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Abstract: 

Transylvania’s countryside, characterized by a mostly agrarian society with a rich multicultural heritage 
is being threatened by Romania’s tendencies of chaotic modernization and rapid urbanization. This 
research aims to find a viable solution for sustaining the cultural, natural, and social environment in 
rural Transylvania, by analysing the potential of tourism development. Integrated Rural Tourism 
Theory was used, which endorses a holistic approach in development, using seven dimensions 
(sustainability, networks, scale, endogeneity, embeddedness, complementarity, and empowerment) 
to assess the integration of tourism within the community and the benefits it fosters. A combination 
of qualitative data collection was employed to highlight the opportunities and challenges in a 
microregion from Transylvania. The results highlight the potential with special emphasis on heritage 
preservation for tourism destination building. This thesis suggest that a strategic plan guided by the 
principles of IRT is beneficial for sustainable rural development.  

Keywords: sustainable development, multiculturality, Integrated Rural Tourism, holistic approach, 
tourism destination building. 
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‘’ (…) Eternity, I believe was born in a village. 

Here every thought is more slow 

and your heart pulses less frequently, 

as if beating not in your chest 

but deep in the earth somewhere. 

Here the thirst for redemption is met, 

and if you have got your feet bloody 

you can rest on a clay bank. (…)’’ - Lucian Blaga, Romanian author 
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1. Introduction  

Rural areas are changing. The exposure to global markets and globalisation lead to a decrease in 

traditional livelihoods and employment opportunities, fostering migrations and demographic decline 

(Ashley & Maxwell, 2001). These changes bring a new multifaceted understanding of rural spaces, 

beyond agricultural production (Saxena et al., 2007; Saarinen & Lenao, 2014). Therefore, sustainable 

development and new income opportunities become of interest for rural areas (Ashley & Maxwell, 

2001; Ivona, 2021), with tourism being considered a solution for the revitalization of rural spaces by 

emphasising the local cuisine, arts, crafts, manufacturing, and heritage (Saxena et al., 2007; Saarinen 

& Lenao, 2014; Ivona, 2021). Rural tourism demand has seen a massive growth especially in Europe, 

In the last twenty years (Gavrilă-Paven, 2015). Thus, tourism can become an important source of 

income and mechanism for socio-economic development in rural spaces (Epuran et al., 2020).  

Acknowledged for the potential benefits it may foster, tourism research does not fall short on the 

critique either.  There are many scientific articles focusing on the negative effects it has on the host 

communities (Xie et al., 2014), natural environment (Paramati et al., 2017; Balsalobre-Lorente et al., 

2020) and heritage and culture (Pandey et al., 1995; Kirtsoglou & Theodossopoulos, 2004). From 

depletion of natural resources and contributing to Co2 emissions, tourism also accounts for 5% of the 

total emissions worldwide, accelerating climate change (Paramati et al., 2017).  

Focusing on the positive, tourism is considered essential for achieving the 17 Sustainable Development 

Goals (SDGs) (UNWTO, 2017) and can have positive impacts on the natural, cultural, and social 

environment (Candela & Figini, 2012). Because tourism accounts for 10% of the world's total GDP and 

is directly interlinked with other industries, it can have positive impacts on sustainable development 

(UNWTO, 2017). World Tourism Organisation and United Nations Development Programme (2017) 

emphasise on five positive impacts that the industry can have across multiple dimensions: ‘’ (1) 

sustainable economic growth, (2) social inclusiveness, employment and poverty reduction, (3) 

resource efficiency, environmental protection and climate change, (4) cultural values, diversity and 

heritage, and (5) mutual understanding, peace and security’’ (UNWATO, 2017, p. 15). 

Implementing sustainable and ecological practices in the field actively reduces the CO2 emissions and 

lowers the negative effects tourism has on the environment (Paramati et al., 2017). Therefore, 

sustainability principles had become significantly more important in tourism activities in recent years 

(Epuran et al., 2020; Salvatore et al., 2018). Tourists are becoming more interested in their ecological 
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footprint, and this can be noticed in their patterns of choosing a tourism destination (Campos-Soria et 

al., 2020) or accommodation type (Amatulli et al., 2021; Apostolakis et al., 2020). Mass tourism 

attractions and popular destinations are being replaced by niche establishments like rural tourism 

which is viewed as an eco-friendlier alternative (Salvatore et al., 2018). The concept of rural tourism is 

not a novelty in Romania, however rural tourism activities appear mostly sporadically and in many 

areas without considering sustainability aspects (Galluzzo, 2021) and without following any plan or 

regulation, often leading to negative impacts (Ibănescu et al., 2018).  

This thesis focuses on a microregion in the Southern part of Transylvania, ‘’Tarnava Mica Inferioara’’, 

which is a regional cluster of villages situated in a beautiful natural landscape. The Transylvanian 

microregion, is not an established tourist destination; however, characterised by a diverse history, 

customs, and traditions due to the multiculturality of the area, inhabited by Romanians, Hungarians, 

Saxons and Rroma (Anghel, 2016; Kiss et al., 2017). According to Galluzzo (2021) in rural areas the focal 

attraction and opportunity comes from the local resources, from cultural identities, landscapes and 

scenery to communities, traditions, and cuisine, all sustained over time (Galluzzo, 2021). With the 

growing interest in heritage tourism, culture and history are becoming important factors for rural 

tourism development (Hargrove, 2002). Aligned with sustainability principles, heritage tourism is built 

on the preservation of cultural, social, and natural resources that should be experienced by the future 

generations as well (Fyall & Garrod, 1998; Hargrove, 2002). The varied cultural input has a great 

potential to support rural tourism development and sustainable development of the countryside 

(Gavrilă-Paven, 2015).  

In 2020, the world took a 180 degree turn from the normality of everyday life, and the fear of a new 

recession or economic collapse needed competent reactions from all sectors of the society (Nicola et 

al., 2020). However, these new challenges and limitations, as necessary as they were for ‘flattening the 

curve’ and human health, had devastating effects on the tourism industry, resulting in negative impacts 

on hospitality businesses all over the world  (Duarte Alonso et al., 2020). At the same time, going back 

to the same exploitative industry without making any changes should not be an option for the future 

(Polukhina et al., 2021; Wang et al., 2022). 

1.1 Research aim  

The aim of this research is to explore how sustainable rural tourism could be developed in 

Transylvania’s microregion and how it can bring positive change in rural areas by preserving and 

protecting the environment, local community, and heritage without compromising it.  

https://www.zotero.org/google-docs/?broken=7mo1Bi
https://www.zotero.org/google-docs/?broken=7mo1Bi
https://www.zotero.org/google-docs/?broken=THGxRd
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The Integrated Rural Tourism theory and framework proposes a holistic approach that can foster 

sustainable development in rural areas, and thus bringing new opportunities. This research hopes to 

minimise the knowledge gap in rural tourism development and its implication for sustainable tourism 

development in Transylvania’s multicultural regions. To address this topic, this thesis addresses the 

following research question: 

1.  How can sustainable rural tourism be developed in Tarnava Mica inferioara microregion? 

With its following sub-questions: 

a.    What are the touristic opportunities and potential encountered for rural tourism 

development in the case study microregion?  

b.    How can Integrated Rural Tourism framework analyse and guide sustainable rural 

tourism development in the microregion? 

1.2 Contribution to sustainability science  

This thesis focuses on understanding the complexity of problems that can arise between human and 

environment relationships (Kates et al., 2001). With the world constantly changing, new challenges 

arise such as climate change and resource depletion, which pose further pressure on the fragile areas 

already burdened by older social issues such as poverty and inequality (Jerneck et al., 2011). 

Sustainability science identifies these problems as ‘’wicked’’ (Rittel & Webber, 1973), being complex 

and difficult to solve (Jerneck et al., 2011) without understanding the interconnections between nature 

and society and endorsing an integrated and inclusive approach including both natural and social 

sciences (Jerneck et al., 2011; Kates et al. 2001). 

Aligned with the objectives of the SDG’s, this research subscribes to the idea of developing vulnerable 

areas while minimising the negative effects on the environment (Saito et al., 2017). Sustainable 

development is defined as meeting the needs of the present without compromising the ability of future 

generations to meet their needs (Barnaby, 1987, p. 217), which implies a strategic approach to 

resource management. This research focuses on all types of resources including traditions, heritage, 

and the local communities (Candela & Figini, 2012).  

Interdisciplinarity in this research aims to change the narrative of how sustainability can be achieved. 

Drawing from anthropology, this research brings forward issues of socio-cultural values and power 

relations which contribute to development agendas and tourism research (Nunkoo et al., 2021). 

Using the concepts of heritage tourism, this thesis aims to point out the similarities between what 

sustainability wants to achieve and how tourism fit under these aspirations. Heritage is about 
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preservation and efficient resource management, implying a consideration for future generation (Fyall 

& Garrod, 1998; Hargrove, 2002). 

2. Background 

According to Hartel et al., (2016) Transylvania is of touristic interest due to the rich cultural heritage. 

The Southern part of Transylvania is historically multi-ethnic inhabited by Romanians, Hungarians, 

Szeklersz, Roma and Saxons. Besides the multiple spoken languages, traditions and customs, 

Transylvania, like other multicultural regions, exposes a dynamic understanding of ethnic identity at 

different levels in the society (Felecan, 2021).  It is safe to say that Transylvania’s history is complex 

and laced with conflicts throughout the years. For a long time, Transylvania was under Austro-

Hungarian rule. However, Transylvania holds a very powerful intellectual spark in the history of 

Romania, despite the hardships, being a very important area for the national identity (Baár & Ritivoi, 

2006). On the other hand, the Hungarian state kept a close connection across the borders in 

Transylvania to keep the cultural identity intact even if the territory was divided (Obenchain et al., 

2014, Ferdinand, 2021). These contested territories highlight the complexity of ethnicity and 

multiculturalism in a post war era, where there are different patterns of national identification (Motta, 

2021).  

2.1 Tarnava Mica Inferioara microregion, Transylvania  

The microregion is located in Mures county, in the central-eastern part of Transylvania, Romania. 

Mures county encompasses 4 Municipalities, 7 cities, 91 communes and 464 villages (Directia 

Judeteana de Statistica Mures, 2021) in 6696 square meters (Consiliul Judetean Mures, 2020). Located 

less than 100km from four important cities - Tarnaveni, Targu-Mures, Sibiu and Sighișoara, the villages 

of the microregion (Figure 1) are accessible and reachable with different means of transportation. 

Accessibility is defined in simple terms by looking at the capacity of a location and/or activity to be 

reached from other locations using a means of transportation (Man et al., 2015). The International 

European Road E60 is linked to National Roads which reach the microregion; thus, it is easy to reach 

the destination from multiple directions. In addition, the primary highway in Transylvania (A3) also 

connects the major cities nearby with the rest of the country offering access for tourists from different 

parts of the country or international tourists coming from the connected airports (Targu Mures, Cluj 

Napoca, Oradea).  
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According to OECD the tourism sector accounts for 2.8% of the total GDP in Romania in 2017 

supporting over 350000 jobs (OECD, 2020). Mures county is not a popular touristic destination, 

however, is known for the methane gas deposits and salt deposits. In addition, mineral waters, salty 

lakes, and mud are found in the area and represent a resource for wellness tourism (Consiliul Judetean 

Mures, 2020).  

 

Figure 1. ''Tarnava Mica Inferioara’’ microregion, Mures County. The blue marks on the map represent the 

villages and city (Tarnaveni) included in the microregion (Illustration made by the Author using Google Maps). 

Almost half of the population in Romania lives in rural areas (National Institute of statistics, 2015), 

which have low-income opportunities and standards of living with limited sustainable development 

initiatives (Hartel et al., 2016). In the rural areas of the county, the predominant economic activity is 

agriculture. However, there is a significant amount of people which have a small-scale farm which is 

not registered officially as an economic revenue, but it does encompass part of their livelihoods. A 

problem identified is the multitude of small villages present in the county (under 500 people) which 

live in marginal areas without many income opportunities. Demographic decline due to migration 

incite towards the urgency to revitalize these settlements by creating opportunities and make the 

population return to these villages. The local council had acknowledged the importance of 

communication and collaboration in the region thus several microregional clusters exist in the county 

which in theory would foster development and valorize local values (Consiliul Judetean Mures, 2020). 
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3 Theory   

3.1 Integrated Rural Tourism  

Academic publications have written on rural tourism since 1994 when Bernard Lane’s publication 

identified rural tourism as a tourism type and defined it as the cluster of activities conducted in the 

countryside not exclusively linked to agriculture, but involving heritage, education, and arts. However, 

rural tourism should also be viewed as dynamic, encompassing different types of tourism depending 

on the areas and resources (Bramwell, 1994). Sustainable tourism was conceptualised by integrating 

environmental concerns in tourism development (Liu, 2003). Rural tourism is associated with 

ecotourism – nature-based tourism aiming to protect natural landscapes, but with more affinity 

towards traditional and cultural landscapes linked to already existing farms which can provide local 

produce, accommodation, and different touristic activities, meeting the new tourism demands and 

sustainability characteristics (Pan et al., 2018).  

Resources in rural areas are often linked to culture and heritage, concepts which were also integrated 

under the umbrella of tourism to foster beneficial outcomes for the host communities and aid the 

preservation of the cultural environment (Cawley & Gillmor, 2008). However, recent studies underline 

the importance of empowerment, ownership, and participation of the local community in the decision 

making in the tourism business (Saxena et al., 2007). Therefore, in simple terms, Integrated Rural 

Tourism comes as a solution that integrates multiple aspects debated before in tourism research to 

achieve a holistic outcome and foster environmental, socio-cultural, and economic sustainability 

(Cawley & Gillmor, 2008).  

Rural development through small-scale tourism is viewed as a particularly attractive option in weaker 

regions where the countryside can offer a variety of ‘’attractions’’ and activities within its boundaries 

(Neumeier & Pollermann, 2014). Cultural tourism is built around heritage, rich traditions and culture 

which can incite sustainable development and foster revenue (Stefan et al., 2021). Nonetheless, the 

countryside is not only attractive for landscapes or cultural activities, but also sometimes deeper than 

that, with a connection at a spiritual level with what rural means for people (Jepson & Sharpley, 2015). 

IRT was conceptualised as encompassing seven dimensions: networking, scale, endogeneity, 

sustainability, embeddedness, complementarity, and empowerment (Table 1) (Saxena et al., 2007; 

Cawley & Gillmor, 2008). The seven dimensions of IRT were conceptualised in studies within the EU’s 

SPRITE project (Supporting and Promoting Integrated Rural Tourism in Europe’s Lagging Rural Regions) 

https://www.zotero.org/google-docs/?hLmk2n
https://www.zotero.org/google-docs/?UfKzFh
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which aimed to assess the integration of rural tourism in specific areas in Europe (Cawley & Gillmor, 

2008). Different scholars conceptualise the framework suited for their applied case study, adapting the 

concepts and interpretation to their research (Cawley & Gillmor, 2008; Clark & Chabrel, 2007; Saxena 

& Ilbery, 2008). The previous mentioned articles, stand as inspiration for this study for the 

interpretation and conceptualisation of the dimensions of IRT.   

Table 1. The seven dimensions of IRT. Table synthesised and constructed after (Clark & Chabrel, 2007; Saxena et 

al., 2007) 

 

IRT supports the idea of including new income sources which complement the existing livelihoods 

(Saxena et al., 2007; Cawley & Gillmor, 2008; Clark & Chabrel, 2007; Saxena & Ilbery, 2008). Within the 

context of the European agricultural policy shift towards a more ecological and inclusive ideology 

which supports new initiatives in rural areas that benefit the local communities (van Zanten et al., 

2014), IRT stands as a guideline and at the basis of future strategies that need to be developed in rural 

areas with touristic potential. IRT highlights areas that need attention to successfully develop a tourism 

destination that benefits all the stakeholders involved such as the importance of network promotion 

and support, institutional development, sustainable resource management, avoiding conflicts, policy 

development and support and the need to empower and involve the local community in the decision 

making (Cawley & Gillmor, 2008). The IRT framework tries to overcome limitations from previous 

studies in rural tourism. It follows an inclusive and interdisciplinary approach, compared to previous 

research in rural tourism development which tends to focus on one aspect (Saxena et al., 2007).    



8 

 

The IRT framework is proposed for this study as a way of thinking critically and analysing the way rural 

tourism is developing and can be developed in rural areas with touristic potential that could benefit 

from it. According to Saxena et al. (2007, p. 352), IRT can bring several benefits when implemented as 

a model in rural tourism development, such as: 

a)    economic benefits to the communities and increased employment opportunities, 

b)   experiential benefits-knowledge sharing resulting in better experiences for both tourists and local 

communities, 

c)    conservation benefits- opportunities for resource regeneration, increasing the capacity for 

sustainable development, 

d)   developmental benefits- rural multifunctionality bringing new opportunities in less developed 

regions and regions with agricultural decline, 

e)   synergic benefits- better institutional policies for rural development due to new networks and 

partnerships, collaboration, and participation at different levels for rural development.  

 3.1.1 Sustainability - preserving the social, cultural, and natural environment 

Sustainable tourism is an alternative for reducing the negative impacts the industry has on the 

environment and society (Pan et al., 2018). In theory, achieving sustainability within the IRT 

framework, means optimising, protecting, and enhancing the resources of a rural area (Butler, 1999; 

Saarinen, 2006). Building a sustainable tourism destination is dependent on tourist satisfaction and 

demand that can generate income and support the activities. However, respecting the local 

communities, the natural environment and the heritage and culture is detrimental for its success 

(Candela & Figini, 2012). In simpler terms, it is important to not destroy the resources on which tourism 

activities depend on in the future (Swarbrooke 1999, p. 13).   

The relationship between tourism and the environment is defined by the types of environments: 

natural environment, human-made environment, and socio-cultural environment (Swarbrooke, 1999). 

Budowski (1976), theorised this relationship and divided it in three categories: coexistence - tourism 

and the environment exist separately with few connections; conflict - when tourism affects the 

environment negatively; symbiosis - tourism and the environment benefit from one another 

(Budowski, 1976). These classifications were made for the natural environment; however, they can be 

easily used for cultural and social environments, to understand the interaction with tourism (Candela 

https://link-springer-com.ludwig.lub.lu.se/chapter/10.1007/978-3-642-20874-4_16#CR483
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& Figini, 2012). According to Sharpley (2000), sustainable tourism, per se, is impossible to achieve as 

the tourism sphere is strongly ingrained in economic growth paradigms. However, IRT brings forward 

a more inclusive and concrete solution for the development of sustainable rural tourism that can limit 

the negative impacts of the industry (Clark & Chabrel, 2007; Saxena et al., 2007). Therefore, tourism 

development without regulation and management of local resources can lead to depletion and 

destruction of physical environments, social structures, and cultures which all impact local 

communities (Cawley & Gillmor, 2008).  

To achieve sustainable rural tourism, a series of key points need to be considered. These key points 

will constitute the elements for the analytical framework used to anaylse the data, to illustrate the 

current relation between tourism and the environment in the microregion and how IRT can foster 

positive change.  

1. Creating a relation of symbiosis between tourism development and the local resources 

(Budowski, 1976; Candela & Figini, 2012) by optimising, protecting, and enhancing the local 

resources (Butler, 1999; Saarinen, 2006).  

2. The economic benefits that resulted from touristic activities should further benefit the 

community and resources (Northcote & Macbeth, 2006; Saxena et al., 2007; Cawley & Gillmor, 

2008). 

3.2.2 Networking - collaboration and cooperation between stakeholders 

Networks or actors cooperating at different levels create the basis for the tourism industry (Björk & 

Virtanen, 2005; Atterton, 2007; Clark & Chabrel, 2007; Fløysand & Sjøholt, 2007; Saxena et al., 2007;). 

Networks in the tourism sector imply that individuals and/ or organisations are not isolated, but they 

cooperate and form partnerships which mobilise information and resources (Jesus & Franco, 2016) 

leading to a more sustainable approach (Timur & Getz, 2008) and better economic success and tourist 

satisfaction (March & Wilkinson, 2009). The academic literature analyses networks in different 

contexts in social sciences, however communication, reciprocity and trust have been encountered as 

characteristics of network relationships (Björk & Virtanen, 2005; March & Wilkinson, 2009; Murdoch, 

2000; Timur & Getz, 2008; Tyler & Dinan, 2001). These characteristics are maintained through 

information, knowledge, and resource sharing between the involved parties. A strong connection 

between actors improves the flow of information and resources and vice versa promoting further 

collaboration and cooperation.  
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The tourism sector encompasses diverse stakeholder’s dependent on each other for achieving 

common set goals. Thus, creating networks and partnerships helps find the commonalities and 

strategies to achieve the best outcome; the nature of the partnerships is as important as the actors 

themselves, for the tourism destination development (Jesus & Franco, 2016). The networking 

dimension is the characteristic that sets apart Integrated Rural Tourism from Sustainable Tourism. 

Networking enables actors to make use of local resources of any kind, access knowledge, cooperate 

and attract tourists (Clark & Chabrel, 2007). Not all actors or stakeholders are involved in the same 

way, however, IRT emphasis on integration brings change in the way new collaborations and networks 

can be formed (Saxena & Ilbery, 2008).  

Fragmented and small-scale, rural tourism is dependent on collaborations among actors and 

stakeholders to gain recognition and function. In the development of rural tourism, network formation 

can be more difficult to establish because of the scale of the enterprises and touristic activities, 

implying limited resources and information and lack of qualifications and expertise of the workers 

(Jesus & Franco, 2016). According to Cawley and Gillmor (2008), networks can either be represented 

as horizontal linkages which are beneficial to product creation, business growth and tourism 

destination development, linking tourism to the local resources and community; and vertical networks 

which bring external support that can come in different shapes and forms. It is almost impossible to 

develop a tourism destination without some external input and connection to external markets. 

Networks within the rural community and external ones, foster knowledge sharing and thus increase 

the adapting capacity to changing environments (Cawley & Gillmor, 2008).  

To operationalize theory, this research is following the conceptualization of networks in rural settings 

elaborated by Saxena et al. (2007) and building on the two types of networks defined by Cawley & 

Gillmor (2008). Therefore, the following indicators will be used in the analysis of the existing rural 

networks in the microregion: 

1. Networks must reinforce cultural identities. This means that connections and ties are formed 

based on shared values, traditions and customs which influence the relationships; these 

relationships and collaborations are horizontal, within the community, leading to 

opportunities for co-production, co-marketing between local authorities, NGOs, and the local 

community.  Horizontal networks are built on the objective to keep the maximum benefits in 

the rural areas by adding values to the natural, social, and cultural resources (Saxena et al., 

2007).  
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2. However, because this implies a limited access to markets, networks in rural settings also must 

be disembedded, to connect the rural areas with external markets. These types of relations 

are characterised as vertical, bringing new external input in the community (Cawley & Gillmor, 

2008). Vertical networks can lead to negative impacts such as cultural separation and financial 

outflow from the community. Externally determined decisions do not always match the 

internal needs and thus, local values might get damaged and local participation and 

empowerment limited. However, within the IRT, they can facilitate knowledge sharing and 

innovation. This connection to the exterior allows the process to shift and adapt to new market 

demands and technologies, bringing benefits to the rural areas (Saxena et al., 2007).  

3.1.3 Scale - within sustainable development  

Tourism development is linked to spatial distribution. As a dynamic process, rural tourism 

development changes over time either increasing or decreasing in scale and network connections, with 

a more limited expansion possibility (Saxena et al, 2007). However, small-scale tourism can be just as 

beneficial for poverty alleviation and community development as larger establishments if developed 

in an inclusive and sustainable way (Scheyvens & Russell, 2012). Therefore, rural tourism should find 

its competitive advantage in the smaller scale it operates within, offering different experiences to 

visitors (Cawley & Gillmor, 2008). 

The scale dimension is linked to other elements of the IRT framework influencing the overall long-term 

development of networks, a sustainable agenda for tourism development or community involvement 

in the process. Rural tourism is usually smaller in scale compared to other types of tourism; and bound 

to the rural area it functions within. Thus, it might seem that it cannot compete on the market (Cawley 

& Gillmor, 2008). However, according to Cawley and Gillmor (2008), small scale rural tourism can have 

multiple benefits and from a business perspective it can generate jobs and secure livelihoods at a 

community level. Among them, the opportunities offered by sustainable alternative experiences are 

in growing demand and specific for rural settings. In addition, a sustainable management of local 

resources limits the exploitative tendencies of mass tourism. Keeping the scale of rural tourism in the 

parameters of the geographic, social, and environmental conditions of the area is beneficial for the 

overall success of a rural tourism destination (Cawley & Gillmor, 2008). 
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3.1.4 Endogeneity - protecting and promoting the resources and preserving their 

ownership 

Endogenous development is conducted at a scale appropriate to local environmental and social 

resources and often incorporates complementary use of resources and should ideally lead to increased 

partnership and synergy. It encourages strong local participation in decision making about resource 

use and enables local actors to adapt external opportunities to their own needs (Saxena et al., 2007). 

Endogeneity refers to the level of recognition and ownership protection of local resources (Oliver & 

Jenkins, 2003; Clark & Chabrel, 2007; Saxena et al., 2007). In other terms, the recognition of a place, in 

a tourism setting, based on the local pool of resources (Clark & Chabrel, 2007).  

The focus of achieving endogeneity in tourism development refers to maximising the benefits for the 

local community by adding value to the local resources and keeping the resources within the 

community (Saxena et al., 2007). External ownership limits local control and decision-making (Clark & 

Chabrel, 2007). Therefore, adding value to the local resources increases the feeling of belonging and 

appreciation of a space which further supports local participation in the decision making. Limited 

access to education, innovation, and external market tendencies in rural areas, might hinder the 

implementation of successful strategies for tourism destination development. Therefore, endogeneity 

is not limiting beneficial external input that keeps a dynamic evolution and transformation of the 

business without negatively impacting the resources and the local community (Saxena et al., 2007).   

3.1.5 Embeddedness, complementarity, and empowerment 

Tourism embeddedness in a local community refers to the positive impacts that it generates by 

creating livelihoods and employment opportunities. It fosters a sense of identity and strengthens the 

values of the locals, therefore, creating a more authentic experience for the visitors (Lenao & Saarinen, 

2015). The concept is closely linked to endogeneity because the local environmental, cultural, and 

social resources are the pillars for a destination identity which further enhances the success of tourism 

development tendencies (Saxena et al., 2007).  

Tourism development in a rural setting should increase the life quality for the local communities (Ho 

& Lee, 2020), and complementarity, like embeddedness, refers to how tourism is benefiting the people 

who are not directly involved in the sphere. Tourism has the capacity to make changes in its 

development thus leading to social conflict, environmental degradation, and culture loss. Conflict can 

be avoided by assuring that tourism development complements the already functioning structures and 

activities in the rural areas. Rural tourism development needs to compensate for lack of income 

opportunities whilst preserving the resources without creating commotion and social instability 

(Cawley & Gillmor, 2008).  
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Empowerment, just as sustainability can be considered almost a goal of the IRT, something that will be 

achieved. Within the IRT, empowerment refers to community empowerment which concerns the 

reallocation of power between groups, thus, making the whole community involved in the decision 

making and benefiting from it (Saxena et al., 2007). Empowerment of host communities is essential for 

sustainable rural tourism development, placing people and the environment above profit, giving them 

the means to be in control of their life and environment. Empowerment is more than just participation, 

the community is actively involved in decision-making, action taking and solution seeking (Boley & 

McGehee, 2014).  

4 Methods  

4.1 Research design 

Critically observing the rural areas of the region, the study began as a reflection upon the possibilities 

and theoretical paradigms for overcoming the challenges which rural areas and rural tourism 

development processes go through. The data collection of this study combined literature review with 

field research (participatory observation) and qualitative, semi-structured interviews. Data analysis 

consisted of data preparation (transcribing the interviews, translating them, organising field notes), 

classification and categorization of the interviews and field notes and thematic content analysis of the 

interviews and notes (Figure 2). This research endorses a qualitative approach which offers a robust 

understanding on the topic of the study with great value attributed to people's experiences (Leavy, 

2017). 
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Figure 2. Visual representation of Research design. To answer the research questions (RQ), a specific combination 
of data collection was employed (Figure created by the author). 
 
 

4.2 Data Collection  

4.1.1 Literature review 

The process of literature review was divided into two sections: 1) literature review was conducted to 

provide a deeper understanding of the context, concepts, and general topic of the research, creating 

a basis of knowledge from previous studies in the field; 2) a more specific literature review was 

conducted to support the findings of the research, complementary to the data retrieved from the 

interviews and participant observation. 

Academic literature such as peer-reviewed and published articles on topics such as: sustainable 

tourism, rural tourism, networks in tourism, sustainable development, integrated rural tourism were 

retrieved from online databases (Google Scholar, Lub Search, Web of Science) and used to frame the 

study and build the analytical framework. Secondary data was retrieved from the National Institute of 

Statistics (Romania), official documents and reports emitted by the United Nations, World Tourism 

Organisation and European Union.  



15 

 

4.1.2 Semi-structured interviews 

To capture important nuances of how people perceive rural tourism development in the area and the 

current development status, semi-structured interviews were used. To select the stakeholders to 

participate in the semi-structured interview, a mixed sampling strategy was used. For some 

stakeholders such as the business owners in the microregion a purposeful sampling approach was 

used, namely selecting the people who represent the best cases for the research to answer the 

research questions and produce qualitative results (Leavy, 2017). For the interviews with the locals, a 

snowball sampling was used, which implies that the participants identified from the participatory 

observation or previous knowledge of the area lead to selection of other participants (Leavy, 2017).  

The stakeholders identified were then divided into six categories (Figure 3), from which three were 

included in the research: locals (L, n=4), local business owners (B, n=2), NGO (N, n=1). Before the 

interviews, the participants were asked if they consent to participate in the study using a guide 

document which includes all the details (Annex A). This document was also sent via email. An interview 

guide which was based on the concepts encompassed in the Integrated Rural Tourism Theory 

(sustainability, networks, scale, endogeneity, embeddedness, complementarity, and empowerment) 

with the focus on concepts that are relevant at this stage of development was used to lead the semi-

structured interviews tailored for each stakeholder group (Annex B). The interview lasted between 25-

35 minutes and the majority were held in person (the interview with the NGO representative was held 

over Zoom); the interviews were recorded with the consent of the participants.  

https://www.zotero.org/google-docs/?2D4jQ1
https://www.zotero.org/google-docs/?2D4jQ1
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Figure 3. Stakeholders involved in the rural tourism development (Illustration created by the Author, inspired by 
Boronyak, 2010) 

 

4.1.3 Participatory observation 

Participatory observation was conducted officially during the field work between January and April 

2021 and March and April 2022 in the microregion of interest in Mures county. The data was recorded 

by strolling the main streets of the villages, markets, stores and visiting important sites in the area in 

addition to local’s home, where informal conversations could be held with the locals. During the 

process of participant observation, field notes were collected comprising descriptions, reflections, 

summary notes, conversation, and interview notes. This method of gathering data was endorsed to 

gain valuable insights into how the locals perceive the countryside development and rural tourism 

development, collaborations, sustainability aspects, values and identity, touristic features of the 

microregion and challenges.  

According to Leavy (2017), a successful data collection with participatory observation is bound to the 

access the researcher has within the community, area, activities studied. Thus, my previous 

experiences in the area, connection with the culture and people proved to be beneficial for a deeper 
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understanding of the problems and struggles of the community, the current state of development, 

practices, heritage, customs, and activities in the villages (see Sub-chapter 4.4). As a pragmatic 

approach, participatory observation draws from reality and practices and avoids speculations (Rock, 

1979).  It also facilitates the understanding of social life from the perspective of the participants (Leavy, 

2017).  

4.3 Data analysis 

The interviews were transcribed using the Speech Recognition in Microsoft Word or manually. A 

thematic analysis was conducted by dividing the data into text segments and coding accordingly to the 

thematic similarities and concepts (Guest et al., 2012). Because the themes for this research are 

outlined in the theory and because the transcripts from the interviews did not produce an exceeding 

amount of data, the text segmentation and coding were easily done. In addition, it brought an 

advantage because more attention could be attributed to the context of the conversation and the 

nuances in speech, which, enable a better understanding of the answers (Guest et al., 2012).   

To answer the first research question (What are the opportunities encountered in the sustainable rural 

tourism development in the case study?), the data was analysed to highlight the main opportunities 

encountered in the microregion (Annex C). The identification and analysis of strengths and 

opportunities was inspired by the SWOT Matrix (Appendix D), which is used to identify strengths, 

weaknesses, opportunities and threats in organisations and businesses to achieve the desired goals 

(Gürel, 2017). The data was organised by descriptive coding and segmentation which was used to 

categorise and organise the findings according to the opportunities discovered.  

To answer the second research question (How can integrated Rural theory be used to guide and 

analyse sustainable rural tourism development in the microregion?) the data collected was 

thematically analysed, coded, and categorised according to the Integrated Rural Tourism Theory 

concepts, which facilitated writing the results section (Appendix E). 

4.4 Positionality statement and limitations 

Previous encounter with the area, before the research begun, made the data gathering much more 

transparent, as some level of trust was already built, and the locals did not perceive me as an outsider 

and acted naturally which is considered an advantage for data collection during fieldwork (Leavy, 

2017). However, as much of an advantage, the familiarity, previous experiences, values, and identity 

highlighted the limitations. The challenge and biggest limitation came from the process of removing 
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myself from the area and analysing the data without biases or previously formed subjective opinions 

(Kawulich, 2005), as Romanian-Hungarian, growing up in Transylvania and forming my own subjective 

opinion on the microregion.  

The timing of the thesis with the pandemic was also a factor influencing the thesis design, changing 

plans, and limiting fieldworks altogether. All the safety measures were taken during the process and 

the best alternatives were endorsed. This meant less stakeholders due to accessibility reasons. Lastly, 

data collection was also limited by the lack of responses or interest coming from stakeholders 

identified for the study.  

5  Results and discussions  

5.1 Analysis of touristic potential of ‘’Tarnava Mica Inferioara’’ microregion (RQ1)  

The conducted research resulted in the discovery of key features of the microregion, which, with the 

correct strategy and planning can offer income opportunities and sustainable alternatives for a better 

standard of living in Romania’s countryside while keeping the integrity of the environment. The 

findings were divided into three sub-sections: Environment and resources, Rural tourism opportunities 

and NGOs and community building (Appendix C). 

5.1.1 Environment and Resources 

5.1.1.1 Heritage and cultural resources 

The multicultural background has a visible influence in the villages of the ‘Tarnava Mica Inferioara’ 

microregion. Cultural resources and heritage stand as pillars for the experience offered in certain 

tourism destinations (Galluzzo, 2021). In Mures county four ethnic groups co-exist: Romanians 

accounting for most of the population - 52.6%, Hungarians - 38.09%, Rroma – 8.9% and Germans 

(Saxons) – 0.28 % (Figure 4) (Directia Judeteana de Statistica Mures, 2021). The multicultural history 

of the area is an important attraction for international tourists, especially from Hungary and Germany, 

which represent minorities in the area, but also for other international tourists who are interested to 

discover the interesting history of Transylvania through its heritage (Iorio & Corsale, 2013).  
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Figure 4. Population Census by Nationality in Mures County, Romania; (Illustration made by the author using 
secondary data from Directia Judeteana de Statistica (2021). 

The Saxon villages in the southern part of Transylvania have significant importance for the heritage of 

Romania because of the mediaeval landscapes they offer. The area extends beyond the microregion, 

including 150 villages which are the home of old Saxon Fortified Churches and other buildings with 

architectural importance. Some of the fortified churches were declared UNESCO heritage sites (Petre, 

2020).  

An important ecclesiastic cultural heritage attraction, in the microregion, is the Evangelical Church of 

Bagaciu dating from the 15th century, one of the Saxon Fortified Churches in Romania (Figure 5, image 

b). One of the villages from the microregion, Delenii, is the home of one of the biggest wood church 

bells (Figure 5, image a). The bell, dating since 1699, is built separate from the Unitarian Church, and 

it is made entirely out of wood. The gate of the Unitarian Church is a Szekler wooden gate, these types 

of gate style can still be found in the area (Figure 5, image d). Also, according to the locals, the Unitarian 

Church together with the Hungarian community, collected traditional garments and artefacts from the 

village in a small museum that can be visited by the public with the help of the locals (Figure 5, image 

e). Besides the ecclesiastic cultural heritage, the area is filled with Saxon manors, villas, and beautiful 

buildings (Figure 6) dating since the Austro-Hungarian Empire was ruling Transylvania. 

 

52.6, 53%
38.09, 38%

8.9, 9% 0.28, 0%

POPULATION CENSUS BY NATIONALITY

Romanian Hungarian Rroma German
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Figure 5. a) Wooden Bell in Delenii, b) Fortified Saxon Church in Bagaciu, c) Unitarian church and Szekler 
monuments, d) Traditional Szekler gate, e) the village museum, in Delenii (pictures taken by the Author). 
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Figure 6. Traditional Saxon and Hungarian manors and houses in the villages of Bagaciu and Ganesti (pictures 
taken by the Author).  

The intangible elements such as traditions and values, play a key role in shaping the identity of a 

community. The link between the landscape, heritage and identity provides a more in-depth 

understanding of the rural communities, boosting its persistence and sustainability (Pătru-Stupariu et 

al., 2019). Because of its rich multicultural background, the traditions, customs, and cuisine are unique 

and interesting and some of them inspired local events and festivals. The local governments celebrate 

the community by organising carnivals for the village days; local youth organisation KIK, emphasises 

the importance of local traditional food, folklore, garments and dance and they often organise events 

for the community (Section 5.1.3). 

Drawing from academic literature, it is important to find a balance between tourism development and 

preservation of the cultural sites and heritage. Therefore, following a strategy, and development plan 

would create a favorable outcome (Park & Yoon, 2011; Garau, 2015). Nonetheless, building a strong 

identity based on the local values should be the basis of developing a tourist destination in a rural area, 

where the connection with the place, customs and traditions is a point of attraction (Pătru-Stupariu et 

al., 2019).  
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5.1.1.2 Natural resources 

The natural resources and landscape set the background for many types of tourism destinations and 

activities. However, the relationship between tourism and the environment it functions in, is complex 

and interdependent (Candela & Figini, 2012). ‘’Tarnava Mica’’ microregion is in a geographic area with 

diverse landscapes. The Transylvanian meadows, vineyards and evergreen forests surrounding the 

area make for great outdoor activities and supply the local population with the necessary resources. 

There is also potential for balneary tourism development due to the salty creeks flowing in the 

surroundings creating shallow lakes with therapeutic mud which the locals use. 

One of the most appreciated natural resources in the area are vineyards. Wine production is a tradition 

in the area with many of the locals producing their own homemade wine. At a bigger scale, there are 

two established wineries in the microregion (see section 5.1.2.2 Wine tourism). Outdoor tourism 

activities are underdeveloped. An adventure park nearby the region offers outdoor activities for 

potential tourists residing in the area (Peppermint Park in Mica). Outdoor activities are organised by 

the local established tourism enterprises such as: truffle hunting, off-road vehicles renting and 

vineyard visits. There is initiative to make motorbike renting facilities and more accommodation spots 

for the tourists interested in exploring the landscapes. Important to note is that resources in rural areas 

can be under pressure from tourism development, thus, a sustainable approach in the management 

of the resources is pivotal (Garrod et al., 2006; Su et al., 2019). 

5.1.2 Rural tourism opportunities  

For a better conceptualization and with support from academic literature, the features identified 

during the interviews and fieldwork were divided into five subtypes of rural tourism (Agritourism, Wine 

tourism, Cultural tourism, Balneary tourism, Outdoor tourism), which could contribute to the 

recognition and sustainable development of the area, based on the resources and opportunities within 

the region (Figure 7). According to UNWATO (2020), the development of tourism destinations, 

products and experiences should be made after the assessment of opportunities and strengths 

(UNWATO,2020). 
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Figure 7. Visualization of sustainable rural tourism development opportunities in Tarnava Mica Inferioara 
Microregion (illustration created by the Author) 

5.1.2.1 Agritourism 

The concepts of agritourism or agrotourism are defined in numerous ways in academia. The common 

trait being the endorsement of a touristic activity in an agricultural setting (Barbieri & Mshenga, 2008; 

Sharpley & Sharpley, 1997). Several academic sources mention the characteristic of being small scale 

(Kizos & Iosifides, 2007), inhabited by the owners (Marques, 2006; Sonnino, 2004) and being set in a 

rural area (Clarke, 1999; Kizos & Iosifides, 2007; McGehee, 2007). The traditional Romanian rural 

settlements have a self-managed small farm and garden which is either a source of income or and just 

a source of food for the family. This alone holds multiple opportunities in terms of agritourism 

development as an additional source of income in a declining agricultural society. All the locals 

participating in the study have their own little farm and garden either for their own use or for 

commercial purposes. An interview with a local from one of the villages included in the study, 

highlights this aspect, considered a normal characteristic that holds value for the locals:  

‘’You have your own products, all natural, without any chemicals added. I basically do not even water 

my garden, it is all ecological, as natural as possible. People could come and see how to grow vegetables 

and fruits, to see the vineyards and to basically see how we work the land here’’ (Local_1). 

Agritourism is beneficial in terms of keeping the land’s biodiversity, maintaining a sustainable and 

ecological practice, and promoting local products. In addition, previous studies in the field show a 
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positive impact of entrepreneurship in the agrotourism field for sustainable development of the rural 

regions, job creation, low environmental impacts and emphasis on the local values and heritage 

(Drăgoi et al., 2017). 

‘’All can be sourced locally. This way the money will stay in the community and small producers would 

not have to sell their products for little money to foreign corporations with foreign capital, which 

happens.’’ (Businessowner_2) 

5.1.2.2 Wine tourism 

Wine tourism consists of vineyards and wineries visitations, festivals and other activities related to 

wine which attract tourists (Carlsen, 2004). The region of southern Transylvania is favourable for 

viticulture due to its landforms, soil type and climate, thus, it is an old activity in these areas. Wine 

production is considered as a form of heritage, linked with folklore, cuisine, natural landscapes, and 

history (Nedelcu, 2014). ‘’Tarnava Mica Inferioara’’ microregion encompasses viticulture land and 

vineyards. Among the most famous are the ‘’Le Barron’’ and Villa Vinea’’ which both offer wine tasting 

experiences and vineyard openings. However, there is viticulture land owned by locals, producing wine 

at a small scale. The interview with the local NGO emphasised the opportunities hidden within these 

small-scale authentic practices, which, unfortunately are not valorised at their true potential: 

‘’Even though there are many small-scale local producers, there is no collaboration within the 

community, no support. It would be great to have tourists coming, showing them small cellars where 

local traditional wine is made, to taste it here and then go to another cellar. We don’t have this 

infrastructure.’’ (NGO_1) 

Drawing from the fieldnotes, the cultural connection that people have with wine production could be 

a great starting point for the development of wine tourism supported by the traditional practices and 

favorable environment. However, the lack of support from authorities, lack of marketing skills and 

funds hinder the potential.  

5.1.2.3 Cultural tourism 

Cultural tourism or heritage tourism is viewed as a niche in the business, with a growing number of o 

tourists showing interests in arts, heritage, and culture rich areas (Turnock, 2002). The heritage 

products were not designed for tourism exploitation, thus careful planning is necessary for a successful 

development of cultural tourism which would ensure beneficial outcomes for all parties involved (Ho 

* & McKercher, 2004). Anthropologic studies highlight this duality of heritage preservation and 

tourism. On one hand, tourism can commodify culture and thus traditions and heritage risk to lose 
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their meaning for the local communities. On the other hand, however, tourism can do the exact 

opposite and be an agent of change and shift the perception of local communities, add value, and 

strengthen local identities (Stronza, 2001).  

The local NGO from Ganesti village acknowledges the influence that tourism can have on heritage 

preservation in the area: 

‘’I think tourism could help with traditions preservation. The westernization and modernization 

tendencies are slowly being replaced by going back to simpler things, traditional and authentic. I 

think there is so much potential in the region where we live.’’ (NGO_1) 

The heritage and cultural resources can foster a lot of touristic activities and help develop the tourism 

destination. Thus, the multiculturality of the area is an asset and opportunity which can fosters benefits 

for the community (Constantin & Mitrut, 2008). The heritage of the microregion can offer authentic 

experiences of the Romanian countryside and bring value to potential visitors through the 

architecture, cuisine, customs, and crafts (Sasu & Epuran, 2016). Although authenticity is disputed 

among scholars because of the incapacity to fully experience the past (Nilsson, 2018), usually rural 

areas tend to be the hubs of authentic tourism experiences (Sasu & Epuran, 2016; Jyotsna & Maurya, 

2019).  

5.1.2.4 Balneary tourism 

Balneary tourism is the combination between tourism and healthcare linked to the existence of natural 

resources used for primarily bathing purposes with therapeutic properties (Turtureanu & Chițu, 2020). 

The Tarnava Mica Inferioară microregion is situated in an area where there are salt deposits and clay 

soils. During the interviews, the lake Raioasa was mentioned several times by the locals: ‘‘There is a 

lake here, Raioasa, with extraordinary beneficial mud (...). Think about how much the area would have 

developed if something was done.’’ (Local_2). The lake is situated near Ganesti village, and it is known 

by the locals for the benefic mud and salty waters. There are no investments in the area, locals and 

people who know about the place go there for the benefits that it provides. Investment and 

development in the area could be a big opportunity for the local population, generating jobs and 

promoting the area (Epuran et al., 2020).  

5.1.2.5 Outdoor tourism 

Like balneary tourism, outdoor tourism is dependent on the natural resources the area provides, being 

linked to health benefits. Besides the direct positive impacts on the visitors, nature-based tourism such 

as outdoor tourism is contributing to income growth which benefits conservation efforts and the local 
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communities as well (Winter et al., 2019). Besides the heritage and traditions of the area, the simple 

tranquility and peace that the countryside can offer can be just the right thing for some visitors coming 

from a busier city lifestyle. The Tarnava mica valley is just the place for that, with beautiful scenery and 

vineyards, farms and orchards and a lush evergreen forest nearby. The potential for outdoor activities 

is emphasized in an interview with a local entrepreneur: 

‘’And of course, you cannot go outside on the hills from the middle of the city; these areas especially, is 

surrounded by hills and forests. Like majority of Transylvania, a lot of forest everywhere, hills and open 

fields.’’ (Businessowner_2) 

As mentioned in the Natural Resources sub-chapter, resources are under pressure when the human-

nature relationship is unbalanced, thus, any development using natural resources should be made 

accruing to the environmental boundaries (Garrod et al., 2006; Su et al., 2019). On a positive note, the 

entrepreneur from Delenii, aware of the negative side effects of motor sports, aims to minimize the 

effects as much as possible:  

‘’I know it can be damaging for the soil and nature if done in a wrong way. (…)  People passionate by 

this motor sport will always exist. I would do it in a way in which people would go on the same paths 

and they would not damage large surface off soil and vegetation in the surrounding environment. In 

Romania there is a problem with this there are plenty of this type of businesses (…) they create a big 

disbalance in nature. With special paths and protected areas, it would be a lot better on the long run.’’ 

(Businessowner_2) 

5.1.3 NGOs and community building 

NGOs are known to keep accountability and secure the benefits for the community they are working 

with (Liburd, 2004), fostering sustainable and ethical practices, community involvement and 

empowerment in a tourism setting (Kennedy & Dornan, 2009). The existence of NGOs involved in 

preserving the heritage of the area (from the Hungarian community- Kokenyes, KIK) is a positive 

feature of the microregion. In an interview with the KIK founder, the motivation of the organization is 

highlighted: ‘’We thought of putting our region on the map, the Tarnave region does not exist. There 

are the big cities but not us (...). To be honest nothing was being made for our community.'' (NGO_1). 

The organization works towards community building, is involved in humanitarian projects and 

sustainability and ecological activities, teaching the locals whilst strengthening the community. This 

work is essential to build the basis for further sustainable tourism development. Without a united 

community, tourism development can be harmful, leading to conflicts (Cawley & Gillmor, 2008). The 
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divide between ethnicities in the area is also a topic of interest for KIK. Even if they began as a 

Hungarian NGO, they aim to include the whole community into projects and events, understanding 

the importance of overcoming past conflicts that do not involve their generation: ‘’There is a visible 

rupture, and we want to build a community that is united’’. (NGO_1). 

The NGO aims to get involved and be part of the development in the future by fostering partnerships 

with small businesses and promoting traditional crafts and artisanal products. They aim to create in 

Ganesti a similar village museum as the one in Delenii, where traditional garments, objects and 

artefacts can be stored and preserved to keep a fragment of the old traditional ways of living. 

 

5.2 Understanding the process and challenges of sustainable rural tourism development in 

the Tarnava Mica Inferioara Microregion through the Integrated Rural Tourism 

Framework (RQ2)  

As the main obstacle for the future, the findings of this research suggest that 71.4% of the interview 

participants consider ‘’lack of value’’ as the main challenge for future rural tourism development, 

followed by ‘’money’’, ‘’lack of governmental support’’, ‘’complicated bureaucracy’’ and ‘’lack of 

marketing and promotion (Table 3). The following sub-chapters, organised by the IRT concepts, will 

deepen the understanding of the process and challenges for rural tourism development in the 

microregion by further analysing the interview data (Appendix E).  

 

Table 2. Reoccurring themes form the interviews on the topic of challenges for the development of rural 
tourism in ‘’Tarnava Mica Inferioara’’ microregion (table created by the author).  

Challenges for rural tourism 
development in the 
microregion 

% Of participants mentioning 
and commenting on the 
theme 

Example of comment 

No governmental support  42.8% ‘’(...) they told me that the 
support in this business is really 
missing and it’s a shame’’ 
(NGO_1) 

Money  57.1% ‘’I wanted to make 
accommodation rentals from part 
of my house. But with what 
money?’’ (Local_2) 

Lack of collaboration 42.8% ‘’There is no communication nor 
collaboration between the locals 
and the authorities.’’ (Local_4) 

Complicated bureaucracy  42.8% ‘’Bureaucracy, a lot of 
bureaucracy, these make 
everything more difficult. You 
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need a lot of permits and papers.’’ 
(Local_3) 

Lack of values  71.4% ‘’Everything starts from the fact 
that we lost our identity, (...) 
they don't value the fact that 
they were born in this country.’’ 
(Local_2) 

Education 28.5% People in Romania are not 
educated enough to appreciate 
what we have here.’’ 
(Businessowner_2) 

Lack of promotion and marketing 42.8% ‘’There are no direction signs, you 
would get lost. There is not a lot 
of information in this area’’ 
(Businessowner_2) 

 

5.2.1 Protecting and preserving the environment (natural, social, and cultural) 

A sustainable approach in tourism aims to keep the balance between the environment (natural, 

cultural, and social) and the economic development and exploitative tendencies of the tourism 

industry whilst creating a favourable situation for the community and resources (Saxena et al., 2007). 

The analytical framework was constructed around two key points, summarised from the theory, 

namely that tourism has to be in a symbiotic relationship with the surrounding environment 

(Budowski, 1976; Candela & Figini, 2012), therefore optimising and enhancing the local resources 

(Butler, 1999; Saarinen, 2006) and the economic benefits of tourism should directly benefit the 

community and be used in the scope to further protect the surrounding environment (Northcote & 

Macbeth, 2006; Saxena et al., 2007; Cawley & Gillmor, 2008).  

5.2.1.1 Natural resources and environmental protection 

Developing sustainable rural tourism activities in the microregion could sustain the rich agricultural 

biodiversity and bring financial opportunities in the community (Privitera, 2010). One of the many 

resources found in Transylvania’s countryside are the agricultural lands which make up a large part of 

the biodiversity (Toth et al., 2020). In addition, small-scale farms support the livelihoods of farmers in 

rural areas. The households are settled on the farmlands which have double functionality, economic, 

and social, by providing produce for the family (Tudor, 2015).  

The locals cultivate their land for fresh produce for their families and for selling it in the marketplace. 

This type of activity is carried from generation to generation, however, a decrease in practice can be 

noticed in the past years by one of the locals: ‘’The young are not so keen to do this anymore, out of 
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comfort. They just go and buy what they need, now it is not as expensive, who can afford it will buy it’’ 

(Local_3).  

Access to food and different commodities was limited and most of the agricultural land was controlled 

by the state during the communist regime in Romania (Borșa, 2013). Even with the transition to a 

market economy and accession to the European Union, Romania’s agriculture largely remained deeply 

rooted in tradition, with many small-scale farms that secure food self-sufficiency (Hubbard et al., 2014; 

Tudor, 2015). There is a deep connection with the land and food in the countryside, the locals possess 

the knowledge passed down through generations on how to work the land and understand the local 

resources. Drawing from the fieldnotes, a collective public conception is noticeable, where produce 

from the countryside is natural, organic, and superior to the one found in supermarkets. Small farm 

owners supply friends and relatives living in cities with produce. Therefore, this connection and value 

attributed to food production and its rootedness in tradition represents a significant advantage for 

tourism in rural areas (Privitera, 2010). 

Maintaining the biodiverse farmlands characteristic of Southern Transylvania sustained through a 

more traditional and ecological farming practice could be a beneficial situation for the microregion 

(Mikulcak et al., 2013). Therefore, the idea of a new source of income linked to the existing resources 

was not completely foreign to some of the locals, however the lack of skills in the tourism business, 

the secure livelihoods that some have in the nearby cities and sometimes the lack of finances to 

support such development, hinder the initiative (Table 2).  

In terms of landscapes and outdoor tourism opportunities, one of the entrepreneurs interviewed, calls 

attention to the importance of strengthening the relationship between human and nature, and how 

outdoor tourism can be an agent of change: 

‘’They would spend time outside and they would see what nature means. they would explore the 

landscapes when taking a break and just get submerged in nature. This type of activities strengthens 

the bond between people and nature. And this means that maybe you would want in the future to 

protect it and preserve it more.’’ (Businessowner_2) 

5.2.1.2 Socio-cultural resources and heritage 

The multiculturality of the area influences traditions, customs, architecture, and cuisine (Anghel, 2016; 

Kiss et al., 2017). During the fieldwork, a shift in architecture towards a more modern aesthetic was 

noticed. The traditional characteristic Hungarian and Saxon architecture being replaced by modern 

houses: ‘’There is no development plan to strategize what to modernize and how’’ (Local_2). The 
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interview with one of the hotel owners, also highlights the importance of maintaining the traditional 

architecture for tourism development advantage: 

‘‘There are thousands of other Romanian hotels and pensions, but they do not restore or build to fit the 

area, they do something completely different. (...) ‘We tried to keep it the way it was, to restore the 

main building, the villa, and parts of the existing surrounding buildings.’’ (Businessowner_1) 

The owner talked about a different class of people, who want to experience the authenticity of the 

countryside, underlining the fact that this is a general practice in other parts of Europe, ‘’to have this 

culture can be learned, but you must want to learn it’’. This statement underlines the lack of value that 

most of the locals’ attribute to local architecture and multicultural heritage in rural Romania. In the 

hopes of better standards of living and modernization tendencies, the traditional houses in the villages 

researched are slowly replaced by modern alternatives, customs are less practiced, and traditions are 

being forgotten. Interestingly, many of the local people interviewed are aware of this trend, but the 

majority remain hopeless.  

The IRT theory holistic approach brings interdisciplinary knowledge into the discourse, with issues such 

as socio-cultural values which shift the understanding of how sustainability can be achieved (Nunkoo 

et al., 2021). In addition, positive perception and strong local identity of the community are key factors 

for a successful rural tourism destination, where heritage stands as the main attraction (Giles et al., 

2013; Knaps & Herrmann, 2018). 

‘‘People have a certain mentality, which perceives something old as being poor, that you don’t have 

the money to modernise it (...). Here, we still did not figure out the true value of things. In Germany for 

example, they keep the identity of a village, the culture and history, but there it does not mean you 

don’t have money.’’ (Local_4) 

Interviews and informal discussion with locals highlight the fact that Romanian legislation does not 

condone any modernization projects in privately owned households, the decisions are up to the 

owners. This implies that the solution is a shift in local community perception on the importance of 

keeping the visual identity as much as the intrinsic values. 

‘’Maybe this is the answer, trough tourism people would be convinced (…). More people would come, 

more money would be spent, and more money produced nationally for local businesses and for the 

local community. (…). With time people will start to appreciate it more.’’ (Businessowner_2) 

Drawing from anthropological studies, tourism can be a key factor in the revitalization of values and 

ethnic identity which in turn boost heritage preservation (Stronza, 2001). With the correct strategy 
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such as placing tourism as a key pillar for rural development with policies which consider the wellbeing 

of the environments at their core (UNWATO,2020), rural tourism can have a positive impact in the 

protection and preservation of heritage sites and buildings as well as maintaining traditions and 

customs characteristic of the area (Privitera, 2010; Candela & Figini, 2012).  

5.2.2 Collaboration as starting point for development 

As described in the theory, networks in this thesis are understood as a cooperation and partnership 

formed between individuals and/or organisations at various levels to share resources and information 

(Björk & Virtanen, 2005; Jesus & Franco, 2016). This cooperation contributes to the overall revenue 

inside the community, tourism satisfaction (March & Wilkinson, 2009) and development of a more 

sustainable approach (Timur & Getz, 2008). Network formation is an essential step, contributing to 

reaching the benefits that IRT promises, namely financial opportunities, knowledge sharing, 

conservation, developmental opportunities, and synergic benefits (Saxena et al., 2007).  

Specific to rural areas, most networks are usually formed based on friendships and kinships (Atterton, 

2007). Following the theoretical concepts, this implies that networks are based on shared values and 

traditions and contribute to the reinforcement of the cultural identity. These networks are horizontal, 

within the community (Saxena et al., 2007). Collaboration and relationships are understood differently 

within the community. From the business owners’ perspective, relations are beneficial for all the 

parties involved. Promoting the local produce to tourists by the accommodation establishment in 

Ganesti, helps the community according to the owner. People buy from local producers’ items they 

remarked in the restaurant, or in cuisine and wine tasting events. These types of relationships foster 

financial opportunities for small producers from the villages. They also reinforce the cultural identity 

which is strongly linked to food and cuisine in the area, promoting traditional dishes, beverages, and 

products. Horizontal linkages also form between business and authorities, these can have a great 

impact on the financial and marketing strategy (Saxena et al., 2007). Positive feedback was received 

for the collaborations with the local authorities from the established business perspective. The same 

positive review was received from the local NGO, which had a successful collaboration with the local 

authorities.  

On the other hand, when it comes to relationships within the community, between the locals, some 

duality is highlighted. The interview with the NGO points out the divide within the community, which 

besides the many similarities and shared values, are also divided by the ethnicity and language barriers, 

leading to conflicts of interest. People usually get along at the surface level, but the internal differences 

and conflicts still shine through when political and economic issues are discussed. On a positive note, 
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the local NGO works towards reconciliation and unity within the multicultural community in the 

microregion: 

‘’There is a visible rupture and we want to build a community that is united, to have events where 

everybody comes, and people are together. (...) We need to create a bond between us.’’ (NGO_1) 

In addition, small scale initiatives are viewed by the locals as a possibility but not necessarily supported 

by the rest of the community. Envy and hostile attitude toward success within the community was 

pointed out by some of the interview participants.  

From 42.8% of the interviewees (Table 2), the perception on the role local authorities play in the 

development of rural tourism is negative, implying a difficult collaboration and communication. When 

networks play such an important role in the successful development of integrated rural tourism, this 

perception and mistrust represents an issue (Saxena et al., 2007). Because of the ethnic differences, 

according to one respondent from Delenii, constant dispute is undergoing within local institutions: 

‘‘There is no collaboration, each party pulls in different directions. There is no cooperation between 

people to make the decisions for the community’’ (Local_4).  

To maximise the benefits and opportunities that the open market has to offer, networks as an agent 

for rural tourism development must also be vertical, exogenous and disembedded (Saxena et al., 

2007). In this sense, there is positive initiative coming from local authorities and NGOs to pursue 

collaborations with neighboring localities for future cooperation that could benefit the region. 

The results highlight the limitations that networking formation has in a rural setting in Romania. The 

lack of a tourism organization that can foster some of the collaboration impacts the outcomes. At the 

same time, lack of funding or governmental projects that could benefit the development of sustainable 

tourism in the rural areas also leads to distrust and the abandonment feeling that the locals have 

towards the authorities. There are so many small-scale producers in the microregion who would love 

to promote and sell their product or service but without a functioning system it is difficult to succeed 

and create a stable livelihood. Therefore, people are pushed to abandon their traditional way of life 

and find alternatives for income. In doing so, the values attributed to these activities are also lost, 

together with other defining identity traits that make the countryside so unique.  

5.3.3 Tourism at the scale of environmental capacity 

For this research scale is understood in relation to sustainability, meaning the development of the 

tourism business is not supposed to suffocate neither the environment nor community for economic 
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gains. Therefore, the development should be contained to the rural setting in which rural tourism is 

being developed and within the boundaries the environment has (Cawley & Gillmor, 2008). This usually 

involves a smaller scale development. However, proven from previous cases and analyses from the 

academia, bigger scale is not bound to successful community development nor to poverty alleviation 

(Scheyvens & Russell, 2012). Therefore, smaller-scale enterprises and activities in rural areas can be 

beneficial and an actual advantage by offering alternative experiences which are growing in demand 

(Cawley & Gillmor, 2008). The initial stages of recognition and development as a tourism destination 

bring the advantage of mapping the objectives and challenges from the beginning and avoiding the 

problems that appear in sporadically developed regions (Galluzzo, 2021).  

At first glance and drawing from the interviews, the microregion is not developed on a great scale from 

a touristic perspective, meaning that the current existing activities do not threaten the existing 

resources. Therefore, there is room for further growth ‘’the more, the marrier, it gives you 

alternatives’’ (Businessowner_1). The locals interviewed expect action to be taken in this regard both 

privately and with state initiatives, with many resources being considered underdeveloped and 

opportunities being missed.  

External knowledge is used as an advantage in rural areas of Romania where most of the locals are not 

aware of the opportunities, nor they do not have the possibilities to invest in business opportunities. 

Because of the limited number of enterprises, accommodation facilities and other tourist activities, 

there is a lack of competition. This implies according to an interview participant that there is 

opportunity besides the already established tourism enterprises and activities and there is still room 

for sustainable development. However, the lack of regulations can pose a threat in the future by 

exceeding the boundaries of the environment and leading to resource depletion. In this sense it is 

important for policy makers to tackle this area and implement specific guidelines in tourism 

development in rural areas (Hartman et al., 2020). Further research is needed to establish the scientific 

parameters for future development and the implications for the natural environment, community, and 

heritage. In this sense, development without a sustainable strategy can lead to negative consequences 

(Gica et al., 2021; Stefan et al., 2021). 

5.3.4 Resource recognition and value attribution 

Endogeneity refers to the concept that a place is recognized as a touristic destination based on the 

local pool of resources both natural and manufactured such as: traditions, culture, cuisine, heritage 

and so on (Clark & Chabrel, 2007). Using and promoting local resources while endorsing strong 

community participation leads to increasing synergy and collaborations. IRT aims at highlighting the 
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potential and opportunities in rural areas and boost recognition based on the existing local resources 

(Saxena et al., 2007). According to Saxena et al. (2007), reinterpretation of both exogenous and 

endogenous elements is significant for the success of rural tourism development but with emphasis 

on keeping and promoting the local resources which represent the opportunity to attract tourists 

(Cawley & Gillmor, 2008). 

The perception of the local people, on the resources is complex and dependent on the type of resource 

analysed, with some having more recognition and value attributed than others. The local population 

is aware of some of the possibilities in the area in terms of tourism, but the actions are cut short by 

the lack of financial opportunities, decision-making powers, or interests. Investments at Lake Raioasa, 

rehabilitation of heritage sites, marketing and promotion of the area, support for aspiring 

entrepreneurs are some of the actions mentioned by the interviewees (Appendix E). 

Recognition of the area based on resources is limited. Lack of knowledge can be seen in the way 

architectural heritage is destroyed, which in fact represents a resource for tourism development. As a 

general driver for recognition of resources, is the community perception on the resources and 

environment. The fortified Saxon Church from the village of Bagaciu is barely standing, it is closed, and 

the locals say the lack of funds delays the restoration of the building. The neighbouring area is gaining 

recognition for its Saxon influence and heritage but the ‘’Tarnava Mica Inferioara’’ microregion is being 

left out and lagging in comparison. All these resources, which could be a focal point of tourism and 

development attraction, are being mishandled by the local governments, authorities, and local people.  

‘‘People do not realise, and if nothing is done soon it is going to be too late’’(Local_4), is the highlighted 

idea of one of the locals interviewed from Delenii, who understands the importance of sustaining the 

traditions and heritage as they have so much value and importance for the community and identity of 

the place.  

Besides the intrinsic values that play a significant role in the recognition, endogeneity is also supported 

and achieved through promotion of the area’s resources and the local’s think that the authorities do 

almost nothing to help promote the area. For the established entrepreneurs, the connection between 

resources and tourism is very clear, and it is visible- keeping the identity of the villas they restored, 

making everything as authentic as possible and promoting the heritage of the area. The most 

recognition brought to the area is by the established businesses, which through the tourism promotion 

and engagement have built to some extent and at a very small scale, an image of the microregion. In 

addition, the local population perceives the established enterprises with pride and are happy about 

tourists coming and learning about the area, especially when they are international tourists.  
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For better recognition and value building rural destinations should be promoted by national, regional, 

and local governments, with a special emphasis on the importance of preserving the cultural heritage 

and the authentic experiences the countryside can offer (UNWATO, 2020). 

 5.5.5 Embeddedness, Complementarity and Empowerment 

Because the ‘’Tarnava Mica Inferioara’’ tourism destination is still developing, it is difficult to talk about 

the degree to which tourism is embedded or complements the local culture and community. From the 

interviews interpretations there some recognition from the locals of the resources but there is an 

inherited lack of value added to them. The topic of embeddedness and identity is also divided between 

ethnicities which in a way makes the holistic approach difficult and fractioned. For a region like 

Transylvania, where identity and authenticity were disputed amongst the multitude of ethnicities 

inhabiting the area, it is not surprising to encounter a division at a community level. However, this 

division poses limitations when it comes to future collaborations and opportunities. 

Complementarity refers to how tourism development complements other existing activities. 

Complementary is essential for avoiding future conflicts (Cawley & Gillmor, 2008). At the current stage 

of development, the locals have a positive view on the existing tourism enterprises and activities, 

however, it cannot be said that tourism complements the rural community. Taking complementarity 

into account for future developments it is shown to be beneficial for social and cultural stability 

(Cawley & Gillmor, 2008).  

Empowerment building within the microregion is closely linked to embeddedness. There is lack of 

recognition of small business owners which could build the identity of the area based on the local 

resources and produce. The division between the already established business and the aspiring small 

entrepreneurs hinders empowerment and brings forward a sense of incapacity. Fear of failure, without 

a financial safety net, implies there is not a lot of initiative coming from inside the communities in the 

rural tourism development.  

‘’My dad is part of a small local viticulture community. I talked to him, and more members of the 

community and they told me that the support in this business is really missing and it's a shame 

considering this area is perfect for wine production. (...) Besides the bigger vineyards (Villa Vinea, Le 

Baron) there are no established small producers, and it would be so beneficial for them.’’ (NGO_1) 

The interview with the local NGO form Ganesti highlights the ‘good ideas’ participation in decision 

making can foster, emphasising the many events organised for the community in collaboration with 

the local authorities and opportunities for future endeavours. 
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The IRT concepts can be used as guides to highlight the importance of taking an integrated approach 

in tourism development (Cawley & Gillmor, 2008). For future projects and plans for rural development 

trough sustainable tourism, local communities should be fully engaged in the decision-making process 

(UNWTO, 2020). 

6 Conclusion  

Sustainable development and new income opportunities become of interest for Transylvania’s rural 

areas which are being threatened by chaotic modernization, migrations and economic decline.  By 

analysing the potential of sustainable rural development in ‘’Tarnava Mica Inferioara’’ microregion this 

research builds on the idea that tourism is a viable option for revitalizing rural spaces by emphasizing 

their local traditions, landscapes, cuisine, arts, manufacturing, and heritage. The positive 

characteristics of the microregion, namely the local resources, local NGO, infrastructure, and 

environment that can support diverse touristic activities and rural tourism types, highlighting the 

opportunities and sustainable alternatives. Agritourism, wine tourism, cultural tourism, balneary 

tourism and outdoor tourism have the potential to foster benefits for the local community.  

The results also highlighted the main challenges identified by the locals, namely the lack of values and 

faulty perception of the resources and heritage of the microregion being the biggest challenge for 

tourism development. In addition, money, lack of government support, complicated bureaucracy and 

lack of collaborations were also identified. To overcome the challenges, tourism should be included in 

national, regional, and local development policies targeting rural areas where the wellbeing of the 

environment (cultural, social and natural) is at their core. Investments and marketing efforts would 

boost rural destinations and highlight their potential for offering authentic experiences by preserving 

their unique heritage. To keep the integrity of the natural, social, and cultural environments, the IRT 

can be used to guide an integrated approach to sustainable rural tourism development.  

 

 

 



37 

 

7 References: 

Amatulli, C., De Angelis, M., & Stoppani, A. (2021). The appeal of sustainability in luxury hospitality: An 

investigation on the role of perceived integrity. Tourism Management, 83, 104228. 

https://doi.org/10.1016/j.tourman.2020.104228 

Anghel, R. G. (2016). Migration in Differentiated Localities: Changing Statuses and Ethnic Relations in a Multi-

Ethnic Locality in Transylvania, Romania: Migration and Social Change in Differentiated Localities. 

Population, Space and Place, 22(4), 356–366. https://doi.org/10.1002/psp.1925 

Apostolakis, A., Jaffry, S., & Kourgiantakis, M. (2020). Examination of Individual Preferences for Green Hotels 

in Crete. Sustainability, 12(20), 8294. https://doi.org/10.3390/su12208294 

Ashley, C., & Maxwell, S. (2001). Rethinking Rural Development. Development Policy Review, 19(4), 395–

425. https://doi.org/10.1111/1467-7679.00141 

Atterton, J. (2007). The ?Strength of Weak Ties?: Social Networking by Business Owners in the Highlands 

and Islands of Scotland. Sociologia Ruralis, 47(3), 228–245. https://doi.org/10.1111/j.1467-

9523.2007.00435.x 

Baár, M., & Ritivoi, A. D. (2006). The Transylvanian Babel: Negotiating national identity through language in 

a disputed territory. Language & Communication, 26(3–4), 203–217. 

https://doi.org/10.1016/j.langcom.2006.02.012 

Balsalobre-Lorente, D., Driha, O. M., Shahbaz, M., & Sinha, A. (2020). The effects of tourism and globalization 

over environmental degradation in developed countries. Environmental Science and Pollution 

Research, 27(7), 7130–7144. https://doi.org/10.1007/s11356-019-07372-4 

Barbieri, C., & Mshenga, P. M. (2008). The Role of the Firm and Owner Characteristics on the Performance 

of Agritourism Farms. Sociologia Ruralis, 48(2), 166–183. https://doi.org/10.1111/j.1467-

9523.2008.00450.x 

Barnaby, F. (1987). Our Common Future: The “Brundtland Commission” Report. Ambio, 16(4), 217–218. 

http://www.jstor.org/stable/4313360 

Björk, P., & Virtanen, H. (2005). What Tourism Project Managers Need to Know about Co‐operation 

Facilitators. Scandinavian Journal of Hospitality and Tourism, 5(3), 212–230. 

https://doi.org/10.1080/15022250510014354 

https://doi.org/10.1016/j.tourman.2020.104228
https://doi.org/10.1002/psp.1925
https://doi.org/10.3390/su12208294
https://doi.org/10.1111/1467-7679.00141
https://doi.org/10.1111/j.1467-9523.2007.00435.x
https://doi.org/10.1111/j.1467-9523.2007.00435.x
https://doi.org/10.1016/j.langcom.2006.02.012
https://doi.org/10.1007/s11356-019-07372-4
https://doi.org/10.1111/j.1467-9523.2008.00450.x
https://doi.org/10.1111/j.1467-9523.2008.00450.x
https://doi.org/10.1080/15022250510014354


38 

 

Boley, B. B., & McGehee, N. G. (2014). Measuring empowerment: Developing and validating the Resident 

Empowerment through Tourism Scale (RETS). Tourism Management, 45, 85–94. 

https://doi.org/10.1016/j.tourman.2014.04.003 

Borșa, S. (2013). The Sovietization of Romania. Case-study: The Collectivization of Agriculture. Academic 

Journal of Interdisciplinary Studies. https://doi.org/10.5901/ajis.2013.v2n8p298 

Bramwell, B. (1994). Rural tourism and sustainable rural tourism. Journal of Sustainable Tourism, 2(1–2), 1–

6. https://doi.org/10.1080/09669589409510679 

Budowski, G. (1976). Tourism and Environmental Conservation: Conflict, Coexistence, or Symbiosis? 

Environmental Conservation, 3(1), 27–31. https://doi.org/10.1017/S0376892900017707 

Butler, R. W. (1999). Sustainable tourism: A state‐of‐the‐art review. Tourism Geographies, 1(1), 7–25. 

https://doi.org/10.1080/14616689908721291 

Campos-Soria, J. A., Núñez-Carrasco, J. A., & García-Pozo, A. (2020). Environmental Concern and Destination 

Choices of Tourists: Exploring the Underpinnings of Country Heterogeneity. Journal of Travel Research, 

004728752093368. https://doi.org/10.1177/0047287520933686 

Candela, G., & Figini, P. (2012). Sustainable Tourism. In G. Candela & P. Figini, The Economics of Tourism 

Destinations (pp. 549–585). Springer Berlin Heidelberg. https://doi.org/10.1007/978-3-642-20874-

4_16 

Carlsen, Prof. J. (2004). A Review of Global Wine Tourism Research. Journal of Wine Research, 15(1), 5–13. 

https://doi.org/10.1080/0957126042000300281 

Cawley, M., & Gillmor, D. A. (2008). Integrated rural tourism: Annals of Tourism Research, 35(2), 316–337. 

https://doi.org/10.1016/j.annals.2007.07.011 

Clark, G., & Chabrel, M. (2007). Measuring Integrated Rural Tourism. Tourism Geographies, 9(4), 371–386. 

https://doi.org/10.1080/14616680701647550 

Clarke, J. (1999). Marketing Structures for Farm Tourism: Beyond the Individual Provider of Rural Tourism. 

Journal of Sustainable Tourism, 7(1), 26–47. https://doi.org/10.1080/09669589908667325 

Consiliul Judetean Mures (2020). Planul de dezvoltare al Judetului Mures 2021-2027 [2021-2027 

Development plan of Mures County]. 

http://www.cjmures.ro/Programe_actiuni/PDJ_2021_2027/PDJ_Mures_2021_2027_FINAL.pdf 

https://doi.org/10.1016/j.tourman.2014.04.003
https://doi.org/10.5901/ajis.2013.v2n8p298
https://doi.org/10.1080/09669589409510679
https://doi.org/10.1017/S0376892900017707
https://doi.org/10.1080/14616689908721291
https://doi.org/10.1177/0047287520933686
https://doi.org/10.1007/978-3-642-20874-4_16
https://doi.org/10.1007/978-3-642-20874-4_16
https://doi.org/10.1080/0957126042000300281
https://doi.org/10.1016/j.annals.2007.07.011
https://doi.org/10.1080/14616680701647550
https://doi.org/10.1080/09669589908667325


39 

 

Constantin, D. L., & Mitrut, C. (2008). Tourism, cultural resources and regional competitiveness: A case study 

in Romania. International Journal of Services Technology and Management, 10(1), 48. 

https://doi.org/10.1504/IJSTM.2008.020346 

Directia Judeteana de Statistica Mures (2021), Anuarul Statistic al judetului Mures [Yearly Book of Statistics 

in Mures County]. https://mures.insse.ro/wp-

content/uploads/2022/03/Mures_Anuar_statistic_2021.pdf 

Drăgoi, M., Iamandi, I.-E., Munteanu, S., Ciobanu, R., Țarțavulea (Dieaconescu), R., & Lădaru, R. (2017). 

Incentives for Developing Resilient Agritourism Entrepreneurship in Rural Communities in Romania in 

a European Context. Sustainability, 9(12), 2205. https://doi.org/10.3390/su9122205 

Duarte Alonso, A., Kok, S. K., Bressan, A., O’Shea, M., Sakellarios, N., Koresis, A., Buitrago Solis, M. A., & 

Santoni, L. J. (2020). COVID-19, aftermath, impacts, and hospitality firms: An international perspective. 

International Journal of Hospitality Management, 91, 102654. 

https://doi.org/10.1016/j.ijhm.2020.102654 

Epuran, G., Tescașiu, B., Tecău, A.-S., Ivasciuc, I.-S., & Candrea, A.-N. (2020). Permaculture and Downshifting-

Sources of Sustainable Tourism Development in Rural Areas. Sustainability, 13(1), 230. 

https://doi.org/10.3390/su13010230 

Felecan, O. (2021). Transylvania—An Anthroponymic Perspective. In O. Felecan & A. Bugheșiu (Eds.), Names 

and Naming (pp. 149–163). Springer International Publishing. https://doi.org/10.1007/978-3-030-

73186-1_10 

Ferdinand, S. (2021). Péntek, János and Benő, Attila, 2020. A Magyar Nyelv Romániában (Erdélyben) [‘The 

Hungarian Language in Romania (in Transylvania)’]. Ed. Miklós Kontra. Kolozsvár and Budapest: Erdélyi 

Múzeum-Egyesület (EME) and Gondolat Kiadó. Hungarian Cultural Studies, 14, 225–228. 

https://doi.org/10.5195/ahea.2021.443 

Fløysand, A., & Sjøholt, P. (2007). Rural Development and Embeddedness: The Importance of Human 

Relations for Industrial Restructuring in Rural Areas. Sociologia Ruralis, 47(3), 205–227. 

https://doi.org/10.1111/j.1467-9523.2007.00438.x 

Fyall, A., & Garrod, B. (1998). Heritage tourism: At what price? Managing Leisure, 3(4), 213–228. 

https://doi.org/10.1080/136067198375996 

https://doi.org/10.1504/IJSTM.2008.020346
https://doi.org/10.3390/su9122205
https://doi.org/10.1016/j.ijhm.2020.102654
https://doi.org/10.3390/su13010230
https://doi.org/10.1007/978-3-030-73186-1_10
https://doi.org/10.1007/978-3-030-73186-1_10
https://doi.org/10.5195/ahea.2021.443
https://doi.org/10.1111/j.1467-9523.2007.00438.x
https://doi.org/10.1080/136067198375996


40 

 

Galluzzo, N. (2021). A quantitative analysis on Romanian rural areas, agritourism and the impacts of 

European Union’s financial subsidies. Journal of Rural Studies, S0743016721000255. 

https://doi.org/10.1016/j.jrurstud.2021.01.025 

Garau, C. (2015). Perspectives on Cultural and Sustainable Rural Tourism in a Smart Region: The Case Study 

of Marmilla in Sardinia (Italy). Sustainability, 7(6), 6412–6434. https://doi.org/10.3390/su7066412 

Garrod, B., Wornell, R., & Youell, R. (2006). Re-conceptualising rural resources as countryside capital: The 

case of rural tourism. Journal of Rural Studies, 22(1), 117–128. 

https://doi.org/10.1016/j.jrurstud.2005.08.001 

Gavrilă-Paven, I. (2015). Tourism Opportunities for Valorizing the Authentic Traditional Rural Space – Study 

Case: Ampoi And Mures Valleys Microregion, Alba County, Romania. Procedia - Social and Behavioral 

Sciences, 188, 111–115. https://doi.org/10.1016/j.sbspro.2015.03.345 

Gica, O. A., Coros, M. M., Moisescu, O. I., & Yallop, A. C. (2021). Transformative rural tourism strategies as 

tools for sustainable development in Transylvania, Romania: A case study of Sâncraiu. Worldwide 

Hospitality and Tourism Themes, 13(1), 124–138. https://doi.org/10.1108/WHATT-08-2020-0088 

Giles, E. L., Bosworth, G., & Willett, J. (2013). The role of local perceptions in the marketing of rural areas. 

Journal of Destination Marketing & Management, 2(1), 4–13. 

https://doi.org/10.1016/j.jdmm.2012.11.004 

Guest, G., MacQueen, K., & Namey, E. (2012). Applied Thematic Analysis. SAGE Publications, Inc. 

https://doi.org/10.4135/9781483384436 

Gürel, E. (2017). SWOT ANALYSIS: A THEORETICAL REVIEW. Journal of International Social Research, 10(51), 

994–1006. https://doi.org/10.17719/jisr.2017.1832 

Hargrove, C. M. (2002). Heritage tourism. CRM-WASHINGTON-, 25(1), 10-11. 

Hartel, T., Olga réti, K., Craioveanu, C., Gallé, R., Popa, R., Ioniţă, A., Demeter, L., Rákosy, L., & Czúcz, B. 

(2016). Rural social–ecological systems navigating institutional transitions: Case study from 

transylvania (romania). Ecosystem Health and Sustainability, 2(2), e01206. 

https://doi.org/10.1002/ehs2.1206 

Hartman, S., Wielenga, B., & Heslinga, J. H. (2020). The future of tourism destination management: Building 

productive coalitions of actor networks for complex destination development. Journal of Tourism 

Futures, 6(3), 213–218. https://doi.org/10.1108/JTF-11-2019-0123 

https://doi.org/10.1016/j.jrurstud.2021.01.025
https://doi.org/10.3390/su7066412
https://doi.org/10.1016/j.jrurstud.2005.08.001
https://doi.org/10.1016/j.sbspro.2015.03.345
https://doi.org/10.1108/WHATT-08-2020-0088
https://doi.org/10.1016/j.jdmm.2012.11.004
https://doi.org/10.4135/9781483384436
https://doi.org/10.17719/jisr.2017.1832
https://doi.org/10.1002/ehs2.1206
https://doi.org/10.1108/JTF-11-2019-0123


41 

 

Ho *, P. S. Y., & McKercher, B. (2004). Managing heritage resources as tourism products. Asia Pacific Journal 

of Tourism Research, 9(3), 255–266. https://doi.org/10.1080/1094166042000290655 

Ho, P.T. & Lee, C.T. (2020). Constructing Integrated Rural Tourism Innovation Development Indicators. 

International Journal of Organizational Innovation, 12(4), 300–320. 

Hubbard, C., Mishev, P., Ivanova, N., & Luca, L. (2014). Semi-subsistence Farming in Romania and Bulgaria: 

A Survival Strategy? EuroChoices, 13(1), 46–51. https://doi.org/10.1111/1746-692X.12052 

Ibănescu, B.-C., Stoleriu, O., Munteanu, A., & Iațu, C. (2018). The Impact of Tourism on Sustainable 

Development of Rural Areas: Evidence from Romania. Sustainability, 10(10), 3529. 

https://doi.org/10.3390/su10103529 

Institutul National de Statistica [National Institute of Statistics] (2015), Romanian Statistical Yearbook 

(I.S.S.N: 1220-3246). 

https://insse.ro/cms/files/Anuar%20arhive/serii%20de%20date/2015/anuarul_statistic_al_Romaniei

_2015.pdf 

Iorio, M., & Corsale, A. (2013). Diaspora and Tourism: Transylvanian Saxons Visiting the Homeland. Tourism 

Geographies, 15(2), 198–232. https://doi.org/10.1080/14616688.2012.647327 

Ivona, A. (2021). Sustainability of Rural Tourism and Promotion of Local Development. Sustainability, 13(16), 

8854. https://doi.org/10.3390/su13168854 

Jepson, D., & Sharpley, R. (2015). More than sense of place? Exploring the emotional dimension of rural 

tourism experiences. Journal of Sustainable Tourism, 23(8–9), 1157–1178. 

https://doi.org/10.1080/09669582.2014.953543 

Jerneck, A., Olsson, L., Ness, B., Anderberg, S., Baier, M., Clark, E., Hickler, T., Hornborg, A., Kronsell, A., 

Lövbrand, E., & Persson, J. (2011). Structuring sustainability science. Sustainability Science, 6(1), 69–

82. https://doi.org/10.1007/s11625-010-0117-x 

Jesus, C., & Franco, M. (2016). Cooperation networks in tourism: A study of hotels and rural tourism 

establishments in an inland region of Portugal. Journal of Hospitality and Tourism Management, 29, 

165–175. https://doi.org/10.1016/j.jhtm.2016.07.005 

Jyotsna, J. H., & Maurya, U. K. (2019). Experiencing the real village – a netnographic examination of 

perceived authenticity in rural tourism consumption. Asia Pacific Journal of Tourism Research, 24(8), 

750–762. https://doi.org/10.1080/10941665.2019.1630455 

https://doi.org/10.1080/1094166042000290655
https://doi.org/10.1111/1746-692X.12052
https://doi.org/10.3390/su10103529
https://doi.org/10.1080/14616688.2012.647327
https://doi.org/10.3390/su13168854
https://doi.org/10.1080/09669582.2014.953543
https://doi.org/10.1007/s11625-010-0117-x
https://doi.org/10.1016/j.jhtm.2016.07.005
https://doi.org/10.1080/10941665.2019.1630455


42 

 

Kates, R. W., Clark, W. C., Corell, R., Hall, J. M., Jaeger, C. C., Lowe, I., McCarthy, J. J., Schellnhuber, H. J., 

Bolin, B., Dickson, N. M., Faucheux, S., Gallopin, G. C., Gruber, A., Huntley, B., Jager, J., Jodha, N. S., 

Kasperson, R. E., Mabogunje, A., Matson, P., Mooney, H., (…) & Svedin, U. (2001). 

Kawulich, B. B. (2005). Participant Observation as a Data Collection Method. Forum Qualitative 

Sozialforschung / Forum: Qualitative Social Research, Vol 6, Reuse. https://doi.org/10.17169/FQS-

6.2.466 

Kennedy, K., & Dornan, D. (2009). An Overview: Tourism Non-governmental Organizations and Poverty 

Reduction in Developing Countries. Asia Pacific Journal of Tourism Research, 14(2), 183–200. 

https://doi.org/10.1080/10941660902847237 

Kirtsoglou, E., & Theodossopoulos, D. (2004). ‘They are Taking Our Culture Away’: Tourism and Culture 

Commodification in the Garifuna Community of Roatan. Critique of Anthropology, 24(2), 135–157. 

https://doi.org/10.1177/0308275X04042650 

Kiss, T., Székely, I. G., & Barna, G. (2017). Factors Affecting Turnout among Ethnic Minority Voters. 

Intersections, 3(4). https://doi.org/10.17356/ieejsp.v3i4.392 

Kizos, T., & Iosifides, T. (2007). The Contradictions of Agrotourism Development in Greece: Evidence from 

Three Case Studies. South European Society and Politics, 12(1), 59–77. 

https://doi.org/10.1080/13608740601155443 

Knaps, F., & Herrmann, S. (2018). Analyzing Cultural Markers to Characterize Regional Identity for Rural 

Planning. https://doi.org/10.15488/5165 

Leavy, P. (2017). Research design: Quantitative, qualitative, mixed methods, arts-based, and community-

based participatory research approaches. Guilford Press. 

Lenao, M., & Saarinen, J. (2015). Integrated rural tourism as a tool for community tourism development: 

Exploring culture and heritage projects in the North-East District of Botswana. South African 

Geographical Journal, 97(2), 203–216. https://doi.org/10.1080/03736245.2015.1028985 

Liburd, J. J. (2004). NGOs in Tourism and Preservation Democratic Accountability and Sustainability in 

Question. Tourism Recreation Research, 29(2), 105–109. 

https://doi.org/10.1080/02508281.2004.11081448 

Liu, Z. (2003). Sustainable Tourism Development: A Critique. Journal of Sustainable Tourism, 11(6), 459–475. 

https://doi.org/10.1080/09669580308667216 

https://doi.org/10.17169/FQS-6.2.466
https://doi.org/10.17169/FQS-6.2.466
https://doi.org/10.1080/10941660902847237
https://doi.org/10.1177/0308275X04042650
https://doi.org/10.17356/ieejsp.v3i4.392
https://doi.org/10.1080/13608740601155443
https://doi.org/10.15488/5165
https://doi.org/10.1080/03736245.2015.1028985
https://doi.org/10.1080/02508281.2004.11081448
https://doi.org/10.1080/09669580308667216


43 

 

Man, T., Rusu, R., Moldovan, M., Ionescu-Heroiu, M., Moldovan N., & Harangus, I. (2015). Spatial Impact of 

the Road Infrastructure Development in Romania. An Accessibility Approach. Romanian Review of 

Regional Studies, XI(1), 101–112. 

March, R., & Wilkinson, I. (2009). Conceptual tools for evaluating tourism partnerships. Tourism 

Management, 30(3), 455–462. https://doi.org/10.1016/j.tourman.2008.09.001 

Marques, H. (2006). Research Report: Searching for Complementarities between Agriculture and Tourism—

The Demarcated Wine-Producing Regions of Northern Portugal. Tourism Economics, 12(1), 147–155. 

https://doi.org/10.5367/000000006776387141 

McGehee, N. G. (2007). An Agritourism Systems Model: A Weberian Perspective. Journal of Sustainable 

Tourism, 15(2), 111–124. https://doi.org/10.2167/jost634.0 

Mikulcak, F., Newig, J., Milcu, A. I., Hartel, T., & Fischer, J. (2013). Integrating rural development and 

biodiversity conservation in Central Romania. Environmental Conservation, 40(2), 129–137. 

https://doi.org/10.1017/S0376892912000392 

Motta, G. (2021). Rejection, accommodation, disillusion: The responses of Magyar intellectuals to the 

unification of Transylvania with Romania. National Identities, 23(4), 391–407. 

https://doi.org/10.1080/14608944.2021.1873929 

Murdoch, J. (2000). Networks—A new paradigm of rural development? Journal of Rural Studies, 16(4), 407–

419. https://doi.org/10.1016/S0743-0167(00)00022-X 

Nedelcu, A. (2014). Wine Tourism in Romania: Case Study: Dealu Mare Vineyard. International Journal of 

Sustainable Economies Management, 3(2), 16–26. https://doi.org/10.4018/ijsem.2014040102 

Neumeier, S., & Pollermann, K. (2014). Rural Tourism As Promoter Of Rural Development – Prospects And 

Limitations: Case Study Findings From A Pilot Projectpromoting Village Tourism. European Countryside, 

6(4), 270–296. https://doi.org/10.2478/euco-2014-0015 

Nicola, M., Alsafi, Z., Sohrabi, C., Kerwan, A., Al-Jabir, A., Iosifidis, C., Agha, M., & Agha, R. (2020). The socio-

economic implications of the coronavirus pandemic (COVID-19): A review. International Journal of 

Surgery, 78, 185–193. https://doi.org/10.1016/j.ijsu.2020.04.018 

Northcote, J., & Macbeth, J. (2006). Conceptualizing yield. Annals of Tourism Research, 33(1), 199–220. 

https://doi.org/10.1016/j.annals.2005.10.012 

https://doi.org/10.1016/j.tourman.2008.09.001
https://doi.org/10.5367/000000006776387141
https://doi.org/10.2167/jost634.0
https://doi.org/10.1017/S0376892912000392
https://doi.org/10.1080/14608944.2021.1873929
https://doi.org/10.1016/S0743-0167(00)00022-X
https://doi.org/10.4018/ijsem.2014040102
https://doi.org/10.2478/euco-2014-0015
https://doi.org/10.1016/j.ijsu.2020.04.018
https://doi.org/10.1016/j.annals.2005.10.012


44 

 

Nunkoo, R., Sharma, A., Rana, N. P., Dwivedi, Y. K., & Sunnassee, V. A. (2021). Advancing sustainable 

development goals through interdisciplinarity in sustainable tourism research. Journal of Sustainable 

Tourism, 1–25. https://doi.org/10.1080/09669582.2021.2004416 

Obenchain, K. M., Alarcón, J., Ives, B., Bellows, E., & Alamă, M. (2014). Hungarian Youth in Transylvania 

Discuss Hybrid Notions of Civic Identity: Making the Case for Cultural Preservation and Multilingualism. 

The High School Journal, 98(1), 43–63. https://doi.org/10.1353/hsj.2014.0013 

OECD (2020), OECD Tourism Trends and Policies 2020, OECD Publishing, 

Paris,  https://doi.org/10.1787/6b47b985-en. 

Oliver, T., & Jenkins, T. (2003). Sustaining Rural Landscapes: The role of integrated tourism. Landscape 

Research, 28(3), 293–307. https://doi.org/10.1080/01426390306516 

Pan, S.-Y., Gao, M., Kim, H., Shah, K. J., Pei, S.-L., & Chiang, P.-C. (2018). Advances and challenges in 

sustainable tourism toward a green economy. Science of The Total Environment, 635, 452–469. 

https://doi.org/10.1016/j.scitotenv.2018.04.134 

Pandey, R. N., Chettri, P., Kunwar, R. R., & Ghimire, G. (1995). Case study on the effects of tourism on culture 

and the environment. UNESCO Principal Regional Office for Asia and the Pacific. 

Paramati, S. R., Shahbaz, M., & Alam, Md. S. (2017). Does tourism degrade environmental quality? A 

comparative study of Eastern and Western European Union. Transportation Research Part D: Transport 

and Environment, 50, 1–13. https://doi.org/10.1016/j.trd.2016.10.034 

Park, D.-B., & Yoon, Y.-S. (2011). Developing sustainable rural tourism evaluation indicators. International 

Journal of Tourism Research, 13(5), 401–415. https://doi.org/10.1002/jtr.804 

Pătru-Stupariu, I., Pascu, M., & Bürgi, M. (2019). Exploring Tangible and Intangible Heritage and its Resilience 

as a Basis to Understand the Cultural Landscapes of Saxon Communities in Southern Transylvania 

(Romania). Sustainability, 11(11), 3102. https://doi.org/10.3390/su11113102 

Petre (Răşineanu), C.M. (2020). The Villages with Fortified Churches in the South of Transylvania - Tourism 

and Economic Potential. Romanian Economic Journal, XXIII(75), 93–102. 

Polukhina, A., Sheresheva, M., Efremova, M., Suranova, O., Agalakova, O., & Antonov-Ovseenko, A. (2021). 

The Concept of Sustainable Rural Tourism Development in the Face of COVID-19 Crisis: Evidence from 

Russia. Journal of Risk and Financial Management, 14(1), 38. https://doi.org/10.3390/jrfm14010038 

https://doi.org/10.1080/09669582.2021.2004416
https://doi.org/10.1353/hsj.2014.0013
https://doi.org/10.1080/01426390306516
https://doi.org/10.1016/j.scitotenv.2018.04.134
https://doi.org/10.1016/j.trd.2016.10.034
https://doi.org/10.1002/jtr.804
https://doi.org/10.3390/su11113102
https://doi.org/10.3390/jrfm14010038


45 

 

Privitera, D. (2010). The importance of organic agriculture in tourism rural. Applied Studies in Agribusiness 

and Commerce, 4(1–2), 59–64. https://doi.org/10.19041/APSTRACT/2010/1-2/8 

Rittel, H. W. J., & Webber, M. M. (1973). Dilemmas in a general theory of planning. Policy Sciences, 4(2), 

155–169. https://doi.org/10.1007/BF01405730 

Rock, P. (1979). Participant Observation. In P. Rock, The Making of Symbolic Interactionism (pp. 178–216). 

Palgrave Macmillan UK. https://doi.org/10.1007/978-1-349-04084-1_6 

Saarinen, J. (2006). Traditions of sustainability in tourism studies. Annals of Tourism Research, 33(4), 1121–

1140. https://doi.org/10.1016/j.annals.2006.06.007 

Saarinen, J., & Lenao, M. (2014). Integrating tourism to rural development and planning in the developing 

world. Development Southern Africa, 31(3), 363–372. https://doi.org/10.1080/0376835X.2014.888334 

Saito, O., Managi, S., Kanie, N., Kauffman, J., & Takeuchi, K. (2017). Sustainability science and implementing 

the sustainable development goals. Sustainability Science, 12(6), 907–910. 

https://doi.org/10.1007/s11625-017-0486-5 

Salvatore, R., Chiodo, E., & Fantini, A. (2018). Tourism transition in peripheral rural areas: Theories, issues 

and strategies. Annals of Tourism Research, 68, 41–51. https://doi.org/10.1016/j.annals.2017.11.003 

Sasu, K. A., & Epuran, G. (2016). An overview of the new trends in rural tourism. Bulletin of the Transilvania 

University of Brasov. Economic Sciences. Series V, 9(2), 119. 

Saxena, G., Clark, G., Oliver, T., & Ilbery, B. (2007). Conceptualizing Integrated Rural Tourism. Tourism 

Geographies, 9(4), 347–370. https://doi.org/10.1080/14616680701647527 

Saxena, G., & Ilbery, B. (2008). Integrated rural tourism a border case study. Annals of Tourism Research, 

35(1), 233–254. https://doi.org/10.1016/j.annals.2007.07.010 

Scheyvens, R., & Russell, M. (2012). Tourism and poverty alleviation in Fiji: Comparing the impacts of small- 

and large-scale tourism enterprises. Journal of Sustainable Tourism, 20(3), 417–436. 

https://doi.org/10.1080/09669582.2011.629049 

Sharpley, R. (2000). Tourism and Sustainable Development: Exploring the Theoretical Divide. Journal of 

Sustainable Tourism, 8(1), 1–19. https://doi.org/10.1080/09669580008667346 

Sharpley, R., & Sharpley, J. (1997). Rural tourism: An introduction. Thomson Learning. 

https://doi.org/10.19041/APSTRACT/2010/1-2/8
https://doi.org/10.1007/BF01405730
https://doi.org/10.1007/978-1-349-04084-1_6
https://doi.org/10.1016/j.annals.2006.06.007
https://doi.org/10.1080/0376835X.2014.888334
https://doi.org/10.1007/s11625-017-0486-5
https://doi.org/10.1016/j.annals.2017.11.003
https://doi.org/10.1080/14616680701647527
https://doi.org/10.1016/j.annals.2007.07.010
https://doi.org/10.1080/09669582.2011.629049
https://doi.org/10.1080/09669580008667346


46 

 

Sonnino, R. (2004). For a ‘Piece of Bread’? Interpreting Sustainable Development through Agritourism in 

Southern Tuscany. Sociologia Ruralis, 44(3), 285–300. https://doi.org/10.1111/j.1467-

9523.2004.00276.x 

Stefan, D., Vasile, V., Popa, M.-A., Cristea, A., Bunduchi, E., Sigmirean, C., Stefan, A.-B., Comes, C.-A., & 

Ciucan-Rusu, L. (2021). Trademark potential increase and entrepreneurship rural development: A case 

study of Southern Transylvania, Romania. PLOS ONE, 16(1), e0245044. 

https://doi.org/10.1371/journal.pone.0245044 

Stronza, A. (2001). Anthropology of tourism: Forging new ground for ecotourism and other alternatives. 

Annual review of anthropology, 30(1), 261-283. 

Swarbrooke, J. (1999). Sustainable tourism management. Cabi. 

Su, Z., Aaron, J. R., Guan, Y., & Wang, H. (2019). Sustainable Livelihood Capital and Strategy in Rural Tourism 

Households: A Seasonality Perspective. Sustainability, 11(18), 4833. 

https://doi.org/10.3390/su11184833 

Timur, S., & Getz, D. (2008). A network perspective on managing stakeholders for sustainable urban tourism. 

International Journal of Contemporary Hospitality Management, 20(4), 445–461. 

https://doi.org/10.1108/09596110810873543 

Toth, G., Huzui-Stoiculescu, A., Toth, A.-I., & Stoiculescu, R. (2020). How Do Natura 2000 Areas Intersect with 

Peoples’ Livelihood Strategies in High Nature Value Farmlands in Southern Transylvania? Land, 9(12), 

484. https://doi.org/10.3390/land9120484 

Tudor, M. M. (2015). Small scale agriculture as a resilient system in rural Romania. Studies in Agricultural 

Economics, 117(1), 27–34. https://doi.org/10.7896/j.1503 

Turnock, D. (2002). Prospects for sustainable rural cultural tourism in Maramure y, Romania. Tourism 

Geographies, 4(1), 62–94. https://doi.org/10.1080/146166800110102625 

Turtureanu, A. G. & Chițu, F. (2020). The Evolution of Balneary Tourism in Romania as an Integrated Part of 

Health Tourism. EIRP Proceedings, 15(1), 137–143. 

Tyler, D., & Dinan, C. (2001). The Role of Interested Groups in England’s Emerging Tourism Policy Network. 

Current Issues in Tourism, 4(2–4), 210–252. https://doi.org/10.1080/13683500108667888 

UNWTO World Tourism Barometer and Statistical Annex, December 2020. (2020). UNWTO World Tourism 

Barometer (English Version), 18(7), 1–36. https://doi.org/10.18111/wtobarometereng.2020.18.1.7 

https://doi.org/10.1111/j.1467-9523.2004.00276.x
https://doi.org/10.1111/j.1467-9523.2004.00276.x
https://doi.org/10.1371/journal.pone.0245044
https://doi.org/10.3390/su11184833
https://doi.org/10.1108/09596110810873543
https://doi.org/10.3390/land9120484
https://doi.org/10.7896/j.1503
https://doi.org/10.1080/146166800110102625
https://doi.org/10.1080/13683500108667888
https://doi.org/10.18111/wtobarometereng.2020.18.1.7


47 

 

van Zanten, B. T., Verburg, P. H., Espinosa, M., Gomez-y-Paloma, S., Galimberti, G., Kantelhardt, J., Kapfer, 

M., Lefebvre, M., Manrique, R., Piorr, A., Raggi, M., Schaller, L., Targetti, S., Zasada, I., & Viaggi, D. 

(2014). European agricultural landscapes, common agricultural policy and ecosystem services: A 

review. Agronomy for Sustainable Development, 34(2), 309–325. https://doi.org/10.1007/s13593-013-

0183-4 

World Tourism Organization (UNWTO) (Ed.). (2020). UNWTO Recommendations on Tourism and Rural 

Development – A Guide to Making Tourism an Effective Tool for Rural Development. World Tourism 

Organization (UNWTO). https://doi.org/10.18111/9789284422173 

Wang, J., Wang, Y., He, Y., & Zhu, Z. (2022). Exploring the Factors of Rural Tourism Recovery in the Post-

COVID-19 Era Based on the Grounded Theory: A Case Study of Tianxi Village in Hunan Province, China. 

Sustainability, 14(9), 5215. https://doi.org/10.3390/su14095215 

Winter, P. L., Selin, S., Cerveny, L., & Bricker, K. (2019). Outdoor Recreation, Nature-Based Tourism, and 

Sustainability. Sustainability, 12(1), 81. https://doi.org/10.3390/su12010081 

Xie, H. ‘Jimmy’, Bao, J., & Kerstetter, D. L. (2014). Examining the Effects of Tourism Impacts on Satisfaction 

with Tourism between Native and Non-native Residents: Tourism Impact-Satisfaction between Natives 

and Non-natives. International Journal of Tourism Research, 16(3), 241–249. 

https://doi.org/10.1002/jtr.1922 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.1007/s13593-013-0183-4
https://doi.org/10.1007/s13593-013-0183-4
https://doi.org/10.3390/su14095215
https://doi.org/10.3390/su12010081
https://doi.org/10.1002/jtr.1922


48 

 

8 Appendices  

Appendix A 

Informed consent for participating in the study on sustainable rural tourism development in Mures 

county, Transylvania 

I voluntarily agree to participate in this research study.  

I understand that even if I agree to participate now, I can withdraw at any time or refuse to answer 
any question without any consequences of any kind.  

I understand that I can withdraw permission to use data from my interview within two weeks after 
the interview, in which case the material will be deleted.  

I have had the purpose and nature of the study explained to me and I have had the opportunity 
to ask questions about the study.  

I understand that I will not benefit directly from participating in this research.  

I am aware that my interview will be audio-recorded.  

I understand that all information I provide for this study will be treated confidentially and not shared 
with any third part.  

I understand that in any report on the results of this research my identity will remain anonymous. 
This will be done by changing my name and disguising any details of my interview which may reveal 
my identity or the identity of people I speak about.  
I understand that disguised extracts from my interview may be quoted in the produced text, 
and related presentations.  
I understand that signed consent forms and original audio recordings will be retained in the 
researcher’s private computer.  

I understand that under freedom of information legalisation I am entitled to access the information 
I have provided at any time while it is in storage as specified above.  

 
 
 
 

 
Monica Sturza 

Msc Environmental Studies and Sustainability Science 

Lund University, LUCSUS 
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Appendix B 

Interview guide  

‘’Thanks so much for talking with me today. I’m doing research for my Master thesis on the sustainable 

rural tourism development in Romania, Mures County, and I become interested in the possibility to 

engage different stakeholders and actors to potentially identify challenges and opportunities in this 

sector. The purpose of this interview is to get a broad sense of how you understand rural tourism and 

sustainable tourism in Romania.  So that I can better remember the conversation, is it OK if I audio 

record our interview? You will remain anonymous. The interview will not last longer than 30 minutes 

and it is completely voluntary, you can stop anytime and if you have any questions, please don’t 

hesitate to ask me.’’  

Guiding questions 

Could you please describe yourself a little? -role in the community, work, place  

How do you understand development, a word that has been used a lot in official documents by local 

and state authorities? 

How do you understand rural tourism?  

How do you understand sustainability?  

What is the motivation behind this project/ agenda/ business?  

What do you mean by … (consult websites, documents of the interviewed stakeholders) ? 

What do you think are the biggest challenges we encounter in the development of rural tourism in 

Mures County? 

Do you think there are some potential areas that can be developed sustainably in the county in terms 

of rural tourism?  

What do you think is the role of local governments and authorities in the development of rural tourism 

in Mures County?  

Are there any things that should be done differently from a governance level? 

Looking forward, what do you think could help a sustainable development of this sector that could 

benefit all parties involved? 
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Do you think strengthening collaboration between stakeholders would be beneficial? How? 

What type of collaboration could be fostered (marketing and promotion, supply of goods and services, 

strategy and policy design, research, and knowledge exchange, accessing funds/common products 

creation, sponsorships)? 

How can the local resources be valorised? 

How can the cultural identity of touristic areas be enhanced, promoted, and maintained? 

Do you think all the community and local population should benefit in some way from this industry? 

How can the control and planning be kept in the community? 

Thanks so much for your time today. I have learned a lot talking to you and your input will be helpful 

for my thesis. If you have any questions in the future about the research, feel free to contact me. I am 

also interested in your opinion on others I should talk to. In addition, I want to hear if I may contact 

you if a couple of follow-up questions should arise.  

 

‘’Thanks so much for your time today. I have learned a lot talking to you and your input will be helpful 

for my thesis.  If you have any questions in the future about the research, feel free to contact me. I am 

also interested in your opinion on others I should talk to. In addition, I want to hear if I may contact 

you if a couple of follow-up questions should arise. ‘’ 
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Appendix C 

Interview analysis: Opportunities for rural tourism development in the ‘’Tarnava Mica Inferioara’’ 

microregion 

 

Reoccurring themes: 
opportunities for rural 
tourism development in 
the ‘’Tarnava Mica 
Inferioara’’ microregion 

% Of 
participants 
mentioning 
and 
commenting 
on the theme 

Example of comments 

Heritage tourism 
(Bagaciu and Ganesti 
village with Saxon 
influence, traditions, and 
customs, 
multiculturality) 

100% ‘’ I think tourism could help with traditions 
preservation. The westernization and 
modernization tendencies are slowly being replaced 
by going back to simpler things, traditional and 
authentic. I think there is so much potential in the 
region where we live.’’ 
‘’We have everything here, at hands reach. People 
always try to find this breakthrough ideas, but 
everything is right in front of our eyes. Simplicity 
and Tradition is the most appreciated. We must 
promote it locally first and then all types of visitors 
will come.’’(NGO_1) 
‘’ it is a mix of traditions, from a culinary point of 
view and all points of views.’’ (Local_1) 
‘’Bagaciu, the neighbouring village would be an 
interesting touristic destination, but its left 
unchecked and its destroying, there is no 
investment made to keep it.’’ (Local_2) 
‘’ Rural tourism could be a possibility here. We don’t 
have anything of sorts here in our village, but in the 
surrounding ones, Bagaciu, Ganesti, there was, it is 
not anymore, there used to come international 
tourists, especially from Denmark. But since the 
planes are not flying anymore, they cancelled a route 
that was used a lot, to Targu Mures (the biggest city 
in Mures County).’’  
‘’ What is also nice here, we have an old traditional 
house, near the unitarian church. I think it can be 
visited, it is not as exposed now for the public, but if 
somebody wants to see it, they can. The locals , 
women brought all their old stuff from their late 
families, and they created and arranged that house as 
it was before.’’ (Local_3) 
The Christmas traditions could be very interesting for 
tourists. Many programmes can be organised 
regarding traditional Hungarian cuisine. Making 
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gulyas1 outside, stews, langos2, donuts, kurtos 
kalacs3, traditional bread made in the oven outside. 
So many opportunities in this sense''. (Local_4) 
We tried to keep everything the way it was, we 
restored the main building, the villa and parts of the 
surrounding buildings, where a restaurant is 
functioning and a hotel. Small, but refined. (...) We 
produce ecological products, and we eat as healthy as 
we can, from healthy sources, because we believe in 
it, (...)that's what we try to implement here’’. 
(Businessowner_1) 

Agritourism (organic 
agriculture, small scale 
farms, local traditional 
produce) 

71.4% ‘’ There could be a lot of work force and income 
kept inside the community, there are a lot of 
farms.’’ (NGO_1) 
‘’A lot can be done in terms of agrotourism with 
organic products from the locals.’’ 
‘’You have your own products, all natural, without 
any chemicals. I basically don’t even water my 
garden, all its ecologic as natural as possible.’’ 
(...) Visitors could garden, go to vineyards, see how 
the land is worked.'' (Local_1) 
‘’I believe that the countryside brings an interesting 
experience for the people living in urban areas (...), 
they like to experiment a simpler life.’’ (Local_4) 
‘’There is space for other business. The more the 
marrier, it gives you alternatives. You know how 
many people go and buy locally, if you tell them 
that we buy our products from X. They also want 
it.’’ (Businessowner_1) 
‘’It’s bad because people from rural areas who can 
produce almost anything they need, in an organic 
way but its less practiced and appreciated. They 
prefer to buy it from supermarkets. This is not a 
financial loss it also diminished the quality of life 
(…).’’ (Businessowner_2) 

Wine Tourism 
(viticulture potential, 
small wine producers, 
wine yards) 

42.8% ‘’ My dad is part of a viticulture community. They 
have this small community and organise some 
events for the passionate in this domain like wine 
tastings and so on. I talked to him, and more 
members of the community and they told me that 
the support in this business is really missing and it’s 
a shame considering this area is perfect for wine 
production.’’ 
‘’Besides the bigger vineyards (Villa Vinea, Le Baron) 
there are no established small producers and it 
would be so beneficial for them.’’  (NGO_1) 

                                                             
1 Traditional Hungarian stew 
2 Traditional fried dough served with different toppings like garlic sauce and salty cheese 
3 Traditional sweet pastry made in the Szekler region of Transylvania; cooked outside on open fire. 
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‘’People could go visit vineyard and go to wine 
tastings’’. (Local_1) 
‘’We have a wine cellar besides the hotel and 
restaurant where we organise wine tastings.’’ 
(Businessowner_1) 
 

Balneary tourism 
(Raioasa Lake, salty 
creeks) 

42.8% ‘’There is salty water and balneary mud at Raioasa, 
here over the hill. But no investment was made. 
People go anyways, in the open field, no 
infrastructure, to use the mud.’’ (Local_1) 
‘’There is a lake here, Raioasa, with 
extraordinary beneficial mud (...). Think about how 
much the area would have developed if something 
was done.’’ (Local_2) 
‘’In the past, we had an area, like a pool. That could 
also be reopened, it was with salty water, like in 
Bazna (a wellness area in Sibiu County, close to 
Deleni). There is also Raioasa. There is also nothing 
being done.’’ (Local_3) 

Outdoor tourism 
(landscapes, natural 
environment) 

42.8% ‘’Here in Deleni, the best potential would come from 
hikes in the forest, motocross in the areas or other 
outdoor activities. There are people coming here with 
the motocross. There is a bike tour organized from 
the neighbouring county, and the route passes 
through the village. The people are outside and they 
offer water for the participants.’’ (Local_3) 
‘’Yes, I think it's perfect of course there is the issue 
with fossil fuel burning and the impact it can have on 
the environment if it’s not controlled but on the 
other side there are many good benefits like 
discovering nature. And many people who get into 
the sports they will not go daily to practise it but 
maybe their love for nature will be sparked by the 
time spent outside. (…) I think it's a good way to 
promote nature amongst the younger people 
especially the people who like extreme sports. They 
would spend time outside and they would see what 
nature means. they would explore the landscapes 
when taking a break and just get submerged in 
nature. This type of activities strengthens the bond 
between people and nature. And this means that 
maybe you would want in the future to protect it and 
preserve it more. (…) And of course you cannot go 
outside on the hills from the middle of the city; this 
areas especially, is surrounded by hills and forests. 
Like majority of Transylvania, a lot of forest 
everywhere, hills and open fields.’’ 
(Businessowner_2) 
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Appendix D 

The SWOT Matrix inspired the identification and analysis of strengths and opportunities in the 

microregion. For a better visualization of the identified strengths, opportunities, weaknesses and 

threats, the findings were divided into the four categories of the SWOT Matrix.  

 

SWOT Matrix. Illustrating the strengths, opportunities, weaknesses, and threats identified in the microregion 
Tarnava Mica Inferioara (Table created by the Author). 

Strengths 

 Resources 

 Landscape 

 NGOs 

Weaknesses 

 Development gap between urban and 

rural areas 

 Resources are not valorised 

 Heritage sites in bad condition 

 No touristic information points, signs, 

marketing 

Opportunities 

 Growth in demand for rural tourism  

 Fund accessibility for rural development 

 Tourism activities options  

Threats 

 Weak investment strategies 

 Globalisation leading to heritage loss 

 Lack of information and awareness 

 Population migrations 

 Marginalisation 

 Negative environmental impacts 
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Appendix E 

Interview analysis: following the Integrated Rural Tourism concepts 

The following Table shows the seven conceptual elements comprised in the Integrated Rural Tourism 

Theory, corresponding interview questions and the relevant answers from the interviews. Only the 

questions that produced relevant answers for the understanding of the IRT concepts were transcribed 

in this Table. Important to note that the questions and answers can fit under more than one category 

within the IRT. Therefore, the answers are selected and divided to be as useful as possible for the 

analysis.  

Integrated Rural 
Tourism Theory 

Interview 
Questions 

Corresponding answers 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Sustainability 

How do you 
understand 
sustainability?  
 
How would you 
contribute? 
 
Do you think it 
is important to 
build a business 
on sustainable 
practices? 
 

Local_1. ‘’We are just learning (…) Anything is possible. 
it starts with a person; everybody must acknowledge 
that its it better and it needs to be done. The truth is 
that in the villages there is not much recycling going 
on, however the food waste is either composted or is 
given to the animals. now we have a recycling service, 
to pick up the plastic and different waste.’’ 
NGO. ‘’ I think it is very beneficial for the village and 
the community to foster this sustainability idea, 
starting with recycling and gathering the trash 
selectively, to participate in some way at helping the 
planet.’’ 
Business_2. ‘’I am and enduro enthusiasts although I 
know it can be damaging for the soil and nature if 
done in a wrong way.  people do it anyways and 
people passionate by this motor sports will always 
exist. I would do it in a way that there would be like a 
dedicated pathway where you can go in this way 
people would go on the same paths and they would 
not damage launch surface off soil and vegetation in 
the surrounding environment. In Romania there is a 
problem with this there are plenty of this type of 
businesses built with European money so in which 
tourists can book ATV or motors or anything and they 
ride where when wherever they want, and they 
create a big disbalance in nature. An if they would be 
like special paths and protected areas it would be a 
lot better on the long run.’’ 
 

What do you 
think are the 
biggest 
challenges we 

Local_1. ‘’There are no funds to conserve the 
monuments and there are no funds allocated. But at 
least to be maintained in their actual state if not 



56 

 

encounter in 
the 
development of 
rural tourism in 
Mures County? 
 

restored (…)  people don't understand, that’s all that 
they know. They don’t have culture.’’ 
Local_2. ‘’There is no development plan to strategize 
what to modernize and how.  
I wanted to make accommodation rentals from part 
of my house. But with what money? Also, the projects 
aimed to help you require so much money that I 
would not need them if I had that. 
Generally, things are done badly.’’ 
NGO_1. ‘’My dad is part of a small local viticulture 
community. I talked to him, and more members of the 
community and they told me that the support in this 
business is really missing and it's a shame considering 
this area is perfect for wine production.’’ 
Business_2. ‘’ In Romania is a big problem from a 
bureaucratic point of view and legislative point of view. 
This means that the matters are a bit too complicated 
for the simple men people living in rural areas. There 
are no guides or nothing that would help people do this 
kind of stuff, made in a simple way to be understood by 
anyone.’’ 

How can the 
local resources 
be valorised? 
 

Local_1. ‘’Rural tourism development could be an 
idea, because, for the small producers would be 
easier, the resources and production would be better 
valorised, being opened to a bigger market than going 
to the local marketplace to sell.’’ 
Local_3. ‘’Rural tourism could be a possibility here. We 
don’t have anything of sorts here in our village, but in 
the surrounding ones, Bagaciu, Ganesti, there was, it is 
not anymore, there used to come international tourists, 
especially from Denmark.’’ 
Local_4. ‘’I noticed that people began moving to the 
countryside, thus rural tourism could potentially have 
a future (…).  I believe that the countryside brings an 
interesting experience for the people living in urban 
areas (...), they like to experiment a simpler life.’’ 
Ngo_1. ‘’We want to collaborate with small 
vineyards and wine producers, to organise workshops 
cuisine related, and different events where we 
what to invite local artisans.’’ 
Business_2. ‘’They would spend time outside and they 
would see what nature means. they would explore the 
landscapes when taking a break and just get 
submerged in nature. This type of activities strengthens 
the bond between people and nature. And this means 
that maybe you would want in the future to protect it 
and preserve it more. 
And of course, you cannot go outside on the hills from 
the middle of the city; these areas especially, is 
surrounded by hills and forests. Like majority of 
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Transylvania, a lot of forest everywhere, hills and open 
fields. 
Maybe this is the answer, trough tourism people would 
be convinced of the true value that is here. More 
people would come, more money would be spent, and 
more money produced nationally for local businesses 
and for the local community. In this way maybe people 
would realise the reason behind all this people coming. 
With time people will start to appreciate it more.’’ 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Networks 

What do you 
think are the 
biggest 
challenges we 
encounter in 
the 
development of 
rural tourism in 
Mures County? 
 

Local_1.  ‘’Bureaucracy is a problem. Marketing can 
be now done online, but it’s not. ‘’ 
Local_2.  ‘’The problem is that we don't have a sense 
of community. (…)  If I am doing well, then everybody 
is doing well. However, the culture level in Romania is 
underdeveloped and we can't have these 
expectations.  
The laws are mostly against you because in key 
positions are incompetent people.’’ 
Local_3. ‘’Bureaucracy, a lot of bureaucracy, these 
make everything more difficult. You need a lot of 
permits and papers, and these make it difficult. Money 
wise, you can make it through a loan with European 
funds. ‘’ 
Local_4. ‘’There is no collaboration, each party pulls in 
different directions. There is no cooperation between 
people to make the decisions for the community.’ (…)  
Here there is no communication nor collaboration 
between the locals and the authorities. I can’t 
remember the last time something was organised for 
the community. Nothing fun or for the people. 
Since the pandemic, the narrative of buying more 
locally produced goods, to support the national 
economy was promoted. But, out of jealousy and 
spite people don't buy from one another, locally, they 
don't want to help each other. Maybe if they had 
something to win, there would be collaboration.’’ 
NGO.   ‘’There is a visible rupture (between the 
Romanians and Hungarian community) and we want to 
build a community that is united, to have events where 
everybody comes and people are together. (...) We 
need to create a bond between us.’ 
Even though there are many small-scale local 
producers, there is no collaboration within the 
community, no support. It would be great to have 
tourists coming, showing them small cellars where local 
traditional wine is made, to taste it here and then go to 
another cellar. We don’t have this infrastructure’’. 
Businessowner_1.  ‘’We did not have a lot of 
challenges, we could collaborate very well with the 
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authorities, they were helpful is they could. It is 
beneficial for them as well, for their image.’’ 

What do you 
think is the role 
of local 
governments 
and authorities 
in the 
development of 
rural tourism in 
Mures County?  
 

Local_1. ‘’If the buildings are private, they could only 
constrain the owners in some ways (…)  to keep them 
from completely being ruined. I don't think there are 
laws for this (about the role of authorities in keeping 
the traditional architecture).’’ 
Local_2.  ‘’The authorities in general do not get 
involved. The problem in Romania is that I consider 
that it is all anti-Romanian. It is like they want us to 
go the wrong way. Foreigners come who never saw 
Romania before and they are amazed by it, and the 
authorities do nothing, and they don't care.’’ 
NGO_1. ‘’ Financial aids, from the local Councils, they 
can also create the networks between small 
producers, ground the industry. 
(…)  People should have available projects to apply 
for, or if somebody has an idea of a project, they 
should have the possibility to go to the 
authorities and get the help needed.’’ 
Business_2. ‘’There is a lot of confusion, and you can't 
really figure out how to do the whole process. The 
government authorities the state could have some 
sort of programmes to guide and positively 
influenced the local people to go maybe start 
something like this in their area there are no such 
programmes there only the European funds that you 
can access for which there's a lot of bureaucratic 
work and nobody knows how to access them. You 
also need money to have to get started in this 
process.  
They could establish a set of clearly defined 
regulations when wanting to start a business in 
tourism in rural areas. 
Verry little is being done. There are no direction signs, 
you would get lost. There is not a lot of information in 
this area. And maybe the signs are not very well 
placed. You have to search them very well to find 
directions, not the best strategy.’’ 
 

Do you think 
strengthening 
collaboration 
between 
stakeholders 
would be 
beneficial? 
How? 
 

Local_2. ‘’Collaboration within the community to 
strengthen the community.’’ 
Local_4. ‘’Something at small scale can be done like 
collaboration between the locals. Buying homemade 
bread from someone, then fruit marmalade from 
someone else. You can organise gulyas making, this 
way you include more people.’’ 
NGO_1. ‘’The authorities were open and willing to get 
involved if their image was enhanced. We hope that 
in the future the communication would be just as 
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good. (...) We received a large sum of money to 
organise our events.’’ 

Businessowner_1. ‘’We collaborate a lot with the 

private sector for different artisan products. It is very 

important to have good product, quality.’’ 

Businessowner_2. ‘’Collaboration is essential. I just 

got an idea; how great it would be to create an 

association that would deal with promoting these 

types of businesses.’’ 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Endogeneity 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

What do you 
think are the 
biggest 
challenges we 
encounter in 
the 
development of 
rural tourism in 
Mures County? 
 

Local_2. ‘’Unfortunately, the Saxon houses, which 
used to be beautiful now they are inhabited by the 
gypsies. There was an old house in the village, 
beautiful, they changed the windows and original 
design, you can't do that.’’ 
Local_3. ‘’Everybody has their own garden, a little 
farm, especially the elderly. The young are not so keen 
to do this anymore, out of comfort. They just go and 
buy what they need, now it's not as expensive, who can 
afford it will buy it. (…) 
But since the planes are not flying anymore, they 
cancelled a route that was used a lot, to Targu Mures 
(the biggest city in Mures County). The accommodation 
facility is still open, but no more international tourists 
are coming. 
People are ruining the traditional houses, but I think 
there should be a law that would keep them. In 
Bagaciu, the Saxons kept them to some extent, they 
had those big houses with big gates. ‘’ 
Local_4. ‘’With every year passing, I notice more 
traditions not being kept (…) I think this happens 
because there is ahigh standard of living in this village 
(Delenii) with good job opportunities (the gas 
extraction). The people are modernizing and keeping 
up with the world.  
People have a certain mentality, which perceives 
something old as being poor, that you don’t have the 
money to modernise it (...). Here, we still did not figure 
out the true value of things. In Germany for example, 
they keep the identity of a village, the culture and 
history, but there it does not mean you don’t have 
money. 
I think there is a big association between keeping the 
traditions and money, with the income and standards 
of living. In smaller, underdeveloped villages, it seems 
like more traditions are kept.’’ 
NGO_1. ‘’We have everything here, at hands reach. 
People always try to find these breakthrough ideas, 
but everything is right in front of our eyes. Simplicity 
and Tradition is the most appreciated. We must 
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promote it locally first and then all types of visitors 
will come.’’ 
Business_2.  ‘’People in Romania are not educated 
enough to appreciate what we have here and thus 
they are not going to spend the money on the 
experiences that they could have here in Romania. 
(…) Another problem that I noticed is that most of the 
businesses developed in rural areas here especially 
foreign business is owned by foreigners not by local 
people. local people are just simple employees with 
of course small wage is typical to Eastern Europe. 
In the Romanian eye, a foreign brand or product is 
above anything produced here, in the country. They 
don’t appreciate enough local products or local 
services.’’ 

Do you think 
there are some 
potential areas 
that can be 
developed 
sustainably in 
the county in 
terms of rural 
tourism?  
 

Local_1.  ‘’You have your own products, all natural, 
without any chemicals added. I basically do not even 
water my garden, it is all ecological, as natural as 
possible. People could come and see how to grow 
vegetables and fruits, to see the vineyards and to 
basically see how we work the land here.  
There is a touristic enterprise in the neighbouring 
village which brought tourists from Denmark to show 
them the area (…) A Saxon villa was restored here in 
the village as well (Ganesti), people come from 
everywhere. 
A lot can be done in terms of agrotourism with 
organic products from the locals. 
There is salty water and balneary mud at Raioasa, 
here over the hill. But no investment was made. 
People go anyways, in the open field, no 
infrastructure, to use the mud. 
The area is favourable for wine production.’’ 
Local_2. ‘’Bagaciu, the neighbouring village would be 
an interesting touristic destination, but its left 
unchecked and its destroying, there is no investment 
made to keep it. 
There is a lake here, Raioasa, with 
extraordinary beneficial mud (...). Think about how 
much the area would have developed if something 
was done.’’ 
Local_3. ‘’Here in Deleni, the best potential would 
come from hikes in the forest, motocross in the areas 
or other outdoor activities. There are people coming 
here with the motocross.  
In the past, we had an area, like a pool. That could also 
be reopened, it was with salty water, like in Bazna (a 
wellness area in Sibiu County, close to Deleni). There is 
also Raioasa, but nothing is being done there.  
We have an old traditional house, near the Unitarian 
church. I think it can be visited, it is not as exposed now 
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Embeddedness, 
Complementarity, 
Empowerment 

for the public, but if somebody wants to see it, they 
can. The locals, women brought all their old stuff from 
their late families, and they created and arranged that 
house as it was before.’’ 
Local_4. ‘’In the neighbouring villages there are some 
beautiful things that can attract tourists, but it is 
important to have some sort of a system.’’ 
NGO_1. ‘’I think tourism could help with traditions 
preservation. The westernization and modernization 
tendencies are slowly being replaced by going back to 
simpler things, traditional and authentic. I think there 
is so much potential in the region where we live.’’ 
Businessowner_1.  ‘’It started to be more attractive, 
this type of rural tourism concept, but for specific types 
of people, the majority does not understand it yet. 
Rural areas with rich heritage, villas, or castles. In the 
west it has existed for some time, here it landed a bit 
later. (…) 
The area has a huge potential. Small taxes, good 
connection flights. (...) People are growing an interest 
in developing countries.’’ 
Businessowner_2.  And of course you cannot go 
outside on the hills from the middle of the city; this 
areas especially, is surrounded by hills and forests. 
Like majority of Transylvania, a lot of forest 
everywhere, hills and open fields. 
 
 

How can the 
cultural identity 
of touristic 
areas be 
enhanced, 
promoted, and 
maintained? 
 

Local_1. ‘’Not a lot is done, but it could be. All is 
dependent on education and if in schools the local 
and national values are not thought and there is no 
emphasis on these matters than people don't realize 
their importance. They don't know what they must 
do, they don't think.’’ 
Local_2. ‘’The young generation could be keeping the 
traditions and identity alive, but they don't have this 
mentality. 
(…) The peasant is the essence of the Romanian 
people. If they did not exist, we wouldn’t.’’ 
Local_3. ‘’In the past more carnivals and special  balls 
were organised. Now, especially with covid there is 
barely any initiative.’’ 
Local_4.  ‘’There is no one to teach the new 
generations the traditional dance. Literally the 
children in these villages don’t know their 
traditional dance. I think that tourism can help in a 
way maintain these traditions. 
On one hand we can still preserve some things. We 
should start with education, but you see, in this 
village, soon we will not have kindergarten, or school, 
kids from the village go to school in the city.’’ 
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NGO_1. ‘’Young people are leaving, they leave to Cluj, 
leave to Targu Mures (bigger cities in Transylvania) 
but nobody stays here, in our area, the Tarnave area. 
To be honest nothing was being made for the 
community. (…)We thought to put our region on the 
map, the Tarnave region does not exist. There are the 
big cities but not us. 
it would be nice if we would send an invite for the 
events to the surrounding villages authorities and 
councils so they can also come and participate, the 
idea is to host people from the region not just Ganesti 
village.  We need to create a bond between us, to not 
be so divided between villages and localities.’’ 
Businessowner_1.   ‘’There are thousands of other 
Romanian hotels and pensions, but they do not restore 
or build to fit the area, they do something completely 
different. We tried to keep everything the way it was, 
to restore the main building, the villa and parts of the 
surrounding buildings, where a restaurant is 
functioning and a hotel. Small, but refined. (...) We 
produce ecological products, and we eat as healthy as 
we can, from healthy sources because we believe in it, 
(...) that's what we try to implement here.’’ 
Businessowner_2. ‘’It is not being done because the 
appearance of many villages is ruined by the 
uneducated people who renovate houses however, 
they want to. With seven colours of roofs and seven 
types of roofs and so on. This thing could be 
regulated, like okay this village is with Saxon 
influence, everybody should remodel their home in a 
particular way imposed.’’ 

What do you 
think are the 
biggest 
challenges we 
encounter in 
the 
development of 
rural tourism in 
Mures County? 
 

Local_2.  ‘’We became ashamed of being Romanians. 
It is a big problem; we lost our identity. (…) 
Everything starts from the fact that we lost our 
identity, a child does not know the national anthem 
anymore, they don't know the minimum history, they 
don't know to cherish the fact that they were born in 
this country.’’ 
Businessowner_2. ‘’And unfortunately, local things, 
values are not trending. Especially young people have 
no idea what local values are, they do not identify 
with them.’’ 

Do you think all 
the community 
and local 
population 
should benefit 
in some way 
from this 
industry? 
 

Local_1. ‘’From my point of view and from all points 
of view, increase in tourism and visitors would bring 
benefits for everyone.’’ 
NGO.  ‘’Besides the bigger vineyards (Villa Vinea, Le  
Baron) there are no established small producers, and 
it would be so beneficial for them. 
Tourism would help a lot, especially because our 
region is perfect for it, but you see it is not used. It 
would create jobs, income.’’ 
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Businessowner_1. ‘’There is space for other business. 
The more the marrier, it gives you alternatives. You 
know how many people go and buy locally, if you tell 
them that we buy our products from X. They also 
want it.’’ 
Businessowner_2. ‘’Of course, a lot of villages from this 
area would be involved, and the community can be 
involved. From local produces to services to anything. 
All can be sourced locally. This way the money will stay 
in the community and small producers would not have 
to sell their products for little money to foreign 
corporations with foreign capital, which happens.’’ 
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