Wirecard to another German Dax company 

(SAP) and other financial services (Commerzbank, Deutsche Bank). Further, German authori-

ties are compared to US supervisory authorities and the assertiveness and consequences of busi-

ness scandals. Since Wirecard ousted Commerzbank in 2018, the future of Commerzbank is 

further described together with their business model. 

 

 Consequences of the scandal. The dimension “Consequences of the scandal” is the 

most mentioned dimension in the different newspapers. In total, it is mentioned 380 times and 

describes the consequences for different parties and a call for action to the German regulatory 

space. All the themes and number of nominations are presented in Table 6: 

 

Table 6: Consequences of the Scandal (Newspapers) 

Consequences of the Scandal 380 

Call for reforms 12 

Consequences for Management Board 169 

Partnerships of Wirecard 14 

Postponement and effects on annual financial statements  54 

Termination of bank loans 50 

Winners and losers of the scandal 57 

Wirecard files for bankruptcy 24 

 

The theme that is mentioned with a significant number (n=169) is “Consequences for Manage-

ment Board”. This theme includes legal and personal consequences for the Management Board 

of Wirecard and occurs more often after the 19th of June 2020 (14. Milestone). Some examples 

are the call for resigning CEO Markus Braun and Jan Marsalek’s release from his position as 

COO and Markus Braun’s losses due to the sale of his Wirecard shares.  



Results 

   

 

55 

“Wirecard's long-time CEO resigned at noon on Friday. However, Braun is not only out of a 

job, but is also experiencing terrible days as a shareholder: he is also Wirecard's largest share-

holder.” (Neuhaus, 2020) 

 

Three other themes are moreover presented 50 times and more: “Postponement and effects on 

annual financial statements” (n=54), “Termination of bank loans” (n=50), and “Winners and 

losers of the scandal” (n=57). Postponement of the annual financial statement presentation is 

due to the special audit by the external auditor KPMG and includes possible effects of the scan-

dal on previous annual financial statements (2016-2018). This is further exemplified through 

the following article on 28th April 2020 in Süddeutsche Zeitung:  

“Around eight o'clock in the morning, Wirecard announced via ad hoc release that it would not 

be able to publish the annual financial statements as planned this Thursday - apparently there is 

no audit certificate yet. The annual press conference will be postponed for a second time, a new 

date has not yet been set, but is expected for May according to Group CEO Markus Braun.” 

(Willmroth & Wischmeyer, 2020) 

 

“Termination of bank loans” is a consequence of the scandal since Wirecard cannot present 

their annual financial statement, and therefore, banks have the right to call back loans. Conse-

quently, Wirecard negotiates with banks about credit lines and future business relationships:  

“As long as audited annual and consolidated financial statements are not presented by June 

19, Wirecard could have loans totalling approximately two billion euros terminated, the group 

said.” (Handelsblatt, 2020) 

In contrast, “Winners and losers of the scandal” looks at the different actors, e.g., hedge funds, 

private investors, customers, that make a profit or are facing losses and uncertainties because 

of the scandal: 

“Numerous professional and private investors were caught on the wrong foot by this develop-

ment. On the other hand, hedge funds in particular had speculated on falling prices - and cashed 

in.” (Neuhaus, 2020) 

 

Different themes in this dimension are “Call for reforms” (n=12), “Partnerships of Wirecard 

(n=14), and “Wirecard files for bankruptcy” (n=24). The need for reforms is mainly attributed 

to new reforms for corporate governance and reforming the supervisory authorities. The scandal 

further has consequences for the partnerships of Wirecard, like start-ups and the fusion of Wire-

card and Deutsche Bank. Another consequence of the scandal is the insolvency of Wirecard, 

which is described through the last theme, “Wirecard files for bankruptcy”.  

 

Financial Times. The Financial Times has a salient role in the whole Wirecard case. 

However, the dimension is only mentioned 29 times (see Table 7) between 18th February 2019 

and 16th October 2019 (6.-8. Milestones).  
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Table 7: Financial Times (Newspapers) 

Financial Times 29 

Acknowledging role of Financial Times 3 

Financial Times as enemy 8 

Financial Times information is not true 18 

 

The central theme within the dimension is “Financial Times information is not true” (n=18), 

which describes the rejection of guilt by Wirecard by blaming Financial Times. These allega-

tions against Financial Times can be noted in one article in Süddeutsche Zeitung on 22nd June 

2020: 

“Wirecard categorically rejects these allegations of misconduct. Today's Financial Times article 

is a compilation of false and misleading allegations (...) that have already been refuted some 

time ago´ - Wirecard in a statement on Oct. 15, 2019” (Süddeutsche Zeitung , 2020) 

 

In addition, two other themes occur in that dimension: “Acknowledging role of Financial 

Times” (n=3) and “Financial Times as enemy” (n=8). These two themes seem contradictory: 

On the one hand, newspapers acknowledge the role of the Financial Times for the clarification 

of the Wirecard scandal. On the other hand, the Financial Times is, especially in the beginning, 

described as an enemy of Wirecard and the German financial marketplace.  

 

German Regulatory Space. German authorities, auditors, and supervisors play a vital 

role in the Wirecard scandal. In total, the dimension was mentioned 248 times (see Table 8) 

and occurred during every Milestone, except for the first one and the 10. Milestone.  

 

Table 8: German Regulatory Space (Newspapers) 

German Regulatory Space 248 

Collective Failure of German Authorities 35 

German Authorities as a shield for Wirecard 42 

Investigation by German authorities against Wirecard 111 

Criticism against auditor (EY) 19 

Criticism against Federal Financial Supervisory Authority (BaFin)  41 

 

“Investigation by German authorities against Wirecard” is, with 111 nominations, a unique 

theme within the dimension. Most of the investigation against Wirecard occurred in 2020 by 
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BaFin and the Munich public prosecutor´s office. However, the German authorities were not 

only investigating against Wirecard but moreover against critics of Wirecard: 

“Bafin now explained that it had launched market manipulation investigations in two directions 

at the time. Firstly, in the direction of suspected short attacks, and secondly, in the direction of 

possibly manipulative information provided to the capital market by Wirecard on accounting 

matters.” (Neuhaus, 2020) 

 

Other themes within the dimension of German regulatory space are “Collective Failure of Ger-

man Authorities” (n=35), “German Authorities as a shield for Wirecard” (n=42), “Criticism 

against auditor (EY)” (n=19), and “Criticism against Federal Financial Supervisory Authority 

(BaFin)” (n=41). It is noticeable that this dimension is focusing on the failure of the German 

Regulatory Space. 

 

Germany as Financial Marketplace. The last dimension shows Germany as a Financial Mar-

ketplace with the consequences for the German financial marketplace and the stock market. In 

total, the dimension is mentioned 311 times (see Table 9). 

 
Table 9: Germany as Financial Marketplace (Newspapers) 

Germany as Financial Marketplace 311 

Expectation of investors 22 

Rating of Wirecard 11 

Stock Market 37 

Stock market consequences 221 

Consequences for Germany as Financial Marketplace 20 

 

The central theme within this dimension is the “Stock market consequences” (n=221) which 

shows the volatility of the Wirecard share over time and the consequences of the scandal for 

investors and the Dax Index.  

“On Thursday morning, the Wirecard share price scratched the 10-euro mark. After the insol-

vency announcement, the share price plummeted to 2.50 euros. In the afternoon, the daily loss 

amounted to 72 percent at a price of 3.45 euros. Many small shareholders were among those 

who suffered.” (BILD, 2020) 

 

“Expectation of investors” (n=22) shows first the preference of investors for the Wirecard share, 

which changes then over the investigation period to a call for clarification as well as consider-

ations to pursue a lawsuit against Wirecard. “Rating of Wirecard” (n=11) states the downrating 

of Wirecard by Moody´s to junk level in the end. The general theme “Stock Market” (n=37) 
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shows how the stock market works generally and how different stock market products work. 

“Consequences for Germany as Financial Market place” (n=20) deals with the reputation of the 

German marketplace as well as the implication for international investments in German com-

panies. 

 

Management Board of Wirecard. The Management Board of Wirecard consisted of 

four people. However, the newspaper articles mainly focus on the resigned CEO Markus Braun 

and the former COO Jan Marsalek. As shown in Table 10, the dimension was nominated 106 

times and occurred the first time on 5th June 2020 (12. Milestone).  

 

Table 10: Management Board of Wirecard (Newspapers) 

Management Board of Wirecard 106 

CEO (Markus Braun) as defendant 43 

Background of CEO (Markus Braun) 19 

CEO (Markus Braun) as the "hailing savior" 11 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 17 

New COO and interim CEO (James Freis) 16 

 

The central theme within this dimension is “CEO (Markus Braun) as defendant” (n=43), where 

investigations against Markus Braun as well as his arrestment are shown. This can be exempli-

fied through the newspaper article by Süddeutsche Zeitung on 23rd June 2020: 

“In the billion-euro scandal at Wirecard, the judiciary has suspended the arrest warrant against 

former CEO Markus Braun. Braun is released on five million euros bail and other conditions.” 

(Ott & Schmitt, 2020) 

 

Other themes are “Background of CEO (Markus Braun)” (n=19), “COO (Jan Marsalek) as right 

hand of CEO (Markus Braun” (n=17), and “New COO and interim CEO (James Freis)” (n=16). 

The background of Markus Braun focuses on his career and his influence on the success of 

Wirecard. Jan Marsalek is seen to have an enormous impact on the success of Wirecard but is 

further perceived as “the right hand” of Markus Braun. Due to the resignation of Braun and the 

release of Marsalek from his position as COO, James Freis is announced to be the new COO 

and interim CEO of Wirecard on 19th June 2020. 
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Market Manipulation. Even though there are investigations against Wirecard of market 

manipulation, this dimension focuses on investigations against Wirecard critics (short sellers 

and the Financial Times). In total, the dimension is nominated 70 times (see Table 11).  

 

Table 11: Market Manipulation (Newspapers) 

Market Manipulation  70 

Accusing Financial Times for Market Manipulation 23 

Accusing short sellers of Market Manipulation  15 

Insider trading 14 

Misleading signals to investors 18 

 

The central theme is “Accusing Financial Times of Market Manipulation” (n=23), which is 

initiated by BaFin and the Munich public prosecutor´s office: 

“Meanwhile, the Munich public prosecutor's office is investigating a journalist from the ´Finan-

cial Times´ in connection with alleged manipulation of the share price. There is the criminal 

complaint of an investor, ´on the basis of the criminal complaint, we have entered a preliminary 

investigation,´ the prosecutor's office announced.” (DPA News-Channel, 2019) 

 

Another theme in the dimension of market manipulation is “Accusing short sellers of Market 

Manipulation” (n=15), which is initiated by the Federal Financial Supervisory Authority 

(BaFin) and the Munich public prosecutor´s office. Moreover, they make accusations of “In-

sider trading” (n=14) against various actors (Management Board of Wirecard, journalists). The 

third theme is “Misleading signals to investors” (n=18) by the Management Board of Wirecard 

during the announcements of the results of the KPMG special audit. 

 

Nature of the scandal. The Wirecard scandal evolves over several years, and therefore, 

the nature of the scandal is multifaceted. Therefore, the importance and nominations (n=290 in 

total, see Table 12) are high. The dimension first occurs on 16th October 2019. 
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Table 12: Nature of the scandal (Newspapers) 

Nature of the scandal 290 

Accounting scandal 15 

Bank documents were falsified 17 

Collective Fraud 16 

Misconduct in Southeast Asian business 64 

Refusion of auditors to issue audit certificate 31 

Third-party business of Wirecard  38 

Wirecard admits that billions very likely do not exist 109 

 
The two main themes in this dimension are “Wirecard admits that billions very likely do not 

exist” (n=109) as well as “Misconduct in Southeast Asian business” (n=64). Wirecard admitted 

on 18th June 2020 that €1.9 bn were missing, shown in the following newspaper article by Die 

Bild:  

“Auditors from Ernest & Young (EY) had found evidence of false statements for deceptive 

purposes, the Dax group announced on Thursday. Specifically, evidence of bank balances in 

escrow accounts amounting to 1.9 billion euros was missing. The sum corresponds to around a 

quarter of the group's balance sheet total.” (BILD, 2020) 

 

The misconduct in Southeast Asian business refers to trustees in the Philippines as well as two 

Philippine banks that declare that Wirecard has never been a customer, even though Wirecard 

insists that they have two escrow accounts there: 

“The Philippine bank BDO Unibank, where one of two suspect escrow accounts for Wirecard 

was allegedly held, said Friday that the German company was NOT a customer.” (BILD, 2020) 

 

The other five themes are connected to the two main themes in this dimension: “Accounting 

scandal” (n=15), “Bank documents were falsified” (n=17), “Collective Fraud” (n=16), “Re-

fusion of auditors to issue audit certificate” (n=31) as well as “Third-party business of Wire-

card” (n=38). “Accounting scandal” refers to the number of times the Wirecard scandal was 

framed as an accounting scandal. Falsified bank documents are connected to the declaration of 

Philippine Banks that Wirecard has never been a customer. The refusal to issue an audit certif-

icate is a direct consequence of the falsified bank documents. Another important theme is the 

third-party business of Wirecard in other countries where the company has no license. 
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Perspectives on Wirecard. The perception of Wirecard as a company changes over the 

investigation period. In the beginning, Wirecard is perceived as a German FinTech star. As 

shown in Table 13, the number of nominations for this dimension is 214. Over the investigation 

period, the dimension occurs at every Milestone. 

 
Table 13: Perspectives on Wirecard (Newspapers) 

Perspectives on Wirecard 214 

Future of Wirecard 40 

Lack of internal controls at Wirecard 6 

Wirecard as a FinTech Star 34 

Wirecard as a victim 22 

Wirecard shifts from "celebrated tech group" to "biggest accounting scandal in German history" 25 

Wirecard's complex business model  87 

 

“Wirecard´s complex business model “occurs 87 times in this dimension. This is a justification 

by German authorities and stock market analysts for the high growth every year. In addition, it 

is an explanation for attacks by short sellers and analysts, which can be observed in the follow-

ing example by Süddeutsche Zeitung on 24th February 2016: 

“Wirecard is vulnerable because its balance sheet is highly complex and hardly comprehensible” 

(Dohms, 2016) 

 

Further, the sector of payment providers is seen as highly complex:  

“The fact that Wirecard's figures are so difficult to decipher is due to the complex métier in 

which the company operates“ (Dohms, 2016) 

 

Other themes in this dimension are “Future of Wirecard” (n=40), “Lack of internal controls at 

Wirecard” (n=6), “Wirecard as a FinTech Star” (n=34), “Wirecard as a victim” (n=22), and 

“Wirecard shift from ´celebrated tech group´ to ´biggest accounting scandal in German his-

tory´” (n=25). At the beginning of the investigation period, Wirecard was celebrated, and the 

German authorities and newspapers protected Wirecard from accusations from several sides. 

However, at the end of the investigation period, accusations against Wirecard increased by the 

German Regulatory Space (lack of internal controls), and the accounting scandal came into 

focus. 

 



Results 

   

 

62 

Rejection of guilt. Over time, Wirecard had to face accusations by different actors, es-

pecially Financial Times journalists and short sellers. However, the Management Board of 

Wirecard always rejected that guilt. In total, the dimension of “Rejection of guilt” was men-

tioned 122 times (see Table 14). The dimension is present until 16th October 2019 (9. Milestone) 

and afterward decreasing significantly. 

 

Table 14: Rejection of guilt (Newspapers) 

Rejection of guilt  122 

Rejection of guilt by Financial Times 4 

Rejection of guilt by Management Board 116 

Rejection of guilt by auditor (EY) 2 

 

Most nominations occur during the theme “Rejection of guilt by Management Board” (n=122). 

Wirecard mainly responded to accusations by the Financial Times and stated out that the infor-

mation is not accurate or that the journalists interpret documents in a wrong way: 

“A company spokesman denied the Financial Times report as ́ false, inaccurate, misleading, and 

defamatory, ´ Handelsblatt reported. The Financial Times article, the company said in a state-

ment, ´lacks any substance and is completely meaningless. ´” (Delamaide, 2019) 

 

The Financial Times, in addition, has to reject guilt due to accusations by Wirecard and BaFin 

(Rejection of guilt by Financial Times, n=4) as well as the rejection of guilt by the long-time 

auditor of Wirecard EY (Rejection of guilt by the auditor (EY), n=2).  

 

Short selling ban. The short selling ban was a measure by BaFin to restore market con-

fidence and decrease the market volatility of the Wirecard share. The dimension is mainly men-

tioned on 18th February 2019 (6. Milestone) where the short selling ban came into force. Over-

all, the dimension is mentioned 60 times and is separated into two themes (see Table 15): “Con-

sequences of short selling ban” (n=4) and “Explanation of short selling” (n=56).  

 

Table 15: Short selling ban (Newspapers) 

Short selling ban 60 

Consequences of short selling ban 4 

Explanation of short selling 56 
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Consequences of the short selling ban include the share price increase of the Wirecard share 

and the international ban to bet on falling prices of the share. In contrast, the explanation of 

short selling explains what short selling is and the importance for the market, and the justifica-

tion for the short selling ban by German authorities. The content is exemplified by the following 

references from Süddeutsche Zeitung on 18th February 2019:  

“The Deutsche Schutzvereinigung für Wertpapierbesitz (DSW) welcomed Bafin's move on 

Monday. ´This finally gives us the chance to analyze in peace what is true about the accusations 

made, ´ DSW CEO Marc Tüngler announced. However, Wirecard must now also use the time 

to put its cards on the table.” (DPA News-Channel, 2019) 

 

“Financial regulator Bafin has banned new speculation on falling share prices at payment ser-

vices provider Wirecard. With immediate effect, it is forbidden to establish new net short posi-

tions in Wirecard AG shares or to increase existing net short positions, the authority announced. 

Short sellers are speculators who make money from falling share prices.” (DPA News-Channel, 

2019) 

 

5.1.2. Frame Dimensions and Themes per Milestone and Newspapers 

This Chapter focuses on the dimensions and themes used during the different Milestones in the 

newspapers. Each Milestone will be analyzed individually, thereby highlighting the nature of 

reporting of the different newspapers and the distribution of dimensions and themes. 

Figure 4 shows the development of the number of articles per newspaper over the 17 different 

Milestones. Three things stand out looking at the reporting of the different newspapers. Han-

delsblatt reports continuously and covers every Milestone. In contrast, Die Bild reports the least 

with 15 articles in total and omits ten Milestones. Moreover, Süddeutsche Zeitung has an enor-

mous volume of articles with a total of 61. 

The distribution of overall articles per Milestone highlights that the number of published arti-

cles related to Wirecard increases with time and the closer one gets to uncover the scandal. 

There are striking peaks at Milestones 6 and 15, which will be analyzed closer in the following. 
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Figure 4: Articles per Newspaper per Milestone 

 

1. Milestone – 27th April 2015:  

Only Handelsblatt reported during the first Milestone with one article.  

The Financial Times started publishing its House of Wirecard series on Financial Times Al-

phaville, where it accused Wirecard of a €250 m hole in its balance sheet (McCrum, 2020). In 

contrast, Handelsblatt reported very positively, as shown in Table 16. The only dimension used 

is the one named “Perspectives on Wirecard”. Handelsblatt highlights the successful future that 

is awaiting Wirecard and celebrates Wirecard as a FinTech star (Handelsblatt, 2015). 

 

Table 16:Distribution of Dimensions and Themes in 1. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Perspectives on Wirecard 3 

Future of Wirecard 2 

Wirecard as a FinTech Star 1 

Total 3 
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2. Milestone – 24th February 2016:  

Handelsblatt and Süddeutsche Zeitung reported during the second Milestone with one article 

each. The Financial Times reported about the short sellers published under the name “Zatarra 

Research & Investigations”, a 101-page paper of accusations against Wirecard related to money 

laundering. Wirecard denied everything, and BaFin accused Zatarra of market manipulation 

(McCrum, 2020).  

Table 17 shows that in total, seven dimensions are used in this Milestone, adding the dimen-

sions “Accusations against Wirecard”, “Clarification of Scandal”, “German Regulatory Space”, 

“Market Manipulation”, “Rejection of guilt”, and “Germany as Financial Marketplace”. The 

count of the dimension “Market Manipulation” is striking. In contrast to the FT, the German 

newspapers report accusations against the short sellers and the Financial Times for market ma-

nipulation and not against Wirecard. The German newspapers highlight the complex business 

model of Wirecard, which is the reason behind the difficulty of understanding the balance sheet. 

Furthermore, the German newspapers highlight the consequences for “Germany as Financial 

Marketplace” and the decrease in the share price of Wirecard.  

 

Table 17: Distribution of Dimensions and Themes in 2. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 3 

Allegations against Wirecard by Financial Times 3 

Clarification of Scandal 1 

Call for Clarification 1 

German Regulatory Space 1 

German Authorities as a shield for Wirecard 1 

Market Manipulation  16 

Accusing short sellers of Market Manipulation  8 

Insider trading 4 

Accusing Financial Times of Market Manipulation 4 

Perspectives on Wirecard 9 

Wirecard as a victim 1 

Wirecard's complex business model  8 

Rejection of guilt  7 

Rejection of guilt by Management Board 7 

Germany as Financial Marketplace 7 

Stock market consequences 7 

Total 44 

 

Looking at the distribution of dimensions among the two German newspapers (Figure 5), it is 

striking that only Süddeutsche Zeitung is using the “Perspectives on Wirecard” dimension and 
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thus articulates “Wirecard as a victim” and highlights “Wirecard’s complex business model”. 

Therefore, it seems as if it is defending the German company: 

“A dubious report weighs on the share of the Munich-based payment service provider. The bil-

lion-dollar Munich-based payment service provider Wirecard has become the target of an un-

precedented attack from the Internet.” (Dohms, 2016) 

 

Furthermore, only Handelsblatt is reporting about the dimension “German Regulatory Space” 

where it is showing the frame “German Authorities as a shield for Wirecard”: 

“Stock exchange regulator Bafin has already intervened over the incident. ´We routinely look 

at the events surrounding Wirecard with regard to possible market manipulation through incor-

rect or misleading information,´ a spokeswoman for the authority said.” (Handelsblatt, 2016) 

 

 

Figure 5: Distribution of Dimensions in 2. Milestone among different Newspapers 

 

3. Milestone – 5th September 2018:  

All four German newspapers reported about this event. Die Bild reported with two articles and 

all other newspapers with one article. 

The Financial Times published that Wirecard replaced Commerzbank in the Dax 30 index and 

became Europe’s largest fintech (McCrum, 2020).  

Table 18 shows that three dimensions are used in this Milestone, adding one new dimension, 

namely “Comparisons”, which is reasoned because Wirecard replaces Commerzbank in the 

Dax and is thus compared to Financial Services. All three dimensions are frequently used in the 

articles, highlighting especially the stock market consequences due to the change in the Dax 

Index. 

0% 5% 10% 15% 20% 25% 30% 35% 40%

Accusations against Wirecard

Clarification of Scandal

German Regulatory Space

Market Manipulation

Perspectives on Wirecard

Rejection of guilt

Germany as Financial Marketplace

2 Milestone 

Overall Handelsblatt Süddeutsche Zeitung



Results 

   

 

67 

 

Table 18: Distribution of Dimension and Themes in 3. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Comparisons 17 

Comparison to Financial Services 7 

Future of Commerzbank  10 

Perspectives on Wirecard 13 

Future of Wirecard 2 

Wirecard as a FinTech Star 2 

Wirecard's complex business model  9 

Germany as Financial Marketplace 20 

Stock Market 7 

Stock market consequences 13 

Total 50 

 

Looking at the distribution of dimensions (Figure 6) among the newspapers, it is striking that 

only Süddeutsche Zeitung did not use any “Comparisons” despite Wirecard replacing a finan-

cial service in the Dax Index. 

 

 

Figure 6: Distribution of Dimensions in 3. Milestone among different Newspapers 
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4. Milestone – 30th January 2019:  

All four German newspapers published an article. Handelsblatt reported with three articles, 

Süddeutsche Zeitung with two articles and the other with one article each. 

Financial Times published the first story on the Singapore investigation. Wirecard denies eve-

rything, and the BaFin accused the Financial Times of market manipulation (McCrum, 2020). 

Table 19 shows that eight dimensions are used in this Milestone, adding “Financial Times” as 

a new dimension. It can be highlighted that “Accusations against Wirecard” is the most fre-

quently used dimension, especially its theme “Allegations against Wirecard by Financial 

Times”. Moreover, the dimension “Rejection of guilt” with the theme “Rejection of guilt by 

Management Board” is used often.  

 

Table 19: Distribution of Dimensions and Themes in 4. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 39 

Accusations against Wirecard by short sellers 5 

Allegations against Wirecard by Financial Times 34 

Clarification of Scandal 4 

Whistleblower 4 

Financial Times 4 

Financial Times information is not true 4 

German Regulatory Space 3 

German Authorities as a shield for Wirecard 2 

Investigation by German authorities against Wirecard 1 

Market Manipulation  8 

Accusing short sellers of Market Manipulation  3 

Insider trading 5 

Perspectives on Wirecard 11 

Future of Wirecard 1 

Wirecard as a FinTech Star 6 

Wirecard as a victim 1 

Wirecard's complex business model  3 

Rejection of guilt  15 

Rejection of guilt by Management Board 15 

Germany as Financial Marketplace 13 

Stock market consequences 13 

Total 97 

 

Comparing the different newspapers to each other (Figure 7), it stands out that Die Zeit is the 

only newspaper looking at the “German Regulatory Space” and highlights that the German 

Authorities act as a shield for Wirecard.  
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“The German Federal Financial Supervisory Authority (Bafin) is now investigating not the al-

legations made in the FT, according to a request, but "whether this could have been possible 

market manipulation." The unspoken accusation is that speculators like Odey might have known 

that the Financial Times would publish a critical article. Odey did not comment on this when 

asked. The Munich public prosecutor's office is also investigating unknown persons for market 

manipulation.” (Malcher, 2019) 

 

Handelsblatt and Die Zeit look both at “Market Manipulation” and, thus, the accusations against 

short sellers in this matter.  

“The shares of online payment service provider Wirecard plummeted on Wednesday afternoon. 

Within a few minutes, the stock plunged by up to 24.7 percent. The stock subsequently recov-

ered somewhat and closed 13.3 percent down at 145.15 euros.” (Schnell & Neuhaus, 2019) 

 

Especially, Handelsblatt is discussing “Germany as Financial Marketplace” and highlights the 

“stock market consequences”. 

 

 

Figure 7: Distribution of Dimensions in 4. Milestone among different Newspapers 
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5. Milestone – 8th February 2019:  

All newspapers except for Die Bild reported. Handelsblatt reported with two articles and the 

others with one article each. 

The Financial Times announced that the Singapore police raid Wirecard’s offices (McCrum, 

2020). 

Table 20 shows that, in total, eight dimensions are used in the reporting of the fifth Milestone. 

The most frequent dimensions in use are “Accusations against Wirecard”, “Clarification of 

Scandal”, “German Regulatory Space”, and “Rejection of guilt”. The newspapers especially 

highlighted the several “Allegations against Wirecard by FT” and the “Support for Clarification 

by Wirecard” as well as “Rejection of guilt by Management Board”.  

 

Table 20: Distribution of Dimensions and Themes in 5. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 13 

Allegations against Wirecard by Financial Times 13 

Clarification of Scandal 11 

Support for Clarification by Wirecard 10 

Whistleblower 1 

Comparisons 1 

Comparison to Financial Services 1 

German Regulatory Space 13 

Collective Failure of German Authorities 3 

German Authorities as a shield for Wirecard 1 

Investigation by German authorities against Wirecard 9 

Market Manipulation  4 

Accusing short sellers of Market Manipulation  1 

Insider trading 2 

Accusing Financial Times of Market Manipulation 1 

Perspectives on Wirecard 6 

Future of Wirecard 1 

Wirecard as a FinTech Star 3 

Wirecard as a victim 2 

Rejection of guilt  12 

Rejection of guilt by Management Board 12 

Germany as Financial Marketplace 8 

Stock market consequences 8 

Total 68 

 

Comparing the distribution of dimensions among the different newspapers (Figure 8), it stands 

out that Handelsblatt is using nearly every dimension more extensively than the other 
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newspapers. Significantly, the “Support for Clarification by Wirecard”, “Allegations against 

Wirecard by FT” and “Wirecard as a FinTech Star”, and “victim”.  

“The payment service provider spoke of having helped initiate the meeting with local police 

management. Documents for the investigation were handed over in the process, a spokeswoman 

said. Representatives of the police and Wirecard management had spoken in a meeting room, 

she said. "We seek the same direct contact with the Singapore Police as we do with Bafin and 

the public prosecutor's office in Germany," the spokeswoman said.” (Gray, Schnell, & Exuzidis, 

2019) 

Furthermore, Handelsblatt already brings up the theme “Collective Failure of German Author-

ities”.  

“As before, the Munich public prosecutor's office sees no grounds for an investigation against 

those responsible for Wirecard. There is still "no sufficient initial suspicion", a spokeswoman 

explained on Friday. The search has not changed this.” (Exuzidis & Schnell, 2019) 

 

 

Figure 8: Distribution of Dimensions in 5. Milestone among different Newspapers 

 

6. Milestone – 18th February 2019:  

All newspapers except for Die Bild reported. Süddeutsche Zeitung reported with five articles 

and the others with two articles each. 

Financial Times described that “BaFin announced a two-month ban on short selling” for Wire-

card to maintain market confidence (McCrum, 2020). 

Table 21 shows that nine dimensions are used to introduce the dimension “Short selling ban”. 

In line with the Financial Times article, the newspapers mainly use the newly emerged dimen-

sion “Short selling ban” (n= 53), followed by the accusations against Financial Times of market 

manipulation (n= 20) as well as the “Allegations against Wirecard by FT” (n= 15).  
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Table 21: Distribution of Dimensions and Themes in 6. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 19 

Accusations against Wirecard by short sellers 4 

Allegations against Wirecard by Financial Times 15 

Comparisons 2 

Comparison to Financial Services 2 

Financial Times 3 

Financial Times as enemy 3 

German Regulatory Space 11 

German Authorities as a shield for Wirecard 11 

Market Manipulation  20 

Insider trading 3 

Accusing Financial Times of Market Manipulation 17 

Perspectives on Wirecard 9 

Wirecard as a FinTech Star 5 

Wirecard as a victim 1 

Wirecard's complex business model  3 

Rejection of guilt  9 

Rejection of guilt by Financial Times 3 

Rejection of guilt by Management Board 6 

Short selling ban 53 

Consequences of short selling ban 3 

Explanation of short selling 50 

Germany as Financial Marketplace 13 

Stock Market 6 

Stock market consequences 7 

Total 139 

 

Comparing between the different newspapers (Figure 9), Süddeutsche Zeitung is using the di-

mension “Germany as Financial Marketplace” more than the others, as well as the dimension 

“Market Manipulation” which is framing Financial Times as an “enemy”: 

“According to the public prosecutor's office, it has received a statement from a prospective buyer 

of Wirecard shares who is said to have received information about an upcoming report by the 

FT. Such information could have been used to bet on falling share prices.” (DPA News-Channel, 

2019) 
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Figure 9: Distribution of Dimensions in 6. Milestone among different Newspapers 

 

7. Milestone – 29th March 2019:  

Only Handelsblatt reported this event with one article. 

The Financial Times reported that half of Wirecard’s business is outsourced, where partners 

paid Wirecard a commission. Financial Times visited some of these partners in the Philippines 

and discovered a retired seaman and his family and no international payment businesses. Wire-

card sued the Financial Times and the Singapore authorities (McCrum, 2020). 

In total, seven dimensions are used. “Accusations against Wirecard by FT” is used more fre-

quently than the others, according to Table 22.  
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Table 22: Distribution of Dimensions and Themes in 7. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/The-

mes 

Accusations against Wirecard 7 

Allegations against Wirecard by Financial Times 7 

Consequences of the Scandal 5 

Consequences for Management Board 5 

Financial Times 5 

Financial Times as enemy 1 

Financial Times information is not true 4 

German Regulatory Space 4 

Collective Failure of German Authorities 1 

German Authorities as a shield for Wirecard 1 

Investigation by German authorities against Wirecard 2 

Perspectives on Wirecard 3 

Wirecard's complex business model  3 

Rejection of guilt  5 

Rejection of guilt by Management Board 5 

Germany as Financial Marketplace 3 

Stock market consequences 3 

Total 32 

 

Handelsblatt is discussing the event from different angles, and it is striking that the dimension 

“Perspectives on Wirecard” is present but not the theme “Wirecard as a victim” or “Wirecard 

as FinTech Star”. Moreover, Handelsblatt discusses the “Collective Failure of German Author-

ities” and how they act as a shield for Wirecard. 

“The officials had searched the business premises in Singapore three times in recent weeks and 

seized 229 boxes of material. However, the measure has no influence on investigations in Germany. 

´There are still no preliminary proceedings against Wirecard here,´ senior public prosecutor Hilde-

gard Bäuler-Hösl, who is responsible for economic criminal matters, explained to Handelsblatt on 

Friday. Accordingly, there is also no request for legal assistance to the colleagues in Singapore.” 

(Schnell, 2019) 

 

8. Milestone – 16th October 2019:  

Handelsblatt reported with three articles, and Süddeutsche Zeitung reported with two articles. 

Financial Times “published documents indicating that profits at Wirecard units in Dubai and 

Dublin were fraudulently inflated. Customers listed in documents provided to EY did not exist” 

(McCrum, 2020). 

Table 23 shows that, in total, eleven dimensions are used in the reporting of this Milestone. 

Newly introduced is the dimension “Nature of the scandal” according to the published article 

by the Financial Times on the suspicious “Third-party business of Wirecard”. 
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The most frequently used dimensions are “Rejection of guilt” (n= 18), “German Regulatory 

Space” (n= 16), and “Accusations against Wirecard” (n= 15).  

Regarding the dimension of “German Regulatory Space”, it can be highlighted that the themes 

“Criticism against auditor (EY)” as well as “Investigation by German authorities against Wire-

card” are emerging.  

 

Table 23: Distribution of Dimensions and Themes in 8. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 15 

Accusations against Wirecard by short sellers 1 

Allegations against Wirecard by Financial Times 14 

Clarification of Scandal 9 

Call for Clarification 3 

Support for Clarification by Wirecard 5 

Whistleblower 1 

Comparisons 2 

Comparison to Dax company 1 

Comparison to previous scandals 1 

Financial Times 6 

Financial Times as enemy 1 

Financial Times information is not true 5 

German Regulatory Space 16 

German Authorities as a shield for Wirecard 4 

Investigation by German authorities against Wirecard 5 

Criticism against auditor (EY) 7 

Market Manipulation  1 

Accusing Financial Times of Market Manipulation 1 

Nature of the scandal 12 

Third-party business of Wirecard  12 

Perspectives on Wirecard 14 

Future of Wirecard 3 

Wirecard as a FinTech Star 1 

Wirecard's complex business model  10 

Rejection of guilt  18 

Rejection of guilt by Financial Times 1 

Rejection of guilt by Management Board 17 

Short selling ban 1 

Consequences of short selling ban 1 

Germany as Financial Marketplace 9 

Expectation of investors 4 

Stock market consequences 5 

Total 103 
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Looking at Figure 10, it is striking that Handelsblatt is leading in the use of all dimensions 

except for “Market Manipulation”. It is the only newspaper to discuss the “Clarification of 

Scandal”. The use of the dimension “German Regulatory Space” in the articles of the Han-

delsblatt is strikingly high.  

“´In the past, the Board of Management has initially brushed off indications of wrongdoing, 

only to come out with the truth bit by bit afterwards. This must stop. Wirecard is a Dax group, 

not a start-up.´ He said he must quickly initiate a special audit by a third party.” (Holtermann, 

Rezmer, & Schnell, 2019) 

 

 

Figure 10: Distribution of Dimensions in 8. Milestone among different Newspapers 

 

9. Milestone – 21st October 2019:  

All newspapers, except for Die Bild, reported on this event with one article each. 

Financial Times announces that Wirecard stated that the documents are fake and appointed 

KPMG as an independent party to conduct a special audit (McCrum, 2020).  

According to Table 24, eight dimensions are used in total in this Milestone. The emerged theme 

“External auditor (KPMG) special audit” as part of the dimension “Clarification of Scandal” is 

in line with the article by the Financial Times. To continue, the theme “Wirecard as a victim” 

is not present anymore under the dimension “Perspectives on Wirecard”. The most frequently 

used dimension is the “Clarification of Scandal” (n= 20) due to the special audit by KPMG to 

clarify the situation.  
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Table 24: Distribution of Dimensions and Themes in 9. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 9 

Allegations against Wirecard by Financial Times 9 

Clarification of Scandal 20 

Support for Clarification by Wirecard 9 

External auditor (KPMG) special audit  11 

Financial Times 2 

Financial Times information is not true 2 

German Regulatory Space 1 

Criticism against auditor (EY) 1 

Nature of the scandal 1 

Wirecard admits that billions very likely do not exist 1 

Perspectives on Wirecard 4 

Future of Wirecard 1 

Wirecard as a FinTech Star 1 

Wirecard's complex business model  2 

Rejection of guilt  4 

Rejection of guilt by Management Board 4 

Germany as Financial Marketplace 10 

Stock market consequences 10 

Total 51 

 

Comparing the distribution of dimensions between the different newspapers (Figure 11), it is 

salient that only Die Zeit reports about the possible “Nature of the scandal” and is not accusing 

the Financial Times of untrue information.  

“In the course of investigations, Wirecard was forced to admit in the spring that some transac-

tions in Singapore had been booked incorrectly, but to a much lesser extent than suggested by 

the newspaper. The company rules out systematic air bookings.” (Zeit Online, 2019) 

 

Furthermore, only Süddeutsche Zeitung is using the “German Regulatory Space” dimension. 

“Until now, Wirecard has been audited by KPMG competitor EY. Wirecard says it still has no 

doubts about the accuracy of the balance sheets and the audit by EY. Supervisory Board Chair-

man Wulf Matthias said, ́ We assume that the renewed independent audit will lead to a definitive 

end to all further speculation.´” (Wischmeyer, 2019) 
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Figure 11: Distribution of Dimensions in 9. Milestone among different Newspapers 

 

10. Milestone – 13th March 2020:  

Only Handelsblatt and Süddeutsche Zeitung reported the event with one article each. 

Financial Times reported that the “KPMG audit is postponed to the end of April” (McCrum, 

2020). EY “received documents from a trustee in the Philippines that list €1.9 bn to be held in 

accounts at two banks in the country” (McCrum, 2020). 

Table 25 shows that eight dimensions are used in total in this Milestone. The most frequently 

used dimension is the “Clarification of Scandal” (n= 17) due to the presence of the special audit 

conducted by KPMG commissioned by Wirecard to clear up the situation.  
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Table 25: Distribution of Dimensions and Themes in 10. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 8 

Accusations against Wirecard by short sellers 1 

Allegations against Wirecard by Financial Times 7 

Clarification of Scandal 17 

Support for Clarification by Wirecard 2 

External auditor (KPMG) special audit  15 

German Regulatory Space 4 

Collective Failure of German Authorities 1 

German Authorities as a shield for Wirecard 1 

Investigation by German authorities against Wirecard 2 

Market Manipulation  2 

Accusing short sellers of Market Manipulation  2 

Nature of the scandal 5 

Misconduct in Southeast Asian business 1 

Third-party business of Wirecard  3 

Wirecard admits that billions very likely do not exist 1 

Perspectives on Wirecard 2 

Wirecard as a victim 1 

Wirecard's complex business model  1 

Rejection of guilt  2 

Rejection of guilt by Management Board 2 

Germany as Financial Marketplace 1 

Stock market consequences 1 

Total 41 

 

Comparing the two newspapers (Figure 12), it is salient that Handelsblatt is making nearly 

eight times more use of the dimension “Clarification of Scandal” than Süddeutsche Zeitung. 

Moreover, Handelsblatt discusses the dimension “Nature of the scandal” four times more than 

Süddeutsche Zeitung. 
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Figure 12:  Distribution of Dimensions in 10. Milestone among different Newspapers 

 

11. Milestone – 28th April 2020:  

All newspapers except for Die Bild reported. Süddeutsche Zeitung and Handelsblatt published 

two articles each and Die Zeit one article. 

Financial Times reported that KPMG’s audit is published in which KPMG cannot verify that 

Wirecard’s profits reported from 2016 to 2018 are correct. KPMG queries €1 bn of cash bal-

ances. Markus Braun denied any wrongdoing and told investors that EY has no problem signing 

off the audit 2019. “Publication of results is postponed to June due to coronavirus” (McCrum, 

2020). 

Table 26 shows that eight dimensions in total are used in this Milestone. A new dimension 

emerged in this Milestone, namely the “Consequences of the Scandal” with the theme “Post-

ponement and effects on annual financial statements”, which is in line with the Financial Times 

article on the auditor KPMG refused to sign off the audit. The most frequently used dimensions 

are “Accusations against Wirecard” (n= 31) and “Clarification of Scandal” (n= 29). Signifi-

cantly, the theme “Lack of cooperation by third-party businesses and Wirecard”, which belongs 

to the dimension “Accusations against Wirecard”, is standing out (n= 17). Additionally, a new 

theme was added to the dimension “Perspectives on Wirecard”, namely “Lack of internal con-

trols at Wirecard”. 

“In the report, KPMG also criticizes a lack of precautionary measures at Wirecard to prevent 

possible manipulation: ´Against this backdrop, KPMG believes that the internal controls put in 

place are not fully sufficient to fully ensure the amount and existence of the revenues in the 
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period under review.´ CEO Braun commented that these deficiencies are known and will be 

remedied: ´We are massively in the process of adjusting the structures.´” (DPA News-Channel, 

2020) 

 

Table 26: Distribution of Dimensions and Themes in 11. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 31 

Accusations against Wirecard by short sellers 2 

Allegations against Wirecard by Financial Times 12 

Lack of cooperation by third-party businesses and Wirecard 17 

Clarification of Scandal 29 

Support for Clarification by Wirecard 5 

External auditor (KPMG) special audit  24 

Consequences of the Scandal 11 

Postponement and effects on annual financial statements  11 

German Regulatory Space 2 

Investigation by German authorities against Wirecard 1 

Criticism against auditor (EY) 1 

Nature of the scandal 3 

Misconduct in Southeast Asian business 1 

Third-party business of Wirecard  2 

Perspectives on Wirecard 9 

Lack of internal controls at Wirecard 3 

Wirecard's complex business model  6 

Rejection of guilt  4 

Rejection of guilt by Management Board 4 

Germany as Financial Marketplace 9 

Expectation of investors 3 

Stock market consequences 6 

Total 98 

 

Figure 13 shows that Süddeutsche Zeitung uses the dimension “Perspectives on Wirecard” and 

“Clarification of Scandal” more extensively compared to the other German newspapers.  
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Figure 13: Distribution of Dimensions in 11. Milestone among different Newspapers 

 

12. Milestone – 5th June 2020:  

All newspapers except for Die Bild reported. Süddeutsche Zeitung and Handelsblatt published 

two articles each and Die Zeit one article. 

Financial Times reported that the police searched Wirecard’s offices due to a criminal com-

plaint submitted earlier by BaFin related to “misleading statements made by Wirecard to inves-

tors ahead of the publication of the KPMG report” (McCrum D., 2020). 

Table 27 shows that nine dimensions are used in total. The most frequent used dimensions are 

“German Regulatory Space” (n= 30), “Clarification of Scandal” (n= 26) and “Consequences of 

the Scandal” (n= 24). The theme “Investigation by German authorities against Wirecard” is in 

line with the article by Financial Times with an appearance of 26 times. A new dimension 

emerged, namely the “Management Board of Wirecard” with the theme “CEO (Markus Braun) 

as defendant” due to BaFin investigating against the Board for market manipulation. 

“According to the public prosecutor's office, investigations are being conducted against the 

Group's Management Board and thus four defendants. It is about the suspicion of market ma-

nipulation. The authority did not want to give further details.” (DPA News-Channel, 2020) 
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Table 27: Distribution of Dimensions and Themes in 12. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensions/Themes 

Accusations against Wirecard 12 

Allegations against Wirecard by Financial Times 5 

Lack of cooperation by third-party businesses and Wirecard 7 

Clarification of Scandal 26 

Support for Clarification by Wirecard 9 

External auditor (KPMG) special audit  17 

Consequences of the Scandal 24 

Consequences for Management Board 15 

Postponement and effects on annual financial statements  9 

German Regulatory Space 30 

Investigation by German authorities against Wirecard 26 

Criticism against auditor (EY) 3 

Criticism against Federal Financial Supervisory Authority (BaFin)  1 

Management Board of Wirecard 7 

CEO (Markus Braun) as defendant 7 

Market Manipulation  8 

Misleading signals to investors 8 

Perspectives on Wirecard 7 

Lack of internal controls at Wirecard 3 

Wirecard's complex business model  4 

Rejection of guilt  3 

Rejection of guilt by Management Board 3 

Germany as Financial Marketplace 17 

Expectation of investors 7 

Stock market consequences 10 

Total 134 

 

Comparing the use of dimensions between the different newspapers (Figure 14), it is salient 

that Handelsblatt makes more extensive use of the different dimensions compared to the other 

newspapers. Especially regarding the “Consequences of the Scandal”, “German Regulatory 

Space”, “Germany as Financial Marketplace” as well as “Perspectives on Wirecard”. Further-

more, Handelsblatt is the only newspaper that mentions the dimension “Market Manipulation” 

with the newly emerged theme “Misleading signals to investors” by the Management Board of 

Wirecard. It is the only newspaper that did not use the dimension “Rejection of guilt” by the 

Management Board of Wirecard and made less use of the dimension “Management Board of 

Wirecard” overall. Thus, one can say that Handelsblatt reports more on a macro level compared 

to the other newspapers by looking at the consequences on a country level and less on a com-

pany level. Die Zeit and Süddeutsche Zeitung report very similar according to Figure 13. 
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Figure 14: Distribution of Dimensions in 12. Milestone among different Newspapers 

 

13. Milestone – 18th June 2020:  

All four newspapers reported. Süddeutsche Zeitung reported with seven articles, and the other 

newspapers published two articles each. 

Financial Times reported that Wirecard was “supposed to publish the audited results for 2019” 

finally (McCrum, 2020). Instead, Wirecard announced that €1.9 bn is missing (McCrum, 2020). 

Table 28 shows that eleven dimensions are used and that new themes emerged. The most fre-

quently used dimension is “Accusations against Wirecard” (n= 66), followed by “Consequences 

of the Scandal” (n= 47) and “Germany as Financial Marketplace” (n= 34). “Nature of the scan-

dal” is with n= 30 on rang four, although it is starting to become more apparent that the accu-

sations against Wirecard by Financial Times have become reasonable. Emerged themes like 

“Termination of bank loans” for Wirecard, “Winners and losers of the scandal”, “Collective 

Failure of German Authorities”, “Bank documents were falsified” as well as “Wirecard admits 

that billions very likely do not exist” make it clear that Wirecard shifts from the “celebrated 

tech group” to the “biggest accounting scandal in German history”.  
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Table 28: Distribution of Dimensions and Themes in 13. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensi-

ons/Themes 

Accusations against Wirecard 66 

Accusations against Wirecard by short sellers 51 

Allegations against Wirecard by Financial Times 14 

Lack of cooperation by third-party businesses and Wirecard 1 

Clarification of Scandal 15 

Call for Clarification 2 

Support for Clarification by Wirecard 5 

External auditor (KPMG) special audit  8 

Consequences of the Scandal 47 

Consequences for Management Board 17 

Postponement and effects on annual financial statements  21 

Termination of bank loans 7 

Winners and losers of the scandal 2 

Financial Times 1 

Financial Times as enemy 1 

German Regulatory Space 17 

Collective Failure of German Authorities 1 

German Authorities as a shield for Wirecard 3 

Investigation by German authorities against Wirecard 12 

Criticism against auditor (EY) 1 

Management Board of Wirecard 12 

CEO (Markus Braun) as defendant 4 

Background of CEO (Markus Braun) 6 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 1 

New COO and interim CEO (James Freis) 1 

Nature of the scandal 30 

Bank documents were falsified 6 

Misconduct in Southeast Asian business 7 

Refusion of auditors to issue audit certificate 2 

Wirecard admits that billions very likely do not exist 15 

Perspectives on Wirecard 13 

Wirecard as a FinTech Star 2 

Wirecard as a victim 4 

Wirecard shifts from "celebrated tech group" to "biggest account-

ing scandal in German history" 

3 

Wirecard's complex business model  4 

Rejection of guilt  15 

Rejection of guilt by Management Board 15 

Short selling ban 1 

Explanation of short selling 1 

Germany as Financial Marketplace 34 

Expectation of investors 2 
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Rating of Wirecard 2 

Stock Market 3 

Stock market consequences 26 

Consequences for Germany as Financial Marketplace 1 

Total 251 

 

Comparing the dimensions used between the newspapers (Figure 15), it can be highlighted that 

Die Zeit uses the dimension “Accusations against Wirecard” more than five times as much as 

the other newspapers. The reason for this is because Die Zeit reviewed the case of Matthew 

Earl, the short seller who already published evidence back in 2016 regarding the irregularities 

in Wirecard’s balance sheet. Furthermore, it is striking that Die Zeit focuses less on the “Con-

sequences of the Scandal” but more on the “Rejection of guilt” by the Management Board. It is 

striking that Die Bild reports more about the “Management Board of Wirecard” than about the 

“Nature of the scandal”. Compared to the other newspapers, Die Bild reported on a personal 

level and was the only newspaper to show the “Background of CEO (Markus Braun). 

“This is how the Wirecard CEO is privately: Braun does not talk about his private life; he studied 

in Vienna. He was also born there and his family lives there. The Wirecard CEO is married and 

has a daughter. He also has to read an insane amount. Not only technical books, but also philo-

sophical ones. Nevertheless, he is a true technology nerd. When he comes home, it's not unusual 

for him to read technology texts - on artificial intelligence, for example. He is also said to be a 

music lover, having learned to play the violin himself. According to "Manager Magazin," he 

loves going to the opera. Sometimes, the pieces even move him to tears.” (BILD, 2020) 

 

Handelsblatt focused again on the “Consequences of the scandal” and “Germany Regulatory 

space”. 
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Figure 15: Distribution of Dimensions in 13. Milestone among different Newspapers 

 

14. Milestone – 19th June 2020:  

All four newspapers reported. Süddeutsche Zeitung reported with eight articles. Handelsblatt 

and Die Bild with two articles each and Die Zeit with one article. 

The Financial Times reported that Markus Braun resigned (McCrum, 2020). 

In total, twelve dimensions are used in this Milestone (Table 29). The most salient dimension 

is the “Consequences of the Scandal” with n= 100. Significantly, the theme “Consequences for 

Management Board” counts nearly half of it (n= 49), which is followed by the “Stock market 

consequences” (n= 31) in the dimension “Germany as Financial Marketplace” (n= 40). In the 

dimension “Nature of the scandal” (n= 40), new themes emerged that clarify that the scandal is 

unveiled more day by day. The newspapers frame it as “Accounting scandal” and “Collective 

Fraud”.  

“But it is also possible that one or more people within the group itself were responsible for the 

fraud, for example in the case that the missing 1.9 billion euros were non-existent in whole or 

in part.” (Holtermann, Maisch, Schnell, Atzler, & Blume, 2020) 

“The Dax group Wirecard, which is involved in an accounting scandal, is threatened with the 

loss of loans worth billions.” (BILD, 2020) 

 

The theme “Wirecard as a victim” was used seven times. Even though the company is involved 

in an accounting scandal, the company is still presented as a possible victim. 

“Still in the night to Friday the Wirecard board had tried with a video message to calm the 

situation. There, CEO Braun expressed the assumption that Wirecard itself had become a victim 

in a "fraud case of considerable proportions". It is currently completely unclear at which point 

the suspected billion-dollar fraud is supposed to have occurred. It is possible that the Asian 
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trustee allowed Wirecard's funds to disappear and is responsible for the falsified bank docu-

ments reprimanded by EY.” (Holtermann, Maisch, Schnell, Atzler, & Blume, 2020) 

 

Moreover, the theme “CEO (Markus Braun) as the “hailing savior” emerged who made Wire-

card big 

“Markus Braun may not be the founder of Wirecard, but he shaped the group for 20 years as 

CEO and chief technology officer (CTO).” (Holtermann, Maisch, Schnell, Atzler, & Blume, 

2020) 

 

Table 29: Distribution of Dimensions and Themes in 14. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensi-

ons/Themes 

Accusations against Wirecard 15 

Accusations against Wirecard by short sellers 7 

Allegations against Wirecard by Financial Times 8 

Clarification of Scandal 10 

Call for Clarification 1 

Support for Clarification by Wirecard 3 

External auditor (KPMG) special audit  6 

Comparisons 1 

Comparison to Financial Services 1 

Consequences of the Scandal 100 

Consequences for Management Board 49 

Postponement and effects on annual financial statements  10 

Termination of bank loans 19 

Winners and losers of the scandal 22 

German Regulatory Space 11 

Investigation by German authorities against Wirecard 11 

Management Board of Wirecard 27 

CEO (Markus Braun) as defendant 2 

Background of CEO (Markus Braun) 8 

CEO (Markus Braun) as the "hailing savior" 2 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 4 

New COO and interim CEO (James Freis) 11 

Market Manipulation  3 

Misleading signals to investors 3 

Nature of the scandal 40 

Accounting scandal 5 

Bank documents were falsified 2 

Collective Fraud 1 

Misconduct in Southeast Asian business 6 

Refusion of auditors to issue audit certificate 7 

Wirecard admits that billions very likely do not exist 19 

Perspectives on Wirecard 29 



Results 

   

 

89 

Future of Wirecard 5 

Wirecard as a FinTech Star 4 

Wirecard as a victim 7 

Wirecard shifts from "celebrated tech group" to "biggest account-

ing scandal in German history" 

2 

Wirecard's complex business model  11 

Rejection of guilt  9 

Rejection of guilt by Management Board 9 

Short selling ban 3 

Explanation of short selling 3 

Germany as Financial Marketplace 42 

Expectation of investors 4 

Stock Market 6 

Stock market consequences 31 

Consequences for Germany as Financial Marketplace 1 

Total 290 

 

Comparing the use of dimensions between the newspapers (Figure 16), one can see that Han-

delsblatt especially focuses on the “Consequences of the Scandal”. Die Bild focuses this time 

on the “Nature of the scandal” as well as the “Consequences of the Scandal”. However, Die 

Bild reports again on a very personal level and is using irony when it describes ex-CEO Markus 

Braun as the “biggest loser” referring to the eponymous German Reality TV show:  

“Braun tried to talk his way out of it. The biggest loser in financial terms was Braun himself: 

As the largest shareholder, he owns seven percent of the good 123 million Wirecard shares. The 

crash of his shares by more than 60 percent alone means an arithmetical loss in value of more 

than half a billion euros for him.” (BILD, 2020) 
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Figure 16: Distribution of Dimensions in 14. Milestone among different Newspapers 

 

15. Milestone – 22nd June 2020:  

All four newspapers reported. Die Bild published one article, Süddeutsche Zeitung eleven, Han-

delsblatt seven and Die Zeit three. 

Financial Times reported that Wirecard acknowledged the potential scale of multiyear account-

ing fraud for the first time, “warning that €1.9bn of cash probably does not exist” (McCrum, 

2020). 

All 13 dimensions were used in this Milestone (Table 30). The most frequently used dimension 

is the “Nature of the scandal” (n= 117), which is in line with Wirecard admitting that the billions 

very likely do not exist. This is followed by “Consequences of the scandal” (n= 66) and “Ger-

man Regulatory Space” (n= 63). New themes emerged, such as the “Criticism against Federal 

Financial Supervisory Authority (BaFin)” (n= 26) because they acted as a “shield” for Wirecard 

over the whole period. Moreover, the theme “Acknowledging role of FT” emerged. 
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Table 30: Distribution of Dimensions and Themes in 15. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensi-

ons/Themes 

Accusations against Wirecard 18 

Accusations against Wirecard by short sellers 11 

Allegations against Wirecard by Financial Times 6 

Lack of cooperation by third-party businesses and Wirecard 1 

Clarification of Scandal 12 

Call for Clarification 5 

Support for Clarification by Wirecard 5 

External auditor (KPMG) special audit  2 

Comparisons 2 

Comparison to previous scandals 1 

Comparison to US Authorities 1 

Consequences of the Scandal 66 

Call for reforms 2 

Consequences for Management Board 28 

Postponement and effects on annual financial statements  1 

Termination of bank loans 11 

Winners and losers of the scandal 24 

Financial Times 3 

Acknowledging role of Financial Times 1 

Financial Times information is not true 2 

German Regulatory Space 63 

Collective Failure of German Authorities 8 

German Authorities as a shield for Wirecard 4 

Investigation by German authorities against Wirecard 23 

Criticism against auditor (EY) 2 

Criticism against Federal Financial Supervisory Authority (BaFin)  26 

Management Board of Wirecard 15 

CEO (Markus Braun) as defendant 4 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 7 

New COO and interim CEO (James Freis) 4 

Market Manipulation  5 

Misleading signals to investors 5 

Nature of the scandal 117 

Accounting scandal 3 

Bank documents were falsified 5 

Misconduct in Southeast Asian business 36 

Refusion of auditors to issue audit certificate 17 

Third-party business of Wirecard  17 

Wirecard admits that billions very likely do not exist 39 

Perspectives on Wirecard 25 

Future of Wirecard 8 

Wirecard as a FinTech Star 4 
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Wirecard as a victim 4 

Wirecard shifts from "celebrated tech group" to "biggest account-

ing scandal in German history" 

3 

Wirecard's complex business model  6 

Rejection of guilt  7 

Rejection of guilt by Management Board 7 

Short selling ban 1 

Explanation of short selling 1 

Germany as Financial Marketplace 37 

Rating of Wirecard 7 

Stock Market 2 

Stock market consequences 16 

Consequences for Germany as Financial Marketplace 12 

Total 371 

 

In the comparison between the different newspapers (Figure 17), it is striking that Handelsblatt 

makes widespread use of the two dimensions, “Nature of the scandal” and “Consequences of 

the Scandal”. Süddeutsche Zeitung focuses additionally on the “German Regulatory Space”. 

 

 

Figure 17: Distribution of Dimensions in 15. Milestone among different Newspapers 
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16. Milestone – 23rd June 2020:  

All four newspapers reported. Die Bild and Die Zeit with three articles each. Süddeutsche 

Zeitung published five articles and Handelsblatt four articles. 

Financial Times reported that Markus Braun was arrested “on suspicion of false accounting and 

market manipulation” (McCrum, 2020). 

The most frequently used dimension (Table 31) is the “Consequences of the Scandal” (n= 58), 

followed by the “Management Board of Wirecard” (n= 37).   

 

Table 31: Distribution of Dimensions and Themes in 16. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensi-

ons/Themes 

Accusations against Wirecard 9 

Accusations against Wirecard by short sellers 4 

Allegations against Wirecard by Financial Times 5 

Clarification of Scandal 6 

Support for Clarification by Wirecard 6 

Comparisons 5 

Comparison to Financial Services 1 

Comparison to previous scandals 4 

Consequences of the Scandal 58 

Call for reforms 2 

Consequences for Management Board 37 

Partnerships of Wirecard 14 

Postponement and effects on annual financial statements  1 

Termination of bank loans 3 

Winners and losers of the scandal 1 

Financial Times 1 

Acknowledging role of Financial Times 1 

German Regulatory Space 22 

Collective Failure of German Authorities 2 

Investigation by German authorities against Wirecard 12 

Criticism against Federal Financial Supervisory Authority (BaFin)  8 

Management Board of Wirecard 37 

CEO (Markus Braun) as defendant 19 

Background of CEO (Markus Braun) 5 

CEO (Markus Braun) as the "hailing savior" 9 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 4 

Market Manipulation  2 

Misleading signals to investors 2 

Nature of the scandal 26 

Accounting scandal 1 

Bank documents were falsified 2 
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Collective Fraud 2 

Misconduct in Southeast Asian business 7 

Wirecard admits that billions very likely do not exist 14 

Perspectives on Wirecard 25 

Future of Wirecard 10 

Wirecard as a FinTech Star 2 

Wirecard shifts from "celebrated tech group" to "biggest account-

ing scandal in German history" 

7 

Wirecard's complex business model  6 

Rejection of guilt  1 

Rejection of guilt by Management Board 1 

Germany as Financial Marketplace 23 

Expectation of investors 2 

Rating of Wirecard 1 

Stock Market 2 

Stock market consequences 18 

Grand Total 215 

 

Figure 18 shows that Die Bild focuses on the “Management Board of Wirecard”, the “Nature 

of the scandal”, and the “Consequences of the Scandal”. Again, Die Bild reports in an ironic 

and personal way and refers to ex-CEO Braun in the following way: 

“Markus Braun was a billionaire, now he is just a millionaire - and he may have to go on trial. 

The ex-chief executive of Wirecard could then face a long prison sentence. He has to deal with 

a meticulous investigator.” (Ott & Schmitt, 2020) 

“This is star financial manager Markus Braun. The Austrian Markus Braun (51) was THE brains 

behind the payment service provider Wirecard.” (BILD, 2020) 

 

Die Zeit and Süddeutsche Zeitung focus on the “German Regulatory Space”, mainly discussing 

the criticism that the German authorities face.  

"Too slow, too despondent and too formalistic". Overall, the authority is "too slow, too despond-

ent and too formalistic," Schick criticizes. In the Wirecard case, he said, one can recognize a 

pattern of justification on the part of the authority that it had already shown in the investment 

scandal involving the shipping containers of the P&R company, one of the largest cases of fraud 

in Germany, in which hundreds of investors lost their money. "As soon as there is no complete 

responsibility, Bafin withdraws and only looks at small parts instead of exercising its overall 

responsibility," Schick says. The failure, he says, lies with the agency's top management. "It is 

not setting up the authority in such a way that it feels responsible for such developments." 

(Zacharakis, 2020) 

 

Handelsblatt focuses on the “Consequences of the Scandal”, discussing various consequences 

for the customers of Wirecard. 
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Figure 18: Distribution of Dimensions in 16. Milestone among different Newspapers 

 

17. Milestone – 25th June 2020:  

All four newspapers reported. Süddeutsche Zeitung published eleven articles, Die Bild four, 

Handelsblatt two and Die Zeit three articles. 

Financial Times reported that Wirecard filed for insolvency (McCrum, 2020). 

Table 32 shows that twelve different dimensions are used in the published articles of this Mile-

stone. The three most frequently used dimensions are “Consequences of the Scandal” (n= 69), 

“Germany as Financial Marketplace” (n= 60), and “Nature of the scandal” (n= 54). The high 

count of the theme “Stock market consequences” (n= 42) is in line with Wirecard losing 98 

percent of its market value.  

“What does the situation mean for investors? Wirecard shareholders have lost a lot of money in 

recent days. From almost 200 euros at one point, the value of the share has fallen by around 98 

percent in recent months - to just 3.50 euros at last count. Among the providers of retail funds, 

Union Investment and DWS in particular had comparatively large positions. They had only re-

duced their Wirecard investment at a late stage.” (Schreiber, Willmroth, & Wischmeyer, 2020) 
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Table 32: Distribution of Dimensions and Themes in 17. Milestone 

Dimensions and Themes in Newspaper articles Count Dimensi-

ons/Themes 

Accusations against Wirecard 8 

Accusations against Wirecard by short sellers 2 

Allegations against Wirecard by Financial Times 5 

Lack of cooperation by third-party businesses and Wirecard 1 

Clarification of Scandal 4 

Call for Clarification 4 

Comparisons 17 

Comparison to previous scandals 15 

Comparison to US Authorities 2 

Consequences of the Scandal 69 

Call for reforms 8 

Consequences for Management Board 18 

Postponement and effects on annual financial statements  1 

Termination of bank loans 10 

Winners and losers of the scandal 8 

Wirecard files for bankcruptcy 24 

Financial Times 1 

Acknowledging role of Financial Times 1 

German Regulatory Space 47 

Collective Failure of German Authorities 19 

German Authorities as a shield for Wirecard 13 

Investigation by German authorities against Wirecard 6 

Criticism against auditor (EY) 3 

Criticism against Federal Financial Supervisory Authority (BaFin)  6 

Management Board of Wirecard 8 

CEO (Markus Braun) as defendant 7 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 1 

Nature of the scandal 54 

Accounting scandal 6 

Bank documents were falsified 2 

Collective Fraud 13 

Misconduct in Southeast Asian business 6 

Refusion of auditors to issue audit certificate 5 

Third-party business of Wirecard  2 

Wirecard admits that billions very likely do not exist 20 

Perspectives on Wirecard 28 

Future of Wirecard 7 

Wirecard as a FinTech Star 3 

Wirecard as a victim 1 

Wirecard shifts from "celebrated tech group" to "biggest account-

ing scandal in German history" 

10 

Wirecard's complex business model  7 
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Rejection of guilt  5 

Rejection of guilt by Management Board 3 

Rejection of guilt by auditor (EY) 2 

Short selling ban 1 

Explanation of short selling 1 

Germany as Financial Marketplace 60 

Rating of Wirecard 1 

Stock Market 11 

Stock market consequences 42 

Consequences for Germany as Financial Marketplace 6 

Grand Total 302 

 

The following Figure 19 shows that Die Bild focuses on “Germany as Financial Marketplace”, 

“Nature of the Scandal”, “Consequences of the Scandal”, and “Perspectives on Wirecard”.  

Furthermore, Die Bild describes Wirecard ironically with the following words: 

“Due to non-transparent machinations, only a pile of rubble is left of the former digital flagship 

company in Germany.” (BILD, 2020) 

“My gut feeling says: Wirecard has not yet reached the bottom of the valley of tears. In my eyes, 

the stock will become a penny stock, i.e., a junk stock.” (Eckardt, 2020) 

 

Süddeutsche Zeitung focuses on the “Consequences of the Scandal”, “Nature of the scandal”, 

and “German Regulatory Space”. The newspaper uses several “Comparisons” and drawing par-

allels to the global banking crisis in 2009, as stated in the following. In the following statement, 

the author criticizes the German Authorities.  

“In 2009, the Bundestag's scientific services identified a "lack of overview by the authorities" 

of the interplay between financial players as one of the causes of the banking crisis. Speculators 

in major banks had gone wild, betting on an endless real estate boom and rising prices until the 

bubble burst. Regulators who have no insight into what windy financial acrobats are up to - 

that's the line from the banking crisis to Cum-Ex to Wirecard. And there is a line among political 

leaders - from Peer Steinbrück to Wolfgang Schäuble to Olaf Scholz.” (Ott, 2020) 

 

Die Zeit and Handelsblatt have a similar focus to Süddeutsche Zeitung, but it is not as pro-

nounced.  
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Figure 19: Distribution of Dimensions in 17. Milestone among different Newspapers 

 

5.1.3. Development of Framing over different Milestones and different Newspa-

pers 

This sub-section will have a close look at the development of the Framing over the different 

Milestones. Moreover, the general use of the dimensions by the different newspapers will be 

analyzed.  

 

Development of Media Framing over Milestones 

The following Figure 20 shows the thirteen different dimensions on the y-axis. Each bar per 

dimension represents one Milestone and describes the use in the percentage of the total 2,314 

rows in Excel. Only 16 Milestones are represented in the figure since the 1. Milestone made 

100 percent use of the dimension “Perspectives on Wirecard”.  
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Figure 20: Development of Dimensions over the Milestones 
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Starting from the bottom of the graph, one can see that the dimension “Accusations against 

Wirecard” reached its peak during the 4. Milestone, followed by the 11. Milestone. During the 

4. Milestone, Financial Times publishes documents that show evidence for irregularities in the 

Southeast Asia business of Wirecard. These explain the high peak—the 11. Milestone marks 

the end of the KPMG audit, which brings up more questions than answers, leading to numerous 

accusations against Wirecard. Generally, during the whole investigation period, accusations 

against Wirecard are present, which become less towards the 17. Milestone since the accusa-

tions turn to facts and shift to the dimension “Nature of the scandal”.  

 

The dimension “Clarification of the Scandal” reaches its peak in the 10. Milestone, followed 

by the 9. Milestone. The reason is that Wirecard commissioned the KMPG special audit for 

clarification of all the accusations against the company, thereby showing their support and will-

ingness to clarify the situation, which may mislead the investors. This is because they might 

think that Wirecard truly has nothing to hide.  

 

The dimension “Comparisons” reached its peak in the 3. Milestone. The peak in 3. Milestone 

can be explained with Wirecard replacing Commerzbank in the Dax Index in the German stock 

market.  

 

The dimension “Consequences of the Scandal” reaches its peak in 14. Milestone, when CEO 

Markus Braun resigns from his position, and Wirecard admits that the missing billions probably 

do not exist. That is when all stakeholders started realizing the scope of the scandal. In the last 

milestones, consequences are a commonly used frame. 

 

“Financial Times” as a dimension reached its height during the 5. Milestone caused by Finan-

cial Times unveiling information that shows irregularities in the Southeast Asia business of 

Wirecard. Wirecard claims that the information by the Financial Times is not valid, and thus, 

the dimension reaches its peak during this milestone. In the end, the dimension appears again 

but with less influence due to the acknowledgment of the work of the Financial Times. 

 

The dimension “German Regulatory Space” is very present in the first and last third of the 

Milestones. During the first third, the count is high because the German Authorities interfere 

by investigating against short sellers and the Financial Times for market manipulation and work 
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thus, as a “shield” for Wirecard. In the last third, the German Authorities are criticized for not 

taking action against Wirecard despite the solid evidence presented by the Financial Times. 

Moreover, German authorities start investigating Wirecard in the last third of the Milestones. 

 

The dimension “Management Board of Wirecard” is first mentioned during the 12. Milestone 

and reaches its peak in the 16. Milestone. The reason is that a criminal investigation was filed 

against CEO Markus Braun and the Management Team. It reaches its peak in 16. Milestone 

when ex-CEO Markus Braun is released from custody after paying a bail of € 5 million. 

 

The dimension “Market Manipulation” is used more frequently in the first third of the Mile-

stones and reaches its peak during the 2. Milestone. The reason is the report by Zatarra Research 

& Investigation. The authors are accused of market manipulation also because the company 

was founded some days earlier.  

 

Next, the dimension “Nature of the scandal” is used for the first time during 8. Milestone and 

reaches the peak in 15. Milestone. The 8. Milestone marks the unveiling of the evidence by the 

Financial Times that shows that the third-partner acquirer Al Alam is suspicious and that most 

of the customers of Wirecard do not exist. During the 15. Milestone Wirecard admits that the 

missing billions are likely not to exist, and thus, the scope of the scandal starts to become more 

transparent.  

 

The dimension “Perspectives on Wirecard” is present throughout all Milestones and reaches 

its peak during the 1. Milestone. This is because all newspapers except for Handelsblatt do not 

report on Wirecard. Handelsblatt reports but frames Wirecard in contrast to the Financial Times 

positive and as a FinTech star. Furthermore, during the 3. Milestone, when Wirecard replaces 

Commerzbank, the praise of “Wirecard as a FinTech star” reaches another peak. Generally, the 

Framing of Wirecard as a company develops from very positive (Wirecard as “the rare German 

unicorn” (Bulkeley, 2019), Wirecard “as the new star” (Nienhaus, 2019)) to very negative 

(Wirecard as “ailing stock market zombie” (Eckardt, 2020), Wirecard as “a pile of rubble” 

(BILD, 2020)). This shows the shift of Wirecard from the celebrated tech group to the most 

significant accounting scandal in German history. 

 



Results 

   

 

102 

Furthermore, the dimension “Rejection of guilt” is present throughout all Milestones except for 

the first one but especially frequently used during the first two-thirds of Milestones. That goes 

hand in hand with the accusations against Wirecard since Wirecard rejects any guilt and claims 

that all information by Financial Times is untrue. The rejections of guilt become less in the last 

third of Milestones which may be reasoned that the evidence was speaking against Wirecard, 

and thus, the company cannot deny the facts anymore. 

 

The dimension “Short selling ban” reaches its peak during the 6. Milestone since the Federal 

Finance Supervisory Authority (BaFin) of Germany enforces a two-month short selling ban on 

Wirecard shares.  

 

Finally, the dimension “Germany as Financial Marketplace” is present throughout all Mile-

stones except for the first one. The peak is connected with the peak of the dimension “Compar-

isons”. This is because Wirecard replaces Commerzbank in the Dax Index in the German stock 

market and thus, implies consequences for the German stock market. In addition, the volatility 

of the Wirecard share price throughout all Milestones influences this dimension since the mis-

trust in “Germany as a Financial Marketplace” increases over time. 

 

The comparison shows that over time more dimensions were added. Thus, more frames devel-

oped throughout the reporting of the German Newspapers. It is salient that the “Nature of the 

Scandal” becomes only clear very close to the day when Wirecard admits that the billions likely 

did not exist, although much evidence was already presented five years earlier by the FT. Fur-

thermore, “Rejection of guilt” is very present initially and becomes less the more evidence is 

presented and the higher the reputation of the authority to present the evidence (e.g., KPMG 

special audit). Also, “Consequences of the Scandal” became clear very late. The “Perspective 

on Wirecard” changed suddenly but clearly from “victim”/ “FinTech star” to “biggest account-

ing scandal in German history”. The “Management Board of Wirecard” only got in focus when 

a criminal investigation was filed against them. The Regulatory Space was discussed through-

out the Milestones while they were taking action but criticized after the nature and scope of the 

scandal became clear. Furthermore, the Financial Marketplace was also discussed throughout 

the Milestones, and consequences for the stock market were always presented. Thus, conse-

quences for shareholders were always stated gradually.  
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Use of Dimensions by different Newspapers 

The second part of this sub-section will discuss the distribution of dimensions across the dif-

ferent newspapers. Therefore, Figure 21 shows the portion of each dimension used by each 

newspaper in percent.  

 

 

Figure 21: The use of Dimensions in the different German Newspapers 

Starting with Die Bild, one can see that the newspaper focused primarily on the dimensions 

“Germany as Financial Marketplace”, “Perspectives on Wirecard”, “Nature of the Scandal”, 

“Management Board of Wirecard” and “Consequences of the Scandal”. As discussed in the 

earlier sub-chapter, Die Bild reported in an ironic way and on a personal level being provoca-

tive. This is also highlighted when looking at Table 33, where especially the “Background of 

CEO (Markus Braun)” (n= 11) is reported and “Consequences for Management Board” (n=39). 

Furthermore, the shift from “celebrated tech group” to “biggest accounting scandal in German 

history” is discussed frequently (n= 13) in Die Bild. The newspaper did not report between the 

4. Milestone and 13. Milestone, omitting nine Milestones. It came back into the discussion 

when the evidence was clear and the scandal a subject of debate. Therefore, this newspaper can 

be classified as “Sensationalistic”.  
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Table 33: Frequently used Dimensions and Themes by Die Bild 

Dimensions and Themes in Newspaper articles Count Dimensi-

ons/Themes 

Consequences of the Scandal 59 

Consequences for Management Board 39 

Postponement and effects on annual financial statements  8 

Termination of bank loans 4 

Winners and losers of the scandal 2 

Wirecard files for bankcruptcy 6 

Management Board of Wirecard 31 

CEO (Markus Braun) as defendant 8 

Background of CEO (Markus Braun) 11 

CEO (Markus Braun) as the "hailing savior" 5 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 5 

New COO and interim CEO (James Freis) 2 

Perspectives on Wirecard 37 

Future of Wirecard 5 

Wirecard as a FinTech Star 4 

Wirecard as a victim 4 

Wirecard shifts from "celebrated tech group" to "biggest account-

ing scandal in German history" 

13 

Wirecard's complex business model  11 

Grand Total 127 

 

To continue, Süddeutsche Zeitung makes use of all dimensions but focuses on the “Nature of 

the Scandal”, “Consequences of the Scandal”, “Germany as Financial Marketplace” and “Ger-

man Regulatory Space”. Overall, the newspaper used a critical tone and looked at the Wirecard 

case from different perspectives, e.g., it was the only newspaper to look at Wirecard from the 

perspective of an employee. 

“Now Wirecard's 5800 employees worldwide must fear for their jobs; and this in the middle of 

the global economic crisis triggered by the corona virus.” (Ott, Schmitt, Willmroth, & 

Wischmeyer, 2020) 

 

Thus, this newspaper is classified as “Multifaceted”, meaning that the newspaper is looking at 

the scandal from different angles. 

 

Next, Handelsblatt focused on the “Consequences of the Scandal”. This is followed by the 

dimensions “Nature of the Scandal”, “Germany as Financial Marketplace”, “German Regula-

tory Space”, and “Accusations against Wirecard”. The newspaper reported continuously and 

left no Milestone out—however, the 1. Milestone was framed in a completely different way 



Results 

   

 

105 

than the Financial Times reported. It is not surprising that the newspaper focuses on “Germany 

as Financial Marketplace” since it is seen as a mandatory read for the Frankfurt stock exchange. 

Also, the newspaper reports on a macro level, looking at different consequences of the scandal 

for different actors. Table 34 shows that Handelsblatt is focusing on the consequences of “Win-

ners and losers of the scandal” (n= 49), the consequences for the Management Board (n= 59), 

and effects on the annual financial statements of Wirecard (n= 21), only to name a few. Thus, 

this newspaper is classified as “Legalistic” as it tries to estimate the consequences for the vari-

ous actors.  

 

Table 34: Frequently used Dimensions and Themes in Handelsblatt 

Dimensions and Themes in Newspaper articles Count Dimensions/The-

mes 

Consequences of the Scandal 176 

Call for reforms 3 

Consequences for Management Board 59 

Partnerships of Wirecard 14 

Postponement and effects on annual financial statements  21 

Termination of bank loans 26 

Winners and losers of the scandal 49 

Wirecard files for bankruptcy 4 

Grand Total 176 

 

Last, Die Zeit is mainly focusing on the dimension “Accusations against Wirecard”. This is 

followed by “German Regulatory Space”.  As Table 35 shows, the newspaper is criticizing the 

Federal Financial Supervisory Authority for not acting (n= 15), as well as focusing on the ac-

cusations against Wirecard by short sellers (n= 48) and by Financial Times (n= 33). However, 

the newspaper is less focused on the consequences and nature of the scandal. Thus, this news-

paper is classified as “Accusing”. 
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Table 35: Frequently used Dimensions and Themes by Die Zeit 

Dimensions and Themes in Newspaper articles Count Dimensions/The-

mes 

Accusations against Wirecard 86 

Accusations against Wirecard by short sellers 48 

Allegations against Wirecard by Financial Times 33 

Lack of cooperation by third-party businesses and Wirecard 5 

German Regulatory Space 52 

Collective Failure of German Authorities 9 

German Authorities as a shield for Wirecard 8 

Investigation by German authorities against Wirecard 18 

Criticism against auditor (EY) 2 

Criticism against Federal Financial Supervisory Authority 

(BaFin)  

15 

Grand Total 138 

 

 

5.2.  Key Findings of Press Conferences 

In the following, two press conferences by the investigation inquiry for Wirecard formed by 

the oppositional parties Die Linke, Bündnis 90/Die Grünen, and FDP of the German parliament 

are analyzed. The first press conference was held on 10th September 2020 and lasted for ap-

proximately 30 minutes. The second press conference was held on 10th March 2021 and lasted 

for approximately 1 hour 30 minutes.  

To start, the three politicians who held both press conferences will be presented. First, Dr. 

Danyal Bayaz belongs to Bündnis 90/Die Grünen and is a finance committee member. Bündnis 

90/Die Grünen is the Green Party of Germany and translates to Alliance 90/The Greens 

(Goldenberg, 2021). Second, Dr. Florian Toncar belongs to the political party FDP and is a 

finance committee member. FDP is the Free Democratic Party in Germany. Third, Fabio De 

Masi belongs to the political party Die Linke. This is the left party in the German Parliament.  

The two press conferences led to 369 lines in Microsoft Excel which were summarized to 44 

themes (first-order categories) that are aggregated into eleven dimensions (second-order cate-

gories). 
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5.2.1. Frame Dimensions and Themes of Press Conferences 

In the following, the frame dimensions and themes of the two press conferences are explained. 

Due to the similarities of dimensions and themes to the newspaper articles, existing themes and 

dimensions will not be explained further. 

 

Acknowledging Support for Clarification. The investigation committee acknowledges 

the work of several actors who already tried in 2015 or later to show evidence for an accounting 

scandal. In total, the dimension is mentioned 22 times and includes four themes (see Table 36). 

Most of the themes are mentioned during the second press conference in March 2021.  

 

Table 36: Acknowledging Support for Clarification (Press Conferences) 

Acknowledging Support for Clarification 22 

Acknowledging people who did their job 6 

Acknowledging the role of the Financial Times 9 

The Role of the German Press 2 

Whistleblowers 5 

 

The most occurring theme in this dimension is “Acknowledging the role of the Financial 

Times” (n=9), where the three politicians acknowledge the role of the British journalists of 

Financial Times, especially Dan McCrum, who provided evidence for the clarification of the 

scandal. This was shown in the first press conference in September 2020: 

“If there is anything at all positive about this story, it is the fact that journalists have repeatedly 

put their finger on the problem. I'm thinking in particular of the journalists at the Financial 

Times. They did their job, and the government and the authorities just didn't do it.” (Dr. Bayaz, 

2020) 

 

Other themes in this dimension are “Acknowledging people who did their job” (n=6), “The role 

of the German Press” (n=2), and “Whistleblowers” (n=5). The three politicians acknowledge 

short sellers as well as employees in German authorities who did their job. Further, they criti-

cize the role of the German press, which did not report critically enough on the scandal in the 

beginning. In addition, whistleblowers had an essential role throughout the whole scandal. 

 

Comparisons. The dimension of “Comparisons” is one that already occurred in the 

newspaper articles. Further, the two themes also already occurred there. The dimension is men-

tioned eight times during the two press conferences (see Table 37). 
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Table 37: Comparisons (Press Conferences) 

Comparisons 8 

Comparisons to Business scandals 5 

Comparison to US Authorities 3 

 

The “Comparisons to Business scandals” (n=5) is mentioned more often than the “Comparison 

to US Authorities” (n=3). The references to former business scandals are more often referenced 

to the CumEx-scandal. Comparison to US authorities is mainly used to show the failure of the 

German supervisory authority during the Wirecard scandal. 

 

Error culture. The dimension of “Error culture” is a new emerging dimension during 

press conferences. It highlights the missing error culture in German authorities and that no one 

wants to take personal responsibility for past failures. Overall, the dimension is mentioned 19 

times (see Table 38) and mainly during the second press conference in March 2021. 

 

Table 38: Error culture (Press Conferences) 

Error culture 19 

Missing Error Culture in Germany 15 

No Lessons Learned 1 

Political Responsibility  3 

 

The central theme within the dimension is the “Missing Error Culture in Germany” (n=15). 

Politicians of all three parties criticize the lack of responsibility and the missing corporate gov-

ernance at the example of Wirecard since the supervisory board at Wirecard was not an equal 

counterpart to the Management Board. This is further illustrated through the statement by Dr. 

Toncar in the second press conference in 2021: 

“We could not find out anything other than that we have a culture in Germany of not taking 

responsibility, of looking in particular at responsibilities and not responsibilities, and of thinking 

too little in contexts. And our impression, by the way, is that this tends to get worse the further 

up the hierarchy you go.” (Dr. Toncar, 2021) 

 

The other two themes are “No Lessons Learned” (n=1) as well as “Political Responsibility” 

(n=3). These two themes show that German authorities did not learn out of past scandals and 
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that the politicians have to take responsibility and apologize to those who tried to clarify the 

scandal (e.g., Dan McCrum). 

 

German Regulatory Space. The primary dimension within the analysis of the press con-

ferences is the “German Regulatory Space”. As shown in Table 39, the dimension is mentioned 

103 times and more in the first press conference. 

 

Table 39: German Regulatory Space (Press Conferences) 

German Regulatory Space 103 

Collective Failure of German Authorities 20 

Contradictory statements of German authorities 10 

Misperception of Responsibility 19 

German Authorities as a shield for Wirecard 10 

Questioning actions of German Regulatory Space 42 

Insider trading by German authorities 2 

 

The central theme is the “Questioning actions of German Regulatory Space” (n=42), where the 

three politicians scrutinize the German government's actions and the German supervisory au-

thorities. The statement of Dr. Toncar exemplifies this during the second press conference in 

2021 regarding the actions of Mr. Kukies, State Secretary of the Federal Minister of Finance: 

“And I must say that it is at best an expression of high naivety for Mr. Kukies, in the situation 

in which Wirecard was at that time, a company against which also the BaFin should have inves-

tigated long ago, to get involved in such a conversation without witnesses and without minutes.” 

(Dr. Toncar, 2021) 

 

Other themes within this dimension are “Collective Failure of German Authorities” (n=20), 

“Contradictory statements of German authorities” (n=10), “Misperception of Responsibility” 

(n=19), “German Authorities as a shield for Wirecard” (n=10), and “Insider Trading by German 

authorities” (n=2). All these themes highlight the failure of the German authorities to detect or 

prevent the Wirecard case. 

 

Germany as Financial Marketplace. The dimension “Germany as Financial Market-

place” describes the consequences for the German economy as well as the need to restore trust 
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after the Wirecard scandal. Overall, the dimension is mentioned eight times (see Table 40) and 

mainly during the first press conference. 

 

Table 40: Germany as Financial Marketplace (Press Conferences) 

Germany as Financial Marketplace 8 

Negative consequences for Germany as Financial Marketplace 2 

Restore Trust in Germany as Financial Marketplace 6 

 

The central theme is “Restore Trust in Germany as Financial Marketplace” (n=6). As it is shown 

in the statement by Dr. Bayaz in the first press conference (2020), there is a need to restore trust 

in the German financial marketplace for all type of investors:  

“A parliamentary committee of inquiry is not a political tribunal. It is about results that also 

create the basis for drawing the consequences so that we can regain trust in the financial market.” 

(Dr. Bayaz, 2020) 

 

The second theme, “Negative consequences for Germany as Financial Marketplace” (n=2), 

deals with the national and international decreasing investments in the German financial mar-

ketplace due to mistrust. 

 

Investigation inquiry. The dimension of the investigation inquiry only occurs in press 

conferences and not in the newspapers. It occurs in both press conferences and shows the jus-

tification and importance of the inquiry and possible consequences. In total, the dimension is 

mentioned 100 times (see Table 41) and mainly during the first press conference. 

 

Table 41: Investigation inquiry (Press Conferences) 

Investigation inquiry 100 

Justification of investigation inquiry 70 

Listing Witnesses 9 

Obstacles of investigation procedure 6 

Open questions to be answered 5 

Outcome and consequences of investigation inquiry unclear 7 

Past investigation inquiries in Germany 3 
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The central theme is “Justification of investigation inquiry,” which is mentioned 70 times. This 

theme shows the importance, explanation, and success of the work of the investigation inquiry. 

This is especially shown in the second press conference in March 2021 when Dr. Toncar states 

out: 

“So close to the end of the legislative period? Will anything new come out of it, or will it simply 

be a big spectacle with no added political value? I believe that all these objections were un-

founded from today's perspective. We got quite a lot out of it. Of course, we also made sure that 

people took responsibility, including personal responsibility. You have noticed that some of 

those responsible have had to vacate their positions due to political pressure.” (Dr. Toncar, 2021) 

 

Other themes in this dimension are “Listing Witnesses” (n=9), “Obstacles of investigation pro-

cedure” (n=6), “Open questions to be answered” (n=5), “Outcome and consequences of inves-

tigation inquiry unclear” (n=7), and “Past investigation inquiries in Germany” (n=3). These 

dimensions show the procedure by explaining and listing witnesses and showing up obstacles 

during the investigation by the German ruling coalition and other actors in the Wirecard scan-

dal. Moreover, open questions that need to be answered are stated out by the three politicians, 

and possible outcomes are explained. There are further comparisons to past investigation in-

quiries in Germany that detected political scandals. 

 

Nature of the scandal. The dimension “Nature of the scandal” in the newspapers was 

dominant, whereas it does not play a significant role in the two press conferences. In total, this 

dimension is mentioned 28 times (see Table 42) and appears more often in the second press 

conference. 

 

Table 42: Nature of the scandal (Press Conferences) 

Nature of the scandal 28 

Accusations against Wirecard 1 

Criminal Energy of Wirecard 8 

Megalomania of Germany 2 

The Role of the Austrian intelligence service 3 

The Role of the Oversight Board 2 

Timeline of the Scandal 7 

Wirecard admits that billions very likely do not exist 5 
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The two main themes have been emerging during the press conferences and did not occur during 

the analysis of the newspaper articles. “Criminal Energy of Wirecard” (n=8) is mentioned the 

most during the two press conferences. There, the three politicians state the criminal energy of 

a network, not only of single persons. This is highlighted through the following statement by 

De Masi in the second press conference in 2021: 

“So, that Mr. Marsalek is endowed with high criminal energy, so to speak, there is no doubt 

about that. But no single person can carry out such a fraud. It takes a network to do it.” (De 

Masi, 2021) 

 

The other central theme shows the “Timeline of the Scandal” (n=7), where the three politicians 

point out the timeline of the Wirecard case and when Financial Times began to investigate. 

Other themes are “Accusations against Wirecard” (n=1) which was an own dimension during 

the analysis of the newspaper articles, “Executive responsibility at Wirecard” (n=1), where the 

responsibility is attributed to the management board of Wirecard. Further, “Megalomania of 

Germany” (n=2), “The Role of the Austrian intelligence service” (n=3), “The Role of the Over-

sight Board” (n=2) as well as the already existing theme “Wirecard admits that billions very 

likely do not exist” (n=5).  The megalomania of Germany shows the wish that there is a large 

German FinTech company. In addition, the role of the Austrian intelligence service and the role 

of the oversight board at Wirecard is criticized.  

 

Perspectives on Wirecard. The already exiting dimension “Perspectives on Wirecard” 

shows two already known themes (“Wirecard as a Fintech Star” and “Wirecard as a victim”). 

In total, the dimension is mentioned 12 times (see Table 43) and only during the second press 

conference. 

 

Table 43: Perspectives on Wirecard (Press Conferences) 

Perspectives on Wirecard 12 

Wirecard as a Fintech Star 6 

Wirecard as a victim 4 

Wirecard as white-collar criminal case 2 

 

The central theme “Wirecard as a Fintech Star” shows how the three politicians describe the 

perception of Wirecard by German authorities and the public. This is exemplified through the 

following statement by De Masi in the second press conference 2021: 
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“We still don't know why the federal government acted the way it did. Why was this such a 

priority in China? Besides the fact that maybe they also wanted a German player in the new 

financial market technologies.” (De Masi, 2021) 

 

“Wirecard as a victim” (n=4) describes how plans evolve to rescue the company as well as 

German authorities that perceive Wirecard as a victim of short sellers. The third theme is “Wire-

card as white-collar criminal case” (n=2). 

 

Scapegoating. Another emerging dimension is “Scapegoating” where the three politi-

cians show how the German authorities point at each other to decrease their responsibility. In 

total, the dimension is mentioned six times (see Table 44) and divided into two themes. 

 

Table 44: Scapegoating (Press Conferences) 

Scapegoating 6 

German Auhorities accusing each other 5 

Marsalek as the Scapegoat 1 

 

The central theme within the dimension is “German Authorities accusing each other” (n=5), 

where the three politicians state how the German authorities try to unload responsibility. This 

is highlighted through a statement in the second press conference by Dr. Bayaz: 

“Yesterday, Olaf Scholz spoke again exclusively about the auditors. And I think that what now 

annoys people almost more than the criminal case is the crime that has been committed as such. 

The fact that afterwards every control authority points the finger at someone else and no one in 

this country is any longer prepared to say ´Here it was my responsibility! We have not fulfilled 

them as we would have liked and as we claim to have done. And we are working on it.´ This 

flight from personal responsibility is also unacceptable and annoys people no less than the actual 

cause.” (Dr. Bayaz, 2021) 

 

The other theme is “Marsalek as the scapegoat” (n=1), where De Masi states out how Markus 

Braun “is now hiding behind Mr. Marsalek” (De Masi, 2021). 

 

Short selling ban. The dimension “Short selling ban” already appeared in the analysis 

of the newspaper articles. However, the themes and focus during the press conferences are dif-

ferent. The three politicians focus more on the justification as well as the illegalness of the short 

selling ban. In total, the dimension is mentioned 14 times and only during the second press 

conference (see Table 45). 
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Table 45: Short selling ban (Press Conferences) 

Short selling ban  14 

Foundation for Short selling ban  6 

Market interference 4 

Illegalness of Short selling ban  4 

 

The central theme within this dimension is the “Foundation for Short selling ban”, which de-

scribes the justification by the German authorities. The justification is to restore market confi-

dence, which Dr. Bayaz also states out in the second press conference:  

“At the time, it was said that market confidence was in danger, which is why this short-selling 

ban was necessary. Today we know that the binding procedures between the financial supervi-

sory authority, BaFin, the Bundesbank and the German Federal Ministry of Finance were neither 

observed nor enforced.” (Dr. Bayaz, 2021) 

 

Other themes are “Market interference” (n=4) and “Illegalness of Short selling ban” (n=4). 

Overall, the short selling ban is framed negatively and described by all three politicians as the 

“cardinal mistake” (Dr. Toncar, 2021) made by German authorities.  

 

Transformation in German Regulatory Space. Another new emerging dimension is the call 

for “Transformation in German Regulatory Space”. The dimension is mentioned 49 times (see 

Table 46). 

 

Table 46: Transformation in German Regulatory Space (Press Conferences) 

Transformation in German Regulatory Space 49 

Expectation of the public for consequences 16 

Need for cross-border cooperations to mitigate crime  3 

Restore Trust in German Authorities 2 

Suggesting change in Regulatory Space 17 

Financial Market Integrity Strengthening Act (FISG) as a consequence of the  

Wirecard case 

7 

Mission and vision of Federal Financial Supervisory Authority (BaFin) 4 

 

“Suggesting change in Regulatory space” (n=17) is the central theme within the call for a trans-

formation. All three politicians describe that there is a need to change the current German 



Results 

   

 

115 

regulatory space. This is further highlighted by the statement of Dr. Toncar in the second press 

conference in 2021, where he states out his own opinion that there is a need for change: 

“I think that financial supervision needs to have a clear profile and more market knowledge. Let 

me say that the U.S. is certainly a country with a great deal of entrepreneurial freedom, and I 

myself am also a great believer in entrepreneurial freedom. But if you don't play by the rules in 

the U.S., the regulatory authorities will take a hard look at you. They are taken out of the market 

and they really have to reckon with consequences. And my opinion, which my colleagues may 

not entirely share, is that we are unfortunately doing exactly the opposite in Germany. We are 

over-regulated. But the enforcement of the rules is weak.” (Dr. Toncar, 2021) 

 

Other themes in this dimension are “Expectation of the public for consequences” (n=16), “Need 

for cross-border cooperation to mitigate crime” (n=3), “Restore Trust in German Authorities” 

(n=2), “Financial Market Integrity Strengthening Act (FISG) as a consequence of the Wirecard 

case” (n=7) and “Mission and vision of Federal Financial Supervisory Authority (BaFin)” 

(n=4). The three politicians also look at international cooperations and acknowledge the new 

FISG, even though the opinion of the different parties differs.  

 

5.2.2. Frame Dimensions and Themes per Press Conference and Political Party 

In the following, the different frame dimensions and themes per press conference are presented. 

Moreover, the authors distinguish between the three politicians and show their focus during the 

two press conferences. Thereby, the differences and similarities of the three politicians for the 

different dimensions and themes are pointed out. However, there is not enough analyzed mate-

rial to generalize the distributions to the focus of the different parties or the focus of the different 

politicians.  
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Press Conference 1 – 10th September 2020:  

 

Figure 22: Distribution of different Dimensions among Politicians in Press Conference 1 

During the first press conference, the Oppositional parties Die Linke, Bündnis 90/Die Grünen, 

and FDP form and start an investigation inquiry to look into the Wirecard case .  

Out of Figure 22, it can be observed that the focus is on the dimension of investigation inquiry 

with 52 percent overall. The second focus of the first press conference is on the German regu-

latory space with 20 percent overall. Moreover, the three different politicians all focus on the 

investigation inquiry. However, De Masi mainly focuses on that dimension and talks 54 percent 

of his speaking time about the investigation inquiry. Thereby, he states out the justification of 

the investigation inquiry (n=10 out of 26 in total). He does so by pointing out the cooperation 

of the three oppositional parties as well as the aim of the investigation committee: 

“That is why, of course, the aim of the Committee of Inquiry is to help us achieve a different 

supervisory culture and to enable the financial supervisory authorities to do their job.” (De Masi, 

2020) 

 

Further, it must be said that De Masi has less share of the conversation than the other two 

politicians. Other central points of De Masi are the “Misperception of Responsibility” (n=3) 

and “Questioning actions of German Regulatory Space” (n=3) within the dimension of German 

Regulatory Space. He criticizes the German authorities by using the metaphor of “supervisory 

tennis” (De Masi, 2020) to highlight how the German authorities did not perceive themselves 

responsible and only accused and blamed each other. 
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The speech share of Dr. Bayaz is the highest one with n=41. However, he also mainly highlights 

the justification of the investigation inquiry (n=16). Thereby, he focuses on the aim of the in-

vestigation committee and highlights the role of the oppositional parties. This is shown in the 

following statement: 

“I would like to remind you that a few months ago, during the acute Corona crisis, we heard the 

saying ´the hour of the executive´. These are always hard and bitter times for the parliament, 

especially for the opposition. But there is also the legislative hour, the opposition hour. I think 

that has now also come with this investigative committee. It's our job to monitor the government, 

and that's why we have this committee of inquiry. This is, so to speak, the second season of this 

Netflix series Wirecard, I would almost say.” (Dr. Bayaz, 2020) 

 

Further, Dr. Bayaz uses metaphors and comparisons (“the second season of this Netflix series 

Wirecard”). In addition, he is the only one of the three politicians that already acknowledges in 

the first press conference the role of the Financial Times and highlights the error culture more 

than one time (n=4). This can be seen n the following statement in which Dr. Bayaz compares 

the role of the Financial Times with the role of the German authorities: 

“If there is anything at all positive about this story, it is the fact that journalists have repeatedly 

put their finger on the problem. I'm thinking in particular of the journalists at the Financial 

Times. They did their job, and the government and the authorities just didn't do it.” (Dr. Bayaz) 

 

Dr. Toncar is the first politician in the first press conference that already calls for changes in 

the German Regulatory Space (Transformation of German Regulatory Space, n=3). Thereby, 

he discusses future competencies as well as the differences of rules for small and multinational 

companies: 

“I suspect that this is the case, and that it may also be necessary to discuss how to bundle inves-

tigative competencies in the case of large-scale international white-collar crime in such a way 

that results are obtained quickly.” (Dr. Toncar, 2020) 

 

Like De Masi and Dr. Bayaz, Dr. Toncar also focuses on the justification of the investigation 

inquiry (n=15 out of 37) as well as the misperception of responsibility (n=3) and questions 

actions of the German Regulatory Space (n=3).  

 

In total, the focus of the three politicians of the three different oppositional parties is the same 

during the first press conference. However, Dr. Bayaz and Dr. Toncar both mention one theme 

that none of the other politicians mention (acknowledging role of Financial Times and suggest-

ing transformation in German Regulatory Space). 
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Press Conference 2 – 10th March 2021: 

 

Figure 23: Distribution of different Dimensions among Politicians in Press Conference 2 

During the second press conference, the investigation inquiry held a press conference and draw 

interim conclusions for the public on the Wirecard case. 

As shown in Figure 23, the main focus of the second press conference is on the German Regu-

latory Space and their transformation and the investigation inquiry.  

 

In this press conference, De Masi has most of the speech share (n=98 out of a total of 265). He 

uses 37 percent of this speech share to highlight the German regulatory space by stating out the 

“Questioning actions of the German regulatory space” (n=16).  

“I find it remarkable that the Bavarian institutions and also Bavarian dignitaries such as the 

former police chief and some lobbyists have, of course, repeatedly made an appearance here, 

but that the public prosecutor's office, with all due respect for our institutions under the rule of 

law, had knowledge on June 16 that 1.9 billion euros did not exist in the Philippines among the 

accounts indicated. And Mr. Marsalek can walk out of Germany quite relaxed, presumably ac-

companied by former Austrian intelligence service employees. Then he is still given the time 

because his legal counsel explains that he is now looking for the money in the Philippines. And 

because he does not appear then to his scheduled meeting, in Munich then only the alarm bells 

go on and one issues an arrest warrant. I find that very remarkable.” (De Masi, 2021) 

 

This statement represents the other statements by De Masi concerning questioning actions of 

the German Regulatory Space. De Masi is mainly accusing the Federal Financial Supervisory 

Authority (BaFin). Further, he focuses within the dimension “German Regulatory Space” on 
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“Misperception of Responsibility” (n=7) where he again focuses on the responsibility of BaFin 

to supervise the whole Wirecard group, and not only the Wirecard bank: 

“At the same time, however, there must also be clearly defined responsibilities. I would say the 

question alone is whether the Wirecard Bank or the AG will be hanged? And this whole decision 

was very, very technical, but it played a big role in determining who was responsible for super-

vision in the first place and that such a procedure, I would say, is also being fiddled quietly and 

then, let's say, the balance sheet items are sent just as you need them so that you are not respon-

sible.” (De Masi, 2021) 

 

The second focus of De Masi is on the justification of the investigation inquiry, where he fo-

cuses on the committee's success and the effort of the three politicians to clarify the case. 

 

Dr. Bayaz has a minor speech share in the second press conference with n=73. In comparison 

to his colleagues, he is focusing more on the error culture (n=8). In the following statement, he 

is criticizing the missing error culture in German supervisory boards and the wish to change 

towards more rules concerning corporate governance: 

“And what I think is still missing from the discussion as a whole? I think we also need a discus-

sion about the culture on German supervisory boards - the keyword being corporate governance. 

When we see how the Supervisory Board at Wirecard has allowed itself to be fobbed off over 

the years, pushed to the side by Markus Braun, Jan Marsalek, etc., then we have to take a look 

at how the company is managed.” (Dr. Bayaz, 2021) 

 

In line with De Masi, Dr. Bayaz focuses on the German Regulatory Space (n=21), where he 

questions the actions of the German authorities and criticizes the collective failure, and the 

Investigation inquiry (n=16), where he focuses on the justification for the committee. 

 

Dr. Toncar highlights the German Regulatory Space (n=25 out of 94) together with the call for 

transformation (n=18). In line with De Masi and Dr. Bayaz, he is questioning the actions of the 

German authorities (n=11). However, he is also focusing on the expectation of the public for 

consequences (n=8). This is highlighted through the following statement in the second press 

conference regarding the outcome and personal consequences for the responsible parties: 

“That's what we asked many people last October, last fall. Is it still of any use? So close to the 

end of the legislative period? Will anything new come out of it, or will it simply be a big spec-

tacle with no added political value? I believe that all these objections were unfounded from 

today's perspective. We got quite a lot out of it. Of course, we also made sure that people took 

responsibility, including personal responsibility. You have noticed that some of those responsi-

ble have had to vacate their positions due to political pressure.” (Dr. Toncar, 2021) 

 

In addition, in line with Dr. Bayaz and De Masi, he focuses on the investigation inquiry. How-

ever, he has less focus on the committee than his two colleagues. 
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In total, De Masi does not mention the error culture in the second press conference. Despite this 

difference to his colleagues, the three politicians all focus on the German Regulatory Space and 

its transformation. 

 

5.2.3. Development of Framing over Time in Press Conferences 

 

Figure 24: Overall Distribution of Dimensions in the Press Conferences 

Figure 24 shows the development of the different dimensions over the two press conferences. 

It is striking how the dimension “Investigation inquiry” mainly occurs during the first press 

conference where the three politicians justified the importance of the investigation committee, 

outlined the investigation procedure, and listed possible witnesses. This is shown in the follow-

ing statement by Dr. Toncar: 

“This is what we can propose here, because the Wirecard scandal is not just any criminal case. 

Criminal cases, even major and shocking or frightening criminal cases, will always occur, but 

it is a very special criminal case, not only because of the dimension and the criminal energy that 

played a role there, but a criminal case that actually took place and could take place under the 

radar of all protective systems and safeguards, because nobody that was supposed to control 

fulfilled its task.” (Dr. Toncar, 2020) 

 

In contrast, the dimension “Investigation inquiry” in the second press conference focuses on 

the success of the investigation committee and the time effort which results in personal conse-

quences in the German Regulatory Space: 

“But I would also like to say that in recent weeks we have taken the trouble to really delve into 

the depths of the case, to talk to many people involved who are less well known, but who were 

able to contribute a great deal to the clarification. And accordingly, we have also been able to 

get a lot out of it.” (Dr. Toncar, 2021) 
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Another significant development during the two press conferences is the increasing focus on 

the German Regulatory Space and its transformation. The focus is both times on “Questioning 

actions of German Regulatory Space” in the dimension German Regulatory Space. However, 

the number of nominations increases significantly during the second press conference. Further, 

there is a stronger focus on the “Expectation of the public for consequences” in the second press 

conference. This is exemplified through the following statement by De Masi during the second 

press conference:  

“Because I think that we have a responsibility here and if, in the end, Mr. Braun gets off lightly, 

i.e., relatively lightly, only with market manipulation, then people in Germany will of course 

say that you are taking everyone to task harder than Mr. Braun and that would be a lasting 

damage. After all the fuss we made here in the committee of inquiry. That's why I very much 

hope that the public prosecutor's office will now feel a bit of pressure to deliver.” (De Masi, 

2021) 

 

Interestingly, the dimension “Short selling ban” and “Perspectives on Wirecard” occurs only in 

the second press conference. This may be reasoned through more evidence and an increasing 

number of internal documents that the investigation committee worked through. The dimen-

sions “Comparisons” and “Error culture” occurred equally frequently during both press confer-

ences. However, during the second press conference, there were also comparisons to the US 

supervisory authorities and not only business scandals. This is shown in the following statement 

by De Masi in the second press conference: 

“And third, Wirecard has started, yes, with payment processing for pornography and online 

gambling. In the U.S., this is being pursued very hard because there are high risks in payment 

processing, such as terrorist financing, money laundering. And in Germany, there are now cer-

tain liberalization efforts.” (De Masi, 2021) 

 

This statement highlights the focus of the second press conference, which is the collective fail-

ure of the German Regulatory Space and the need to transform it. 

In the first press conference, the dimensions “Scapegoating” and “Germany as Financial mar-

ketplace” are more often mentioned than in the second press conference. In contrast, the “Na-

ture of the scandal” and the whole dimensions around the German Regulatory Space are nom-

inated more often during the second press conference. This is due to more evidence regarding 

the Wirecard scandal.  
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5.3.  Comparison of Newspapers and Press Conferences 

In the following, similarities and differences for the dimensions and themes between newspaper 

articles and press conferences are shown. Therefore, the authors looked at the overall distribu-

tion of the different themes and dimensions for both media. In Appendix 4, the distribution for 

the different dimensions and themes for newspaper articles and the two press conferences are 

presented. For the comparison, the authors follow the chronological order of the table in Ap-

pendix 4. To give an overall impression regarding the differences and similarities of dimensions 

between newspaper articles and press conferences, see Figure 25. 

 

 

Figure 25: Distribution of Dimensions from Newspapers and Press Conferences 

5.3.1. Similarities between Newspaper articles and Press Conferences 

Comparisons. Both newspapers and press conferences use the dimension the same 

amount (2 percent). However, the comparisons differ in their themes. While the different news-

paper articles compare Wirecard to other financial services and business scandals, press con-

ferences compare Wirecard to previous business scandals and US authorities. Thereby, the 
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press conferences focus more on German business scandals, like CumEx, whereas the newspa-

per articles compare the company to international scandals, like Enron or the financial crisis 

2008. Further, the comparison to US authorities in the two press conferences attributes the fail-

ure of the German Regulatory Space and is not directly connected to Wirecard as a company. 

 

German Regulatory Space. In analyzing newspaper articles and the two press confer-

ences, the German Regulatory Space plays an important role. Moreover, both media show the 

collective failure of German authorities. However, the other themes are different within the 

dimension: While the newspaper articles focus on the investigation by German authorities 

against the company, the newspaper articles question the actions by the German Regulatory 

Space (see the differences in the following sub-chapter). 

 

Germany as Financial Marketplace. The same can be seen in the dimension “Germany 

as Financial Marketplace”. In both media, the dimension is mentioned. However, the im-

portance and focus are entirely different (see the differences in the following sub-chapter). 

 

Nature of the scandal. Newspaper articles and the two press conferences show the na-

ture of the Wirecard scandal. However, due to the different roles of the two media and the 

different time horizons, the focus is different (see the differences in the following sub-chapter).  

 

Perspectives on Wirecard. Different views about Wirecard are shown in the newspaper articles 

and the two press conferences. “Wirecard as a FinTech Star” and “Wirecard as a victim” are 

represented equally in both types of media. However, the context is a different one (see the 

differences in the following sub-chapter). 

 

Short selling ban. The short selling ban has the same importance in analyzing the news-

paper articles and the two press conferences. Further, it can be shown that the short selling ban 

has not the same significance over all Milestones or in both press conferences. On the other 

hand, the perception of the short selling ban is a different one (see the differences in the follow-

ing sub-chapter). 
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5.3.2. Differences between Newspaper articles and Press Conferences 

Accusations against Wirecard. The first dimension only exists in the analyzed newspa-

per articles and is mentioned in 12 percent of the researched themes. There, the articles describe 

the accusations against Wirecard by several parties. Due to the different focus of the press con-

ferences, the dimension does not exist there. The investigation committee has the task of exam-

ining the responsibilities and search for accountabilities. Therefore, they focus more on other 

dimensions than on accusations against the case company. In addition, the time dimension is a 

different one. This means that the scandal is unveiled when the press conferences are held. 

Therefore, the politicians are not talking about accusations anymore but about facts. That is 

why the newspaper articles report based on Financial Times articles and reports by short sellers. 

In contrast, the press conferences perceive these actors as part of the clarification of the scandal.  

 

Acknowledging Support for Clarification. During the two press conferences, the poli-

ticians acknowledge the support for clarification, which occurs in 6 percent of the themes. The 

journalists of the newspaper articles do not mention this dimension. Because of the focus of the 

investigation committee to detect accountabilities, it is important to acknowledge those who 

helped to clarify the scandal. Due to the different time dimensions (before the insolvency of 

Wirecard), the newspaper articles do not mention this dimension. 

 

Clarification of Scandal. A similar dimension to the one before occurs only in the news-

paper articles: “Clarification of Scandal”. There, the focus is on the KPMG special audit and 

the support of Wirecard to clarify the scandal. In total, the dimension is mentioned 7 percent of 

the time in the newspaper articles. Due to the German authorities acting as a shield for Wirecard 

until June 2020, the focus of the newspaper articles are on Wirecard as a supporter and collab-

orator with German authorities and auditors is not surprising. Therefore, it seems reasonable 

that this dimension does not occur during press conferences. However, in both media, the clar-

ification of the scandal is mentioned to the same extent. On the other hand, the two media focus 

on different actors they perceive as support for clarification (Wirecard vs. Financial Times). 

 

Consequences of the Scandal. This dimension only occurs during the analysis of the 

newspaper articles and not during the analysis of the press conferences. Overall, it is mentioned 

in 16 percent of the themes and is therefore crucial for studying the newspaper articles. The 

focus within the dimension is on the consequences for the Management Board. However, the 



Results 

   

 

125 

investigation committee mainly focuses on who is accountable and responsible for the German 

Regulatory Space and not on personal consequences for the Management Board of Wirecard. 

The investigation committee cannot take legal matters but has the aim to clarify the Wirecard 

scandal. 

 

Error culture. The dimension of “Error culture” only occurs in the analysis of press 

conferences (5 percent of all dimensions). The investigation committee blames the politicians 

and the German Regulatory Space for not admitting their mistakes during the interrogations. 

The newspaper articles cannot observe this due to the different time perspectives. 

 

Financial Times. The dimension “Financial Times” only occurs in the newspaper arti-

cles (1 percent of all themes). Especially in the beginning, the Financial Times with Dan 

McCrum is perceived as an enemy, and the newspapers further report on accusations by Wire-

card against the Financial Times. However, this perception changes over time. At the end of 

the investigation period, the role of the Financial Times is acknowledged by the German news-

papers. This is similar to the perception of the politicians during the two press conferences. 

 

German Regulatory Space. The dimension “German Regulatory Space” is for both 

newspapers and press conferences important. However, it is with 28 percent of all themes, the 

most crucial dimension within the analysis of the two press conferences. In contrast, it is insig-

nificant for the newspaper articles (11 percent). Furthermore, the focus of the themes within the 

dimension is different for both media: The newspaper articles focus on the investigation by 

German authorities against Wirecard, whereas the press conferences criticize the actions of the 

German Regulatory Space within the Wirecard scandal and their collective failure and misper-

ception of responsibility. 

 

Germany as Financial Marketplace. “Germany as Financial Marketplace” also occurs 

as a dimension in the newspaper articles as well as the two press conferences. However, the 

dimension is more present in the analysis of the newspaper articles (13 percent), whereas it is 

less critical in the two press conferences (2 percent). The focus of the newspaper articles within 

the dimension is on the stock market consequences, which describes the volatility of the share 

price over time and the consequences for the Dax index. Due to the different time dimensions 

and the different aims of the investigation committee, the focus within this dimension for the 
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two press conferences is on the restoration of trust in Germany as a financial marketplace to 

enforce national and international investments in German companies. 

 

Investigation inquiry. The dimension “Investigation inquiry” only occurs in the two 

press conferences since the investigation period for the analysis of the newspaper articles is 

only until the insolvency of Wirecard. The justification of the investigation inquiry is essential 

for the two press conferences, which can be seen at a fraction of 27 percent of all themes. 

 

Management Board of Wirecard. The Management Board of Wirecard is only men-

tioned as a dimension in the different newspaper articles at the end of the investigation period. 

The focus here is on the role of CEO Markus Braun as the responsible Executive. Due to the 

politicians' focus on other politicians and the German Regulatory Space, the dimension is not 

present in the two press conferences. CEO Markus Braun is only included in “Listing Wit-

nesses” in the dimension “Investigation inquiry”. 

 

Market Manipulation. The Financial Times is accused by Wirecard and the German 

Regulatory Space of market manipulation in the newspaper articles. Later, Wirecard is accused 

by BaFin and the Munich Public Prosecutor´s office of sending misleading signals to investors 

concerning the results of the KPMG special audit. This is later described in the two press con-

ferences as the collective failure of the German authorities, and the actions of the German Reg-

ulatory Space are questioned. These differences can be explained due to the different time di-

mensions and more evidence in internal documents and the hearing of witnesses. 

 

Nature of the scandal. The dimension where the Wirecard scandal is described is pre-

sent in both media. However, it is more critical in the newspaper articles (13 percent) than 

during the two press conferences (8 percent). Moreover, the focus of the two media is entirely 

different: While the newspaper articles are focusing on the part of Wirecard and their Asian 

business, the press conferences focus more on the whole timeline of the scandal and the “crim-

inal energy” of the company. Further, the press conferences focus on corporate governance and 

German authorities as a reason for the scandal. 

 

Perspectives on Wirecard. Perspectives of Wirecard occur more often in newspaper 

articles (9 percent) than in the two press conferences (3 percent). Further, the focus within the 



Results 

   

 

127 

dimension is also different. The newspaper articles focus on Wirecard´s complex business 

model, which justifies several accusations against the company. In addition, in this dimension, 

the future of Wirecard is discussed after the company admits that €1.9 bn do not exist. In con-

trast, the two press conferences mainly show how the different newspapers and German author-

ities acknowledged “Wirecard as a Fintech star”. Especially in this dimension, the two press 

conferences were more critical regarding Wirecard as a company. This is mainly attributed to 

the increased amount of evidence for fraud as well as more internal documents. 

 

 Rejection of guilt. Rejection of guilt, mainly by the Management Board, occurs only in 

the analysis of the newspaper articles. This is a response to the accusations against the company. 

Further, Financial Times and the auditor EY also reject any guilt after being accused by Wire-

card and/or investors. The press conferences do not look at this perspective. The politicians 

only describe the accusations against Financial Times and perceive the Management Board of 

Wirecard as responsible. 

 

Short selling ban. Even though the dimension “Short selling ban” is equally present in 

the two media, the focus is different. The newspaper articles focus on explaining the short sell-

ing ban and the consequences for the shareholders of Wirecard. In contrast, the two press con-

ferences denote the short selling ban as the “cardinal mistake” of the German Regulatory Space. 

Further, the politicians highlight the foundation and the illegalness and market interference 

caused by the short selling ban.  

 

Transformation in German Regulatory Space. The call for consequences in the Ger-

man Regulatory Space only occurs during the two press conferences due to the different time 

perspectives, leading to an analysis of more internal documents that shows the collective failure 

of the German Regulatory Space. The focus here is on suggesting change as well as the expec-

tation of the public for consequences. Since the chosen newspaper articles end with the insol-

vency of Wirecard, the scandal's scope cannot be perceived during that period. 
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5.4.  Chapter Summary 

This Chapter showed the different themes (first-order categories) and dimensions (second-order 

categories) in the newspaper articles and press conferences. Thereby, the development of the 

different themes and dimensions was shown, and themes and dimensions were described. More-

over, the authors distinguished between the different newspapers and politicians and showed 

similarities and differences between the newspaper articles and the two press conferences. 

 

Summary Dynamic Media Framing in Newspapers 

The comparison of the Milestones shows that over time more dimensions were added. Thus, 

more frames developed throughout the reporting of German Newspapers.  

 It is stating out that the “Nature of the Scandal” becomes clear very close to the day 

when Wirecard admits that the billions likely did not exist, although much evidence was already 

presented five years earlier by the Financial Times.  

 The dimension “Rejection of guilt” is very present initially and becomes less the more 

evidence is presented and the higher the reputation of the authority to present the evidence (e.g., 

KPMG special audit). In the last third of the Milestones, Wirecard cannot deny the accusations 

by the Financial Times anymore and cannot state them as untrue.  

 The dimension “Consequences of the Scandal” became clear very late and is a com-

monly used frame from the time when CEO Markus Braun resigns from his position. A possible 

explanation might be that the consequences were not known before KPMG and EY presented 

the evidence.  

 The “Perspectives on Wirecard” changed suddenly but clearly from “victim”/ “FinTech 

star” to “biggest accounting scandal in German history” in 13. Milestone. That Milestone rep-

resents the day when EY states that it cannot certify the audit due to € 1.9bn missing in the cash 

balances of Wirecard. In the beginning, especially in 3. Milestone when Wirecard replaced 

Commerzbank in the Dax 30 index, the company was celebrated as “FinTech star” by the Ger-

man newspapers. 

 The “Management Board of Wirecard” only got in focus when a criminal investigation 

(12. Milestone) was filed against them and CEO Markus Braun was released from custody (16. 

Milestone).  

 The Regulatory Space was discussed throughout the Milestones while the German au-

thorities were taking action but criticized after the nature and scope of the scandal became clear. 

The focus within the dimension “German Regulatory Space” shifted from investigations 
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against critics of Wirecard towards criticism against the German Regulatory Space for not act-

ing.  

 The dimension “Germany as Financial Marketplace” was discussed throughout the 

Milestones, and consequences for the stock market were always presented. Thus, consequences 

for shareholders were always stated gradually and presented the volatility of the Wirecard share 

price.  

 The dimension “German Financial Marketplace” and “Comparisons” have the same 

development: both dimensions have their peak in 3. Milestone when Wirecard replaces Com-

merzbank in the Dax 30 index. The reason is the high impact this event had on the capital 

market, and therefore, newspapers were drawing parallels to similar significant events caused 

by promising companies in the past (e.g., SAP). 

 

Summary differences in dynamic Media Framing of different Newspapers 

Moreover, the four newspapers were classified into four different categories according to their 

dimensions and themes.  

 Die Bild was classified as “Sensationalistic”. The newspaper focused primarily on the 

dimensions “Germany as Financial Marketplace”, “Perspectives on Wirecard”, “Nature of the 

Scandal”, “Management Board of Wirecard” and “Consequences of the Scandal”. Die Bild re-

ported ironically and, on a personal level being provocative. The newspaper did not report be-

tween the 4. Milestone and 13. Milestone, omitting nine Milestones. It came back into the dis-

cussion when the evidence was clear and the scandal a subject of debate.  

 Süddeutsche Zeitung was classified as “Multifaceted”, meaning that the newspaper 

looked at the scandal from different angles. The newspaper makes use of all dimensions but 

focuses on the “Nature of the Scandal”, “Consequences of the Scandal”, “Germany as Financial 

Marketplace”, and “German Regulatory Space”. Overall, the newspaper used a critical tone and 

looked at the Wirecard case from different perspectives, e.g., Süddeutsche Zeitung was the only 

newspaper to look at Wirecard from an employee's perspective. 

 Handelsblatt was classified as „Legalistic” since it tries to estimate the consequences 

for the various actors. Handelsblatt focused on the “Consequences of the Scandal”. The news-

paper reported continuously and left no Milestone out—however, the 1. Milestone was framed 

differently (positive) than the Financial Times reported (negative). Also, the newspaper reports 

on a macro level, looking at different consequences of the scandal for different actors.  
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 Die Zeit was classified as “Accusing” since the newspaper focuses on the dimension 

“Accusations against Wirecard”. The newspaper criticizes the Federal Financial Supervisory 

Authority for not acting and focusing on the accusations against Wirecard by short sellers and 

the Financial Times. However, the newspaper is less focused on the consequences and nature 

of the scandal.  

 

Summary dynamic Media Framing in Press Conferences 

The comparison between press conferences over time and politicians showed that the focus of 

the press conferences changed. However, there is not enough analyzed material to generalize 

the distributions of dimensions to the focus of the different parties or the focus of the different 

politicians.  

 In both press conferences, there was a strong emphasis on the “German Regulatory 

Space”. This emphasis increased in the second press conference, together with a call for clari-

fication (“Transformation of German Regulatory Space”). The politicians especially high-

lighted the collective failure of the German Regulatory Space. 

 The focus on the dimension “Investigation Inquiry” decreased and shifted from the 

committee's justification for the inquiry towards the committee's success and personal conse-

quences for responsible actors.  

 Some dimensions only occur during the second press conference (e.g., “Short selling 

ban” and “Perspectives on Wirecard”), which might be due to the increasing number of internal 

documents that the investigation committee worked through.  

 

Summary similarities/differences in dynamic Media Framing between both types of Media 

The newspaper articles and press conferences have a different Framing focus: While the news-

paper articles focus on the “Consequences of the Scandal” and the “Nature of the scandal”, 

the two press conferences focus on the “German Regulatory Space” and its urgent need for 

transformation and the missing error culture within the German Regulatory Space.  

Differences can be explained through the different time horizons and the different focus and 

purpose of the two media types:  

 The politicians in the investigation inquiry have the purpose of examining the respon-

sibilities and searching for accountabilities, thereby serving the expectations of the general pub-

lic for justice.  
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 The newspapers have an educative role and are supposed to inform the public about 

recent events. Also, they have a monitoring role and can institute the accountabilities of actors 

and thereby influence the formation of opinions in society. Additionally, the different newspa-

pers have different foci (see Chapter 2.4). 

 In addition, the time horizons are different, meaning that the scandal is already unveiled 

and known when the press conferences are held. Therefore, the politicians are not talking about 

accusations anymore but about facts.  

 However, both media types share similarities, such as comparing previous business 

scandals or the importance of the German Regulatory Space. Both media highlight the failure 

of the German Regulatory Space but press conferences and newspapers focus on different 

themes within this specific dimension: The newspaper articles focus on the investigation by 

German authorities against Wirecard, whereas the press conferences criticize the actions of 

the German Regulatory Space within the Wirecard scandal and their collective failure and 

misperception of responsibility.  

 The dimension “Short selling ban” has the same importance in newspaper articles and 

press conferences, although the perception of the measure is an entirely different one. The 

newspaper articles focus on explaining the short selling ban and the consequences for the 

shareholder of Wirecard. In contrast, the two press conferences denote the short selling ban as 

the “cardinal mistake” of the German Regulatory Space and highlight its illegalness and mar-

ket interference.  

 The dimension “Consequences of the Scandal” is crucial for newspaper articles but 

does not occur in the two press conferences. The focus within this dimension is on the conse-

quences for the Management Board. However, the investigation committee mainly focuses on 

holding accountable the responsible persons within the German Regulatory Space. The politi-

cians ignore the personal consequences for the Management Board of Wirecard. The investiga-

tion committee cannot take legal matters but aims to clarify who has to be held accountable for 

the failure of not detecting the irregularities in Wirecard’s balance sheets. They do so to prevent 

another corporate accounting scandal of that scope from happening again. 

 The “Perspectives on Wirecard” as a company is different in the two types of media: 

The newspaper articles show development from positive towards negative Framing. The poli-

ticians are more critical and show how German authorities and newspapers protected the com-

pany. This is mainly attributed to the increased amount of evidence for fraud as well as more 

internal documents. 
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6. Discussion of Findings 

In the following, the key findings of Chapter 5 are discussed and compared with previous re-

search on Media Framing (Chapter 3). The discussion aims to enhance the understanding of 

dynamic Media Framing of corporate accounting scandals by drawing conclusions from the 

empirical findings and the literature. In the following, the findings regarding each sub-question 

are discussed to answer the overarching research question. The Chapter ends with a discussion 

of the developed theoretical framework (see Chapter 3.5). By comparing it to the empirical 

findings, conclusions are drawn on the validity of the framework. 

 

Research Sub-Question 1: How does the Framing of Wirecard in newspapers evolve over 

time? 

This sub-question is answered in two parts. First, the findings regarding dynamic Media Fram-

ing in newspapers will be discussed. Second, the different newspapers will be related to the 

frames they used over time and will be discussed. 

 

Dynamic Media Framing in Newspapers 

The analysis has shown that over time dimensions were added. Thus, frames develop through-

out the reporting of the German Newspapers. Figure 26 shows the chronological emergence of 

the different dimensions. The figure highlights that at the beginning of the reporting period 

under investigation (2. Milestone), six out of a total of 13 dimensions in the newspapers 

emerged. The 2. Milestone is chronologically seen four years before the revelation of the scan-

dal. The reason for the emergence of so many dimensions might be the publication of the report 

by Zatarra. New information was published in the Zatarra report, accusing Wirecard of several 

misconducts. The following Milestones (after 2. Milestone) led to the emergence of a maximum 

of one additional dimension each, which led to a funnel-shaped figure representing the emer-

gence of different frames over time (Figure 26). Surprisingly, no new dimensions emerged 

between 8. and 12. Milestone and after 12. Milestone. It is surprising since the omitted Mile-

stones marked the publishment of vital new information on the case of Wirecard, such as the 

evidence presented by EY that proof for € 1.9bn in cash balances is missing.  

Looking at these findings, it might appear that the reason for the emergence of new frames is 

not the importance of new information neither the volume of new information. The reasons for 

a high emergence of new frames might be grounded in a combination of the trustworthiness of 

the source of new information and the initial publishment of information on possible 
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misconduct. One can observe in Figure 26 that there might be a positive correlation between 

the doubtful trustworthiness of the information source and the emergence of frames. Zatarra is 

a Research company that was founded a couple of days before the report on Wirecard was 

published. Thus, the source was not established within the financial marketplace. Additionally, 

the authors remained anonymous, which raised more doubts by analysts and journalists on the 

reliability of the source.  

Usually, when the Financial Times published articles on Wirecard during the following Mile-

stones, the sources were backed by internal (received by Whistleblowers) or official documents 

of Wirecard. Due to the doubtful trustworthiness of the source (Zatarra), newspapers defended 

the German company and denoted the report published by Zatarra. During the 2. Milestone, 

Wirecard was still celebrated as the German FinTech company. Thus, it appears that the jour-

nalists that are “part of the audience” (see developed framework (Figure 3) based on Scheufele 

(1999)) and sensitive to Media Framing were influenced by the news reporting on Wirecard. 

During that period, Wirecard was positively framed in the news as “the rising star that can keep 

up with the big ones in the Silicon Valley” (Handelsblatt, 2015). This news on Wirecard might 

have influenced the frame setting of the journalists. The resulting frame established individual-

level effects on the perception of the journalist and formed the attitude towards Wirecard in the 

interpretive schema. The positive established frame of Wirecard might explain why the jour-

nalists defended Wirecard and denoted the report published by Zatarra. This could explain the 

increased emergence of new dimensions. Also, the danger of Media Framing is represented, 

which results in the distorted frame of the attribution of responsibility. 
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Figure 26: Emergence of Dimensions throughout the Milestones 

The distribution of newspaper articles is presented in Figure 4 (Chapter 5.1.2). By looking at 

Figure 4, one can see that the number of published articles related to Wirecard increases with 

time and the closer one gets to uncover the scandal. This is in line with the findings of 

Barkemeyer, Faugère, Gergaud, and Preuss (2020). Their research showed that after the reve-

lation of a scandal, the number of articles increased. In addition, some scandals have several 

peaks in news reporting over time due to new information and prosecution. New information 

might also explain the peaks of the distribution of newspaper articles in Milestones 6 and 15 

(see Figure 4). Thereby, it is salient that all peaks have in common that the events (Short selling 

ban, and Wirecard admits that € 1.9 bn probably do not exist) have significant effects on the 

German stock market and, thus, Germany as a financial marketplace. However, Figure 26 

shows that the volume of news reporting is not the reason for the emergence of new frames. 

The 15. Milestone did not even produce a new frame. Nevertheless, Figure 27 shows a positive 

correlation between the volume of news reporting and the number of dimensions that are used 
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per Milestone. In total, there are 13 dimensions that the authors have identified. This number 

of dimensions is first reached in 15. Milestone.  

 

 

Figure 27: Overall Newspaper Articles and Number of Dimensions per Milestones 

Figures 28 and 29 present the “Top 3” dimensions that were used frequently in each of the 17 

Milestones. 

 

 

Figure 28: Top 3 Dimensions used per Milestone (1/2)2 

 

2 Note to the reader: the blue coloring of the circles can be neglected and is of no meaning. 
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Figure 29: Top 3 Dimensions used per Milestone (2/2) 3 

It is striking that the “Nature of the Scandal” becomes clear very close to the day when Wire-

card admits that the billions likely did not exist, although much evidence was already presented 

five years earlier by the Financial Times. Figure 29 shows that the “Nature of the scandal” 

belongs the first time to the “Top 3” in 14. Milestone. For instance, in 1. Milestone, Financial 

Times reported a balance sheet irregularity at Wirecard of € 250m (McCrum, 2020). 

In contrast, Handelsblatt highlights the same day the company's successful future and cele-

brates Wirecard as a “FinTech Star”, thereby neglecting the accusations by the Financial Times 

(Handelsblatt, 2015). This is an example of the persuasion effect that shows that including or 

excluding certain parts can influence how a story is framed. This effect can lead to a particular 

interpretation by the reader as Wirecard is shown by Handelsblatt as a successful company, 

whereas the Financial Times reports on irregularities (An & Gower, 2009). This might lead to 

a different perception of Wirecard. Depending on whether the reader gets the Financial Times 

or Handelsblatt information, the frame setting might be different. If the information is new to 

the reader (information effect), primary links might be introduced (applicability effect). This 

might lead to the reinforcement of a new complex of associations in the perception of the audi-

ence (Tewksbury & Scheufele, 2020). This can lead to a formation or change of the attitude of 

the reader on a particular topic (Wirecard) and change the overall interpretive schema of the 

audience (Brewer, 2002). Journalists cannot estimate the consequences of their, often unin-

tended, Framing in newspaper articles (Tewksbury & Scheufele, 2020). This shows the danger 

 

3 Note to the reader: the blue coloring of the circles can be neglected and is of no meaning. 
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that Media Framing bears, namely that facts are presented differently, leading to the influence 

of the perception of the audience. 

 

The dimension “Rejection of guilt” by Wirecard is very present in the beginning (see Figure 

28 highlighted in green color) and becomes less the more evidence is presented. The dimension 

“Rejection of guilt” gets replaced by “Clarification of the scandal” (9. Milestone) (see Figure 

29 highlighted in orange color) when Wirecard commissions a special audit (KPMG) to prove 

that Wirecard is not guilty. KPMG, as an external auditor, is obliged to be objective, independ-

ent, competent, integer, and conduct the audit according to ethical standards (Flint, 1988). Fur-

thermore, compared to the long-term auditor EY of Wirecard, KPMG has not developed any 

business relationships with the Management Board and is free from bias. The analysis by the 

authors showed that the turning point for Wirecard’s credibility was when KPMG presented 

their results of the special audit (11. Milestone). Before the KPMG results were published, 

Wirecard’s Management Board already stated that there was no evidence found by KPMG con-

firming the accusations of balance sheet irregularities. It turned out that Wirecard misinformed 

the capital market about the results, leading to mistrust by investors.  

 

When KPMG refused to sign the audit, it was clear that the “Accusations against Wirecard” 

(see Figure 28 and 29 highlighted in red color) by the Financial Times were not only accusa-

tions but reasonable founded facts. Thus, it needed first a higher authority (KPMG special audit 

vs. Financial Times journalist) to present the evidence against Wirecard to lead to the fall of 

“the house of Wirecard” that McCrum already described in 2015. This resulted in replacing 

“Accusations against Wirecard” with the new dimension “Nature of the Scandal”. This dimen-

sion emerges from the confirmation of the auditors (EY and KPMG) that Wirecard’s balance 

sheet shows irregularities. 

 

The “Perspective on Wirecard” changed suddenly but clearly from “victim”/ “FinTech star” to 

“biggest accounting scandal in German history” (11. Milestone). These changes in the dimen-

sion result from the agenda-setting effect, which is also described by Coleman, McCombs, 

Shaw, and Weaver (2009). Thereby, specific topics are perceived as more important and can 

change the audience's perception when the media presents them more frequently or promi-

nently. This was shown in the Wirecard case, where the German newspapers reported more 

frequently towards the end about the results of the special audit leading to the negative change 
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in perception of Wirecard. Also, the journalists that are “part of the audience” (see developed 

framework (Figure 3) based on Scheufele (1999)) are sensitive to Media Framing, and their 

attitude towards Wirecard is unconsciously transformed. This might lead to a change in the 

Framing journalists use in news reporting (Media Frames), leading to a different frame setting 

for the audience. Framing literature shows that the audience of news frames is generally not 

aware of frames and their influence. This implies that the message processing experience of the 

audience might be very different (Tewksbury & Scheufele, 2020) and result in different frames. 

 

The “Management Board of Wirecard” only got in focus when a criminal investigation was 

filed against them (12. Milestone). Surprisingly, Figure 29 shows that although a criminal in-

vestigation was filed against the Board, the dimension is not ranked among the top 3. The di-

mension only appears in the top 3 in 16. Milestone when former CEO Markus Braun is released 

from custody. Instead, the dimension “German Regulatory Space” is ranked No.1 in 12. Mile-

stone (see Figure 29) due to the investigation by BaFin against Wirecard indirectly implying 

that the Management Board is in focus. 

 

The “German Regulatory Space” (see Figure 28 and 29 highlighted in purple color) was dis-

cussed throughout the Milestones while the German authorities were taking action. In the be-

ginning, the Regulators were framed as the “shield of Wirecard” when, e.g., investigating 

against critics or issuing a short selling ban. Later, the Regulators were framed negatively and 

criticized after the nature and scope of the scandal became clear. This change in the Framing of 

German authorities might lead to a change of the attitude (applicability effect) of the audience 

due to the different frame setting that is triggered. This shows again the danger that Media 

Framing bears since the audience might get the impression that the German authorities are the 

ones to be held accountable for the scandal. This can be triggered by the agenda-setting effect 

(Tewksbury & Scheufele, 2020) during the frame setting process (see Figure 3).   

 

The dimension “Consequences of the scandal” emerged very late (see Figure 29) in 11. Mile-

stone. The reason might be that the consequences only become clear very late when KPMG 

presented the results of the special audit. The dimension is then represented in the top 3 until 

the end of the investigation period. This can be reasoned by the educative role of newspapers, 

which includes the information of the audience about different consequences (individual, legal, 

etc.) a corporate accounting scandal might have (Bednar, 2012).  
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Furthermore, the Financial Marketplace was also discussed throughout the Milestones, and con-

sequences for the stock market were always presented. Thus, consequences for shareholders 

were always stated gradually. This can also be explained by the informative role of newspapers 

described in the previous paragraph. 

 

Accountability in the analyzed German newspapers of this study was mainly contributed to-

wards individuals. In line with Clemente & Gabbioneta (2017), the CEO Markus Braun was 

mainly perceived as the person responsible for the corporate accounting scandal of Wirecard. 

This phenomenon was also confirmed and observed by Benediktsson (2010). However, these 

findings contrast with Semetko & Valkenburg (2000), where the government was perceived as 

the main responsible actor. Nevertheless, the focus of Semetko and Valkenburg´s analysis was 

on a political meeting and not on an accounting scandal. Even though An & Gower (2009) used 

the same frames as developed in Semetko & Valkenburg (2000), they concluded that “the media 

appear to assume that executives have control over the actions of an organization and should 

be held accountable for their ethical and moral lapses” (An & Gower, 2009, p. 111). This is in 

line with the findings and an explanation for the attribution of individual responsibility in the 

Wirecard case. Attribution of responsibility can result in a danger of Media Framing since the 

responsibility of the Management Board is highlighted, whereas the role of the German author-

ities is, especially in the beginning, neglected (persuasion effect). This leads to a distorted frame 

of who should be held accountable for the corporate accounting scandal. 

Iyengar (1991) states that episodic Framing makes an audience less likely to attribute respon-

sibility towards authorities. Even though he analyzes this problem for TV news, the findings 

align with this study on German newspapers. Especially in the beginning, the analyzed German 

newspaper articles of this study are episodic. However, the reporting changes over time towards 

a thematic Framing. Thereby, past accusations by the Financial Times against Wirecard are 

presented in the news reporting of the last Milestones. Figure 27 confirms this finding since the 

high usage of dimensions towards the end of the investigation period shows that Wirecard is 

presented in a larger context, and parallels are drawn to previous news reporting. 

A possible explanation for this phenomenon might be that journalists try to re-frame the Finan-

cial Times. The Financial Times was presented as an “enemy” at the beginning of the investi-

gation period. By the end of the investigation period, the German newspapers acknowledged 

the Financial Times for clarifying the corporate accounting scandal. Dynamic Media Framing 

is shown here. The change in the Media Frame produced by journalists over time leads to a 
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different frame setting and results in a new audience frame that is applied on the micro-level of 

the reader. This applicability effect leads to an individual-level effect on the audience. This 

might change the attitude of the audience towards the Financial Times (see Figure 3).  

  

Differences in dynamic Media Framing of different Newspapers 

The four German newspapers were classified into four different categories according to their 

use of dimensions and themes. Die Bild was classified as “Sensationalistic”, Süddeutsche 

Zeitung as “Multifaceted”, Handelsblatt as „Legalistic” and Die Zeit as “Accusing”.  

 

The frame comparison between the published articles by Die Bild during the VW emission 

scandal (Clemente & Gabbioneta, 2017) and the analyzed example of Wirecard show a strong 

focus on the CEO responsibility and the stock market consequences. Die Bild reported ironi-

cally and, on a personal level being provocative. This is also highlighted when looking at the 

used themes, such as the “Background of CEO (Markus Braun)” and “Consequences for Man-

agement Board”. However, the “Nature of the scandal” dimension is more present in the articles 

that report the Wirecard scandal than during the VW emission scandal. Furthermore, Die Bild 

did not report between the 4. Milestone and 13. Milestone, omitting nine Milestones. It came 

back into the discussion when the evidence was clear and the scandal a debated topic.  

These findings are in line with the findings of Semetko & Valkenburg (2000). Their Framing 

research showed that sensationalistic newspapers primarily use the “human interest frame”. 

This frame refers to “an effort to personalize the news, dramatize or emotionalize the news, in 

order to capture and retain audience interest” (Semetko & Valkenburg, 2000, p. 96). This can 

result in a danger of Media Framing when looking at the principles of Frame setting. De Vreese 

(2010) showed that negative Framing in one article led to a less optimistic view of the illustrated 

issue. Also, De Vreese (2010) shows how highlighting and/or neglecting information can in-

fluence the reader's perception if the frame is novel and not yet accessible. These findings align 

with previous research by Tewksbury et al. (2000), who highlighted that new connections be-

tween different issues determine the audience's understanding more strongly than an already 

known issue and are more powerful. This warrants attention since it can change or form the 

perception of the audience regarding accountabilities in the corporate accounting scandal. 

Mainly, Die Bild is attributing responsibility to the CEO by frequently mentioning information 

on Markus Braun (former CEO). Thereby, the agenda-setting effect comes into play which 

might trigger the persuasion effect and lead to a distorted audience frame. This might result in 
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the change of the interpretive schema by the audience (Figure 3), representing a danger of 

Media Framing. 

 

According to Semetko and Valkenburg (2000), the “serious” newspapers (in this study repre-

sented by Süddeutsche Zeitung, Handelsblatt, and Die Zeit) tend to use the frames “Conflict” 

and “Economic Consequences” more frequently. The “Conflict” frame “emphasizes the con-

flict between individuals, groups, or institutions as a means of capturing audience interest” 

(Semetko & Valkenburg, 2000, p. 95). The “Economic Consequences” frame “reports an event, 

problem, or issue in terms of the consequences it will have economically on an individual, 

group, institution, region, or country” (Semetko & Valkenburg, 2000, p. 96).  

Süddeutsche Zeitung and Handelsblatt confirm the emphasis on the “Economic Consequences” 

frame by using the dimensions “Consequences of the scandal” and “Germany as financial mar-

ketplace” very frequently. A possible explanation for the usage of these dimensions by Han-

delsblatt might be the focus of the newspaper. Handelsblatt is Germany’s most prominent busi-

ness and, financial newspaper and a compulsory stock exchange journal in Frankfurt am Main. 

Thus, it is not surprising that the newspaper is concentrating on these dimensions. 

A possible explanation for the usage of these dimensions by Süddeutsche Zeitung is presented 

by Benediktsson (2010). His Framing research suggests a positive relationship between the 

proximity of the company headquarter and the reporting frequency of the newspaper. It is strik-

ing that Süddeutsche Zeitung reported with 61 articles the most and led the peaks compared to 

the other newspapers (Figure 4). Süddeutsche Zeitung is located in Munich and thus, close to 

Wirecard’s headquarter in Aschheim. The main argument that might explain this phenomenon 

is that the local economy and workforce are mainly affected by a corporate accounting scandal. 

That is why Süddeutsche Zeitung might have focused on the “Consequences of the scandal” 

and “Germany as financial marketplace”. 

 

In contrast, Die Zeit highlights the use of the “Conflict” frame (Semtko & Valkenburg, 2000) 

by frequently mentioning the dimension “Accusations against Wirecard”. A possible explana-

tion for this finding might be the different focus of Die Zeit. This newspaper focuses on global 

events and not only on the German market. Therefore, it does not analyze possible conse-

quences for the German economy but instead looks at the conflict itself.  
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All in all, throughout the investigation period, all German newspapers had a modest reporting 

style. The statement by Dr. Toncar during the second press conference (1:13:34 hours) provides 

a possible explanation for this phenomenon:  

“And I'm not always entirely uncritical of the fact that there was so little response in the business 

press to the Financial Times reporting. But one thing is also clear, if you as a journalist see that 

a colleague is being prosecuted for a year and a half in Munich for reporting, then you think 

very, very carefully about whether you want to get involved. That had a deterrent effect. That 

has to be said quite clearly.” (Dr. Toncar, 2021) 

 

The modest reporting style by German newspapers can result in a danger of Media Framing 

since the media did not fulfill their monitoring role. The newspapers did not have a critical eye 

on the incidents, and the audience might have perceived a distorted frame of the scandal. This 

might explain why the journalists “as part of the audience” (Figure 3) had a positive perception 

of Wirecard and a negative perception and attitude towards the Financial Times and short sellers 

at the beginning of the investigation period until the turning point (11. Milestone). 

 

Research Sub-Question 2: How does the Framing of Wirecard by politicians in media events 

evolve over time? 

 

The comparison between the Press Conferences over time and Politicians showed that the focus 

of the press conferences changed. In both conferences, there was a strong emphasis on the Ger-

man Regulatory Space. The focus of the two press conferences develops from accusing German 

authorities towards a call for the transformation of the German Regulatory Space. Thereby, the 

politicians mainly focus on the German authorities and their errors and not on the responsible 

parties within Wirecard. The emphasis on the German Regulatory Space increased in the second 

press conference, and additionally, the “Call for clarification” was stressed. According to 

Semetko and Valkenburg (2000), this frame corresponds to the “Responsibility” frame used 

most extensively by newspapers. This frame presents “an issue or problem in such a way as to 

attribute responsibility for its cause or solution to either the government or to an individual or 

group” (Semetko & Valkenburg, 2000, p. 95).  

In contrast, Benediktsson (2010), An and Gower (2009), and Clemente and Gabbioneta (2017) 

find out that the person to be made responsible for the scandal is the CEO of the company in 

focus. Therefore, the responsibility is on the individual level. However, the findings of the two 

press conferences state that accountability is to be held on an organizational level. Therefore, 

the politicians attribute responsibility on an organizational level, especially towards the German 

Regulatory Space. 
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Some dimensions emerged during the second press conference and did not appear during the 

first press conference (e.g., “Short selling ban” and “Perspectives on Wirecard”), which might 

be due to the high number of internal documents that the investigation committee worked 

through in the time between the first and second press conference. This is in line with the pre-

vious finding in sub-question 1 and shows the positive correlation between the volume of news 

reporting and the number of dimensions that are used. The second press conference (approx. 

90 minutes) was three times longer than the first press conference (approx. 30 minutes), which 

might have led to the increased use of dimensions.  

 

According to Iyengar’s (1991) definition of thematic and episodic Framing, the press confer-

ences can be classified as thematic. This means that the Wirecard scandal is presented in its 

historical social context. This can be reasoned by the different time horizons, compared to the 

newspaper articles, and more evidence in the form of interrogations of witnesses and the avail-

ability of internal documents of Wirecard. According to Iyengar (1991), this results in attrib-

uting accountabilities on an organizational level and not individually. In the two press confer-

ences, the politicians make suggestions concerning the transformation of the German Regula-

tory Space, which implicates the organizational level. 

 

The focus on the dimension “Investigation inquiry” decreased over time and shifted from the 

committee's justification towards the committee's success. According to Semetko and Valken-

burg (2000), the extensive use of the “responsibility” frame shows “the importance and poten-

tial influence of political culture and context on the Framing of problems and topics in the 

news” (Semetko & Valkenburg, 2000, p. 95). Thereby, they state that the public expects the 

government to provide solutions for social problems in social welfare states. In the case of 

Wirecard, the investigation inquiry was set to provide solutions and prevent another future cor-

porate accounting scandal in Germany from happening by holding the people accountable who 

did not fulfill their responsibilities. This is highlighted by the high usage of the dimension 

“Transformation in German Regulatory Space”, “German Regulatory Space”, and “Investiga-

tion Inquiry”. Especially the shift from “justification of the Investigation Inquiry” (Press Con-

ference 1) to “Success of the Investigation Inquiry” (Press Conference 2), which results in per-

sonal consequences in the German Regulatory Space, shows this phenomenon. The “success” 

of the investigation inquiry is shown through the finding of insider trading of Wirecard shares 

within the German oversight authorities. This led to the replacement of the head of the BaFin. 
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Also, the German chief of EY resigned after the interrogation by the investigation inquiry. Fur-

thermore, a new law was introduced, namely the Financial Market Integrity Strengthening Act 

(FISG). This law is supposed to strengthen the supervisory structures and powers of the German 

Federal Financial Supervisory Authority (BaFin).  

 

Research Sub-Question 3: What are the similarities and differences in the Framing of Wire-

card by newspapers and politicians in media events over time? What are possible reasons for 

differences and similarities? 

 

Similarities can be seen between the two media in the usage of the dimensions: “Comparisons”, 

“German Regulatory Space”, “Germany as Financial Marketplace”, “Nature of the scandal”, 

and “Short selling ban”. However, the themes of the two media in these five dimensions are 

different, which presents evidence for the development of Framing over time. For instance, the 

dimension “Short selling ban” has the same importance in newspaper articles and press confer-

ences, although the perception of the measure is an entirely different one. The newspaper arti-

cles focus on explaining the short selling ban and the consequences for the shareholder of Wire-

card. In contrast, the two press conferences denote the short selling ban as the “cardinal mis-

take” of the German Regulatory Space and highlight its illegalness and market interference.  

 

A possible explanation for these differences in the themes is presented by Iyengar (1991). He 

shows that the attribution of responsibility is different for episodic and thematic Framing. While 

the two press conferences are thematic, the newspaper articles are episodic at the beginning of 

the investigation period. The focus of the press conferences is primarily on organizations and 

not on individuals. In contrast, the newspaper articles focus on individuals, like the Manage-

ment Board members of Wirecard. This aligns with Iyengar’s (1991) findings regarding the 

attribution of responsibility depending on thematic or episodic Framing. These differences in 

reporting by the two media warrant attention since the presented Media Frame of who is to be 

held accountable is a different one. This means that the frame setting process leads to different 

audience frames that are applied on the individual-level of the audience and change or form 

their attitude towards the topic of attribution of responsibility in this case (see Figure 3). 

 

The literature review showed that it is crucial to achieve a dynamic view of Media Framing 

(Matthes & Kohring, 2008; Fiss & Hirsch, 2005). Comparing the outcomes of the Framing 
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analysis between the two media, a development of the themes within the different dimensions 

can be observed. Since the two press conferences were held after the investigation period of the 

newspaper articles stopped, a development of the themes within the mentioned dimensions 

above can be observed. Thereby, the emerging themes during the press conferences focus only 

on the responsibility of the German Regulatory Space. As illustrated in Appendix 4, there is 

almost no overlap in the themes within the dimensions both newspapers and politicians in media 

events use.  

 

A possible explanation for this phenomenon might be the different time horizons that underlie 

the two media: the newspaper articles were analyzed until the point where Wirecard filed for 

insolvency. The press conferences were held three months after the revelation of the corporate 

accounting scandal surrounding Wirecard. Thus, the politicians had more knowledge due to 

internal Wirecard documents and interrogations of witnesses and whistleblowers. This could 

also explain why consequences that are presented by the politicians in the two press conferences 

are more specific than the ones presented in the newspaper articles.  

This shows that the time horizon plays an important role when researching Media Framing. 

Depending on the observed period, the Framing of a particular issue might be different. This 

might lead to different perceptions by the audience regarding accountabilities in the corporate 

accounting scandal:  

 

The politicians in the two press conferences mainly held German authorities accountable (“Ac-

knowledging support for clarification”, “Error Culture”, “Transformation of German Regula-

tory Space”). In contrast, the newspaper articles mainly focus on the Management Board of 

Wirecard and Wirecard as a company (“Consequences of the scandal”, “Accusations against 

Wirecard”, “Management Board of Wirecard”, “Market Manipulation”, “Rejection of guilt”). 

Thereby, the newspapers support Wirecard in the beginning and share the same perspective as 

the German government. However, the perspective on Wirecard by journalists shifts over time 

from positive to negative. It corresponds in the end with the perspective of the politicians in the 

investigation inquiry.  

 

The politicians are more critical and show how German authorities and newspapers protected 

the company. This is mainly attributed to the increased amount of evidence for fraud and more 

internal documents. Also, a dynamic between newspapers and politicians can be seen when the 
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newspapers cite Dr. Bayaz, Dr. Toncar, and De Masi towards the end of the investigation period 

and agree with their call for clarification by putting into force an investigation inquiry: 

“The financial expert of the Left Party parliamentary group, Fabio De Masi, on the other hand, 

took Bafin itself to task. He is critical of the supervisory authority's actions, also because of the 

charges it has brought against critical journalists from the British newspaper ´Financial Times´: 

´The financial supervisory authority Bafin has looked on for far too long and instead accused 

journalists from the 'Financial Times' of market manipulation. The damage has now also been 

done to a number of small investors. Bafin must radically change its supervisory culture.´” 

(Holtermann, Osman, & Rezmer, 2020) 

 

Another possible explanation for the non-existence of overlaps of themes within the dimen-

sions might be due to the different purposes of the two actors (newspapers and politicians in 

media events). Politicians of the investigation inquiry follow the target of holding people ac-

countable. In comparison, newspapers have an educative and monitoring role and additionally 

underlie journalistic norms (Tewksbury & Scheufele, 2020) that influence their Framing.  

 

Research Question: How do different actors frame a corporate accounting scandal over time? 

 

The purpose of this paper is to enhance the understanding of Media Framing of corporate ac-

counting scandals over time. This study adopted an example (Wirecard) of how a corporate 

accounting scandal has been framed to fulfill the purpose. Furthermore, the previously devel-

oped theoretical framework on Media Framing (Chapter 2.5), which is presented again in Fig-

ure 30, will be compared to the outcomes of the analysis. Therefore, the framework can be 

confirmed or modify, and further research areas are pointed out. However, the study can only 

confirm or modify the inputs and outputs on the Media side and the frame building process. 

The study cannot draw any conclusions for the inputs and outputs on the Audience side as these 

have not been examined but only assumed as possible consequences. Therefore, this study could 

be extended, and further research can be conducted to confirm or modify the developed theo-

retical framework by the authors of this paper. 
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Figure 30: Our Theoretical Framework of Media Framing based on Scheufele (1999) 

In order to answer the Research Question, this sub-section is divided into three parts according 

to the different actors to discuss the different Framing. Overall, the study showed that one can 

distinguish between the Framing by newspapers and the Framing by politicians in media events. 

Before discussing the different actors, an overview of the main findings regarding dynamic 

Media Framing is given. 

 

The newspapers can be sub-divided into sensationalistic (Die Bild) and serious (Süddeutsche 

Zeitung, Handelsblatt, and Die Zeit) newspapers since the study showed differences in the Me-

dia Frames used by these two types of newspapers. The politicians are not further distinguished 

and minimized to the parties. There is not enough analyzed material to generalize the distribu-

tions to the focus of the different parties or the focus of the different politicians.  

The findings of the empirical analysis of this paper confirm the distinguishment between the 

dynamic Media Framing inputs “Journalists” and “Political Actors” in the model illustrated in 

Figure 30. Regarding the cultural context, further research is needed to confirm differences in 

Media Framing over time. Only actors in the geographical area of Germany were analyzed, and 
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actors of other countries were neglected. Therefore, no conclusions can be drawn on the cultural 

context. 

Also, the differentiation between dynamic Media Framing in sensationalistic and serious news-

papers was confirmed through this study. The difference in Media Framing over time between 

local and national newspapers has not been analyzed in detail. However, one national newspa-

per showed a positive correlation for the proximity of the newspaper to the headquarter of the 

company (Süddeutsche Zeitung). The Framing of that newspaper was primarily focused on 

“Economic Consequences” for the local economy. Nevertheless, further research would be 

needed to confirm that local and national newspapers differentiate in Media Framing over time.  

 

The study also showed that there might be a positive correlation between the doubtful trustwor-

thiness of the information source and the emergence of new frames in newspapers (Figure 26). 

This finding could not be confirmed for politicians in media events since too little material was 

available and analyzed. In order to confirm this hypothesis, further research is needed by inves-

tigating more material that was made available after the data collection of this study was con-

cluded. However, the analysis showed that news reporting volume is not the reason for the 

emergence of new frames (Figure 26). Thus, when looking at the theoretical framework (Figure 

30), it is not the “new information” that is triggering the emergence of a new frame but possibly 

the “source” of new information that is decisive. 

The study showed a positive correlation between the volume of news reporting and the number 

of dimensions used for this news reporting (Figure 27). This finding could be confirmed for 

both actors, newspapers, and politicians in media events. 

 

The overall dynamic Media Framing findings confirmed that it is important to include the time 

perspective in Media Framing since a development of the themes within the analyzed dimen-

sions could be seen over time for both actors (newspapers and politicians in media events). 

Thus, depending on the period one observes the Framing, a certain issue might be framed dif-

ferently. This might lead to different perceptions by the audience regarding accountabilities in 

corporate accounting scandals.  

The politicians in the media events mainly held German authorities accountable. In contrast, 

the newspapers mainly focus on the Management Board and the company. The perspective on 

the company by newspapers shifts over time from positive to negative. It corresponds in the 

end with the perspective of the politicians in the media events. The politicians are more critical, 
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which might be mainly attributed to the increased amount of evidence for fraud and more in-

ternal documents that are available. 

Another possible explanation for the non-existence of overlaps of themes within the dimensions 

might be due to the different purposes of the two actors (newspapers and politicians in media 

events). Politicians in media events for corporate accounting scandals follow the target of hold-

ing people accountable. In comparison, newspapers have an educative and monitoring role and 

additionally underlie journalistic norms (Tewksbury & Scheufele, 2020) that influence their 

Framing.  

These findings confirm the inputs on the Media side for journalists and politicians in the devel-

oped theoretical framework (Figure 30). 

 

Sensationalistic Newspapers 

Sensationalistic newspapers tend to report towards the finale of the revelation of a scandal and 

omit Milestones in-between. Although they report very late about the unveiling of the scandal, 

sensationalistic newspapers focus on the “Nature of the Scandal” and the “Stock Market Con-

sequences”. In addition, they focus on the CEO of the company and report on an individual 

level. Therefore, they see the attribution of responsibility on the Management Level of the com-

pany in focus. This extends the findings of Benediktsson (2010), Clemente and Gabbioneta 

(2017) and An and Gower (2009). They show that the focus of media attention is on the respon-

sibility of individuals and their punishments after the scandal becomes public. The study has 

shown that the media attention of sensationalistic newspapers was focused on the company's 

CEO beforehand. These findings contrast with Semetko and Valkenburg (2000). They showed 

in their study that the attribution of responsibility is drawn to the government.  

Over time, the news frame in sensationalistic newspapers changed from episodic to thematic. 

In the beginning, it was static reporting, while in the end, the events were discussed in a larger 

historical social context. This is in line with the Framing study of Iyengar (1991).  

The study confirmed previous Framing research that showed that sensationalistic newspapers 

primarily use the “human interest frame” (Semetko and Valkenburg, 2000). This frame refers 

to “an effort to personalize the news, dramatize or emotionalize the news, in order to capture 

and retain audience interest” (Semetko & Valkenburg, 2000, p. 96). This can result, as discussed 

previously, is a danger of Media Framing when looking at the principles of Frame setting: high-

lighting and/or neglecting information can influence the reader's perception if the frame is novel 

and not yet accessible (De Vreese, 2010).  
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These findings align with previous research by Tewksbury et al. (2000), who highlighted that 

new connections between different issues determine the audience's understanding more 

strongly than an already known issue and are, therefore, more powerful.  

The analyzed sensationalistic newspaper has with 1.37m copies per day the most significant 

target group of all German newspapers (deutschland.de, 2020). Additionally, the newspaper is 

read by people with different educational backgrounds due to its general focus. This illustrates 

the danger of Media Framing for two reasons. First, information is focused on the individual 

level, and second, single responsible persons within the company are highlighted, e.g., the CEO 

of the company. Thereby, the general context of the scandal within the German Regulatory 

Space is ignored. This might cause the illustrated effects in Figure 30 on the frame setting of 

the audience.  

In addition, if the discussed issue is novel to the audience, it can influence the complex of 

associations of the audience negatively or positively and mislead the audience and distort the 

frame of who is to be held accountable. Especially if the audience member has not enough 

knowledge of the discussed issue, the new frame is integrated into the individual interpretation 

schema available to the audience in the future. This can lead to the persistence of Framing 

(Tewksbury & Scheufele, 2020). 

 

Serious Newspapers 

The study showed that serious newspapers report gradually over time and rarely omit an event. 

Furthermore, it was shown that the proximity of one serious newspaper to the company head-

quarters leads to increased news reporting in that newspaper, possibly due to the significant 

influence of the scandal on the local economy.  

Corresponding to the findings of Semetko and Valkenburg (2000), the study showed that “se-

rious” newspapers tend to use the frames “Conflict” and “Economic Consequences” more fre-

quently. However, Süddeutsche Zeitung and Handelsblatt confirm only the emphasis on the 

“Economic Consequences” frame by using the dimensions “Consequences of the scandal” and 

“Germany as financial marketplace” very frequently. In contrast, Die Zeit highlights the use of 

the “Conflict” frame by frequently mentioning the dimension “Accusations against Wirecard”. 

Therefore, the focus and location of the newspapers play an essential role, too, when determin-

ing the used frames.  

Handelsblatt is a compulsory journal of the German stock exchange. Thus, it is not very sur-

prising that the “Economic Consequences” are highlighted. The frame focus of the 
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consequences in Süddeutsche Zeitung can be explained through its proximity to the company 

headquarter. Of all three serious newspapers, Die Zeit reports the least and has a global eco-

nomic focus that might explain the focus on the “Conflict” frame and all accusations by the 

different parties.  

These findings show that depending on which newspaper the reader chooses to get the infor-

mation from, the audience frame that will be applied is possibly different. This is because the 

frame setting might be different since all three newspapers have a different Framing focus and 

thus, information is highlighted/neglected in a different way (persuasion effect). This warrants 

attention because attribution to the responsibility of the corporate accounting scandal might be 

perceived differently, depending on which newspaper the audience chooses. 

The news frame in serious newspapers over time changed from episodic to thematic. In the 

beginning, it was static reporting, while in the end, the events were discussed in context. This 

contrasts with the Framing study of Iyengar (1991) because serious newspapers focus on the 

responsibility of the German Regulatory Space and not only on the individual level. They high-

light the collective failure of the German authorities. 

The development of Framing over time shows that the perspective and the reporting of the case 

company shifted from positive reporting towards an adverse reporting of the case company. 

The turning point was determined by the interference of an independent control instance, which 

confirmed the longstanding accusations against the case company.  

After this turning point, the responses of the case company regarding accusations were more or 

less ignored in the newspapers. The focus shifted towards the failure of the German Regulatory 

Space. This is a possible explanation for the sudden change to the thematic news frame since 

the newspapers referred to previous evidence presented by critics of the case company. Before, 

these critics were presented as not valid and were rejected by the case company's management 

(“Rejection of guilt”). 

 

Politicians 

The purpose of politicians in media events for a corporate accounting scandal is to hold the 

responsible persons accountable. This can also be seen in the two press conferences, where the 

politicians focus on the German authority. They discuss the “criminal” energy of the case com-

pany and perceive the scandal as a “collective failure” by the German authorities. Thus, they 

blame the control instances for not acting and ignoring the evidence. The investigation inquiry 

questions primarily the actions taken by the authorities and name the “Short selling ban” as the 
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“Cardinal mistake”. The German authorities acted as a shield for the case company and misled 

investors. The issuance of the short selling ban by the German authorities framed the case com-

pany very positively. This shows the danger of Media Framing again, leading to investors losing 

money. The reason is that the audience feels secure when a credible authority speaks up for a 

company and frames it in a positive light. Therefore, the politicians see this action by the Ger-

man authority as very critical and frame it negatively.  

In line with Semetko and Valkenburg (2000), who state that the public expects the government 

to provide solutions for social problems in social welfare states, the politicians suggest the 

“Transformation” of the Regulatory Space. Thereby, they justify the need for the Investigation 

Inquiry in the first press conference. During the second press conference, the dimension shifts 

towards the success of the Investigation Inquiry since they held responsible politicians account-

able for their lack of acting.  

Both press conferences are characterized as thematic Framing by highlighting the historical 

social context of the case company. This contrasts with the newspaper articles and previous 

research (An & Gower, 2009; Clemente & Gabbioneta, 2017; Semetko & Valkenburg, 2000). 

Thereby, attribution of responsibility corresponds to the responsible persons within the German 

authorities and the German Regulatory Space, which is in line with Iyengar (1991). Iyengar 

(1991) stated that it is more likely that attribution of responsibility is highlighted when the 

whole historical social context is shown. Thus, it is not surprising that the politicians addition-

ally focus on the “Error Culture” and “Acknowledgement support for Clarification” since these 

implicate the failure of the German Regulatory Space. 
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7. Conclusion 

The purpose of this paper was to enhance the understanding of dynamic Media Framing of 

corporate accounting scandals. The purpose was fulfilled by looking at dynamic Media Framing 

and using Wirecard as an example of how a corporate accounting scandal was framed over 

time. Comparing newspapers with politicians in media events, similarities, and differences in 

the dynamic Media Framing by the different actors were presented. The Research Question on 

how different actors frame a corporate accounting scandal over time was answered to enhance 

the overall understanding of dynamic Media Framing of corporate accounting scandals. 

 

The literature review stated previous research on Media Framing, and a theoretical framework 

was developed presenting the processes behind dynamic Media Framing. The developed frame-

work is based on the process model on Media Framing by Scheufele (1999). The process model 

served the purpose of enhancing the theoretical understanding of dynamic Media Framing. The 

theoretical framework was used for the discussion of the findings of the empirical analysis. 

Thereby, eight conclusions can be drawn from the discussion of the Research Question: 

 

• Dimensions emerge over time, and themes within dimensions develop over time. The 

reasons for a high emergence of new dimensions might be grounded in the combination 

of the trustworthiness of the source of new information and the initial publishment of 

information on a possible misconduct.  

• The study showed a positive correlation between the volume of news reporting and the 

number of dimensions used per Milestone. The number of published articles related to 

a corporate accounting scandal increase with time and the closer one gets to uncover the 

scandal. The combination of these two findings implies that the Media Framing over 

time of a corporate accounting scandal changes from episodic to thematic. 

• Themes within dimensions used by both actors (newspapers and politicians in media 

events) show no overlap. Thus, Media Framing of a corporate accounting scandal by 

journalists and politicians differs. Journalists attribute responsibility on an individual 

level, and politicians attribute responsibility on an organizational level. This warrants 

attention as it might cause effects on the frame setting of the audience. If the discussed 

issue is novel to the audience, it can negatively or positively influence the complex of 

associations of the audience and mislead the audience. Especially if the audience 
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member has not enough knowledge of the discussed issue, the new frame is integrated 

into the individual interpretation schema available to the audience in the future. 

• The study confirmed a difference in the Media Framing of corporate accounting scan-

dals for sensationalistic and serious newspapers. Sensationalistic newspapers mainly 

use the “human-interest frame” and tend to report towards the finale of the revelation 

of a scandal and omit Milestones in-between. In contrast, serious newspapers use the 

“Economic Consequences” frame and “Conflict” frame. Serious newspapers report 

gradually over time and rarely omit an event 

• The study showed that politicians in media events on corporate accounting scandals use 

mainly the “Regulatory Space” frame. 

• The study confirmed a positive relationship between the proximity of the company 

headquarter and the reporting frequency of the newspaper. 

• The different time horizons under investigation and purpose of the two actors (newspa-

pers and politicians in media events) might explain the differences in the dynamic Me-

dia Framing of a corporate accounting scandal. Politicians in media events on corporate 

accounting scandals follow the target of holding people accountable that were respon-

sible. In comparison, newspapers have an educative and monitoring role and underlie 

journalistic norms that influence their Media Framing.  

• The perspective and the reporting of the company conducting a corporate accounting 

scandal shifts from a positive reporting towards a negative reporting of the company. 

The turning point can be determined by the interference of an independent control in-

stance that confirms longstanding accusations against the company. After this turning 

point, the responses of the company regarding accusations are ignored in the newspa-

pers—the focus shifts towards the failure of the Regulatory Space. 

 

This study contributes to existing Accounting Research by enhancing the understanding of dy-

namic Media Framing of corporate accounting scandals, which was not researched yet.  

Further, this study extends existing research on Media Framing of corporate accounting scan-

dals by confirming past research on the attribution of responsibility in Communication Re-

search (An & Gower, 2009; Benediktsson, 2010; Clemente & Gabbioneta, 2017). Also, this 

finding extends Accounting Research with the importance of the attribution of responsibility 

and the several discussed dangers in this paper that Media Framing bears in this context.  
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In addition, Politicians belong to the inputs of the frame building process in Media Framing of 

corporate accounting scandals. This study empirically examined the dynamic Media Framing 

of a corporate accounting scandal by politicians in media events. Thus, Media Framing Re-

search in Communication Research is extended by adding the Framing by an additional actor, 

namely the political actors.  

 

Limitations 

The limitations of the chosen research method were discussed in Chapter 2.5 of the Methodol-

ogy. However, this paper faces limitations regarding the empirical findings. 

Four German newspapers with different foci were chosen for analysis. All of them have a na-

tional circulation. Thus, no conclusions on the dynamic Media Framing of local newspapers 

can be drawn. 

Two press conferences were chosen to represent the politicians in media events on a corporate 

accounting scandal. In order to draw more conclusions, more material needs to be analyzed. 

Thus, the findings of this paper on the dynamic Media Framing by politicians are not to be 

generalized for corporate accounting scandals. Also, no conclusions could be drawn regarding 

the dynamic Media Framing of the different parties that the politicians in the media events 

represent. 

The data that underlies this study was translated from German to English with the help of DeepL 

and to the best knowledge of the authors. However, idioms, expressions, and multiple meanings 

may be omitted when translating since they are used differently in the English language. Thus, 

frames could have been missed by the authors in the analysis. 

Furthermore, the content analysis was done by authors and is therefore influenced by the own 

decision-making process. This means that if other people would analyze the data, the outcomes 

might look different. 

To fulfill the purpose of enhancing the understanding of Media Framing of corporate account-

ing scandals, an example of how a company was framed in a corporate accounting scandal was 

chosen for analysis. The chosen corporate accounting scandal has unique characteristics that 

cannot be transferred to other corporate accounting scandals. Therefore, the findings of this 

study are only very limited generalizable.  

Additionally, the analyzed data only focused on the geographical area of Germany. Therefore, 

newspapers and politicians in media events outside of Germany were neglected. This means 
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that the outcomes are only very limited generalizable for scandals outside the geographical area 

of Germany. 

Due to the time restrictions given to produce this paper, the authors might have missed patterns 

and correlations in the analyzed data. 

Lastly, the effects of dynamic Media Framing on the audience have not been investigated by 

the authors. Thus, the authors only made assumptions regarding the consequences of dynamic 

Media Framing on the audience. 

 

Further Research 

There are several avenues for research that can be pursued in the future.  

First, it is possible to extend this study by using and comparing the reporting of international 

newspapers over time. These results could be compared to the findings of this study. Thereby, 

similarities and differences between German and international newspapers in dynamic Media 

Framing can be shown. 

Second, more material on politicians in media events on a corporate accounting scandal can 

extend this study. Moreover, the investigation period can be extended, and other emerging 

frames could be discovered or confirmed.  

In addition, further research can distinguish between the different parties of the politicians.  

This study only focused on newspapers and politicians in media events. However, other media 

types can extend this research, such as social media or podcasts. Thereby, differences and sim-

ilarities in the dynamic Media Framing between the different media types can be shown. 

Another perspective on Media Framing can be shown by including the company responsible 

for the corporate accounting scandal by e.g., analyzing press releases. These outcomes could 

be compared to the dynamic Media Framing by other actors. 

Next, a questionnaire could test the effect of dynamic Media Framing on the frame setting of 

the audience. Thereby, the suggested effects by the authors in this study can be tested. 

Last, further research can compare the results of this study with the dynamic Media Framing of 

similar corporate accounting scandals over the world that developed over several years. 

Thereby, differences and similarities can be shown, and the results of this study validated. 
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Appendix 1: Share price of Wirecard and major milestones (McCrum, 2020) 
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Appendix 2: The Key Organizations in the Wirecard Case 

AfD: This is a populistic-right wing party in the German Parliament. Kay Gottschalk from this 

party is the leader of the investigative committee formed by oppositional parties in the German 

Parliament to look into the Wirecard Case (Neuerer & Greive, 2020). 

 

APAS: This is the German auditor oversight board. Its head, Ralf Bose, was laid off after ad-

mitting insider trading with Wirecard shares (Storbeck O. , 2020).  

 

BaFin: This is the Federal Financial Supervisory Authority in Germany. The president of 

BaFin, Felix Hufeld, claims to not having had any knowledge of the fraud in Wirecard and saw 

the company as a victim of market manipulation by short sellers until the very last moment. 

After the fraud was unveiled, the employees of BaFin admitted to insider trading with Wirecard 

shares (Storbeck O. , 2021).  

 

BMF: This is the Federal Ministry of Finance in Germany. Its head is the Federal Minister of 

Finance, Olaf Scholz. Jörg Kukies is one of the State Secretary that serves the Ministry of Fi-

nance.  

 

Bündnis 90/Die Grünen: This is the Green Party of Germany and translates to Alliance 90/The 

Greens (Goldenberg, 2021). The party forms together with AfD, Die Linke, and FDP, the polit-

ical opposition, and is part of the investigative committee in the Wirecard case.  

 

CDU/CSU: The Christian Democratic Union (CDU) and Christian Social Union (CSU) form 

together an alliance and are a central-right party and, therefore, conservative (Goldenberg, 

2021). Chancellor Dr. Angela Merkel belongs to this party, and together with SPD, they form 

the majority in the German Parliament and build the government.  

 

CumEx: CumEx transactions, also known as dividend stripping, involve share transactions 

around the day in the year on which the dividend is due. Around this date, the stock is quickly 

shifted back and forth between banks, investors, and funds. The goal: to create confusion. The 

rapid trading of the shares makes it difficult for the tax office to track who owned them. The 

result: the tax office issues several tax assessments at once, and the investors have their taxes 
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refunded several times, even though in some cases they were not entitled to them at all (Kühn, 

2018). 

 

Die Linke: This is the left party in the German Parliament. The party forms together with AfD, 

Bündnis 90/Die Grünen, and FDP, the political opposition and is part of the investigative com-

mittee in the Wirecard case. 

 

ESMA: This is the European Securities and Markets Authority. They “launch[ed] an assess-

ment of the supervisory response in the financial reporting area by BaFin and the Financial 

Reporting Enforcement Panel (FREP) to the events leading to the collapse of Wirecard AG” 

(ESMA, 2020). 

 

EY: This is a tax and advisory service company that belongs to the Big Four worldwide. The 

company was the auditor of Wirecard from 2009 to 2019 and signed off their annual financial 

statements despite the known allegations. They were not able to sign off the annual statement 

2019, and thus, KPMG stepped in to perform a special audit (Holtermann F. , 2021). 

 

FDP: This is the Free Democratic Party in Germany. The liberal party forms together with AfD, 

Die Linke, and Bündnis 90/Die Grünen, the political opposition and is part of the investigative 

committee in the Wirecard case.  

 

FREP: This is the Financial Reporting Enforcement Panel (FREP) of Germany. The inspectors 

of the private association, which likes to be called the "balance sheet police," examine the doc-

uments of German stock corporations on whose supervisory boards members of the FREP 

Nominating Committee, the Board of Management, or the Presidium sit. FREP examines the 

balance sheets in German corporations cooperating with the state supervisory authority BaFin 

(Hulverscheidt, 2021). 

 

GroKo: This is the acronym for the Great Coalition ruling in Germany, consisting of CDU/CSU 

and SPD. 

 

KPMG: This is a tax and advisory service company that belongs to the Big Four worldwide. 

The company was assigned to perform a special audit of Wirecard's 2019 annual financial 
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statements in October 2019  (McCrum D. , 2020). The special audit was published on 20th June 

2020 and unveiled that 1.9bn € were missing. 

 

SPD: This is the Social Democratic Party in Germany and traditionally the party of the working 

class. The SPD forms together with CDU/CSU the political majority in the German Parliament, 

and therefore, they form the German Government (Goldenberg, 2021).  
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Appendix 3: Key Roles in the Wirecard Case 

Dan McCrum: McCrum belongs to the investigative team of the Financial Times and played 

a crucial role in the unveiling of the Wirecard accounting fraud. However, the German author-

ities did not want to give credence to his evidence and accused him of market manipulation. He 

was prosecuted for 1.5 years (Chazan & Storbeck, 2021). 

  

Dr. Angela Merkel: She is the German Chancellor for 15.5 years and belongs to the political 

party of the CDU/CSU. After talking to Mr. Zu Guttenberg, she praised Wirecard to the Chinese 

President Xi Jinping in 2019 without critically questioning Zu Guttenberg’s intentions (Chazan 

& Storbeck, 2021). 

 

Dr. Danyal Bayaz: He belongs to the political party Bündnis 90/Die Grünen and is a finance 

committee member. He is also part of the investigation committee for the Wirecard case to-

gether with De Masi and Dr. Toncar.  

 

Dr. Florian Toncar: He belongs to the political party FDP and is a finance committee member. 

He is also part of the investigation committee for the Wirecard case together with Dr. Bayaz 

and De Masi. 

 

Fabio De Masi: He belongs to the political party Die Linke. He is also part of the investigation 

committee for the Wirecard case together with Dr. Bayaz and Dr. Toncar. 

 

Fahmi Quadir: She is a short seller and self-made millionaire and known all over Wall Street. 

Quadir founded her hedge fund, Safkhet Capital, in her late 20s and named it after the Egyptian 

goddess of wisdom and knowledge. Already in 2017, she looked into Wirecard and found evi-

dence for their accounting fraud. When Quadir tried to talk to BaFin about her concerns regard-

ing Wirecard, they hung up the phone saying, “We do not speak English.” Furthermore, when 

BaFin issued the short-selling ban on Wirecard for two months in 2019, she wrote a 15-page 

public letter to BaFin using the words, "BaFin's rationale for the ban is anemic at best, contrived 

at worst" (Brown, 2020). 

 

Fraser Perring: He is the founder of Viceroy Research and London's most feared short seller. 

He repeatedly launches short-selling attacks against companies. In the process, the investor 
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often uncovers irregularities, such as at Wirecard. Back in 2016, he accused the payment service 

provider of fraudulent dealings and falsifying its financial statements. Under the name of the 

research firm Zatarra, Fraser Perring issued a price target of "zero euros" for Wirecard in a 101-

page report. Wirecard shares plunged briefly but then recovered. In addition, Perring was re-

portedly attacked by two men in his car who threatened to harm his family if he did not with-

draw the critical report. BaFin and the public prosecutor later targeted him. The accusation was 

that of market manipulation (Tagesschau, 2020). 

  

Hildegard Bäumler-Hösl: She is a senior public prosecutor and must also answer for her fail-

ure to act despite the evidence in front of the investigating committee. There is criticism that 

the investigators of the public prosecutor's office acted too slowly on the one hand and too 

hastily and uncritically on the other. The public prosecutor's office forwarded what the Investi-

gative Committee considered to be too “thin material” to BaFin in February 2019, which led to 

a short-selling ban on Wirecard shares and thus to a very far-reaching decision to protect the 

Group (Slodczyk, 2021). 

 

Felix Hufeld: He was the head of BaFin. Hufeld “has been under fire for ignoring early warn-

ings about fraud at Wirecard and targeting journalists and short sellers who pointed out mis-

conduct at the payments processor” (Chazan & Storbeck, 2021). 

 

Jan Marsalek: “Jan Marsalek was a member of the Board of Management of Wirecard AG 

with headquarters in Aschheim near Munich from February 2010 to June 2020. As COO (Chief 

Operating Officer), he was responsible for the entire operational business, including sales, and 

since at least 2015, he has been largely responsible for the Asia business and the TPA business. 

Jan Marsalek is strongly suspected of having committed commercial gang fraud, the severe 

case of embezzlement, and other property and economic offenses. He presumably resigned 

from Germany in the days after his time off as a board member at Wirecard AG” (Europol, 

n.d.).   

 

Jörg Kukies: He is the Deputy Finance Minister of Germany and State Secretary; thus he 

serves Olaf Scholz. Kukies visited Wirecard CEO Markus Braun in early November 2019 with-

out witnesses or protocol. In addition, he waved through the short selling ban for Wirecard 

without taking a critical look at the evidence (Maier, 2021). 
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Karl-Theodor Zu Guttenberg: He belongs to the CSU and “served in the German parliament 

from 2002 to 2011 and rose to be the then-titled Economy and Technology Minister (2009) and 

Defense Minister (2009-2011). Considered a rising political star, he resigned from the repre-

sentative office in 2011 due to charges of plagiarism in his doctoral dissertation. Since then, he 

has worked at the Center for Strategic and International Studies, and as a consultant to busi-

nesses and the EU” (DW, 2017). Furthermore, he was Wirecard’s leading advisor and lobbied 

the company in 2019 to Dr. Angela Merkel, who then lobbied the company to Xi Jinping 

(Chazan & Storbeck, 2021). 

 

Markus Braun: He is the former CEO (Chief Executive Officer) of Wirecard and is “one of at 

least seven former top managers of Wirecard suspected of running a criminal racket that de-

frauded creditors of €3.2bn” (Chazan & Storbeck, 2020). He has been arrested since the fraud 

was unveiled.  

 

Matthew Earl: He is a short seller who, together with Fraser Perring, published the Zatarra 

Report. Together with Fraser Perring, he wasnvestigated for years by the German authorities 

for market manipulation (McCrum D. , 2020). 

 

Mrs. Röller: She is the wife of the Chancellor's economic advisor, Röller. During Röller's 

questioning about Wirecard, the investigative committee members learned that Merkel's advi-

sor forwarded a request for contact from a Chinese company to Wirecard, which was brought 

to his attention via his wife (Böcking, 2021).  

 

Olaf Scholz: He is Germany’s Federal Minister of Finance and Vice-Chancellor. He belongs 

to the political party SPD and is running as their candidate for Chancellor in September’s 2021 

elections. He is being blamed by the investigation committee for not coming after his duties 

and accepting his failure in the Wirecard scandal (Chazan & Storbeck, 2021). 

 

Peter Altmaier: He is Germany’s Federal Minister of Economics and is therefore responsible 

for the APAS.  

 

Ralf Bose: He is the head of APAS and was laid off after admitting “to trading Wirecard AG 

shares while the agency was holding confidential talks about the company” (Nair, 2020). 
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Appendix 4: Comparison of the different Dimensions and Themes between Newspaper Articles 

and Press Conferences 

 

Dimensions and Themes Newspaper 

Articles 

Press Con-

ferences 

Accusations against Wirecard 12% - 

Accusations against Wirecard by short sellers 4% - 

Allegations against Wirecard by Financial Times 7% - 

Lack of cooperation by third-party businesses and Wirecard 1% - 

Acknowledging Support for Clarification - 6% 

Acknowledging people who did their job - 2% 

Acknowledging the role of the Financial Times - 2% 

The Role of the German Press - 1% 

Whistleblowers - 1% 

Clarification of Scandal 7% - 

Call for Clarification 1% - 

Support for Clarification by Wirecard 3% - 

Whistleblower 0% - 

External auditor (KPMG) special audit  4% - 

Comparisons 2% 2% 

Comparison to Dax company 0% - 

Comparison to Financial Services 1% - 

Comparison to Business scandals 1% 1% 

Comparison to US Authorities 0% 1% 

Future of Commerzbank  0% - 

Consequences of the Scandal 16% - 

Call for reforms 1% - 

Consequences for Management Board 7% - 

Partnerships of Wirecard 1% - 

Postponement and effects on annual financial statements  2% - 

Termination of bank loans 2% - 

Winners and losers of the scandal 2% - 

Wirecard files for bankcruptcy 1% - 

Error culture - 5% 
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Missing Error Culture in Germany - 4% 

No Lessons Learned - 0% 

Political Responsibility  - 1% 

Financial Times 1% - 

Acknowledging role of Financial Times 0% - 

Financial Times as enemy 0% - 

Financial Times information is not true 1% - 

German Regulatory Space 11% 28% 

Collective Failure of German Authorities 2% 5% 

Contradictory statements of German authorities - 3% 

German Authorities as a shield for Wirecard 2% 3% 

Investigation by German authorities against Wirecard 5% - 

Criticism against auditor (EY) 1% - 

Criticism against Federal Financial Supervisory Authority (BaFin)  2% - 

Misperception of Responsibility - 5% 

Questioning actions of German Regulatory Space - 11% 

Insider trading by German authorities - 1% 

Germany as Financial Marketplace 13% 2% 

Expectation of investors 1% - 

Rating of Wirecard 0% - 

Stock Market 2% - 

Stock market consequences 10% - 

Consequences for Germany as Financial Marketplace 1% - 

Negative consequences for Germany as Financial Marketplace - 1% 

Restore Trust in Germany as Financial Marketplace - 2% 

Investigation inquiry - 27% 

Justification of investigation inquiry - 19% 

Listing Witnesses - 2% 

Obstacles of investigation procedure - 2% 

Open questions to be answered - 1% 

Outcome and consequences of investigation inquiry unclear - 2% 

Past investigation inquiries in Germany - 1% 

Management Board of Wirecard 5% - 

CEO (Markus Braun) as defendant 2% - 

Background of CEO (Markus Braun) 1% - 
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CEO (Markus Braun) as the "hailing savior" 0% - 

COO (Jan Marsalek) as right-hand of CEO (Markus Braun) 1% - 

New COO and interim CEO (James Freis) 1% - 

Market Manipulation  3% - 

Accusing short sellers of Market Manipulation  1% - 

Insider trading 1% - 

Misleading signals to investors 1% - 

Accusing Financial Times of Market Manipulation 1% - 

Nature of the scandal 13% 8% 

Accounting scandal 1% - 

Bank documents were falsified 1% - 

Collective Fraud 1% - 

Misconduct in Southeast Asian business 3% - 

Refusion of auditors to issue audit certificate 1% - 

Third-party business of Wirecard  2% - 

Wirecard admits that billions very likely do not exist 5% 1% 

Accusations against Wirecard - 0% 

Criminal Energy of Wirecard - 2% 

Megalomania of Germany - 1% 

The Role of the Austrian intelligence service - 1% 

The Role of the Oversight Board - 1% 

Timeline of the Scandal - 2% 

Perspectives on Wirecard 9% 3% 

Future of Wirecard 2% - 

Lack of internal controls at Wirecard 0% - 

Wirecard as a FinTech Star 1% 2% 

Wirecard as a victim 1% 1% 

Wirecard shifts from "celebrated tech group" to "biggest accounting 

scandal in German history" 

1% - 

Wirecard's complex business model  4% - 

Wirecard as white-collar criminal case   1% 

Rejection of guilt  5% - 

Rejection of guilt by Financial Times 0% - 

Rejection of guilt by Management Board 5% - 

Rejection of guilt by auditor (EY) 0% - 
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Short selling ban 3% 4% 

Consequences of short selling ban 0% - 

Explanation of short selling 2% - 

Foundation for Short selling ban  - 2% 

Market interference - 1% 

Illegalness of Short selling ban  - 1% 

Transformation in German Regulatory Space - 13% 

Expectation of the public for consequences - 4% 

Need for cross-border cooperations to mitigate crime  - 1% 

Restore Trust in German Authorities - 1% 

Suggesting change in Regulatory Space - 5% 

Financial Market Integrity Strengthening Act (FISG) as a conse-

quence of the Wirecard case 

- 2% 

Mission and vision of Federal Financial Supervisory Authority 

(BaFin) 

- 1% 

 


