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Abstract

In an era of widespread disinformation, understanding how individuals navigate diverse media is
critical. To address this, this thesis investigates how South Africans engage with news across
different media formats, focusing on the role of semiotic systeemsory modalities, and trust in
shaping news engagement behaviours. The study poses four research questions: 1) What kind of
media do South Africans engage with for their news? 2) What kind of news media do South
Africans trust and why? 3) What is itahmotivates South Africans to engage with the news? 4)
Does age affect any of the above? Using phenomenological triangulation, and drawing on concepts
and methods from cognitive semiotics and phenomenology, the study combines personal
reflection, photovaie and interviews, ana@surveyto provide a rich, mukdimensional view of

news engagement.

Findings from thesurvey showed that the internet was used more frequently than TV and
YouTube, with digital media perceived as accessible yet overwhelming. Most participants
preferred the "written with pictures" format, as they perceived images as both emotive and
credible, whié they valued audio formats for convenience. Participants engaged with and trusted
informative reporting more than other reporting styles. Participants favoured social media and
radio for their interactivity and synchronicitys oposed to newspapers. The interviews revealed
that trust in the news was linked to source reputation and professionalism, and participants
managed their mistrust by creseferencing multiple sources due to concerns about manipulation
and hidden agendas. Btional strain from the overwhelming negativity of the news led to
selective engagement strategias participantseported balancingtaying informedandimpacts

on their mental health. Despite these challenges, participants valued news engagement for th
sense of connection it provided aitglrelevance to their live€ontrary to existing research, this
study found minimal ageelated differences in news engagemeuossibly due to differences in

sampling and environment
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In sum, the thesis revealed the complexities of trust, emotional strain, and social connection in
navigating modern media, offering new perspectives on how individuals cope with an evolving
news landscape. Ultimately, this research highlights the peraadatollective importance of

news engagement, reflecting a deep human need for connection, even in a climate of growing

mistrust.
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Chapterl. Introduction

The world iscurrently saturated with vast amounts of informatisaquiring people to make
choices about what i nformati on,, aadiocwhat gegreei f i c a
to trust this. Some people prefer to watch the news on teleyviskom through newspaper
headlines or scroll throughsocial media(referred toas SM). Thesedifferent media are often
polysemioticrelying on the use of multiple semiotic systems, such as language and dep&tion

well asmultimodal involving multiple sesory systems likdnearingand vision (Stampoulidis,

2019 Zlatevet al.,2023. The assortment of semiotic systems and sensory modalities in which we
encounter news information could affécth how we engage with it, and how critical we are of

it. Thisis one of theentralpoints of this thesis.

A second is that of trus& phenomenomt the core of human naturgrust is central tthuman
socialty(Wacewi cz & t y wending @okidvelop @mdeR $ocial interactions,
from individual conversations to multonglomerate organization&/hile language allows for the
possibility to lie infinitely(Dor, 2017) we do not do so frequently and do not suspect each other
of doing so constantlgSokolowski, 208). Rather, we trust that the other is beinhdor the most
part i honest and truthful in their communication, even if this leavevulnerable. This
vulnerability is susceptible to abuse and misuse, which can lead people to qaedtidistrust
things that were once assumed.

News media inform us afvents inthe world and are expected to be places of trustworthy
verified information. However, the problem of false or biased informatiand the
overwhelmingly negative consequences it can engender (e.g., influencing electionsg{\ang
2019, is becoming increasingly salient in the era of digital media (Pomeratserv, 2019).
Distinctions are often made between the deliberate generation and dissemination of inaccurate or
manipulated information that is intended to deceive @lead an audiencdisinformation,and
the inadvertent sharing of such informationisinformation(Wasserman & MadridMorales,

2019).
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While news, and its accompanying disinformation, are global phenonikeg have
predominately been studied inthe USA (63u e s s e ), Euaope.(e.g., BléicheB & Nisen
2019, Australia (e.g., Picklest al.,2021) and New Zealand (e.g. Hannethal.,2022) withmuch
of the recent research on news engageifoensing exclusively oM (e.g.Chenzi, 202). Thus,

a third relevant issue ithe type of media involvedsincemost people have diverse media diets
(Swartetal., 2017) whichcan benfluenced by their agérosiusetal., 2022).

This thesis examines how people engage with naarsssdifferent media, and how these
experiences and interactions are consolidated. The main goal is to better understand how people
make decisions about which news to consume and share, and how this is affected Digetrust.
studyis situatedn SouthAfrica. In addition to being understudieMdre, et al., 2019 South
Africa is adiversecountry, both linguistically and culturallyyith high 3G penetratior§M, and
internet usage (Masulletal.,2020) alowing for engagement in a variety of spacesoténtially

offering many perspectives on how news is engaged with

The polysemiotic nature of human interaction has been extensively studied within the discipline
of cognitive semiotic§Zlatev, 2015; Zlatevet al., 2023). Being established during the past two
decades, cognitive semiotics integrates theories and methods from semiotics, linguistics, and
cognitive sciencdo study meaning and meaniagaking, with the help ofphenomenology
Phenomenology isa philosophy and methodology inaugurated by Edmund Husdethe
beginning of the pastentury whichfocuses orii t Huely o§ human experience and of the ways
things present themselves toinsand through such experience ¢ k o | o ws k. &, Key2 0 0 O
phenomenological concepts such as life world, subjectivity, and intersubjectivity camshelp
understand our engagement with the world aitth othes. Consistent with phenomenology
researchers in cognitive semiotics emphasize that all knowfgégapposes consciousnessd
systematic studies require the triangulation of 4istson methodssuch as intuitionsecond
peron methodsbased on empathynd eventually third-person methoddased on detached

observation and quantification (e.ylendozaCollazos & Zlatey2022).

Following this principle, elaboratezhin Section 2.2, beganthe investigation by reflecting on
my engagement withews andrust (first-person) extengédwi t h i nt er vi ews t o

experiences (secofgkrson)andfinally employed a quantifiable survey, to assess the frequency
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of certain viewsandexperiencesgthird-person) Furthermorel u sdp h o t o(e.gTisang 2020)
as a speci fi c -dneeptthho da ntao yasiids tohfe liinved experien

achieval Bow for the inclusion of the polysemi

| n maimy thédsis intends to explore how factors like media, semiotic systems and sensory
modalities affect the news engagement of South Africans of different generations, specifically
drawing into focus the relationshigetweentrust and news. As such, tipeeliminary research

guestions are

What kind of media do South Africans engag
What Kkind odo n®@owst hmeAlfirai cans trust and why
What is it that motivates South Africans t

P w NP

Does age affect any of the above?

The remainder of the thesis is structured as follows: Chapter 2 provides the theoretical
background, situating the study within cognitive semiotics, and explores the conaeptsiaf
newsand trust. Chapter 3 outlines the methods used, while Chajolietly presents and

discusseshe results. Finally, Chapter 5 concludes the thesis, revisiting key aspects of the study.
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Chapter 2TheoreticaBackground

2.1. Introduction

This chapter lays the groundwork for the thekidegins by outlining cognitive semiotics as a
discipline and introducing kesnethodological principleand conceptslike polysemiosisThe
focusthen shiftso the central phenomena of this study: news and tdtconcludesy further

specifyingtheresearch questions

2.2.Key Concepts fromCognitive Semiotics

As previously mentioned, cognitive semiotics transcends traditional disciplinary boundaries by
integrating insights from an array of fields into a unified framework for studying mearaking
(MendozaCollazos & Zlatev, 2022; Zlatev, 2015). This approach investigates how meaning is
communicated across various sensory modalities, such as visibeanmy, and through different

semiotic systems, including language and gestures (Konderak, 2018; Stampoulidis, 2021).

Cognitive semiotics often turns to phenomenolagjoundational philosophy @ihdenies both
materialism and idealism and describes realitthasnultidimensionalife world experienced by
human beings (and other subjedahavi, 208; Zlatev & Mouratidou, 2024 Phenomenology
prioritizes subjectivity, intersubjectivity, empathgnd agencyas fundamental elements of its
investigations, along witimtentionality. This is heinherent directedness of consciousness towards
its object in different typesf acts, such agerception, rememberingndimagining (Sokolowski,
2008).In its attempt to understand experience as adtially lived, phenomenologylistanes
itself from preconceived interpretations and theotiegs facilitating a deeper understanding of

the underlying structuresf experience.

Applied phenomenology extends these principles into practical dorfgagnsn fields such as
psychology and sociologyaiming to uncover the underlying structuresgssence®f subjective
experience Giorgi, 2009; Hycner, 19851t encourages researchers and practitioners to engage

directly with lived experiences, rather than viewing phenomena through theories and
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preconceptions. To achieve this, phenomenological interviews focus on acquiring rich, detailed
descriptions of specific eventdgffding & Martiny, 2016.

A key notion in cognitive semiotics jhenomenological triangulatiofe.g, MendozaCollazos
& Zlatev, 2022; Pielli & Zlatev, 2020) which, in its most recent formulation (Zlatev &
Mouratidou, 2024) distinguishé®tween two planegheepistemologicaplane, corresponding to the
ways the phenomenon is accessed by the researcher, amddlugicalplane, referring to the nature of
the phenomenon being accessed: self, others, and things as indivisible dimensions that jointly constitute the
life world. Thegeneral principle is to start wifirst-person methodsased on the experience of the
researcher herseltiontinually reflecting onthis, with the help of intuition (e.g. Zlatev &
Blomberg, 2019)Followingthis, secondperson methodsvhere the perspectivestbkeresearcher
and participants are on par, mutually informing one another, as in (phenomenological) interviews.
Finally, third-person methods ammost distanced from the phenomenalowing them to be
objectified and (in many cases) quantifiéal, example in the analysis of experimental data.
sum, cognitive semioticesearch balansall perspectives while prioritizing the first two methods

as they are presupposed in any scientific investigétitamdozaCollazos & Zlatev, 2022).

Another principle is the conceptualempirical loop (Devylder & Zlatev, 2020;Mendoza
Collazos & Zlatev, 2022Stampoulidis2019;Zlatev, 201%, which implies theconstant interplay
between the conceptual understanding of a phenomenon and the empirical questions asked of it.
As such, an investigation does not begin with theories but rathepretheoretical reflections
on the phenomenon itsel¥ia the firstperson methods mentioned aboiéer which, andwith
the considerations of previous researstpirical investigations emerge, which in turn contribute
to theconceptualinderstanding of the phenomenon, and so the cycle repaatZlatev, 2015).
The iteration of the loop in this project is displayedFigure 1, illustrating thaby first reflecting
ontrust and disinformation in news on the conceptual side of the loop, | recognize the malleable
nature of the concept§ubsequentlyempirical questionske i Wh a t news do peopl
with?, @ Are peopl e aware of di sinformation in t@l
engagement 20 and AHow do different factors (e
peopl e tr ust Byanstaingehese questiogse wle.can develop our undergiasfdin

the concepts and prepare for another iteration of the loop.
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Figure 1. The onceptualempirical loopas realized in the present thesis

4 )
What news do people engage with?
r N
What is “the news”? Are people aware of disinformation
in the news? If so, how does it affect
What is trust (in the news)? their engagement?
What is disinformation? How do different factors (e.g. modali-
\. J/ ty, semiotic system) affect which news
people trust?
\ J

As mentionedin Chapter 1, the concepts pblysemiosisand multimodality are central to
cognitive semiotic research as human communication recruits multiple semiotic systems and
modalities to convey meanir(@latev et al.,2023) While thetwo concepts are often conflated
outside of cognitive semiotics (se®tampoulidis, 2019for discussiop they arg rather
complementary. Polysemiosis implies the simultaneous use of two or more semiotic systems in
communicatiod such as when language is combined with gesturing, with signs combining
different semiotic ground (Sonesson 2010, namely iconicity (similarity), indexicality
(contiguity) and symbolicity (onventionality. As for modality, the same semiotic system,
language can be realized in multiglensorymodalities. Spoken language requires an auditory
modality while written language recruits a visual modaltyposter may contain written language
and images (i.e. depiction) thus displaying two semiotic systems both of which are consumed in
the sameyisual modality. Each semiotic system argkénsorymodality has advantages and
limitations in what they can confer (Zlateval.,2023). For example, a written text about a news
event may be very good at informing viewers of the facts while an accompanying picture or

interview clip may help an audience connect gomally with the event (Facchinetti, 2021).

1 A semiotic system can be either a system of signs or signals, both consisting of pairs of expression and meaning.
However, only signs can denote things, properties or events, while the meanings of signals are not denotational
(Zlatevet al.,2020; Mouratidotet al.,forthcoming.
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Communicatiorhas the potentiahot only to provide veridical information but alsmdeceive.
This is because signsegoesbeyond what Dor (2017) call s dne
concerningthe physical and temporally preseahd may extend into realms of the unreal and
imagined Yet, we have an innate inclinah to be truthful as communicators and ttoist as
receiver{f Wacewi cz & 2018)M0f coursg, Gasckasignallyie, but for a lie to succeed
there must be an underlying assumption of trotierwise, the lie would fail to deceive effectively
and be irrelevant. It is this basis of trust and truth thetvalfor a social niche where language can
develop? | return to the topic of trust in Sectiord2but before thatwe need to consider that of

media.

In today's information landscape, where news engagement plays a significant role in shaping
individuals' perceptions and understanding of the world, the relationship between trust and media
is crucial. As such, cognitive semiotics, with its synthetic aggitoto studying meaning and
communication, is welpositioned to delve into how trust influences the reception, interpretation,
and sharing of news across different channels and platforms. By examining how trust is
established, maintained, and potentigiipded in the context of news engagement, this study has
the potential to broaden the scope of cognitive semiotics research. More generally, understanding
the interplay between trust and media within the framework of cognitive semiotics not only helps
us ketter understand ousehaviourand experience as human beings but also offers valuable

insights into the dynamics of current information environments.

2.3 SemioticSystems,Sensory M odalities andDifferent Kinds of M edia.

As indicated above, human communication Imth polysemioticand multimodal.Particular
combinations of semiotic systems become conventionalized in specific cultural pracgcearid
drawings,Zlatev et al.,2023), ormore formally as media Hodkinson (2086, p. 17) describes

2This is further corroborated as it is through tdasten relationships that other species, such as bonobos and

chimpanzees, havebearb | e t o | earn | anguage fr omMd%¥enZateve ( Savage R
Mouratidoy 2024). Thus, positioning language as something spontaneously acquired in trusting environments and
consequently intertwined with them (Segerdeattal.,2005).
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media as the "means through which content is communicated between an origin and a destination"
For example, print media delivers information to readers, and television broadcasts news to a wide
audienceThe processf how information flows from a sender (who), through a medium (which
channel), to a recipient (to whom), and with what impact (efieautlinedby Lasswell (1948)

(see Figure 2)While this model offers a structured understanding of communication, it overlooks
the interactive and participatory nature of modern media, partic88tlyAs Bruns (207) points

out, SM differs fundamentally from traditional media like print and television because it is defined
by its sociality. Platforms like Facebook facilitate maoymany communication, allowing users

to create and engage with conterdther than passively consuming information from media
professionals. This shift underscores a key differen8® encourages interaction and
participation, free from the constraints of traditional editorial confrbis is relevant when we
consider how each of these aspects provides a different point at which one may or may not trust,

whichis further discussed iBection2.4.

Figure 2. Diagram ofL a s s weodlelframsH o d k i (2016, pdd 26)

ho? hat? in which 10 whom? with what
who? says what? 0 whom?

channel? effect?
(sender) (message) -} . -> (recepient)

(medium) (effect)

Additionally, one cardifferentiatemedia on the following dimensions.

1 Massvs InterpersonalMass media (e.g., radio, TV) enables lasgale communication,
while interpersonal media (e.g., WhatsApp groups) facilitates smaller, localized
interactions. The internet ai®@M blur these lines, merging public and private content,
l' i ke I nstagramdés mix of news and persona
allowing news access anywhere via smartphones. Additionally, people now control how
and when they consume content, peedizing their interactions (Facchinetti, 2021,
Hodkinson, 20@).
1 Synchronouss AsynchronousSynchronous communication happensaattime
(e.g., live radio), engaging participarasid creatorsimultaneously. Asynchronous

communication, like listening to a precorded news clip on Spotify, occurs at different

17|Page



times.Asynchronous media, like newspapers, are slower in delivering breaking news.
Evolving audience preferences and technological changes are reshaping how news
media prioritize content, while also impacting the balance between synchronous and
asynchronous communication (Hodkinson, @01

1 Highvs Low IntensityHigh-intensitymedia are media that commandeee'sattention,
while low-intensitymedia are generally less demand{Rigdkinson, 206).

1 Onedirectional vs Interactive Media thatoffer little opportunity for participation or
interaction are ondirectional, for instance, a TV clip as TV generallyjacks direct
engagement opportunitieslowever, when the same clip is uploaded to YouTitbe
becomes viewers can comment, like, dislike,share thus it is now interactive.
Interactivity is becomingvalued reflecing our evolving expectations of media to
facilitate interactive communication rather than -eve/ transmission (Hodkinson,
2016).

Further, to account for varying levels of media engagenMalt,uhan (1973) distinguishes
between "hot" and "cool" media, with the former demanding high attention due to its "high
definition," and the latter encouraging more interaction with lower attention demands. However,
Hodkinson (2016) critiques this as singic, noting that media engagement varies by corftext.
instance, while McLuhan classified radio as a hot medium, it often serves as background
entertainment, allowing minimal attenticeis well as facilitating interaction (e.g. call-ins).
Conversely, TV, labelled as cool, can be highly absorbwit limited opportunities for

participation.Thedistinctions between differekindsof mediaaresummarized imablel.

The vast number of medmvailableenablespeoplet o become more nfecl ect
engage with the news (Facchinetti, 208Wartetal., 2017). For example, | might come across an
article in the Guardian (a form of mass, asynchronousdoretional media) about rising gas
prices, then hear a friend complain about the high cost of groceries in a WhatsApp chat
(interpersonal, synchronous, and loviensity media). Later, | might watch a TikTok video
discussing how rising gas prices affect food production (mass, asynchrandusteractive).
Each of these forms of media allows me to interact with news in differentamaysese threads

of informationi across different intensities, synchronicity, and interactividye woven together
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to shape my understanding of the situation. Through this eclectic engagement, news audiences
become active participants in the-awation and dissemination of stories and perspectives
(Facchinetti, 2021).

Table 1.Different media and their attributes (based on Hodkinson6204. 48)

Printed media  Radio Television  YouTube SM
Media Type Mass Mass Mass Mass Interpersonal/Mass
Semiotic system| Language Language Language Language Language
Depiction Depiction Depiction  Depiction
(static)
Sensory Visual Audio Visual Visual Visual
modality Audio Audio Audio
Synchronicity Low Mid Mid Low High
Interactivity Low Mid Low Mid High
24. News

24.1.Wh at neiwss of

The nature of news is evolving rapidly in today's digital age, where its abundance and complexity
pose challenges for individuals trying to navigate and comprehend informAtioarding to
Hodkinson (206, p. 156)news 1 s fAa vital public service t6bh
truthful fact®. This definition is normative anémphasizes that news should aim to offer a fair,
accurate, and balanced portrayal of events, striving toward objeciiVayanticipate news to

present an impatrtial, fair, arttcurate portrayal of events, at the very leasteast endeavour to

reach this idealConsequently, when news is perceived as biased, it is often viewed as a breach of
trust. However,this does not imgl that thenewsis simply a mirror of realityasit is shapedy,

and presented withjm culturaland sociatontext This process of construction does not imply a

lack of objectivity but acknowledges thtae newsis created and presented in alignment with the

society and culture in whidhis produced (Hodkinson, 26}, asrepresented ifigure3.
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Figure 3. The News Filtering system (Hodkinson, 049.157)

\
News
—} Selection —} Construction —} representations

of selected event
-

Multiple events occusimultaneouslyut, naturally, not all can be reported. Decisions are made

about which storiesvill be conveyed to the audience (e.,gwhat is expected to be relevant or
interesting) These stories are then constructed to determine how the story will be présented

what style and angle will be useditimately resulting in the@ewsrepresentation that we, as an
audience, encounteNews organizations act as gatekeepers, deciding what information is
disseminated and what is n@hroughthis agendsasetting procesghese organizatiorese able to
influence public opinion (McComh& Shaw, 1972)Some outlets may prioritize impartiality and
factbased reporting, while others may present more overtly biased perspectives, reflecting their
editorial stance. As a result, different sources may shape the public's perception of events in

varying ways.

How the newsis selectedliffers, but Galtung and Ruge (1973) identified 12 keieriathat
can affectwhetheran eventi s dee med A Anorgstatieerst thegedincludethe
frequency andmmediacyof the story (. if it is a newor breaking story)the unexpectedness
(i.e. how unusual the story igite nations (i.e. if the story concerns nations considered to have a
large influence weerinternational relations) and cultural proximiye. if the story, or its content,

is familiar to the audies®).

Other theorists haveroposed changet® these categoriesFor instanceHarrison (2009
suggestd that theavailability of imagery (e.g.,the presence of enticing imager dramatic
footagg can elevate the priority of a story, as well as increase its salience. This trend underscores
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how the demand for more visual elementshi@news has reshaped prioritié¢éews sites try to
maximise viewership and engagememhich means audience preferences for quick tempo and
attentiongrabbing segments also play a significant role in content selethimerstanding how

these values have evolved, especially with the adve®Wpis crucial.

When considering newsonstruction and disseminatiahis important to examine its sources.
A significant portion of international news is distributed by three major agerik@mgers,
Associated Press, and Agence FraRoessesupported by extensive local netwo(ks. their own
reporters and correspondentsthat contribute original reporting, particularly for local or
specialized coverag@Hodkinson, 20@). Another significant source of news content is public
relations with organizations promoting their clients. Tlaigpealsto news organizations because
these readynade stories are easy to use and hedetthe increasing demand for content in the
24-hournews cyclgHodkinson, 2016)However, his raises questions about the independence of
news providers and their agendas (Davis, 2013). Furthermore, advertising and funding can

influence what news is selected, prioritized, and how it is presented.

Newsis often categorized as eith@nard or fisoft, though these terms have led to various
interpretations. In a review, Reinemaetral.,(2012) identified three main dimensiofi€. topic,
focus, and styleupon which news can be distinguished along a -Bafd continuum, as
summarized in Tabl&. While prioritizing the topic dimensionas the most fundamental
Reinemanret al.,(2012)emphasize thahese dimensions interact to ultimately determine whether
a hews piece can b ea rc,cmdte helpowncepmalimmow the same stdrye s s
can be presented differently. For examglepatural disaster can be reported as hard news by
focusing on the scale of destruction and official responbkés using an impersonal, factual style.
Alternatively, it can be presented as soft news by highlighting personal stories of survivors and

emotional appeals for aid.
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Table 2. Table showing the dimensions of hard and soft news.

Dimension Hard Soft

Topic Politically Relevant Politically Irrelevant
Societal Issues «—> Individual Issues

Focus _ _ -
ThematicFraming «—> Specific Events
Impersonal «— Personal

Style , :
Unemotional Emotive

The style of presentation can also help engender an audieticeome news using more formal
academic orargonladen vocabulary to target professionalshile othersmor e fAever yda
languageSoft news usually attreztmore attention (Bokzkovsk& Peer, 2011) ands often used
to drawin a broadeaudiene. Tr adi t i on al definitions ofbunews a
commonperceptios of newsareexpandingo also includenore typicallyi s of t 6 t opi cs r
culture and entertainmensuch as ports and celebritie§Swartet al.,2017) This links with
incorporating opinion into newsisually associated with soft newand isoftenaccompaniedby
provocative evensensationalistimages(Reinemannet al., 2012) Lately, there has been an
increased preference for opinidominated newgBergstrom& Jervelycke Belfrage201§ that
Facchinett(2021)posits coulgotentiallybedueto the increased popularity of depiction in news

The inclusion ofimagescan be used to create vivid and immersive experiences that highlight
certain perspectives (Van Krieken, 2018). The relationship between depictidangndgecan
indicate the angle of the story, portraying what aspect is considered most sigrifanms. also
relevant for how news is constructed when we consider each element of a news article. For
example, consider the headline and image in the news piece displd&ygdrav. How would the
story have appeared differently if theticle had used differentpicturei oneof the families or
the workers actively excavating the site? What if theyd used different words i f Aitdso w
Arescuerso? This demonstrates how journalists

to, and subsequently perceived by, an audience.
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Figure 4. News article detailing rescue efforts after the M8y B024,George building collapse

(From screenshot submitted by Participant A)

| P \ IT'S A RACE
L5 7 X1 AGAINSTTIME

Incorporating depictionanenable the communication to feel more personal by creating a sense
of connection between the audience and the image, which subsequently compounds its popularity
(Facchinetti, 20211 According toHodkinson (2086, p. 40)

Photographs are argued to reduce the complexity of issues to particular observable
fragments and encourage emotignadyeuristic captivation. Worse still, this inherent
superficiality is hidden by a veneer of realness and proximgiotographs, then, entice

us into the mistaken feeling that we have fully understood the situation depicted

This hints at how imagery can be used to mislead an audieecple tend to accept images as
real, leading to as many asethird of manipulated photograplg®ing undetected (Nightingale
et al.,2017). Furthermore, peoptend to be mordikely to accept (and share) claims presented
with images, even if the images are uninformative (Fehal.,2019) (e.g. an article about

universitesaccompanied by a genebailding).

The rise ofSM has also changed how the news is engagttdand led to a drastic increase in
the presentatiorof content in multiple semiotic systenmihe ease and affordability facilitated by
modern technologidsas subsequently meaalysemiotic and multimodal news has become more

prolific and entrenched (Facchinetti, 2021). This has culminated in online news platforms,
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providing a new medium where integrated news is expected, and polyseanghtiemultimodal
representations of theews are the norm.As mentioned inSection2.2, while these notions
commonly occur together, it is through cognitive semiotics that we are athectmflatethem

and independently access how they relate to news engagement.

The intertwining of multiple semiotic systems (like text and image) and (potentially) sensory
modalities (like vision and sountdgs led to the development of the ng@askage as opposed to
the newsgiece(Kolodzy, 2012). For example, a news website may hayécture,awritten article
(many with the option to have thenhunciatedhrough atextto-speechgenerator), a video clip
with scenes from the original everdas well asa reporter describing,itand a news ticker
announcing breaking news. This unified conglomerate demonstrates a change in journalism where
the journalist is no longer merely writing to convey informatioat rather curating aohesive
package to tell a storyThe newsworthiness of suchfipackage is constructed through the
interplay ofmany, previously describedomponents including the content i nf | uenci ng p

engagement with news in various ways.

Availability, accessibility, and lifestylar e some of the factors affe
news engagemenMany individuals consider news engagement indispensable, despite often
perceiving the news they engage with as unreliable, inconsistent, or disjointedgiSalig2017).

This has led to a variety of behaviour interactions and styles. For instance, Eétesitg@014)
distinguished between news seekers, who actively pursueareivwgalued beinghformed and
news avoiders, who do nobften due to feeling overwhelmed or disinterestghbnitoring
behaviour, which involves continuous, ldewvel engagement with news, is thought to be
increasing and is highly valued by ma@o&teraMeijer & Groot Kormelink, 2014). Additionally,
media multitasking, where individuals engage in multiple media activities simultanéasist

as scrolling througsM while listening to the radio is also on the rise (Pilot&t al.,2004).

The change in mediasages, in part, enabled by the increase in online conwmth has also
allowed interactivity to become cenitrixom clickable, shareable links to crowdsourcing and polls
(Facchinetti, 2021; Welbers & Opgenhaffen, 2019). Subsequently, the way an audience interacts
with thenews is no longer a linear unidirectional process. Rather it has become a dynamic platform

where individuals can choose not only what to engage with but also how to engage, whether by
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skimming a headline or clicking a link to read the full arti€letthermore, the audience can also
interact with one another by commenting, liking, and sharing, thus contributing their voices and
opinions to the mix (Facchinetti, 202 News sharing may plagn important social rol€n the

one handpeople feel that they have social capital by displaying their knowledge of valuable
information,and on the other, thegerform the civic duty of sharing it (Chakrabaatial.,2018).

This is particularly aparent when there is distrust in the ability of official news sites to relate

important information (Chenzi, 2Q2

Further, according t&wartet al., (2017) people construct their news repertoires based on
different priorities. Nationally orientated news users see news as a way to relax and connect with
others, blending hard and soft news. Regionally orientated users value local news for its personal
relevane and civic duty. Backgrounarientated users focus on international news, seeing it as a
form of education. Digital news users rely mainly on online platfoams, generally adopt a
critical stanceviewing news as addictive and unhealthy. "Laidback" users adopt a passive
approach, monitoring news rather than engagingphasisingts social sharing aspeé&ixhibiting
different news engagement behaviauomplies thatpeoplefind different things appealing in news

influencing their choicesnwhat to consume and share, thus warranting further investigation

While subsequent sections delve into how individuals interact with news, it is essential first to
comprehendhow ths experience of the news is complicated by disinformatod related
A di s ¢ asddescribed in the following sigection.

242AiFake news?o

The rise in the accessibility of vast amounts of information and the means to disseminate it widely
has contributed to the informational chaos in whichoften find ourselves. Thigproblemis
exacerbated by thpr ol i f erati on of wh at i's cdmmonl y r
encompasss a wide spectrum of situations, including manipulated imagasours fabricated

stories, and automat&M accountsSome scholarsuch as Green (201 8dvocate for viewing

this as aspectrum that ranges from biased information to outright falsehoods, but ultintately
becoming increasingly challenging to defitfake news" as a unified concegiven its many

nuanced aspectMoreover, the term's ubiquitous use in public discourse has diluted its specific

meaningjn some casesansforming it into a rhetorical tool (Wasserman, 2017).
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In an effort to bring clarity to the complex landscape, Wardle and Derakshan (2017) cadegorize
Af ake unnedwesro t he umbr el | a t er mistingushng ibetweenr mat i o
disinformation the deliberate generation and dissemination of inaccurate or manipulated
information that is intended to deceive or mislead an audieniseaformation the inadvertent
sharing of such informationand malinformationt the accurate, nonmanipulated information
shared with the purposeful intention of causing hatfhile crucial, thesedistinctiors hinge on
knowingthe intentions of theource of the newsind it is uncleahow apparent these differences
are for those encountering the informatitin.see a misleading news article, how am | to know if

it is disinformation or misinformation?

Although oftenviewed as recentdisinformationstrategieslate back to ancient timesych as
Rome44 BC (Posetti & Mathew, 2018). Some scholars, like Wahutu (20@%) far as to suggest
the fears surrounding the increase in misinformatomy b e mor e o fHoweve mor al
technological advancements, like the internet and social media, have amplified the spread of
information and accompgimg disinformation (Masullo et al., 2020), making it more abundant
and harder to verify (Pometatzev, 2019).

This is concerning because the spreadihdisinformation not onlyunderminegournalisnés
integrity but can alsthvave severe political and societal consequerstech aglerailingpublicand
socialhealth initiativegWang, 209). Thusdisinformationis often sed astool of manipulation,
creating a particular response or reaction from an audience (Tandoc et al, 2018; Chénzi, 202

Pineteh's, 200)7as seen in its role in escalating xenophobia in South Af@banzi, 202).

Disinformation can be considered from the perspectivewaf much the content relies on facts
(facility) or the extent to which it purports itself as tfdeceptiof (Tandocet al.,2018).Framing
the notionthat how information is presentediimsportant plays a critical role in presenting it as
valid (Pineteh, 2017)Thisimpliess he t endency of these ph@nhomena
hinted at bythec o | | o qu i al)(Tdndoadt &, 201&Rheszg 202). As such, it is in part
through this framing and mimicry that opinions and disinformation can pass asAssugh,its
success hinges on audiencesd ability to disce
Ami sinformationo (Baptista & Gradim, 2020) . T

and more a social one, gaining power through sharing (\Waase& MadridMorales, 2019).
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The current medidandscapgBaptista & Gradim, 2020), including increased us&bfas a
news source (Chenzi, 20Rand journalistic practicehave alsoheightened thesalience and
unparalleled effect of disinformatioRor example, respected news organizations often strive to
present balanced coverage by giving equal airtime to opposing views. However, this approach can
unintentionally elevate fringe opiniofhose held by a small minorjthpy placing them alongside
mainstream perspectivesidcreating a false equivalence that distorts public perception of their

prevalence and credibility (Wahutu, 2019).

Additionally, many people feel disconnected from the authoritative tone of mainstream media,
finding it impersonal or alienating. As a result, they seek out alternative sources that adopt a more
personal and colloquial tone, which is often characteri$titsinformation and fake news outlets
(Wasserman, 2017). This tendency is further amplified when individuals perceive a lack of
resonance between the content of mainstream news and their own lived experiences (Nielsen &
Graves, 2017).

The constant connection afforded by the internet@vichas enabled news to become an ever
present facet of our livggacchinetti, 2021)We no longer need tiind the news; the news is all
around us, just a swipe or glance awgtyis environment, filled with vast amounts of information
and disinformation, along with highly integrated news packages and selection processes,
influences how people engage with news (Chenzil202oreover, this engagement increasingly

occurs on social media, which | will disgs in the next subection.

2.4.2. Socialmedia innewsengagement

SM have emerged as a central platform for news engagement (Baptista & Gradim, 2020), as
evidenced by the extensivesearchidedicated solely to news dissemination within these platforms
(e.g. Fletcher & Nielsen, 2019; Guarekzal., 2018; Masullcetal., 2020) SM have changed how
we engage with news (and other media), blurring the lines between audience and journalist while
disrupting traditional understandings of journalism (Chenzi1202are et al., 2019; Wahutu,
2019).The merging of the boundary betsvecreator and consumeirrors and emphasizethe

change in who is considered a trustworthy soofgeformation
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The content presented to users in SM can be determineditbyial selection by professionals,
algorithmic recommendations based on peer interestomalgorithms that reflect a user's past
behaviour(Fletcher & Kleis Nielsen, 2019; Thurmaat al.,2019). Algorithmic selectiorwas
perceived as a way #void bias and access impartial neav&l was more likely to be accepted
when engaging with soft nef{Thurmanet al.,2019) SM, by contrastwhether curated by editors
or algorithms, was met with "genewadd scepticisfi (Fletcher & Kleis Nielsen2019) SM
privileges posts that are popular and through, tas create a cycle of spreading information
which could be incorrecEake news stories are considered highly shareable, making them

appealing irSM due to their potential to go viral (Herman, 2016 in Chenzil202

People often report feeling overwhelmed when ustM due to conflicting factors like
convenience versus privacy, trust versus distrust, and meaningful versus wasted time (Masullo et
al., 2020) This reflects the delicate balancing act that users are continuously, often unsuccessfully,
negotiating when usin§M. Guarda et al. (2018) note that the sheer volume of information can
lead to passivity and a "narcotic dysfunction,” where individuals are unable to initiate change.
Overall, this demonstrates how, wh#&1 may offer convenience and increased connection, this
can be undermined by the distrust people experience and their inability to successfully navigate

the terrain, often leading to increased complexity.

While the research focus &M seems to suggest it is the sole, or most impgntasburce for
news, peopléend torely onseveral medito create their news repertoifwartet al., 2017)
FurthermoreCostera MeijeandGroot Kormelink(2014) found that increaseg¢wsengagement
on SM platforms did not reconstruct participants' nelaehaviours given thatonline news
practices like commentingand sharing did not become central to participants’ news
engagemenRather,SM seemed to facilitate some practices such as monitamagscanning
Amid the complexity and overwhelm that people experience on social media, trust becomes a
crucial factor in how individuals engage with newasust is a central element in navigating these

varied sources, as it shapes how we interact with and interpret the news we encounter.
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2.5 Trust and Veracity

Trust is an inherent propensity, a natural inclingtitwat helps us navigate the vastness of
possibility we encounter in the worldSokolowski (2008) describegeracity as the human
tendency towards truthan inherent desire for and disposition our interactions, implying
attention to accuracy, and care in what we disclasguably, this disposition forms the foundation
of how we trust, often in a diffuse manner spread across multiple agents and syteyarerally
trust in the tendency to truth, kring that it is not certaiassomeone can lie, deceive or simply
be wrong. Yet, we hope for truth, trust it, and behave in keeping. By engaging in a communicative
act, by merely undertaking the interaction, | imply that | am being genuine and that | desire to
communicate honest and acate information. We trust in this expectation and understanding of
one another as creatures of veracy. better understanding these dynamics, we can perhaps

appreciate the complexities of news engagement and the tolestoi our daily lives.

Trust allows us to anticipate future experiences by generalizing frash ones thereby
generating some confidence in the outcome despite a lack of infornflatiomann 1979) By
disregarding alternative outcomes, we can experience a sense of certainty, even when no such
certainty exists, and move forward with confidenke.a result, we experience a reduction in
complexity by decreasing the unavoidable uncertainty in life (Luhmann, 1979). For example, when
| trust a particular newspaper, | assume that ¢bhntent it provides is accurate and | act in
accordancel do not have to question every article or felseck the quotes and | continue my life
as though it is accurate, mag subsequent decisions and evaluations upon this assumigtias).
trusterables usto project structure onto the indeterminate futaven though it does not eliminate
the jeopardy and merely lessens the sense of risk (esgll know the newspapecould be
inaccurate, whether through mistake or malid&)s relative reductiom complexity allows for
greater tolerance of uncertainty and, by making other outcomes seem improbable, can neutralize

associatedears,and limit their disruptive potentidibid).

Trust also links to hopeMarn-A vila 2021) We canrecognize that an outcome is beyond our
control, yet still be willing to take action to cultivate it, deeming this effort worthwhile despite the
accompanying risk and uncertainty. There is first a value judgment of one possible outcome as

desirable (e.gl want the newspaper to be accurate), then an anticipation of this outcome, (e.g. |
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expect the newspaper to be accurate), despite knowledge that it may be improbable, (e.g. | know
that there could be inaccuracies). Because hope acknowledges the uncertainty, it is always
accompanied by an understanding of the potential for converse megaticomes, which is
manifested as doubt or fear (Mavhvila, 2021). While hope is largely an emotional attitude, trust

is a practical one through which one actively makes oneself vulnerable, with the intention of
realizing the hopedbr state. Vulnerabity is an essential and interpersonal dimension of trust that
anticipates the possibility dfarm (Quepons, 2020)Thus, | know that the newspaper may be
inaccurate and that | could be misladwever, by trusting the newspaper | assume its authenticity,
thus demonstrating an awareness of the YMken we trustwe invest in another or their actions,

and become vulnerable to thekmowingly giving the other poweibid).

This act of trust inherently creates a power imbalance (Maxfila, 2021). The news
organization has power over how | perceive and engage with the world based on the news they
provide. The trust relationship is stabilized by the expectation that it sbontohue, as well as
the threat of sanctions and morality judgments should the trust be breached (Luhmann, 1979). If |
find out that the news they providedsinaccurate, | will question my trust and reliance on them
as a news source, turning to others instead. In this way, control is built into the relationship and

the trustee therefore is motivated not to abuse the trust.

Trust is learned through continual testing, as a byproduct of actions and awareness of the
resulting consequences. This creates a framework of past experiences (assumed to be reliable) that
are used to expect future experiences (Luhmann, 1979). My tnestegpaper is the one that has
previously shown me accurate, valuable information, so | assume it will continue to. Embedded in
this, is the recognition that the outcome is partly within the trustee's vdiirthe newspaper
Acontr ol so ftpublishe3nMoeoventhére is an expectation that the trustee will
behave in alignment with their presented and socially available self. My trusted news source
purports itself to beraindependent, accurate purveyor of netliasl expect it to act accordingly.

The correspondence between oneds I mage and ac:
learning of trust can occur cooperatively and through social systems, for example, by living and
experiencing life within a camunity. For instancd, have seen that my mother trusts certain news

sources and they provide her with useful informaticeim taught in school that certain sources
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are respectabl@tc Positive trust interactions can be accumulated as a form of social capital, (i.e
repeated accurate news articles) demonstrating the symbolic nature.of trust

Further,Luhmann (1979) suggests that distrust is a functional equivalent taathst than the

mere absence of, stating that a simple rejection of trust would restore the world to its full
complexity, overwhelming one with potential possibilities and paralyzing them into
meaninglessness. Conversely, distrust also reduces complexity and defines the limits ,of action
making rational responses possible. As such, distrust is in many ways more discerning than trust,
and limits one to the information orgeconfident in, resulting in increased reliance on a narrower
selection of informationThis makesd i st r ust a demanding strategy
attention and energy. Subsequently, distrust can make it harder for one to explore or adjust to an

environment, limiing the opportunities for learningb{d).

Choosngto trust or distrustinfluences which events are noticed and thenceived relevance
shaping interpretations and justifications for trust. For instance, trusting a newspaper may lead one
to remember its accurate reporting, while distrust heightens awareness of inacddowesr,
trust cannot be established through knowledge alBed#/ing solely on factual presentation
undermines trust, which is essential for navigating uncertéayh -A vila, 2021). Knowing a
newspaper is accurate does inherently foster trustatherit may serve as a justification for pre
existing trust. True trust requires a blend of ignorance and informatioamasgafity, the taken
for-granted assumptions with which we meet the world, is a precondition for trust (Luhmann,
1979).1t is our trust in the life world that provides us with the security we need to engage and

meaningfully orient ourselves in the world (Carolan & Bell, 2004).

In unfamiliar situations, we rely on unreflective trust, a practical assumption that supports daily
life (Quepons, 2020). This contrasts with active trust, which acknowledges the risk of katchyal
diffuse trust, which occurs when we trust a system without full control or knowledge of it
(Luhmann1979) Foranexampleof diffusetrust consi der L as w$ektibrd.2 (1948
Thus,at which of those points am | trusting? Is it the newspdberjournalistor the publisher
that | trust?The localquoted in the storyor the legislation regulating itRo | trust the accuracy
of factual informationorthat the perspective aligwith my own? We cannot know the intricacies

and nuances of all aspects in the generation of n@wdkas suchwe rely on others to make the
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appropriate judgments and trusem where we do not have access (Carolan & Bell, 2004)
Ultimately, we must rely on others to make judgments when we lack access to complete

information.

In conclusion, trust is a fundamental aspect of human interaction and understanding. It reduces
complexity and uncertainty, allowing us to navigate a world filled with countless possibilities. We
trust because it is a natural inclination that facilitatesperation and communication, and we
often do so in a diffuse manner, relying on multiple agents and systems. This trust is both a
practical necessity and a hopeérideavouras it enables us to function effectively within our
social networks. Furthermore, by examining trust through the lens of cognitive semiotics, we can

gain insights into how it shapes our engagement with news and the broader social fabric.

2.6. The South African Context

As mentionedn Section2.4.1, newsneed to be understood in the contextitd construction,
dissemination, and engageméwasserman2020) Therefore, & grasp the rol¢hat news(in
different mediq plays in a given societywe need to examine the specific social, cultural, and
political contextsin which it appeas. In South Africa, this means considering its unique

generational legacy and current paptartheid situation

Informal circuits of information have historically played a crucial role in the African context,
where mainstream journalism is often viewed with distrust due to its associations with government
interests (Mano, 2007). Traditional news sources in Africafaaguently aligned with the
incumbent government, contributing to scepticism among the public and increasing the
attractiveness of alternative sources (Hove & Chenzi, 2020). Historically, alternative news sources
have served as vital channels for infotima dissemination during periods when trust in state
media has been compromised (Chenzi,220Blowever, this reliance on alternative sources also

exposes individuals to increased risks of encountering disinformation.

While journalism has traditionally determined who is seen as a credible source, those once
viewed as reputable are not always perceived positively today. In Africa, for instance, international

news is often valued more than local reports, even on locassslowever, for some, the legacy
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of international relations fosters distrust in these sources, making them seem distant compared to
a relatable social media post shared pgighbour(Wahutu, 2019).

Disinformation is widespread in Africa, with electioruthour$ and falsehoods becoming a
fixture of modern politics and often contributing to serious isstuigsh as postlection violence
(Goldstein & Rotich, 2010). South Africans appear to be aware of this issue, as 76% report
someti mes or often encountering political ne
(Wasserman & MadridMorales, 2019)Africa possesses a distinct media landscape marked by
unique situational and contextual factors that shamesrengagement and dissemination (Mdre
al., 2019). Consequently, there is a proliferation of theories on fake news and disinformation that
often overlook the experiences of sthharan Africa (Goldstein & Rotich, 2010). Therefore, it is
crucial for future research to address this gap by exploomgvarious demographics, including

age groups, interact with media within this specific context.

2.7. Age and Previous Studies

There are also notable generational differences in media engagement habits. Studies conducted
in Nigeria, Kenya, and South Africa indicate that younger and more educated individuals are more
inclined to seek information online (Pew, 2019; Wasserman & Mddarales, 2019) and tend to
rely more onSM platforms for news compared to older individuals (Corkoytz & Appiah
Nyamekye Sanny, 2019).

A comparative study by Madroraleset al.(2021) ofsubSaharan African countries found
that people exhibit different misinformation behaviours depending on their age. Specifically, older
individuals were more likely to share inaccurate information. This finding aligns with international
studies that suggesder individuals tend to engage with more dis/misinformation, including news
they share on theX (previously Twitter) (Grinbergetal., 2019) and Facebook feeds (Guess
al., 2019). This has beertheorised to be due to eitha) cognitive decling reduaéng older
i ndi v icriiaalaHinkiny and memory (Mitchell & Johnson, 2009; Pennycebhkl.,2018;
Unkelbachet al.,2019) b) lower digital literacy, having learned to navigate media later in life,
andbeingless likely to facicheck information (Amazeen & Wojdynski, 2018; Nightingaiel.,

2017) or c) smaller social networks, especially 8N, leading to greater trust in information from
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familiar sources (De Bruiet al.,2020; Wrzuset al.,2013) This trust is further enhanced by a
general increase in interpersonal trust with &yaghier & Schacter, 202Bpulin & Haase, 2015
Additionally, older adults often engage in online political spaces out of a sense of civic duty
(Ahmedet al.,2023)frequently motivatinghemto share misinformatigras in the case of Kenya

and Nigeria, reported by Chakrabaatial.(2018).

The relationship between youth and news, as well as disinformation, is influenced by various
situational factors. Mainstream news often fails to resonate with the experiences of the poor and
marginalizedWasserman, 201 Mareetal.,2019. South African youth, in particular, often feel
alienated by mainstream news, even if they believe it to be truthful, as it seldom aligns with their
experiences and frames of refere(Mf&asserma& Garman2014) Consequently, they are more
attracted to alternative so@sthat present topics in a more relatable manner, as in the style of soft
news.Such acolloquial andffriendlyo tone is more commonly associated with fringe sites or
disinformation than mainstream outlets, which tend to adopt a more formal, official approach
(Wasserman, 201 7Research specific to media habits among older generatisosthern Africa
is limited (Harlinget al.,2020), but studies from the USA and Europe suggest that older individuals
generally spend more time watching television (¢dgrwood, 2007; Mares & Woodard, 2006;
van der Goot, Beentjes, & Van Selm, 2006) and reading newspapers (e.g., Burgoon & Burgoon,
1980; Lain, 1986; Malthouse & Calder, 2006; Schoenlehchl, 1999) compared to their younger

counterparts.

2.8. Revised Research Questions

Asdiscussed n t hi s c¢ hengageemenyith themewpin déféreit medias influenced
by many factors and experienced along many dimensions. @iiebackgroundand with the
help ofthe concepts defined wittbgnitive semiotics, the research questipresented at the end

of Chapter 1 can beevisedand further specifieds follows:
1. What kind of media do South Africans engag

a) What neaddiao,(enegwsphperrbki pe.) do
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b) Whtaheglloue about different medi a, i ncl uo
(e..sy nchr)onianidt ysemi ot i ¢ syisdanrmreamsuyntienr emdh?d c h

2. What kind of news media do South Africans
a) What thewsceove to be trustworthy?
b) What b ethhaavyi coputr st odoensure they are engaog
3. What 1is it that motivates South Africans t
a) Whahexperiences of engaging with news?
b) What &erpefrictes vieo from engaging with new

4. Does age affect any of the above?
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Chapter 3Methods

3.1. Introduction

As indicated in Chapter 2, phenomenological triangulation is a key aspect of cognitive
semiotics. Firsperson methods inform each step of the project and concern how my own
reflections, knowledge and experience determine the course of the study, intledorgnulation
and explanations of concepts, such as news and trust. The wggfgeh methods have informed
the survey and interview design are discussed in more detail in the relevant sections below.
Secondperson methods were used in the photovaite interview study where |, the researcher,
and the participants jointly explored their experiences with the topic. This provides insight into the
participantsd experiences surrounding nhews an:¢
a secad-person method was employed in engaging with the background liteiratheeprevious
section, as well as in interpreting this jointly with my supervisors. Tp@rdon methods arsost
removed from the phenomenadm this thesisthis took the form ofn online survey that was
statistically analysed and provides the basis for generalising trends and understanding how people
interactwith the news on a larger scale. These methods come together to provide complementary
perspectives on the phenomena of news and trust to generate a deeper understanding. Table 3
summarizes the methods and perspectives used in this thesis.

This chapteroutlines the study desigaxecution and analysisSection3.2. details the survey
methodology and Section 3.3. outlines the photovoice (i.e. a method whereby participants use
photographs to capture their experience of the phenomersongll as the interview methodology
used in this study. This ordeot only establishes a logical progression for the reader but also
reflects the study's actual progression, as conducting the survey first was necessary to identify and
recruit potential partipants for the interviews. The chapter then concludes with a brief account of

the ethical considerations.
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Table 3. Phenomenological Triangulation as displayed in this study

Perspective Method Form in this study
15t person Refl ecti ons o1l Personal reflectioh
own knowledge and U Defining concepts
assumptions U Designing materials
2"d person Intersubjective understanding G Engaging with relevant literature

Cc:

co-created through interaction U Discussions with peers and supervisol
between researcher and othel U Interactions with participants

subjects (Interviews and photograph discussior

Cc:

3 person Quantifiable (commonly The quantitative analysis of the survey
agreed upon, understood, anc

interpreted) information

3.2. Survey

An online survey was conducted to ascertain general trends indws/was engaged with and
perceived by South Africans. The surwess conducted first as it also acted as a recruiting tool

for the second phase of the study, discuss&ation3.3.
3.2.1. Surveyparticipants

126 participants were recruited through convenience sampligsurveywith a plea to share

the link widely, wadistributed via my social network on platforms like WhatsApp, Instagram,

3 Furthermore, | attempted to employ methods from Thinking at the Edge (Schoeller, 2023) to explore how | interacted with and
experienced trust and neW§hile typically an interview technique, | found experimenting with these methods highly beneficial
and useful in structuring my exploration of the topic. | wrote and recorded my thoughts on these topics, exploring my own
assumptions and experiences in ortdemake myself more aware of my own biases and expectations, inchaiinthey

influence the way | engageith readings, participants and ultimately the thesis. This approach allowed me to engage with the
interviews and transcripts openly, letting meaning emerge naturally (Hycner, 1985).
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and Facebook (see Appendit). Participants had to be South Africans living in South Africa and

over the age of 1&articipant demographic information is summarisetiahle4.

Table 4. Participants Demographic information

Demographic Category

Representation in Study

Gender

Age

Ethnicity

Education

Female:81
Male: 45

18-24 years: 5
25-30 years: 23
31-40 years: 22
41-50 years: 9
51-60 years: 30
61+ years: 37

White: 105

Coloured: 9

Black: 7

Indian/Asian: 3

Other: 1

Prefer not to disclose: 1

Bachelor'dDegreéDiploma: 46
High School: 40
Master'sDegree 19
HonoursDegree 18

PhD: 3

3.2.2. Surveyprocedure

The survey was released on 10/04/2024en opening the Google Forpparticipants were

briefly informed about the study, what was required of them, and their rights (e.g. anonymity).

Once participants completed the survey they were thanked for their contribution and provided with

the link to information about the photoveistudy. Interesh the photovoice studyas collected

in a separate form to ensure survey answers remained anonymous. The survey took roughly 10 to

15 minutes.

3.33. Surveymaterials

The survey collected basic demographic information to determine the representativeness of the

sample and age information for analysis purpobes.the full survey, see Append&l. The
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survey comprised 29 items (excluding demographic informatiaided into six sections.
Section oneinvestigaed the frequency of news consumption across different media (e.g.,
newspapers) and various media behaviours (e.g., skimming headbieesdn two ascertained

the frequency with which participants engaged with hard and soft news and different styles of
reporting. Section three assessed attitudes towards selection me®ectson four assessed
perceived exposure to dis/misinformation. Section five identified participants' history of sharing
dis/misinformation, differentiating between online angh@rson experienceSection six assessed
participants' perceptions of who bears responsibility for preventing dis/misinformatiom For
detailed breakdown of survey sections see Appe@tlix o maintain participant engagement, the
guestion structure was varied, includinges§/no" questions,-point Likert scale ratings, and

ranking items.

Additionally, one optional longnswer question was included at the end of the sildye
participants were encouraged to provide additional theuglstommentsegarding the study. This
ensure participants had the opportunity to voice their opinions dusindprovide feedback on

the survey
3.34. Analysis

Survey answers were analysed on SPSS software (2020) to determine general trends. Age was
used as an independent variable. Participants were split into the following four age groups for
analysis: 1830 (n= 27), 3150 (n=31), 5160 (n=30), 61+ (n= 37). Thgroups were chosen to
allow for roughly equal group sizes, as well as generally aligning with technological introductions
in South Africa’2 0 items from the survey were combined
items were tested and produced a Cronbash al pha of . 880, indicating
(for a list of combined items see Appendi&)DAs the survey was conducted online and questions

were compulsory, there was no missing data. The specific tests used to investigate each aspect are

4 Internetbecame commercially available in South Africa in 1993, meaning thi&048arolds grew up with
internet available. TV was introduced in 1976, meaning that generally, those below the age of 50 would have grown
up with TV.
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discussed in the following chapter to avoid repetition.

3.3. Photovoice and Interview

Photovoice, a participatogctionresearch method developed within psychology, uses
photographs taken by participantsngestigate a phenomenon in their daily lives from the
participant ds p o i mhisseation details why ghdte/@ce was chdser?ad) .
how the second phase of the study was carried out.

3.3. 1. Photovoicdntroduction

This study employed a version of photovdicencourag@articipants' greatemgagement with
the phenomenoriacilitate deeper reflection on their lived experiences, and d@heseto guide
the interview(Plunkettet al.,2013 by building up participants' awareness of news stories and how
they experience therfrurthermore, given cognitive semiotics research in polysemiotic and
multimodal communicationphotovoice provided insightsito how participants can engage

different semiotic systems to conveyittexperience$y including depiction.

3.3.2. Photovoice andnterviewparticipants

The participants were required to be 18 years or older, reside in the Western Cape (or be willing
to participate online), and have access to a camera and internet to share photographs. Given the
demands of the study, participants were informed in advdiozé the time commitment involved,
including daily reflection on theopic as well as availability for interviews. After eligibility and
understanding of the study were confirmed, briefing sessions were arranged. A total of 16 (10
females and 6 males) piaipants were included, ranging in age from 27 tG 74.

5 Eighteen potential participants expressed interest after completing the survey and were sent more information on
the photovoice methodology (see Appendy.EOne did not respond and was removed from the study, and another
failed to attend briefing sessions and was thus excluded.
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3.3.3. Procedure

The prticipants received a briefing session, where they were instructed on the topic and the
methodologyafterwhich theywere asked for consent (see Appertdix Briefingslasted roughly
40 minutes antbok place from the 04/05/24 to the 29/05¢2ter the briefing, the participants
began their photography period during which they uploaded a maxwh® photographs, as
well as contextualizing comments, to a VoiceThread (MWhile creating the VTs, | asked the
participants to reflect on how they decide which news to engageandtinow they interact with
news from various sources. | conducted the interviews roughly two weeks after the briefing session
and no later than one montimterviews ranged from 50 minutes to two and a half holins.
interviews, guided by the VTs, were audexorded for transcription. After the interviews, I
of fered each participant a 100 online gift v
participants to release their photographs for use in the &adyAppendix G). Seven participants
attended both the interview and briefing in person, six had the briefing in person but the interview
online, and three completed both online via Google Meet or WhatsApprson briefing sessions

were held at coffee shops and interes ws wer e done at. participants?od

3.3.4. Materials

1. VoiceThread

VoiceThread is a passwomotected platform (https://voicethread.com) on which participants
could post photographs to a thread shared only with me, the resea&tubgrlatform provides
participants with aunique space to collect their experiences (i.e. photographs and written
descriptions) while using personal devi¢ies. phonesandhas previously been used successfully
in other research studies (eJgnesick, 2014Schleienet al.,2016. During the briefing session
participants set up an individual thread for the projéetas notified as changes to the thread

occurred thuscould monitorprogressand offer assistance where needed

5 Where possible, participants were briefed in groups. This was efficient and facilitated discussion.
" Five participants had difficulty with the VoiceThread App. One shared their photdSdngle Drive and four
sent theirs in a designated WhatsApp chat containing only me (the researchbg padicipant.
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2. Projectinstructions

| provided the participantsith a detailed information sheet which included a summary of the
ethical considerations when taking photographs;lsyegtep instructions for VoiceThread, as well
as a summary of the project intentions and the photovoice mgtbedppendikil).

3. Interviewqguide

| designed aemistructured interviewuide(seeAppendixl1) based on mintuitions, previous
research, the survey, and the photograpbsexample| developed general questions by reading
all VTs and crosseferencing ideas that came up frequently across participnssresulted in
four gener al At opi cs 0 t handensuedthatthe sededrcheestiend i n
were answereda) how participants feel when engaging with news, (b) what do they gain from
engaging with the news, (c) what do they perceive to be reliable and (d) does the presence of a
visual component (i.e. depiction) alter their engagement.

Bevan (2014) helped to systematically structure the questions according to the three:domains
first, contextualisationof participants'experiences through narrative and confaxividing
guestionge.g, Can you tell me about the first time you encountered this@happrehendingt
by asking descriptive arafructuralquestionge.g. What did you feel in that momené®d finally
clarifying it by varying the structure of questions and asking participants to consider variations on
their experiencée.g.How would it be different if [condition] changed?)

Further,| designed gecific questions for each participant based on ¥M&iand asked them to
elaborate on the experience they included and reasons for doifijes® questions focused on
the emotional language and metaphthit theparticipants hadised Questions also enquired
about what participants engaged with, what elements guided this engagement and how they
managedheir engagementMoreover, the interview drew on photovoice interviguides and
askedSHOWeDquestion8 (Plunkettet al.,2013; Tsang, 2020Wang & Redwood, 2001) where

8 The acronym "SHOWeD" is frequently used in photovoice studies to guide discussions about photographs. It
standdor: S What do you See here?What is really Happening here?ibw does this relate to Our live¥?-
Why does this situation, concern, or strength exisi¥ftat can we Do about it??
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it was considered appropriageichas s ki n g p ahatis happgniaghere? Haw does this

rel ate to our |l i ves?0

Where possi bl e Awhyo phorpatsiendg qiunesstteiaodn sf owe rfiew h
encourage detailed reflection and discussi@mployedactive listening to foster an atmosphere
of comfort and trust amonghe participants, encouragingthem to correct anypossible
misinterpretations. Additionally,took notes while the participants were speaking to ernbarte

formulatedquestions using h e p arlanguagepant s 6
3.3.5. Data storage

Participant identity wasonfidential,and the information providedasanonymized. Only, I, as
the researcher, havaccess to identifying information which is stored separately from research
data such as the interview transcrifitee audio material was kept on an external hard drive not

connected to the internet.
3.3.6. Analysis

The analysis was eclectic and drew inspiration from varhenomenological approaches
includingthose ofGiorgi (2009), Hycner (1985), and Van Mann&890. As describedy Keen
(1975, p. 41): "phenomenology cannot be reduced to a ‘cookbook’ set of instructions. It is more an
approach, an attitude, an investigative posture with a certain gettsf. The researcher must
remain flexible, bracketing personal assumptions and focusing on understanding the participants'
lived experiences by continually lefting on the emerging data to identify key themes and
meaningsThus, it can be seen asiermeneutic procefisat must develop by being responsive to
the phenomenorH{ycner, 1985).

Once the interviews were transcribddre-wrote the participants' dialogue ithird-person
language, as suggested by Giorgi (20@9)focus on underlying themes rather than merely
reporting the literal details gf a r t i @ccpuatsthusclarifying, and synthesising the report
while maintaining the essence of the experier@pviously extraneous information, such as
detailed accounts of the forestry industryy  t h e wele®o8rénditeen. When it was unclear if

a description would be relevant, iag/retained at thisage My intention was to synthesize and
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condense what participants had said without altering the meaning, utilizing the participants'
original phrasing as much as possible (Hycner, 1985). This formed the "units of meeiniciy"
were then considered in relation to the research questamsting inthe followingcategories

- Media: the media being discussed (iadio, SM etc)

- News: the news being discussed (i.e. local, polista)

- Behaviour actions being taken (i.e. seekimgyltiple sourceslimiting engagemergtc)

- Experience: feelings described (empoweredpverwhelmecdetc)

- Justificationireasons given for actiofieelings(i.e. corroboratin, constant accessc.)

- Other potentially relevant information not fitting into other categories

These categorieswere revisited, adapted, and continually redeveloped and reinterpreted
throughout the analysis process, both at the level of individual transcripts and across the collective
transcripts Where possible, written reflections YiTs (seeAppendixJ) were considered as an
extension of the interview data and analysed according to the same process.

Next, | groupedthe meaning unitgccording tothesecategoriesFor example all extracts
referencing newspapewngereconsidered togethéo establish commonalities and differencas
these areeferredto asclusters of meaning. The clusters were then considered in reference to one
another to determine central thenaesl answers to the research quest{élysner, 1985).

This resulted in the information presented in response to each research guéstiepossible
| describehe themes and interpretations from the interviews using the words of the participants to
maintain the integrity of the findings and ensure that the participants' experiences are represented
(Polio et al.,2006)

| shared the preliminary analysis with fquandomly selectedjarticipantsand asked for their
feedback, either corroborating or contesting my interpretatibmis. was done tonicrease the
validity of the dataklycner, 1985Van Manen199Q Zahavi, 2018)After reading the analysis in
their own time, participants provided both verbal and written feedli&ekconsulted participants

all confirmed that the findings aligned with their experiences.
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3.4. Ethical Considerations

Central to this research is an understanding and treatment of the particigantsaasbeings
who are choosing to make valuable contributions to the projaébrmed the survey participants
of their rights, encouraged them to provide anonymous comments, and invited them to contact me
with any concerns. The online survey, available only in English, was limited to participants with
internet access and profiaiey in both English and technology. Distributing the survey through
my social networks may have further restricted its reach. To address this, | collected basic
demographic data to assess representativeness and encouraged participants to share the survey
widely. Although no monetary compensation was provided, | thanked the participants for their
meaningfulinvolvement

Photovoice and interview participants attended astejpth briefing session which detailed their
rights, including confidentiality measures and how to withdraw from the study if this was wanted.
In the session, | emphasized ethical responsibilities wikamgtphotographs, especially in public
spaces or involving others, as well as addressing risks, power dynamics, and minimizing harm.
Examples of inappropriate photos were discussed to guide ethical reflection, and alternative
methods like blurring, croppin and using metaphors were suggested to inspire creativity and steer
the participants away from potentially problematic situations. | based this discussion on the
guidelines in SuttofBrown (2014) and Hannes and Parylo (2014) (see Apperidiar€esearcher
briefing notes). | discussed ownership of the photographstieétparticipants after the interview
and asked for their permission to use the images for secondary purposes, including inclusion in the
final thesis.Due to financial constraints, the paitiants were required to use their own
photographic devices which limited the reach of the study and excluded poorer demographics
without access to these resources.

Photovoice and interview ar t i ci pants received a O0IMA onl in
Program in Language and Linguisticas a thanlyou. They were encouraged to view their
involvement as an enriching opportunity to contribute and have their voices heard while ensuring
they were not misrepresented. Given the demanding nature of photovoice and intefviews
prioritized participants' comfort and understanding, maintaining transparency through frequent

checkins and offering opportunities for questions and feedibackeate a positive experience
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Additionally, ethical approval for the study was granted by @entre forSocial Science
ResearchUniversity of Cape Town, South AfridgaeeAppendixL1).
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Chapter 4. Resuland Discussion

4.1. Introduction

This chapter presents and discusses the findi
t o tsleagqmréns tcioombstnhiengresul ts from botb phressot v
i depctohhearennwenghesTo omnhance the context and r
Tabbldet ail s basic phbbowmat c epaaagtdoicti tpeameisew al | o

to appreciate the backgrounds and viewpoints

Tab3Pear ti ci pant i nformation
ParticipanAge Gender Pl ace of Resi denct
A 59 Femal e George

B 74 Mal e George

C 65 Mal e George

D 6 4 Femal e Cape Town

E 29 Femal e Cape Town

F 38 Mal e Cape Town

G 34 Mal e George

H 27 Femal e George

I 59 Femal e George

J 36 Mal e Cape Town

K 51 Femal e George

L 30 Mal e Pretoria

M 29 Femal e Beauf olrGe dMeg ¢
N 28 Femal e Johannesburg
O 29 Femal e Gamt oos

P 57 Femal e Cape Town
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4.2 Media Engagement Patterns: Preferences and Valu¢RrQ1)

4.2.1.Mediausage

The survey i pdrtaeprpgagbdt mode fr enausesad | me dvi a,
whil e newspapers and unspecifi owddiWowfAelnda sour
TVengagememteAWeeaedmasntbswas dehduvmied dofferen
frequently participants addlgsagreidp twiven sdtidtfiestein
M2)whishowed a significante|dinfEil,elBénce 1i6n. @ddi, a

Po&bc comparisons wusing the Siegel test (witht
key differences in media engagement:

o Internet was engaged with more frequently
o Newspapers were engaged with |l ess frequent
o Other media were engaged with |l ess frequen
Il n interviews participants most frequently s
newsl andepo®dcast s. Thoughs adme cpuarsteidc il ppasrst sf rceig

them regul arl y.

4.2.2.MediapreferencesPerceived benefitand challengesvith different dimensions

Thepartiicnmptamea asnkrewde yt h ei r ripen ey dorwa n a¢ & se nf ,can dii v i
Aaudi pdiamtdlyo andvpdaemwdr é9st her o6 comtegmound A Fr
significant differences i n r @mheseprgfarenaepotS , N =
hoc comparisons using the Siegel test (with Bonferroni correction) showed the following

significant differences (no other significant pairwise differences were observed):

o "Wr i twietnh pictures was ranked,0ObBinghdrot twal

pictures", p < .001, and "Other", p < .00]

o "Video", "only written", "onl yalludrat ed amd

f a v o uthaa 'mthey" (p <.001 for all comparisons)

48|Page



"Written with pictures” appears to be one of the most preferred formats, especially when
compared to audibased formats or other unspecified media types, whileel" is the least
favourable across the boarichis suggests a clear preference for media formats that combine visual

and written content.

During the interviews, imagery such as photographs or vigessoften linked to evoking
emotional responses, making news stories more memorable and impactful as reflextiedts
(1) and(2).

Q) You build up a whole thing in your head

you, i1Itds something you internalize becaus

(2) Videos are very like othe ground, this is whatlsappeningand this is the reality
[ ] Bringing the viewer into what's happen

more detached wayE

For some, visual content was too provocative especially when depicting violent deaiding

some participantto avoidit (3). Par ti ci pants al so highlighted t
comprehension and providing context to news
compl ex narrati viés, Hawevekeascrl bguwaliinfi ed that
Afal i gnment o between the text and pictures sa
expr essed (5dwnhsetnr ersesc oiumti ng how a picture and

di scordant to her.

(3)m very sensitive, so if it is a violel
I'm more comfortable conceiving words on a paper or listening to audio than | am
watching something because watching something is similar to having a conversation
with someone in person. It is right here. It's right now, even though it's a TV. It might
be like previously recorded, for me, it's like right now because it's in front of you,
literally. T M

(M)A picture} also helps with the | earni
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{pictures}
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real

Participants

a nuanced

Many participants appreciamedgt aedalwi ciohy etna .
how podcasts and radio allowed them to engage
not 9. Thns made audio particularly accessible

vi deo
the aVvdapThis

whil e also abl e

to describe how
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drive, | can walk [é], if iIINm reading, |
(1wi)yth the TV, first of all, you sort of
ticawn t o itPhat spot.

(14Dt ds} sort of | ike |istening to watchi

[ ] and then |isten to IiitF from the other

Partidipansvwowedcdaudi o medi a, n.eRmealli yo rweaafsoi v ad rnuce d|
brief,shghel upeat eswhaelhl owaeld mastensers to fee
@a? Additiengafgegmentt swith call ers and the di
contribute@@pParitisi pppeal who favoured podcast
an opportunity to engage deeply with a topic

(1ht"s} relatively short little snippets
pri mariilFy | ocal
(1®Prople are calling and they will be sha

[ ] you tend to see or ilknderstand peopl e
(149 “dseptnh. You're kind of sitting with tw
something and they'"re havingHa conversat

These preferences can in part be seen as re
aligningtwatdht moneal ,shrad dp ;mceovass tsst ygdeetsent i al |y
tone.

Fur mbee, tsiue vey, participants reported how fr
reporting styles (informative, pArBobphattmantsesu

reveal ed that participants engaged]W3t=h 1t2h6es e
80.974, pox am@dllysiPopswising the Siegel test f

significantly mober dSstrelgaentpy<th@dlpt I nteres
no significant tdiicfifpear netnscngrsa yodne htrolme ipiafrf er ent r e
) N3= 126) = 5H.hThdh,t wmBdigstrodmahdllervelycke Belfrage2018)
finding (see section 2.4.1that indicated a preference for opinridaminatednews andsuggests

that while opinioAbased news may be growing in popularity, people still prioritize factual,
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informative content for its perceived value, even ifsinot moreenjoyable This indicates a
potential distinction between what individuals find enjoyable and what they consider essential for

staying informed

Similar-wWwgy aepeated measures ANOVA found tha
news topics more frrFd,ue22) y=t2hanl 3D f tp, s fi7r@®31
wel lt riashgard news topics more than soft news tc
d] = 0.055.

Thearti al gamptiscal | yt he sc oiunnftoerrmat i vet spiys € anc
news p a physicas newspapers were often discussed with nostalgia when participants
recollected childhood memories, as K recount§lis). The experience gbhysical papers was

charactesed by awkwardness and difficulty in both acquisition and engage(dént,

(1b)really |l ove getting a hard copy newsps:

and the feel and | thiikk it reminds me &
(16)al ways find it difficult to read the
our news in a much easier format.vdg Newsp
to go and buy it somewhere [é] your hand
down not doingBanything {else}.

Many participants noted the perceived decrease in both the availability and quality of printed
media, as described (h7). The decrease in availability was usually linked to the increase in digital
contentDi gi t al sour ces we rceo nsveeeanntéanshé mo.c eEe artcecfel sesci tk
on engaging with a physical n €18) Nmlaqreflectedcom mp ar e

the temporal properties and volume of content with digital compared to p(if)in

(17YThey've become thin, very |little in thei
them, they just ddik't feel very professi
(18Bhe newsletter i s a wewsyndc darhcei snee wssupnanpaer!
actual full articles and | have never f
newspaper [é] because | find them quite
and | find it harder to siatt It waough Whre
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when it's just in the new&fletter, I feel

(18printed mediiamiitse}d I[iéke Itti nneas accur at e

necessarily right now [ é] l't's i ke mu
newspaper, you finish the newspaper. | f
mi | | iootnhsé Mosf.
Similarly, p aratcicceispsainbtisl i o/t eadn dt hceonveni ence
hi ghlighted this as a ps@0n&Myasralscavaloed forfite r [

synchronicity. Participants noted that platforms such as WhatsApp and Facebook provide real
time updates on local events, which they found valuable during emergencies or urgent situations.
A descri bed mes s axplaisingbow she Marred abdutaalloeat disast§2lipe

However, many participants felt conflicted about using SMhaws(22).

(20%PM i s} a quick and maybe a | azy way of

have to go and I ike trawl through 10 po
|l ook at somet hing idnd see what peopl e se
(2Ihat' s where | picked it up, before any
thattdatue kind of information [€é] where

What sAppiAgroups.

(2R)hate Facebook with all/l my heart and s
|l i ke Facebook and WhatsApp groups real
emergency that is all you've got {é} Yet
adds henri sl aoteriKof concern.

This concern was echoed by others, who saw SM as patrticularly vulnerable to misinformation
because of its limited regulation, as describe@®). However, this also led some participants to
feelt hey had more Adirect o acces(@@4).Manyparioppantsand p «
felt overwhelmed by the vast amount of news condeailable online and its easgcessibility
(25) ard (26). This demonstrates the potential invasiveness of newssante of the ways SM
could blur the lines between entertainment and néwss links to the concept of ambient
journalismdiscussedy Bawden & Robinsor{2000) who explain thatour increased access to

informationi made possible by the instantaneous nature of multiple news souinrag$acilitated
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its developmentThrough the constant connection afforded by the internet and social messa
hasbecome a constafgature ofour lives(Facchinetti, 2021).

(2Bhere's a huge role to play in those | o
even | esfamwbeadkAng there's an even bigger
mi si nf oirAmat i on

(24W9) feels more authentic. So, itéds not a
mor e iDeal

(288N i nemakwsy anxi ous because you're con:
news and whatever you want to hear about
happens. [ €] Whereas bacomkewismpmatpkkea i dawowobd
be for itJhe week.

(26" s become a | ot more invasive [€é] you
you picked up a newspaper wonhbd'see gwi tecty
with the{betwepvs|[ éhlas -ltbewro mgy@Blecsojnst antl vy

engagi ng, there's al ways news hthd 6be aft sa
what 6s boundaerydiesg. J[ié¢] sl tnh'evequite jarr
there,saaddagsunset, and then iiN6s somet

Anot her el emepnar tri &cdn pa@gretme hor wi th news was |
international sources. Local news wawhival ued
engagemeéiht i nt er nasteieonn aals nienwdsi cwaatsi ve of awar ene
| ocal often carried more emotional i mportance

and were more |ikely t@)engage in discussions

(27Tnh terms of South African news- dtalyat be

things that matter in my nlewsad [ €&] ml gmt
i nteresting. But i f | miss the biit of {I
P
Manpyarti ci pants noted a degree of disillusion
affected their (28newSso men gpaagretmecnitpant s i ntenti o
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particularly stostessskpgcbedrepebeti ve, such
engagement reflects t he -bdeei,smipgrlee tsot apyriontge citn ftohren
topics and is discussed in more detail in rel:
l acking, aRYdeptepaedi c nap apnrtesf eerxepnrcees sfeodr 1 nt e
news, which they found more engaging. Il nter nce
i mmedi ately i mpactful on personal | ives; thus,
but not diureedctlay . cétmuseder more, the detached e
it mor e of an acceptable conversation topic

perspective 0)s a&dpl(ained in (3

(28Local news i s} one dimensional [ é] cr
povelrty.
(20)don't really engage with I|ike South Af

thingsiNi ke that

(30)mM not interested in what's happening
what's happening in other parts of the
And that's because | found internationa

necessariel yi ti'nspacitkem watchi ng a -pneocveide. |

way by very, very skilled presenters 1in
your story fusfcalhBatamd .i t' s
(3lpternational is not our problem, so we
mu c h . Local I's our problem and we all
anythindgorGto idhi¢#i.c uss

The scepticism around | ochle attaper ¢ ®ir v esdo mle a

profess@Bhnalri gmst | 438k espaviadlimpyarwmery o i nter
soun3desThis scepticism towards | ocal news was
be biased or untr uUxtwbntbhbypnaasoeapr eesssdsonr c:
and t hwerddBtCen perceived as more reliable and
effort to avoid the pmamrcyipadt ibdiapantns |doecsadr i
news through inte@)whermneanal esexpulraiesed alsowns he
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news through an Mainryt eraratiicd palntilsemd .s® felt tF
that they passively encountered while interna
seek 6put (3

(3R)Y)ve found that the {local} news is not
l evel of journalism [ é] English grammar
reliable. The government controls the TV
woultdmwatch it and sometimes our governt
quality [...] | . jBst don't trust their r

(38ne of the Ili ke main ways | engage with
they're mostly throWNgh international cre

(3W)YmM not sure that the quality of our

[ I nternational sources are] JugfE easier
(36"mM not |l ooking through the | ocal l ens
culture to report whato6sO happening in th

(389 meone around me iwd thhangiérfc]{sli doalalneawm
rel evant, l " m going to find out about [
i nternational THnl ess | l ook for it.

Participadttse ap@merceé mesmsriuvcet uarnedd weolvier age of
often preferring its defprtihermdldy gdeddagnys uawihnweHh
international n dhese fimimgs eechca Waha&ug@D19)nodpservation that
international news is often more highly valued than local news, even when dealing with local
phenomena-owever, these findings also suggest that the preference for international news may
not only stem from its perceived credibility but also from the emotional detachment it offers. This
distance allows participants to engage with global events without the kel of personal
responsibility or emotional strain that local news often provokes, making it a more comfortable

and managable source of information

The combination of platform affordances, scepticism towards media biases, the need for
authentic experiences and informative reporting created tension for participants in their

interactions. Table6 displays the main points participants expressed towards information
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presented with the semiotic system of depiction and the auditory modality. In summary, visual
media plays a significant role in shaping the credibility, emotional impact, and understanding of
news stories. While images can enhance engagement and progiiget@vidence, participants

also expressed concerns about their potential misuse, leading to caution. Therefore, the alignment
of visuals with textual narratives is crucial for maintaining trust in visual news reporting. Audio
media were generally valuetbr their convenience, specifically their ability to facilitate

multitasking.
Table 6. Features associated with depiction and audio content

Depiction Audi o

Emoti onall ) )
Mul titaski

Convenienc

Contextual
Credibilit

Efficiency
Vul nerabl e

With regards to specific media, participants frequently discussed SM, newspapers, digital
content,radio, and podcasts, within which the elements of synchronicity, interactivity, direct
access, and vulnerability to misinformation were relevargatdicipants'experiences. SM was
valued for its synchronicity and ability to provide direct access to news content, bypassing
traditional regulatorsHowever it was also recognized that this left it more suspectable to
misinformation. Newspapers were seen astéithiyet nostalgic, while digital counterparts were
seen as accessible but overwhelming due to the volume of content. This duality underscores the
tension between nostalgic engagement with traditional media and the pervasive, often invasive
nature of digithtnews consumption. Radio was valued for its brief informative headlines, as well
as the platform it provided for diverse opinions to be sh&edcasts wee valued for presenting
in-depth information and deep dives into topics, often in an approachabiieesltly style. This

is summarized iTable?.
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Table 7. Features associated with different types of media

S M Newspaper Di gital/Radio Podcast

(phySicallnternet

Synchron AsynchronUnlimiteSynchrol#epth

content |

Direct a'Limited c nteracper seh g

UnregulawPhysicaIIAccess'tBrief
Potentia\NostaIgicoverWhe'ItnflOrma

mi sinfor | style

Il nternati onal soacg tciewse | we r redsogkeende rafsd Hnyoar e r e s |
pr of esasidoreanlg,agi ng whil e | ocal news was seen a

buptassivel y,aenadl€¢ b ent @i edved as biTahsi esdu mesnadi inusnepdr o f

Ta b 8..e

Tab8kReatures associated with international con
Il nternati onal Local

Actively sought Passively encount
Professional and Rel evant for dai |
Entertaining Bi ased
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4.3. SecuringTrust in News Media(RQ2)

4.3.1. Trustworthy news

Participants, waea ryd eoafvtoonir seidn i ocmadi dbheubnews

secteixpdn ores how participants assessed the

i mportance of reputation, past i nteractions
eyewitness accounts, routine, and the wuse

For many participants, the reputidd) onnofuthac
their own previous interactions wotd mews Sowr

after they were exposelB). f&8r msharing Kishafeoed)]

experience explaining how her previous intera

her contimThusddemoastrates the symboelsitcab(lii.seh e d

t hrough on)gonantgurtee sotfi ntgc usmams. 028 c¢c9) bed by

Anot her aspect that contributed to the perce

of professionali sm, as indicated by f@4&tors

Gspect heedews sour ce,s dxheamp |laipfpiegadbr etAcs M fFiin2vy i o u

di scussed, many perceived this to be | acki

as one of their reasons for preferring to

Fi guWéaabohsi denre wisnoe ws

(3{{) trust} established news organizati on

oversight or accountability i[Fé] It's

(39w do you believe them because they've
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why would you believ@ them on anything e
(399gry polished, very professiomna@l. [é&] |

There was al so an el eneinnk kodfw trpoeuotpil nee daensdc rfi ar
they trusted. rMamwnpadtithiepantmsews routines
consistency of. Btlspiokeembagé metnhti 4°(FasgB)a e Pr it u.
summari zed the feelidB@agedofll daseribed bowat de

have been estafPf)i shed over time in
(40Ohere's a certain sort of | azyPcomfort
(4Ihere's a few sources that | would use,
iJ
FigéaPaily Ritual: BreakbMgtdandyBBSETV (and h

Participants identified the use of emotional
potenti al bi as, raising con@ern€ hkhibokédthlei <
|l anguage to hot ai Fi wépeEe@E3 detstchermi algs ¥ TICB3nKed
dirtiness of the dish. This type of emotive | &
di scusespPpoR®2. t o

(4R2) wi || |l ook at how something's written,

9 Abbreviation: VoiceThread, Participant Code, Entry Number
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give the iIimpression of emotional opi ni on
being fed something, [[B] then | start tc
(4Bhe chimney is basically the hot air go

bott om. l't"Bs8Ca | ot of hot air.

Many participants exprdeisrsdeadolmyhti lse diersdirwi d wa lhs
spoke favourably about sources that included
contributed to @elFmrpsB otonpnatiddannide kRFek | av
part 4®ulRirmi l arly, B felt that this reflected

who must iinterp®et what is going on

(44H this person is a known expert in the
a greater Tskense of trust.

(46 6s done by people -bantthexpgeouedcpé] 11
|l ess mani pul aniisvee [pér]o plalgeasnedaar e parti ci g
real kndwuy a journalist wild.l al vawist ht r y
SM} you get more of 1T1aD f eel of a | ived ex

(4A)reporteri hEeér heetsi ngssometiBi ng someboc

When participants described valuing more ndi
is the steps in the transmission of nFeiwgsurtehat
2 i ntr GkwcdB.dhiem t he steps i n t hreedtytcéems mi a3 ieo
fewer poinhe adnmcedmedstuhtey do not needantdo tru
the news iovohmpSsM,y t hey may only need to trust t

thus | eaving the trust |l ess diffuse.

Eyewitness accounts were dAsoapdrcenveedst woh
them to |Iifed. However, the same parti4) pants
H recounted a conversatsbnadgec rhiabd nwi thho wa t ha

possessed had made him persuasive.

(4{fé¢yewitness account s} make you | ike un:t
brings that additional TdNravitas, makes t
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(48Baving the quantities makes ntewsgimolre

qgualiHt y.
This aligns with findings from survey which
reporting styles differently. Friedman test fc
as most ter]us3t,wolr2t6lpyw, =010012.. 6Rlddgte | Hdceest s found t
was rated as more trustworthy than all ot her
As previously mentioned, many participants e

news stories more dhedi lalle gasd wit hBédpwmeve toyw.a |

(20)9 wh ioatmhgpegopl e are more | i kedlyonopsmadeaept cl ¢
trwas in part due to the ey c€Ehvedi adcoaneaba
of the potentially constructed nature of news,

susceptible to manipul ati on.

(40 )woul d trust something more when there
evidence, it hel ps you kind of verify s
accountable because it stays and it's

s ometshoimegpoody ©kcAhnstructs.

Il n summary, participants demonstrated a desi:
concerndssiabmbat mati on. They emphasized the i mp
and emotional neutrality in assessing the reld].

factual reporting supported byoemxgetr o be ®yes

and humani zing. Vi sual evidence, such as pho
credibility ofmanewy,sthori @eartlilci pants sought
expectations of accuracy, consistency, and i
approach to news engagement. Thus, participan
credibility of news sources, relying on estat
professional i sm, absence of emotional | anguac
vi sual evidence, and routine familiarity.
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4 . 3 . 2 Behaviours and actions

Participants attempted to deal with their unc¢
sources and consolidating information to form
to taipu@@sl #Hatvhingg wi der base of information ma
in their understanding, in part, because it w

spectrum felt that having multiple sotthees m
bigger spectruihl)expbéamosetheusbnaecti on bet w

l'imiting bias.

(5Pp)t ds a] puzzle kind of thing if you ha
have your one source in front of you ha
things fit together somehow. And then fr
thkeoaok at bMg picture.

(5having} variety will give you a |ittle

bal anced vidawWs on the issue

N visualized tR&Igme ennod rehdé ns YANequent need
sources by explaining how (2).e Ascagnuei rtihnign gt hciasn d
of valelwpwed i ci pants to be more questioning an
of the ways andeddtoi pclree dsiobuirlcietsy was t hrough the
genuine factrsepweoaf®Bedd Ilaygp pehBhavidodfase trust wa
advantagpemusxi pants felt that t hseiyngsuoudafride ot
spr eaidtiuntgca rrcdesf er &@lnlcowgd t hem to feel more conf

(52} changes ever so slightly, ul ti mat el
di fferent. 3 jJournalists tchinmmggr iitte ldn |e&
di fferent, sound diffeirNent, have a diffe

(5B9"'"s triangulation [¢é] if you can | ook

with some common things then [€éA youdre
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FigubDestorted Perceptions

To summari ze, participants dealt with their
together information from multiple sources, I
also alluding to a constructvead i wudempetrampaeicnig v

more confident-roondedmundemstwedndi ng and miti ¢
approach hel Ipawtda ceirgofasest snce and corroborate in
trust in thecoact stimdatl yapekpyetdhe participant
amorceompaeteapdwccrtatre of the news, which they f

increasingly complex and fragmented media | an

4.4. Experiences and Motivations in News EngagemeRQ3)

Section4.4.1le x amt heexspert batpasite ci pant sdirseccubshsaiitnegdn eviw €
engagelmeontkey t hemes ednes gledsnfomgsieygtahbe ske)t 'y an
di si nf oSu metcida rdaddzessewhat motivategparticipantso engage with newsy

the themes) sociality and connectiorand d) relevance. Tabl® summarises the themes by

displaying the participant quote that representsitvell as brieflyintroducing the content.
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Tab9Tehemewi t h typical quotations from particip

Theme Participant Quote Explanation

aNegativ"ltds all this sense of const a
news

bpPDi sinfo"The wool pull e concerns about
feeling misled
outl et s

cpociamnd RPA part od the wsense of connec
connect. news

dRel evaniltdés personal 0O whadws participeé
engawgi nh

4.4.1. Participant experiences.
a)Negatfi vttyg: All This Doom and Gl oom"

(5ANews is very much ablotu'ts ealelr ytt hiegsh gcdbdudhra ea 1

gonna think there's hd hope, there's nothing
This theme captures the pervasive feelings o
participants due to the overwhel ming and nega
factors that contribute to these feelings and
of news content was commod kgl angs i blitadlineas al
describddiigBr¥ThG and effor(®) as explained in

(5690 6s a shithole [€é] thatdés the chaotic
news} [€é] thatéssGwhat it can feel I i ke
(58¢éws t akes rhegandds pla cdeonf'otr al ways f eel [ i

capaich ty.
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Fig8ilt 6s a shithol eo

For participants, this was further emphasi ze:

encountering. Mul ti ple participants(Blesacsr iNoed
spoke aboutl!l linmstWlag@dePiar ti ci pants often | ink

hel pl esoesBxdaenpdtrei,bed hi msel foBs fAwall owing i

(5Méws just seems | i ke noise and | oud and
it'"s |i ke an endless cycle, it's |ike i1
this warniMg on news.

(58BO"mM not going anywhere [ é] Il " m not doin

just there's so much of itid youdbdre just

Fi g0Eedl|l ess cyfcrleed aindd @lwarning col our o

Participants described many stravobgegwssalt hey
which cencoredr alfrloumg t heir engagement. This of

engaged with news or in how much detail. For
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Af truemed sor (bRdfhilsalcomnud a0 be seen as anamrd&ampl ¢
perhaps contr i b (Costeraeijet & Groot Kormelimk2014)20s eher s wer e
selective of what Thews wabBeypyaengageéar Wyt hrue f
some participants @a@asrpdgbsebliaSemeapadddrdi2pant s

about the environments i60). which they engaged

(509 involves awareness rather than maybe
and that's it. [ é] I l' i ke my news in |
constantly folllddvei ng it i s just horrib

(60)Ym aware of a | ot of wbrhdsthhatl acéoh
fol[éeg®i tting in the garden is a good b
peaceful, calm environment and t[hégfn you
that's happeningiAhere. But | ook at thi s

Participants also referenced an extreme vers
choosing to separate themselves fromt alkiwsg dart

breako or. othapst ilreg toutany participant @l.Whth con

il lustrates that news engagement i s nottmerel
al2.0,14); rather, it underscores the fluidity o
bet ween seeking information to stay informed
content. Various facthbhelaxiaomurin nfl uence this d
(6Ihere are times where | just don't want
just stick my head in the sand amat e gnor
relationship [€é] | resent the bhdnaeews ¢

to be cioknnected

Il n summary, participants described emotional
nature of news. They empl oy various strategi e:
manage their ment al heal t h. Meadn yt or esntaaiyn icnofnofrlr

desire to protect themselves from the emotion
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b)Di si nf oofimaei wo ol pull ed over your eyeso
(6R)have a distr ushWrfeowe rb etimgy 'l reat tarsy itr lagy nt

isn't necessarily t¥Yeu mbern'hte mwaoomtt apul t bi
your iayeshi s worl d, thisyobps dometcaryrpbkac
sources and | don't trust the main news
TO

Participants expressed uncertainty and feeli.

the news. Many voiced concerns over the accur g
highlighting a pervasi ve wsaesnsoef toefn nhiisntkreuds tt.o
underlying motives of news organizations, par

was heightened by aw@reness of misinformati on

(6B)dondét trust the news because of misin
propaganda and objectives and manipul at
pup-master s, sitting across the world an

and happEnings.

Mul tiple participantscenrpeesswdsthanked to t
stories |l eading to the ewaldnesp oeas @it @a¢ih®@misg r ¢
(64). Il n AiTgua ¥ | i kenedto | ooking (©O8ut an airplan

(6%¥9Qu get told the news [é] but there's a

a little |Iike thedPnews is manipul ating r
(6B¥9Qu don't get a true sense of what 1 s tF
are fed something, but you don't know th
i's exactly there, buitL I can see somet hir
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Figabe)t Aue sense b) The hiddéormandoaof

The idea of news being somet hinghtilsatmiisg raiwsnmn
be constidrememdeWwsnt hel teri ngSseyg t. BBmgukRas®Bir ¢ ibeal n
expressed scepticism aboutsthorw else cg asii nnends pvea nei
what basis. Thte mi btoaderegbdoroded that their

by the selective presentation of i nformati on,
overl ooked. Many believed that the prominence
nevwgencies, which made them feel manipul ated
tol d.

| r(66), C descrishadgedowi bé ur eFifighr,r O ut YouTulb
e mp h absoitshe t he obscure nature of the informatio
fl ow of s aiDk momfsd rmmdhtiisgnf.leewi ng of mistrust we
motives of the news source which was often as
bentéf)i As a result, partici panthseo woffteeinn fdoersntartiit
to account for (Bhe Tmosehtidalmamyt itwed eel t hat

find the Atrutho®G@r accurate information

(66)deci deat raagnasipnasrten{t pi pe} because ther:
down the black pipe [é] And the hand i s
t hffanidss in charge of YouTube tilkat' s deci

69|Page



(67The news organization pbaitibael' agewdank

financial agenda and then theiJinformatic
(6BOr me, it's very much about the source
i nformation out? [ é&] Who's providing th
benefi tiAfrom it ?

(6O )dsgmatanad gl," | | dig away and deter mine
fatC
Il n summary, the participantsd®d mistrust of n
mani pul ation and hidden agendas, whet her fin
heightened sense of vigilance, Ilwiathe nahney ifnefedr
they encountered. This reflects a broader tre
complex |l andscape of information in the digit

4.4.2.Benefits of engaging with news

Participants often questioresdpewhwn!l thhegi ergat
overwhel m and negat iTvhiitsy gpureesvtiioouns | ayd ddri esscsuesss epds
about the necessity of emgagivg ngist andhe snéwg

two theémesali ty and)y eloemnaercdce.on and
c)Soci ah@otnnnectAn@pmart ofo the worl d

(70).1 f eel connected byl[.]konoeatedrnoghe ivimgawordds h a p p
aroundme[é]]l feel | i ke | Oinapartoptteeworldidef it i n a

One of the reasons participants felt the need to stay informed was because it allowed them to
connect with otherdrom friends(71) to acquaintancgd2). The frequency with which news was
discussed and underlaid social connections was alluded to in mtrey\6Ts, where participants
frequently included pictures of people and references to cemersationsas indicated ifrigure
11a(VTF3) and 1b (VTI1).

(71) News and weat her] are two things that

source of information thatve can compare with each othpré ] News was
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conversation that you would have with people, with your employees and that's a way
that you connect to them [€é] it's this
To talk to people aboutitH

(72Ever yone wanted to talk to me about ité

connect with mda. M

Figure 11. a) Current affairs comes up b) Gossip Girls

This desire for connection extended beyond people. Participants discussed the value of
understanding the world beyond themselves and their place wiit7i4).itBeing aware of news
stories was seen as indicative of broader thinkiiay and some participants even expressed guilt

when they were unaware of a news story.

(73 We 6re a small pafét]loft hi m& bitdgerni mploholt @an
because [é] we donét Ilive in isolation.
and whatés happeniih® in it on a | arger |

(74)1 think it makes me conscious of the world around me and in turn, | think more
empathetic and more engaging with other
my understanding of the world and peopl&\

Survey participants were found to engage with newpenrson more frequently than online
(Wilcoxon SignedRank Test: Z =6.965, pvalue < .001), and subsequently to trust news shared
in-person significantly more than news shared online (Wilcoxon Sifaedk Test: Z =5.500, p

< .001). It may be that news shareepgrson was similarly seen ss diffuse with fewer steps

in the process while also having the individual recounting the story somewhat more accountable.
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Ultimately,ith i gh!l i ght sr ¢dhfe-piempom tiamter acti ons i n new

Thi s sQU@toartaa Meriojoetr 'Ks¢ 2@ddal4i)nk i ndi ng that whi
facilitate behaviours | i ke monitoring, they a
digital pl atf or ms theisocialf natereand motivatipns bemmpdiheis nevese d
engagement. This underscores that focusing solely on digital or social media platforms overlooks
a significant portion of people's news experiences

d)Rel evadncies PRer sonal
(760" s pletr'ssonpaelo.pl e | coul d Kkmrdtw.ls lal'ls aabno
that' s my | i fleé$d htah é gslhladdwse t o me

Participants valued engaging withrreédwect hag
broader theme of seeking news ctohnan u®6)iotni mese tr(€/s d

(o, xrad eerMs s(po&)e about this i 2 rwherta osnhe opiVc

work doPumenmity also affected ideas. ®dr rel e
exammplee George buil ding coll apse wg®). di scussed
(76)don'"t want to stumble into dangers, [

anything thatiKmight affect me

(7@ne of the things [ é] I do follow in a
i nterest s, and to something | feel I s h
climate chMnge news

(78Bhose are the kind of things that I f ol
[ €] i tr el dMde &k

(79u)ddenly it'"s a whole other stepclcolsoes er
T A
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FigurNews2 .f or you

' Patients Rigras
-

western Cape
c;overnr\“e"‘t

vyou

Being informed and aware of news8.0eefabkeadal pamw
participants to feel they could take action
engaging with pa8)ti dhl ar idews i st adiseos rel at ed
change in tB% wider worl d

(80H | get news early enough, |l have ti me
I f you haveiBhe knowl edge.

(8f) follow it because} Thadai 6§ emrmedneltehd cmwgl d
i nfl uentle peopl e

(8@When you disengage you also |Iike take a
hel p people. |l just think that engagemer

have aniNi mpact

I n conclusion, participants engaged with the
and take informed action, despite their resert
understanding the worl d, madét ihreg sd eoani shiootnhs |, p eart
broader | evels.

4.5. Age-Related DifferenceqR.Q.4)

Overall, wi,ohiynw twe duffveyences were found b
engaged wi(ssa Ap@pNefndrvys si gni f)iOment nrsd sanictes wher e
di fferences were found between different age
di fferent media types. Kruskal Wallis tests w
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di fferent ages reported engaging with differe
significant di fference bpxt weehho sag eh oger oDuupnsn, s H(
significant di-d8d&reeantcdess aned wgereonu pls8, -t 6 y etar( p <.
ol ds. ®(,p suggestB@&E-athatpol 8 using Aot her o med
Participanftest hwehroo rhaitgehd y wer e asked to provid
entail ed, t heesteM moes.td.y Tneknftoko,n I nstag-t&nm), s u
may turn to StMhdmrolnecevdopgwogle it I s possible
may have been grouping SM. wuthiaea phe) eatt e goe &
di stinguish these to tease apart possible rel

The other difference was found when participants were asked to rank how enjoyable they found
different reporting styles. Kr us kal Wal |l i s test found a statis
participants of different age groups ranked t
H( 3) =9< 4®85t hocDunns test was conducted and founditt&at@ 0 r anked sat.i
more enjoyab05duttdahe6iOcsagngtpidii fferences were fc

Within the interviews, despite the broad age
found i n Oopagdricptpiacns across age((ldpby wligsl ) To de
an@)by aNgZBwWwher editshtelyes r nmewspaper s.

(15) 1 really |l ove getting a hard copy ne:
and the feel and | thiikkKk it reminds me &

(8Wg'"' d get a newspaper every diaty arnaduyn do na
read t he [é]etwhsepraep eirs somet hing very home
souridle s .

Notice the similarities betweed Kkage59) perspectivén (20) and B &@ge28) in(84) regarding
SM.

20{ SM i s} a quick and maybe a | azy way of
have to go and like trawl through 10 podcasts to get everyone's opinion. | can just

look at something and see what people &ay.
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(84) s only taking me a few seconds to un

problematically [é] it's very short, i n
[ é] | can just read [é] a few of the | ir
hel petma @i ece of news and a social comn

my opinion alilE in one package.

O a@29) aangdedB Eexpress th@)xzmBhe sespembowdi g

international compared to | ocal sources.
(31" m not | ooking through the | ocal l ens
culture to report what 68O happening in th

(8bdnyt wonghwhil e happens in South Africa,

news [€é&] then | wililB get an independent
A a(@=6i)(b3)a n d(a hx8i)(B6)bot h di s c ucscsr rtdhbeo ri adteiao o f

(®I't ' s triangulation [é] if you can | ook

up with some common things thenipAé] youc

(8Having a diverse array of news sources &
l' i ke 1 f there's overlap and there's the
the BN oOry.

Ka(@ed4) describes the conf(bl)acntdeaddeqdée | atxiporSIsie s
t hi(87).i s

(BThere are times where | just don't want
|l just stick my head in the sand-and igr
hate relationship [ é] I resent the bad n

nede t o be TKonnected.

(8{) have} very mixed feelings. Li ke, I
absolutely terrified by some things in t

contrast  ofifN\.' s a trade
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Finadmyar € H(7Y) amg@S)b2y7 )D (taglekibllg about the soci

(D[ News and weat her] are two things that
source of i nformation that we can comp.

conversation that you would have with pe

that youtbemngél tD's this relatability.
To talk to.iHeople about it

(889 really, we just do the same shit ove
Woul d | have the courage to cut myself
worried that itdéds gonna make me a very

i nformedttoraveé yini erestimB conversation

I n VFAQu(f)e alf3>*d) saapokie how she used ti me away
and its valg®e8), as(nEivgiiNtBle (13 b))

Fi guaegColnt empl ati ng a worhb)d Rwhperrieevd 6s peacefu

B ¢ N /

Me anwhiel ¢ ,hrtee most wvwaeMda(g) iagES ) staamgike)y s ( C
(@agk8) am&6)Y) (ebierngdYouTube as a news source t

|l n summar gt hdthilsi tsthloev di ff erence was observec

agedhis may plmet due to the telthemod wgueywl wanataa

online, necessitating a basic understanding o
who were | essteochhbtdeigpemtha sk edifliteesre rwehloy on tr
news formats | i kiemanye wsapvaep ebrese no ru nraagbdieo t o par ti
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Tke survey was distributed through my person

diversity of the participant poodnd lifn tpearretsitcsi

could Iead to comparable media consumption hat
events or communal activities might encourage
Mo r e or etrijlgriittl ycommuni ti es, I ndividual s of wvary
and information sources, r esudntg angge mrthda tmmornea |

economic circumstances and empl oyment status
Asindi vi dual sbdclgr sumdd ami ght engage with new
mi ni mi zrienlgataegde .dmpoées@mclegphot ovoice and inter
recruited from survey respondents, pamtyi ciapngpn ti

|l i kely carried over. to the interview particip

Fur mbetee phophoavsoeiqgcuei r ed participants to be coc
pictures on their own devices which may have
individuals. It iIis possible that this obscur e
advanced pAddiltaitowmalsdegmonstrated by tThaebd ke mogr
parti ci pant(andgub stehgeuhpshuortvpevyoti e v Dlegd al ehodgl h

education compared ,t ovhtilceh grearye rhaalv ep d mu lea taicare d
age eAd exucsh, it is perhaps understandabl e tha

contexts, is |less relevant within this sampl e
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Chapter 5Summary andonclusiors

5.1 Introduction

In this thesis, | examined newagagemerit South Africawith the help of concepnd methods
from cognitive semiotics, considering tharous media, and the subsequent dimensions, through
which individuals interact with news, as well as howperson interactions shape their overall
experienceTo conclude, | first revisit the research questiandthen return to the conceptual
empirical loop(see Sectior2.2 Figure ) to contextualize the findings of this thesis. Finally, |

review the contributions made and suggest possible directions for future research

5.2Research Questions
1. What kind of media do South Africans engage
a) What media (e.g., radi o, newspapers etc

Therpg i ciinpatnhtegsr s mady | y -luassseedd i md cciran,etwhi | e news
unspecified sources were the |l east utilized,

fell in bet ween.

b) Wh a 't do they value abobhige ndiofrfyermaomdalne

di mensggmehronicity), and semiebhcousyetrems
Theyal ued vi sual media for its emotional i mpa
but they also recognized its susceptibility t

t heir efficiency and conveniemcanulparttais&kulnagr
medi af awasstioedi t s | mmedi acty$ amnmdr esgywnicehtreochi catt wyr
bot benedfifteri ng "direcandcaess aiwbcatcdisetsarmigeks o0

mi sinformati on.

Newspapers held a nostalgic valug were limited in both content and accessibility. In contrast,

digital media was viewed as highly accessible with vast amounts of content, which often led to

78|Page



feelings ofoverwhelm Radio was appreciated for being both synchronous and informative,
offering a platform for diverse viewpoints. Podcasts were considered to provideptim

information in a more personable, engaging style.

International news was generally seen as more professional arfdersglly, making it a more
entertaining and actively sougbtit experience. Local news, on the other hand, was perceived as
morebiased andvastypically encountered passivefgt remainedelevant for dayto-day life.

2. Wh a't kind of news media do South Africans

a) What news do they p?»rceive to be trustwo

Thent ermpai teiwcdg @oraenrtassl |y perceived trustworthy n
sources wittahnda nlgomgput ati on and accountabild]

professionalism, factual report iThgvyalaunedd enneow si
that included expert or eyewitness account s,
| mag@gé so enhanced trust, as they were seen as
to written narratives. Additionatéytaifmamsbua

hel ped reinforce their trustworthiness.
b) What behaviours do they adopt to ensure -

To ensure they engagtechparthciepoeaet woonuhlyt | npd ves ,

sour ces -raenfda reegnotsosr mat i on, l i kening the proces:s
gat hering diverse perspectives, they f eel m o
wedlounded understanding. This approach invol v

conqitdtye across di fferent outdrenody sOlutredast all |
t hanm quest iaocnc osainntgsufl eaerl more assured in the

consume.

3. What i s 1t t hat motivatesne®s®t h Africans t

a) What are their experiences of engaging w

Particeypmearisences wirelpr ensbeyrst eerndesggati vi ty al
Di sinf oMaamtyepponieteé¢ dmgr whel med by thmasoeéist ant

negative content, l eaving them emehgawiatllh y st
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news selectively to Regarcei mg sdiesnionfi ommaat i onp ,a
mani pul ated, distrusting the motives behind n
|l ed to a generalized scepticism towards news

t heniam n eern goafg e ment .
b)What benefits do they perceive from engag

Therpgicipants perceived two main benefits f

and relevance. Staying informed helped them f
interpersonal i nteractions and reinforcing
Additionall vy, they valued news for i1ts relev,.
make informed decisions and stayi bwaed DO f be

empowe BBeead wte.en t he perceived benefits of engag

participants often described a conflicted rel
4. Does age affect any of the above?

Age appeared to play rminor role in how participantén this thesisengaged with news and
media. Within the surveyminimal differences were found between age groap& 8 &/ e-a r
ol ds dawigtahgefiot her 0 medi6l ntoréedd e3nl den tt l@By0dt A &8n
ranked satiretasaheetogirealiepm no ppreée wci pants of di
expressed exgrey agmretsa,ptumlniske i n ot hz2rThsitsudi e
may beodsemplingdbi aser ehsesdrapngges e nptopiun pterdaps
somet hing typAfcralcdmrcamtee XStout h

5.3. The ConceptuatEmpirical Loop and Future Directions

To summarize the insights gained from this investigation, we can return to the conceptual

empirical loopandreflect on what this study has revealed about the phenomena of news and trust.

Firstly, regarding thdirst empiricalquestion, "What news do people engage with?', the results
suggested thateoplein South Africaengagevith news that is relevant to their lives and that they
feel capable of engaging with, whether due to emotional or physical resdena®sthis we can
see that ews informed how they navigated the world and influenced the decisions they made,
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while also serving as a social tool. It became a topic of conversation and provided information that
affected both themselves and those around them. This highlights what news represented for the
participants inthisstudg nd provides i nsight Whait® dthlee coneawe
This study also emphasizes the role of sociality in news and its ability to facilitate connection,
underscoring the importance of considering news engagement as a @dmlenstrating how

news is more than SMr equivdent A deeper investigation into the specific perceptions and
behaviours people use to navigagvswould enrich our understanding of trimstilding in news

engagement.

In relation tothe nextempiricalquestionit Ar e peopl e aware of disinfoc
if so, how does itffect their engageme?d, participantswere aware of disinformation, which
heightened their mistrust and made them more cautious. As a thsyltsought out what they
considered 'reliable’ sourceshose they perceived as having an established reputation and being
unbiased. To determine trustworthiness, they drew on their own previous experiences and
guestioned the motives behind the sources. Additionally, they also triangulated information by
consuting multiple sources to avoid being misled. This highlights how trust in news involves
consulting reliable sources to the best of one's ability, while maintaining a level of cautious

scepticismandinformsourunder st andi ng of Whatstregsfn e pthwealn equis ¢

This also provides insight into theonceptual question fiwhat is disinformatior? 0
Disinformation, as experienced, extends beyond simply receiving incorrect facts. It is deeply tied
to feelings of manipulation and distrusiat isrooted in the perception that news is shaped by
biases and agenddsis study highlighted theoncerngeople have abotite selective nature of
reporting, where the prominence of certain stories and the exclusion of others fostered a sense that
information was being curated to serve political, financial, or corporate motives. Disinformation,
in this context, is not just alt factual inaccuracy, but also about how the construction and
presentation of news creata sense of distortion, leading individsidb question what is being

withheld and why

In response to thénal empirical questioriiHow do different factors (e.g. modality, semiotic
system) affect which news people tRisthe study indicated thaarticipantsengagedvith news

across various formats and media, based on personal preferencesiasience. For example,
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some valued audio formats because they allowed for multitasking, while others favoured social
media for its high degree of synchronicity, interactivity, and perceived 'direct’ access to news
stories.The semiotic system of depiction was frequently cited as enhancing trustworthiness, with
visuals often perceived as adding credibility to a news story, as they appeared less ‘constructed’

and more independent

Interestingly, and contrary to previous studies, this research found minimal to no differences in
how participants of different age groups engaged with news. This finding emphasizes the
importance of considering how contextual factors, such as locatiodeandgraphic variables,
interact to shape peopleds news engagement be
to determine whether age distinctions play a significant role in news and media engagement or if
this finding was unique to the samplesdsn this studyThis research offers a fresh perspective

on how demographic and contextual factors intersdthh agebased differences in media

interaction which future studies could explore.

A study on news and trust holds particular relevance for the discipline of cognitive semiotics
due to its focus on meaniwrgaking across various semiotic systems and sensory modalities. Since
cognitive semiotics has yet to extensively explore the realm of news, this thesis represents a novel

contribution to the fieldwhile also extending researchanunderresearcheenvironment

This studyds insights wunderscore the critica
with, but how trust is cultivated and maintained in a dynamic media environpagticularly in
an era of increasing disinformation and rapid changes in how news is consusheds light on
how individuals engage with news, the factors that influence this engagement, their motivations,
and the experiences they have throughoist ghocess Ultimately, this research highlights the
complex and active role individlsaplay in navigating today's media landscape, making the study
of news engagement essential for both scholars and practitioners seeking to fosterfarwitl,

critically engaged public
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Appendices

Appendix Al
Survey Recruiting Message
Hel | o!
I &m trying to | eagagaebwut hhowepeeplve, and make de

is part of my Master's thesis at Lund University
compl etely anonymou$5mnduwes$s] Fakloebbbmd RbDelkhseos
the survey with anyone you think would |Iike to pa

Thank you fhdrt pysour fhoelms!. gl e/ FMdf yJ5S6u2Li KTD7

I f you have any questions contact me, Sarah Erasm
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AppendixB1l

Survey

Attitudes and Perceptions of News and Media
Study Information
Thank you for your interest in the study!

This study is about understanding how people in South Africa engage with news. The current
world is saturated with vast amounts of information requiring people to make choices about what
information, and spefically what news, they engage with. People interact with the news in
different ways (some like a quick chat and others prefer-alepth article). People also vary in
what they consider to be news, for example, is celebrity or sports information news&riite w

learn more about how you engage wihd what you consider, news.

|l , Sarah Erasmus, am conducting this research
University in Sweden. This survey is Part 1 of the study. If you are interested, you can learn more
about Part 2 at the end of this survey.

Participation

The survey consists of 29 questions and should take abdli frinutes. It will ask you about
how, when and where you engage with news as well as your perceptions about news. The questions
will ask you to rate agreement or frequency, rank items for greder and answer yes/no questions

related to your experiences.

Before the study, you will be asked for some demographic information so we can know about

representation in the survey.

After the survey, you can comment and give feedback. You can use the comment section to explain

your answers, add something you think is important, or discuss your experience during the survey.

Participation in this study is completely voluntary and you can stop at any time without giving a

reason.
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Data Processing

The answers you provide are completely anonymous and cannot be linked back to you. You do

not need to provide your name, contact details or any other identifying information.
Contact information
For more information, queries, or inquiries please contact:

ResearcherSarah Erasmusrasmus.lee.sarah@agmail.com

SupervisorsAlexandra Mouratidowlexandra.mouratidou@semiotik.lu.se

Jordan Zlateyjordan.zlatev@ling.lu.se

Please note that ethical approval for this project has been granted by the Centre for Social Science

Research (CSSR: ethics.cssr@uct.ac.za)

Finally, please share this survey widely with family and friends. It will help us get valuable

information.

Informed Consent

Before we begin the survey we want to make sure you understand the study and consent to

participate.
Participation in this study oluntary, anonymousndyou can endhe survey at any point.

If you understand the instructions and agree to participate, please click the boxes below and

proceed with the study.
A 1am 18 or older
A | am South African AND reside in South Africa

A | understand the instructions and consent to participate
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Thank you for agreeing to participate! We are grateful for your willingness to participate and
for your time.

Please can you provide the following demographic information (questions are based on the South

African census)

Demographic Information

1. What is your age?

A 1824
A 2530
A 3140
A 51-60

A 61 or over

2. How would you describe yourself?

A Female
A Male
A Other

A Prefer not to say
3. How would you describe yourself?

A Black African

A Colored

A Indian or Asian
A White

A Other

A Prefer not to say
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4. What is the highest level of education you have completed?

A No schooling/less than 6 years

A Primary School /Grade 7

i
A

A Honour's Degree
A Master's Degree
A PhD

Thank you! You will now start the survey.

High School /Matric /Grade 12

Bachelor's Degree or Diploma

There are9 questionsPlease read carefully and take your tithere is no time limit.

Section 1: News Engagement

All scales havé points if you are on your phone remember to scroll!

b) Monitoring news (e.g

How often do you think aboy Notalot (1) 2 3 4 A lot (5)
news on a scale of 1 to 5?
How important do you think it i Not a lot (1)| 2 3 4 Alot (5)
for youto engage with the news
How often do you engage wit 1. Multiple| 2. A few|3. Once g 4. A few| 5. Less thar
the news (e.g., skim headling times a day| times a day| day times al once a weel
read articles or discuss wi week
friends)?
How often do you usually enga¢ Not at all| 2 3 4 A lot (5)
in the following behaviorg (1)
around news (on a scale from 1]
5)?
a) Full engagement (e.( 3) a) a) a) a)
reading full articles| b) b) b) b) b)
watching full )
broadcasts) N c) c) c) c)
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skimming headlines)

c) Commenting on o
discussing news onling

d) Sharing news storie
online

e) e) Commenting on Q@
discussing news in
person

d)

d)

d)

d)

How much do you enjoy
engaging with the news?

Not a lot (1)

A lot (5)

How often do you engage wil
news in the following

(on a scale from 1 to 5)?
a) Television

b) Internet (excluding
YouTube or podcasts)

c) YouTube

d) Radio (including
podcasts)

e) Newspapers
f) Other

Not at all

(1)

a)
b)
c)
d)
e)

f)

A lot (5)

If other is high (i.e. 4 or 5) pleas
specify

How often do you discuss/sha
newsin-person(e.g. faceto-face
conversations) with friends ar
family?

Not a lot (1)

A lot (5)

How much do you trust new
shared with youin-person by
friends and family?

Not a lot (1)

A lot (5)

How often do you discuss/sha
news online (e.g. Facebook
WhatsAppetc) with friends and
family?

Not a lot (1)

A lot (5)
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How much do you trust new
shared with yownline by friends
and family?

Not a lot (1)

A lot (5)

Rank the following options
according to which format you
prefer your news.

Select 1 for most preferred anc
for least preferred.

Please select eaq
number/position ONCE for th
options below in order to ran
your preference.

a) Only written text,

b) Written with pictures,
c) Only audio,

d) Audio with pictures,
e) Video,

f) Other

Rank 6 (Least preferred):

Rank 5:
Rank 4:
Rank 3:
Rank 2:

Rank 1 (Most preferred):

If other is high (i.e. mos
preferred or 2nd) please specif

How important do you think it i
for others to engage with thi
news?

Not a lot (1)

A lot (5)

Section 2: News Type

All scales havé points if you are on your phone remember to scroll!

How often do you engage wit
news about the following (on
scale from 1 to 5)?

a) entertainment,
celebrities, lifestyle, art
and culture, and/g
sports?

b) International events
politics, business an

Not a lot (1)

b)

2

b)

3

b)

b)

A lot (5)

b)
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economics, and/o
education

Rank the options based on whi
you engage withmost often.

Please select eaq
number/position ONCE for th
options below in order to ran
your engagement.

a) Informative reporting,
b) Opinion pieces,

c) Personal accounts,
d) New satire

Rank 4(Least preferred):

Rank 3:
Rank 2:

Rank 1 (Most preferred):

Rank the options based on whi
you enjoy the most often.

Please select ea
number/position ONCE for th
options below in order to ran
your engagement.

a) Informative reporting,
b) Opinion pieces,

c) Personal accounts,
d) New satire

Rank 4(Least preferred):

Rank 3:
Rank 2:

Rank 1 (Most preferred):

Rank the options based on whi
youtrust the most often.

Please select ea
number/position ONCE for th
options below in order to ran
your engagement.

a) Informative reporting,
b) Opinion pieces,
c) Personal accounts,

d) New satire

Rank 4(Least preferred):

Rank 3:
Rank 2:

Rank 1 (Most preferred):

Section 3: News selection
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Every news website, mobile app or social network makes decisions about what content to show to

you. These decisions can be made by editors and journalists or by computer algorithms analyzing

information about what other content you have used, or basetainyau and your friends share

and interact with on social media. How do you feel about who or what makes these decisions?

All scales havé points if you are on your phone remember to scroll!

you trust the most. Please sele
an answer for each choice.

a) News selectedbased or
my previous
consumption

b) News selectethased or
my friend®
consumption

c) News selected by editol
and journalists

Rank 2:

Rank 1 (Most trusted):

Having stories automaticall Strongly 2 3 Strongly
selected on the basis of whial Disagree Agree (5)
have consumedn the past is ¢ (1)

good way to get news.

Having stories automaticall Strongly 2 3 Strongly
selected on the basis of whay | Disagree Agree (5)
friends have consumedis a| (1)

good way to get news.

Having stories selectddr meby | Strongly 2 3 Strongly
editors and journalistsis a good Disagree Agree (5)
way to get news. (1)

Rank the following as to whic| Rank 3(Least trusted):

Section 4: Exposure to misinformation

All scales havé points remember to scroll!
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How often do you come acroj Not at all| 2 3 4 A lot (5)
news about politics, | (1)

international events, business

similar that you think is ...

a) 6Not fully |? a) a) a) a)
b)éCompIeterb) b) b) b) b)
How much of the news abol None (1) 2 3 4 All (5)

politics, international eventg
business or similarthat you
encounter do yotrust?
How often do you come acroj Not at all| 2 3 4 A lot (5)
news about entertainment| (1)
sports, lifestyle or similar
that you think is ... a)
a) a) a) a)
b)
a) éNot fully b) b) b) b)
by éCompl et el
How much of the news abol None (1) 2 3 4 All (5)
entertainment, sports, lifestyle |
similar that you encounter do yc
trust?
Section 5: Sharing news stories
Have you ever shared a news stamine (e.g.| Yes No
social media, WhatsApp) that ydater found out
was made up?
Have you ever shared a stamwylinethat you knew Yes No
or suspectedt the time of sharing was made up’
Have you ever shared a news stormperson(e.g.| Yes No
conversations with friends and family) that vy,
later found out was made up?
Have you ever shared a starypersonthat you| Yes No

knew or suspecteat the time of sharing was mad

up?
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Section 5: Responsibility

All scales havé points if you are on your phone remember to scroll!

How much responsibility doe None (1) 2 3 4 A great
each of the following have i Deal (5)
trying to prevent made up storil
from gaining attention?
a) The government
b) Social networking site;
(e.g. Facebook) a) a) a) a) a)
c) Search Engines (e.{p) b) b) b) b)
Google) c)
C) c) c) C)
d) Watchdogs or Faet d)
checking sites (e.g d) d) d) d)
Africa Check) e) e) e) e) e)
e) The public
Thank You!

You have completed the survey. Your contribution is helping to grow our understanding of how

people engage with news and media and is greatly appreciated.

If you would like to comment on your experience during the study, have any additional thoughts

on the topic or would like to provide any additional information, you are encouraged to share it

here. For example, you can use this section to clarify youreaesadd something important, or

discuss your experience during the survey.

If you found this interesting or would like to explore your relationship with news more,

consider taking a look at Part 2 on the next page.

Comments:
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Congratulations!
You have completed the first part of the study. Thank you!

The second part of this study consists of a photovoice investigation and qualitative interviews. If

you are interested in learning more or potentially participating in part 2 you can follow this link:

Photovoice study information and applicatibtips://forms.gle/yLArEnF5CcfwpUTJ7

Please share this survey with friends and family!

If you would like a copy of the research orm@mpletedyou can request it from the primary

researcher.

Contact Details

Researcher: Sarah Erasrerasmus.lee.sarah@gmail.com

Supervisors: Alexandra Mouratid@lexandra.mouratidou@semiotik.lu.se
Jordan Zlateyordan.zlatev@ling.lu.se

Please note that ethical approval for this project has been granted by the Centre for Social Science

Research (CSSR: ethics.cssr@uct.ac.za)

101|Page



AppendixC1l

Survey Breakdown

Wasserman and Madridorales (2019) inspired many of the items in sections one, four, five, and
six, and additional questions focussing on trust and separating out different aspects of media (e.g.

semiotic systems) were added. For the full survey, seentjppBl.

Section one, media engagement, contained 17 items investigating the frequency of news
consumption across different media (e.g., newspapers) and various media behaviours (e.g.,
skimming headlines). For example, participants were asked, "How often do youneobror

discuss news in person?" and "How often do you engage with news on the radio?

Section two ascertained the frequency with which participants engaged with hard and soft news
using two items from Fletcher and Kleis Nielsen (2019). It also included 13 items exploring
participants' attitudes towards different styles of reporting. Fanpba participants were asked

to rank their preferences for various reporting styles such as informative reporting, opinion pieces,

personal accounts, and news satire.

Section three assessed attitudes towards selection methods using four items from Thurman,
Moeller, Helberger, and Trilling (2019) and Fletcher and Kleis Nielsen (2019). Participants
indicated their level of agreement or disagreement with statements ligeingH stories
automatically selected based on what | have consumedpashés a good way to get newshis

section also explored which news selection methods participants trusted.

Section four assessed perceived exposure to dis/misinformesing five items. For example,
participants were asked how often they come across news about politics, international events,

business, or similar topics that they believe are not fully accurate.

Section five identified participants' history of sharing dis/misinformation by inquiring whether
they had knowingly or unknowingly shared inaccurate stories. The survey differentiated between

online and iRperson experiences.
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Section six assessed participants' perceptions of who bears responsibility for preventing
dis/misinformation. It asked participants to rate the responsibility of various entities, such as

government and social networks.
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AppendixD1

Items Combined toMeasureNews Engagement

How often do you think aboy Not a lot| 2 3 4 A lot (5)
news on a scale of 1 to 5? (2)
How important do you think if Not a lot| 2 3 4 Alot (5)
is for you to engage with th{ (1)
news?
How often do you engage wil 1. Multiple| 2. A few|3. Once g4. A few|5. Less
the news (e.g., skim headling times a day| times a day day times a| than once &
read articles or discuss wi week week
friends)?
How often do you usualll Not at all|2 3 4 A lot (5)
engage in the following (1)
behavioursaround news (on |
scale from 1 to 5)7?

2 a) a) a) a)

a) Full engagement (e.( b) b) b) b) b)
reading full articles/ C) o) o) o) c)
watching full broadcasts] d)

o d) d) d) d)

b) Monitoring news (e.g e)
skimming headlines) e) e) e) e)

c) Commenting on 0
discussing news online

d) Sharing news storie
online

e) Commenting on O
discussing news in
person

How much do you enjoyNot a lot| 2 3 4 A lot (5)
engaging with the news? (1)
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How often do you engage wif Not at all| 2 3 4 Alot (5)
news in the following ()
(on a scale from 1 to 5)?
a) Television a) a) a) a) a)
b) Internet (excluding b)
YouTube or podcasts) o) b) b) b) b)
c) YouTube d) ©) ©) ©) ©)
d) Radio (including e) d) d) d) d)
podcasts) e) e) e) e)
e) Newspapers D f) f) f) f)
f) Other
How often do you discuss/sha Not a lot| 2 3 4 A lot (5)
news in-person (e.g. faceto- | (1)
face conversations) with frienc
and family?
How often do you discuss/sha Not a lot| 2 3 4 A lot (5)
news online (e.g. Facebook (1)
WhatsAppetdwith friends and
family?
How important do you think if Not a lot| 2 3 4 A lot (5)
is for othersto engage with th¢ (1)
news?
How often do you engage wil Not a lot| 2 3 4 A lot (5)
news about the following (on| (1)
scale from 1 to 5)7?
a) entertainment, a)
celebrities, lifestyle a) a) a) a)
arts and culture, and/¢ b) b) b) b) b)
sports?
b) International events
politics, business an
economics, and/g
education
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AppendixE1l

Photovoice and Interview Followup information

Hi

This is Sarah Erasmus from the photovoice and interview study on news. | hope you are well!
Thank you so much for taking the time to do the survey and for your interest in participating! I'm
going to tell you a little bit more about the study and hopefudtyoverwhelm you! If you have
anyquestionsplease don't hesitate to ask.

As you may have experienced, the world around us is full of information. There is news
everywhere, we see it on our phones, hear it on the radio, or talk about it with flieadsheer
volume of itcan be overwhelming and confusing. In this study, | want to learn more about how
people make sense of all this information. For exampl@nt to explorénow people decide what

news they want to consume or share, and why they make these decisions.

| chose to uséhe photovoice methaad interviews because theggroachegive participants a
chance to think about and explain their experieintéstail. Photovoice is a unique way for people

to engagevith the topic in their everyday life. Photographs can be a creative way to become more
aware of how and when we encounter news. The photographs can also be helpful in the interview.

They can make sure we talk about what's really importamsand help us remember.

As part of the process, we would need to meet for a briefing session between1ayn3
thissession, we wiltiscuss the project amhat you need to ddhis will include
practicaldetailsabout takingand uploadinghotographs as well as a more general
discussiorabout news. Then we would meet again about 2 weeks later (M28)1é discuss

your experienceas part of the study an interview.

If you are happy withhis, | will add your name to the group of potential participants. We hope to
make the final (random) selection by the 25th of April.

While the number of participants in the photovoice and interviews is limited, the greater the

response on the survey the better. So please share the survey with friends and family and ask them
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to share with as many people as possibéeh response matters and | am gratefalviery person
for their participation.

Once again, feel free to ask any questions. Hope to hear from you soon.
Kind Regards,

Sarah Erasmus

107|Page



AppendixF1

Photovoice and Interview Consent Form

Consent Form

Informed consent to participate in the studyCognitive Semiotic Exploration of News

Engagement and Trust in South Africa

l1.BackgroyThis study is part of

a master

and purgThe purpose of the study

s th

i s to undenr

deci sions about wh at news.

2. The stuqFor this study, you wi

wi th news -tichayy oluirf edayYou

Photography period dat es:

take part i

For pthtoe oyouce, |l | be asked to take ¢

wi || upl oa

photograph on VoiceThread.

| n itrhtee rywiue wyi | | be asked to discuss
your experiences with the news.r &d ers
3.Handl i n¢Al I data wil!/l b e armoen yimitzeerdv iiemve twh & d

storingil{transcribed for further

not connectedObsgset he

anal ysis. Th

ihaerseaepervi so

transcripts.and photographs

4 Vol untanParticipation is voluntary, and as g

particigat any time and withdraw

compl etely voluntary.

uses in this project.

Your deci sion to release

You

the i nfor mg

your photo

may refus
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5.Compensglf you complete both the phot ovol ceen

gi ft voucher as a thank you for your

6 .ResponsiResearScahrerh: Er as mus
Persons i i46 72 994 3750

erasmus. |l ee. sarah@gmail . com

Super VAlseoxasndra Mourati dou

al exandra. mourati dou@semioti k. lu

Jordan ZI| atev

jordan. z|l atev@ ing. |l u. se
Pl ease note that ethical approval fo
Science Research (CSSR: ethics.cssr (

| confirm by my signature that | have read the information about the study and that | consent to
participate. | have also received the participant information sheet. Furthermore, by signing this |
acknowledge that | have attended a briefing session thktieed the study methodology, what is

required of me, and the ethics regarding photovoice.

This form is made in two copies, one for me, and one for the responsible person.

Date, Place

Signature/clarification of signature
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AppendixGl

Photograph Release Form
Photovoice Project:
An Exploration of News and Media Engagement in South Africa

Permission to images:

| understand that my decision to release my photographs for publication or use in public forums is
voluntary and that | may choose to withdraw my permission at any time. | freely agree to release
the photographs | have taken in connection with this relsdarcuse in the project, including

publication. | have read and understood the above.

Name

Date
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Photovoice and Interview Information Booklet

Information packet:

An Exploration of News and Media

Engagement in South Africa

LUND

UNIVERSITY

Contents

,,,,,,,,,,,,,,

1. Photovoice I nformation ééééeéeeceeceeceeccee.

2. Voice Thread Instruction

,,,,,,,,,,,,

A.Starting a New Thread eéeéééeeeéeéée.

,,,,,

B.Adding to an Existing Thread ééeéeecée.

,,,,,,,,,,,,,,,,,

3.Consent Form ééeeéééeceéeééeeceé.e..8p
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1.Photovoice Information

Thank you for agreeing to participate in this research. | am so grateful to have you and your
contribution. This document contains a summary of the information discussed in the briefing
session. I f you are unsur e abthisidocumentryaitami ng a
contact me, Sarah. | will be happy to answer any questions and guide you through any

problems.
Contact details
Sarah Erasmus
WhatsApp: +46 72 994 3750

Erasmus.lee.sarah@gmail.com

Things to think about

We are looking for photos that help us understand how you engage with news and capture a
part of your experience. | know that a lot of news is on your screen bugtrgitbscreenshats

see if you can find some interesting ways of getting around this.

It can be hard to get started, so here are some ideas to get you going. You can ask yourself

these questions and think about the role news plays in your life.

When do you engage with news?
How do you get news?
Who do you talk about the news with?

Why do you consume the news that you do?

= =4 A4 A4 -

Do you ever see fiFake Newso0?
1 What news do you trust?
But remember, this is justgarting point there are many other valuable aspects you could

encounter.
Ethical Guidelines for Taking Photographs

Your photos can be as creative as you like but please remember these important rules.

1. Dondét take pictures of personal or i denti
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2. Dondot take pictures where others are reco
3. The photograph is not worth putting yourself or anyone else at risk
4. Be aware when taking photographs in public spaces. Respect people's privacy and try
to be as unobtrusive as possible.
5. ask for permission before you take someone's photo.

- For example, you can say Al am particip:
people engage with news. May | take a photograph of you? You will not be
identifiablei n t he p.hot ographo

- If they want more information, you can provide them with the study details and
contact information.

- If someone does not want their photograph taken you cannot take it

Alternatives

If you want to take a picture of something that you cannot share you can try these methods
x  Blurring, covering, or cropping out parts of a picture

x Using a part of something to represent a whole (e.g. instead of a face show their shoes).

x Use something to represent something else (e.g. Instead of a picture of a child with a phone

you could take a picture of a puppy with a toy).

If you are unsure if something is ok to photograph, err on the side of caution and try to use one

of the alternative methods or check with me if it is ok to photograph.
Your rights

You can find more information about your rights in the congemh, but this is a small

summary:

1. You can end the study at any time.
You can choose to | eave the study at any tin

repercussions. Please let me know if you will be leaving the study.

2. Your identity is Private
Only I (Sarah) know who you are. Your identity is kept confidential and stored separately to
all other data in the study. The information you provide for the study will stored, analyzed, and

reported under a fake name.
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3. Your Photographs
The photographs you take as part of the study are yours. After the interview, | will ask you for
permission to use the photographs in further projects. You can choose which photographs, if
any, you give permission to be used in future work, for exammpeythten thesis or related

presentations.

4. Thankyou Gift Voucher

This is a timeconsumingstudy,and | am very grateful for your effort and the insight you
provide. As a token of appreciation, you will be given @ ®ughly R200) online gift voucher

after the interview. You will only get this if you complete the photovoice study AND the

interview.

If you have ANYquestionsyou can always ask.

2.Voice Thread Instructions
A. Starting a New Thread.

You only need to dthis onceYou will make one thread that you will share with me. You will

add all your photos to the same thread (Il ear

an Existing Threado).

1. Download the App VoiceThrend
Search in the App Store or Play Store @
AVoice Threado and

something like this.
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2. Create an account
t he

account o

a)Open

b) The next page will ask you to enter yq

information.
c) Please

password.

d) Once you have finished this tap registq

remember or

app
i nk.

record y(

VoiceThread

 Sign in with email

1 Sign in with institution

[ 3 Sign in with Apple

G Sign in with Google

Cancel

First Name:

Last Name:

Create an account Emall:

& voicethread.com A O

REGISTER A NEW ACCOUNT

iroioates you accep: cur Tarms of

3. Verify your account

a) Follow the link to verify your accoun
b) Check your email and follow the lin
in the email from VoiceThread.

c) Once you have verified your accou

open the App and sign in.

o

VeiceThread 1 W

VoiceThread Account
Activation

=4 o
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4. Sign in to your account @ Qe
a) Open thevoiceThread App.
b)Tap Asign o6 n with N

 Sign in wit

c) Enter your email and password, {

& Sign in with Apple

fidonedo andothen i

G sign in with Google

Email
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5. Create a new Thread
a) Once you are signed you can see the h

page (close any pegps that appear).

b) To create a new thread, tap the circle v

~

the A+0 in the 1o
c)Then tap AAdd Med
corner.

dTap AUpbo@aDof NOE

in the Appr it will freeze)

e) When asked where to add media from
i p h o.Thissvill take you to your phot
roll.

f) Sel ect

in the top right corner.

the photo

——
< se @

VoiceThreads

Get started!

Get started!

Get started!

= Add some media to create your
i Tl VoiceThread

&> Upload files

& Record audio

Files

Cancel

B¢ Record video

Take Photo

117|Page



6. Edit the first photo

a) To add a title tap the square with a j
underneath the picture, on the right.

b)Wri te your titl e
bottom right.

c)To add a comment
bottom center of thecreen.

ddTo type your oomm

e)Type your ¢ 0 mnbemtap

i save
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7. Save Thread

ayTap the fi<do in th
the thread (i f yo
tap the screen once).

b)yTap the A<o in th
your new thread.
c)Type the title fo
then tape isaveo

Edit VoiceThread

corner.

mple VoiceThread

8. Share the Thread
ayTap Ashareo in thr
b) If you cannotsee he fshar

the three dots on the top right corn
then tap fAshare
c)Tap nGet a share

me/Sarah on a platform of your cho

(e.g. WhatsApp or email).
WhatsApp +46 72 994 3750

Email: Erasmus.Iee.sarah@gmail.corl

B. Adding to an Existing Thread
Once you have created your thread you can add photographs to it by following the instructions

below.
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1. Open the App and tap the thread Y

want to add to.
2. Tap the two squares in the bottom ri
corner.
3. Tap the big A+0
(Do NOT take photos in the agpit will

freeze).

4. Tap the middle upload button.

5. Tap fA@&hotos

6. Select the photgou want to upload an
tap AAddO in the
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7. Add atitle

a)
b)
c)

d)

e)

Tap on the photo you want to adq
title to.

Tap the three dots in the top right.
Tap dGedit

Tap the square with the pencil ung
the photo you want to title.
Type your title

fi'save

< Exampl... 2

© voiceThread details
B3 Clased Captions

Flag content
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8. Add a comment ¢ Eampl Voo @ < Examp... 2
a) Tap on the photo you want
comment on(If you are inside th

thread and can see previous pho]

scroll to the photo you want 1

comment on.)

by Tap AABCO at t h{

c) Type your comme

tap disave

9. To add another photo return to step
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Appendix|1

Interview guide
Introduction
1. General greeting and thank you

2. Outline interview: e.g. This is meant to be ardapth interview about your experiences
and perceptions of news. Because | want to really understand your relationship with

news it may seem |l i ke 1 6m askinagdobsgnbdtus me
| 6m doubting your answers or that 1 6m not
make sure I 6m not making any assumptions.
anything i f you feel l 6m not wundergblyf andi ng

one hour but depends on your answers and how much detail you want to discuss.
3. Interview will be audiaecordedand written notes taken.

Opening Questions Phrasing Notes

1. Can you tell me about your - NOT why (what/ how)

relationship with news? 3
- Tel |l me about é

2. Did anything standout to you while
yrhing y - What about X wasé?

youweredoing this project?

VT1 Questions - How can you tell é?
1. é - How do you knoweé?
2. é - What would be different if?.

VT2 Questions - What made you include.?
1. é - Talk me througté
2. é - How does this relate {mews/lifg§?

Etc. - What was that like

Closing Questions - What does this photo sh@w

1.1s there anything we M%\?@aﬁp@r}mg@eﬁ%ken
about that you would like to discuss? - What does this tell us about névs

. g
Anything you want to clarify? - What does thiseflectabout our

2. How was your overall experience relationship with news?

taking part in this project? - What aspects does this highlight

about new3
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General Topics

- How do youfeelwhen engagingvith new®
- What do you gain from engaginy?hatmotivatesyou?
- What isreliable/credibl®@ How do you know?

- Visuals(e.g. what would be different if there was a pictuvbat do you like/dislike about
the image®tc

Wrap Up

1. Thank you

2. Voucher information
3. Photograph release
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Appendix 1
Participant VoiceThreads

Participant A

1. My Morning Ritual | scan the headlines in the newsletter |
get for international news and Facebook and Instagram for local
news to see if there is anything significant, | should know about. If
so | go to trusted news sources to find out more and | also ¢ygt

a range of opinions on controversmaws.

2. Watching a range of news items about the George tragedy

to see if we can hear something new about what has happened. Esp
caught up in the personal stories of people rescued and family of the
missing as it gives an idea of how people are affected byeihedy.

The horror or ités so close to
personal.
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3. Thinking about this project. Decided to do
some research on how news is defined to help me
conceptualise what news is to me and to help me be
more focused on how | am engaginih it.

4. | watch the news often to get good news. Most often the news

i's doom and gloom and depressing

good. But there is good news amongst all of the bad and this finding

- of a survivor in the rubble after 118 hrs is one of those mesne
that brings joy and hope. And
survivor experienced and his feelings as he was so elated that the
rescuers came back to him. The poignancy of hearing first hand
how it was for him makes the moments even more asal
relatable. | specifically like to follow news like this to balance out
all the terrible things and to remind me to focus on the good and
the good specificallin my life
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5. Contemplating how confusing the news world is. This just jarred
with me and made me think about the mixed messaging we get. The

S georgeheraidnens S picture and the headlines tell a different story. Does this impact on the
message | get | wonder? It makes me distrust the gexgs a bit as

they did not think this through and if they did it think this through what
was the intention. Or what else is not well informed @ nsi der ed é

©6. Contemplating a world where it
off from the craziness of life. And this makes me question how
important it is to have as much news as we do in our lives. What is

the quality of life it brings to me to know of all the disasterd a
corruption and bad people. On t
| hardships make me appreciate my good fortune. All about balance

| suppose but | am enjoying the down time away from it all. Brain

shut down.
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7. Been interesting being in a news free zone for a few days. |
stopped checking news headlines. Only today did | check up on the
building collapse and then just to see if anyone new had been
rescued. And | can feel how the news detox has made me less
anxiows. Even when back in reception | have not looked at the
news. Maybe it would be a good thing to have a regular news detox
and to monitor the impact on one:¢
the middle of the project that we did this as it may me more aware
of the difference. | watched Zane though and he struggled to shut
off and | saw he was constantly looking for internet to follow the

' news even in the most beautiful relaxed environment and then
caught up first thing when back. Makes one really think atheut

role the news plays in our lives. Why do we want to interact with
Saa it so much and what value is it bringing. Or are there different types
of news that brlng dlfferent values and impact us differently.

8. Thinking about news and how | decide what to trust
in the myriad messiness of the information overload
world. A big issue in SA is the passing of the NHI bill
and the response to it. Most agree with the objectives.
Many are concerned about implementatiSome hate

the idea of it and everyone is worried about how they
will be impacted. So who to listen to? Where to find the
facts. | liked that discovery immediately sent out a letter
to all their members explaining there position, the facts
and how and whehwill be impacted. This response to
concerns from the organisation entrusted with my care
was comforting and allowed me to navigate the range of opinions presented in the media. So who
to trust? Those that have the facts, and have a stake but are showing objectivity and calmness.
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ParticipantB

1.Bed making ritual. Making the bed, getting dressed

and preparing for the day is an ideal time to catch up

on the worlddés news. A cell

an ideal means to do this. This is because it can play in

the background while my hands areefreo work.

Usually 1 would listen to BBC, but this morning |

listened to a podcast by Alec Hogg on Biznews that

was sent to me by a friend.
i |l et the media play on speake

alone at home If other folk asg home then | play the media through my ear phones so that it

does not disturb them. My concentration levels are higher with earphbnéshere is always a

risk that someone will start a conversation with you while your attention is focused on thstpodc

' 2. Andsoitis that we are keen on music.
Most types. The Eurovision Song Contest
has some vague fascination although they
donot really seem to si
lots of really bright lights loud drum
machine sounds and very very obscure
lyrics. Either way before going to bed |
tuned in to UTube to take a look at some
of the semi finals. | feel sad after seelng the latest productions from some countries.

= 3. Local news has been distributed in a printed
1 format for over 200 years in George. Distribution
is on a weekly basis only. It is this weekly
publication that forms a major part of my local
news source. It is also (almost) the only news
coverage that | gehia printed format
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4. Almost a daily ritual with me is to watch the
international news at morning with breakfast. If
alone | usually stream the news online on the
TV, or when other folk are in the houskuse a
laptop mostly with EarPods so as not to disturb
anyone. My maindcus is on international news
so | focus first on what the BBC has to say. In
my opinion they are free, fair and unbiased. |
also watch CNN occasionally although they are
somewhat left of centre. Their presentation
though is good, and entertaining. | sdimes
switch to Al Jazeera but they tend to be focused
on an anti Israeli and western view which does
not line up with my stance on world affairs.

) Very occasionally | may switch to local TV
stations but thelr presentatlon Is usually shocking and very unprofessional

5. The supply of power in South Africa has been compromised by the
corruption and incompetence of the ruling government party. This has
had a major impact on all the citizens, businesses and ultimately
economy in the country. It is thus that we follow any s@n the
provision of power in the country very closely. This morning | took a
listen to a presentation by a SA nuclear physicist who heads the
development of small nuclear reactors that do not require masses of

e water to keep cool. The presentation wastéd by BizNews an
A set to export nuclear reactorsi| €l€Ctronic news organisation that has very successfully filled the void
5years... left when the free printed media were captured by a consortium of
BizNews Radio > State driven BBEEE front companies and subsequent trashed.

Il Pause

ear physicist Dr. Kelvin Kemm of Stratek
al, the company behind the local

lopment of a Small Nuclear Reactor systq
to be readv to export the reactors in five|

SA set to export nuclear re “
9 May
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6. As a white South African, we often get accused of moaning
EETERIEEE about the loss of service delivery and very high levels of corruption
by the government. In response to this we are tolde 6 | | do
it e oo | SOMething about it. My way of doi

e | SURPOIt the free press. The Daily Maverick is an independent
electronic media outfit that has taken on some of the most
controversial cases in the country. Their independent journalists have
exposed many cases of corruption. Despite facing masses of
governnent funded propaganda trying to shut them down, and the
| distribution of fake news related to their fundinthey continue to
=i | deliver high quality investigative articles. They do however face a

-~ | major challenge as they are privately funded and do not heave t

support afforded to the government funded, online newspaper that is
funded by China, PIC, GEPF and various other state supported
organs. There are nearly 20,000,000 DM readers, yet only 20,000 of
these readers are subscribers. | am one of these sebs@wl believe in supporting free speech
and journalists that hold those responsible for crimes against the poorest of the poor South Africans
to task. A recent example of this is when a building collapsed my hometown of George. There was
plenty coveragef this major disaster throughout the national and local news media. Within 2 days
the DM had reported on the entire history of the project, the rezoning, the owners, contractors,
engineers and all the information that is relevant to the case. There s@saulation of the cause,
only information that cannot be disputed. At some stage accountability will have to fall on those
involved to help the victims and families that have been severely affected. It would appear as
though many of these victims aredgners that could be taken advantage of.

.l‘. .

7. So | spent a few days in the Addo National Park and
stayed at this place that was fantastic, but, it did not have
Wi-fi. This meant of course that | could not access my usual
news media. | sort of held out well enough, but later one
night | could not resisthe temptation and switched on the
TV installed in the lounge. Try as | might, | could not get
the TV and satellite decoder to work. All i got was a lot of
noise and static. | was aware at the time of the annoyance of
fellow family members. How coulddisturb the quiet charm

of the outdoors with the same racket we have at home!!!!

8 i And so, reluctantly, I did not try to get it going agdimade
baalsd Mme realise just how fixated |
h drug. | have to get my fix every day. Why is it that | need to
know whatdéds going on -avhenintedity ddoésaot haseiagyémpactf t h e
on me at allBut, irrespective of motivation, | will pursue the news in any format available. As a
school kid | would spend my pocket money on buying a paper, and then commence to read it from

the top left hand advert dhe front page, to the last full stop in the last sentence on the back sport
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page- bottom right hand cornerofcourdet 6 s a | i fe | ong i ssue with
- | carry on regardlesswallowing in the multiple news avenues that are accessible.tGtaynd
by the way, | did try in the morning to get the TV to work again. Adl no luck!!!
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Participant C

1. My Oak tree planted around 1976 in the time of the
student riots on the smallholding

This is the picture of an oak tree that | planted years
back in 76, just after the riots. And | thought it had a lot
of historical significance. Much of my youth was during

¢ the apartheid era. And | suppose in some ways that this
oak tree could tell a fewtaries.

| was born in what was called Northern Rhodesia in 59.
| And | spent nine years in Grahamstown or Mukunda, as
it is known today. | was a boarder at the age of 9 and
matriculated at 17. And my parents lived and worked in
Zambia, so my exposure to any news \basically
from the school. And | didn't get much influence from
my parents.

So | went to the army for two years from 79 to 80. |
never really questioned the conscription or the laws at the time. It was the done thing, and most
youth rarely saw it as anything but an adventure didn't really get into the nitty gritty of the niceties.
OK, so after Army | studied agriculture at Natal \arisity, graduated with a horticultural degree.

And hence my interest in farming. So, agriculture in general is stacked with very conservative
thinking people. And at this time, Rhodesia, Zambia andrSainica were at war and the military

was all consuming, | suppose. While | was at university, | was talking with cracked military
soldiers.

At Peiter Maritzburg University and | gained an insight into the futility of the efforts in trying to
achieve democracy. Without a majority rule, what we were told was that Rhodesians were fighting
for Western values by the local press and white peopieieral were sucked into the Pro lan
Smith dialogue. OK, I think that's enough for the time being. A little bit of history
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2. My Daily Maverick email. Today-HOLY WAR
REVISITED-Leonard Cohen 'You want darker, we
kill the flame' This is killing on a granstcale. lam not
certain that by destroying Gaza that Netanyahu has
e e solved the Israeli problem. | opened up my daily
maverick this morning. And | read this article about
Israel. And | felt a little sad to see all the death and
destruction. It seems to me the woikl in a very
dangerous place. The reason | chose daily Maverick is
my newspaper. | had an option of the others,dauiy
Daily Maverick to me is credible. Previously there was
an independent online which is IOL. Described an incident in South Africa where a woman had
produced 10 babies. And well, that article. Condemned them with me. | will never, never support
them again. So as far as I'm concerned, definitely. Fake news.

Toly War revisited — You want it darker, we kill the flame*

3. A picture of my dirty DSTV dish attached to the smoke
chimney! | think it is apt for the news channels that | will chat
about in the voice messagkhis is #3 just a quick rundown on
all my DSTV channels that | look at, that's just for the news. I'll
give you a rundown on my entertainment. Maybe tomorrow or
the day after, but OK, let's go through. The BBC | look at around
half an hour a day. It's mogthbout British politics, but there is
quite a lot of international news that is covered as well. CNN, |
would say | look at that around about an hour a day. And the
current trial that Donald Trump is having, the hush money trial,
is quite interesting. And my personal feeling is that the outcome
- of the American elections in November will be crucial for
- worldwide democracy, and that's why I'm pretty much interested
' in what's going on on scene, and it is credible. To me, in my
= opinion. Sky, Sky News around half an hour. And the British
local elections have just passed by. And the Conservatives have been gdiag byhthe Labour
Party, so it is also relatively interesting, but not as interesting as the American situation. Three
South African news channels that | look at 403, 404 and 405. At the moment it's quite boring for
me. It's wall to wall debating aboutwat's going to happen to South Africa at the end of the month
A lot of a lot of anxiety about who's going to join up with who, but still, | won't focus on that it's
empty promises for job creation, crime prevention, rooting out of corruption, whichd fiear
years ago. | just hope Western province doesn't go the same route as the other provinces. And then
Al Jazeera, | look at Al Jazeera quite a lot because they've got live cameras in Gaza set up and uh,
| see. Honest reporting going ontdas well, which you don't really see on the other channels.
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4, U tubes GOOGLE My go to channel for
information.

Today my theme will be about the various-Richannels |
use. | don't use TikTok, | don't use Facebook or Instagram.
Or any other channels mmmunicate with others. | don't
comment and therefore you would regard me as a passive
user. As you see in my picture I've got YouTube, which is
my main channel that | go to. What | look at, Ukraine and
the Israeli conflicts, obviously. Local stuff likehat's going

on in George at the moment, with the collapsed building.
And the companies that are look at the Telegraph. Midas
touch. MSNBC, that is the American company, the Sun, and
a lot of history channels. So just to get au fait with the
history, OK, that's enough for today.

5. Here's my post for Thursday 16th of

May. And the title today is 2 years and one
month. In response to your request of why |
engage with some new sources or not is
because | need evidence before I'm convinced
about anything. The reason | listen and try and

not to speak too much is, especially with
people that | don't know well, that my ideas

and thoughts could be incredibly

, controversial. And to some, maybe even
dangerous. So, the people that | interact with must be able to listen without taking offense.
Probably regarded as debate. But yeah, let's debate with evidence. Let's give an example, | studied
as a horticultural scientist and | was exposed to Darwinian evolution. To me, an incredibly
interesting subject, but it creates a lot of stress when airbdthéists. We now know that Zeus

and Thor etc don't exist. And even once upon a time it was probably heretical to even suggest that
the earth revolved around the sun. Even today, there are some that believe that the earth is flat and
that the moon landinig a hoax invented by the USA. | think that all the evidence is there, and I'm
willing to believe that that actually happened. So yeah, | think we have science to thank for being
able to close these gaps. But unfortunately, there are just too many thait @pen to reason and
debate. So, my point is, does one learn about science and then forget everything when you go into
the church and you believe in creationism, which is exactly the opposite of Darwinian theory? So,
it's all about evidence. Do the fdssexist? Does that prove something or are we all on a roller
coaster of emotichl think being out of being thoughtful and being scientific, it just means that
you are not in the camaraderie of the millions of people that aren't prepared to listen to the
evidence. OK, that's enough. Hope it's not too controversial.

no ears, one mouth
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Participant D

1. First thing in the morning | open up my New York Times
app- mostly to play word games but also scan through headlines. If
anything catches my attention, I'll read the article. This is also the
time | do a quick scroll through Instagram and Facebookythary
catches my eye, I'll Google it to get more infofeel deeply
ambivalent about NYT reporting, because | fésbiased.

2. Catching the news headlines on car radio while out to buy
bread and milkOne news item caught my attentiowill Google
for more info because | want to discuss with a friend.

3. After dinner scroll through TikTok. At the same time got
sent YouTube links by my friend via WA, one regarding
international news, one local. The international story I've been
following on TikTok for 2 days. My friend has only come across it
on YT now.The story has been covered by various people on TT,
giving different angles. The way | like it.
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4. My colleague shares IG Reels with me about the Israeli war.
He won't post these reels publiclyre sends it to people he knows
share his opinion.lt is his effort to make a difference by
educating/informing people in his own circle.

5. Every Thursday night my friend and | meet up at a local
restaurant for dinner. Without fail current affairs are brought up. We
will sometimes exchange links beforehand about issues we want to
talk about.

6. Listening to a voice note from my friend who has Talk Radio
on at her house 24/7. She often shares her views of people phoning
in and then gives her perspective. So | get updated on very current

issues by proxy4
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7. Afternoon nap preceeded by scroll through social
/ media picking up on the latest trends.

8. Coming back from my weekly dinner with my friend |
googled 2 news stories Bharedwvith me

9. Morning scroll through social media FB IG TT
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1.Most of my unread emails ar
subscribed to. | use my yahoo address for general news

and my gmail address for more wenddated/academic

news. | often feel so overwhelmed by the number of

emalils to read and news to sift through,tithd n 6t ev en
open them at all.

T Marsfasto Mayharm, MK mishaps and more ik 1

-1

7 What il take 10 e SA't health ystem? 115 g

2. Whenever I fill up my water bottle at work, | see the
newspapers at the tea station. | usually read the headline
and it makes me think that | should really read up more
on South African politics. | never read the newspapers
and sometimes take them home fay watercolour
painting, etc.

: SR 3. The way | learnt about Israel bombing Rafah was
Israel Orders Partial | through an Instagram post highlighting the different
Evacuation of Rafah .| coverage of the Met Gala and Israel bombing Rafah,

which were both happening at the same time. Instagram

is a common source for me to get the latestnewg a | 6 | |
usually follow up online with a proper news article if

| 6m interested in |l earning n
learn about news in this format which is often linked to

social commentary.

is it an instfuctioh or
- merely a heads-up
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4, | get newsletters from the Daily Maverick
and click on the links to the full article when | want to
learn more. The building collapse rescue in George
was devastating to hear about and | wanted to know if
they had made progress with finding more

| people/bodes. | trust DM to provi
al ways the | atest updates si|
articles.
5. Il value Zapirobs depicti

| and its nuances.

'?:;ST DECIDE WHETHER OUR

T
g BEC | |4 “octsens

CoRRy

o
A N Y

e roowa (s v

6. Interesting webinar on what different parties
plan to do with the health system. Dr T was
representing the EFF and | was curious about how my
different perceptions of her and the EFF struggled to
adjust. | was trying to lean into critical thinking and

| formmy own opinions about what was being said, but
this is difficult for me.
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7. When I d6m in the car with my dac
or news. | trust his synthesis o
on things. Sometimes he shares news articles with me on
WhatsApp. This is also one of the bonding rituals we have.
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Participant F

1. Every morning the first thing | do is have a

cup of coffee on my balcony
| open the BBC news app on my phone and catch up

with international news. Sometimes, though not

| always, | open the local News24 app and scan the

= local news a well.

2. If | have arrived early for an appointment, | often
pass the time by checking the news on my phone
using news apps.

3. Current affairs and news usually comes up when
| one meets up with a group of people, including
family. Some family groups are more interested or
| open to discussing news, while others prefer not to
engage with those topics, especially if it is

controversal.
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4. Occasionally while | prepare food in my kitchen (usually only if

| 6m cooking for a | ong time) then
the lounge and listen to it from the kitchen (separate rooms). If | hear

a particul ar s eg meontk thlougaand watcht er e s |

5. These days | dondét watch |
as | used to, even though one of the main reasons | signed

- up to satellite tv was so that | had access to local and
international news channels. But sometimes while taking

a break or eating food | might turit on. What |
particularly enjoy though, is watching live news when

there is a major breaking story, which I will usually be

alerted to by scanning a news app on my phone, which |

~ tend to do several times a day.

| 6. While driving | usually listen to the radio instead of playing
| music from my phone and | always listen out for the news bulletins
when they come on.
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7. | like making a note in my diary of any really

major news events (both local and international) with

the idea of having something to look back on years

from now. | record a range of topics | consider worthy

of keeping for posterity, including some neWws
predictionso that are made i
use of a Wikipedia current events calendar to help

remind me of what has been happening, but then |

make sure to check the sources of the articles.

8No screenshots all owedé when | op
it lists a newsfeed with headlines and articles from a range of local and

| international news organisations and they make the headlines very
PA¢ very tempting so | find that | regularly get hooketbinpening far too
many articles. But | do enjoy the mix. They are also clearly targeted to
me specifically as there are always a few articles on specific recurring
themes.

9. I dondot specially use YouTu
however occasionally there will be a short news clip that

comes up in my feed and sometimes | watch them. Since

. YouTube is probably the closest thing to social media that

I engage with (lnstagmam 6ikTokus e Fa
or anything elseé) this is on
might come across fake news, or more commonly, heavily

biased news, such as in this photo.

) » >

B

®

B F
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10. Headline posters such as these used to be up on every
lamppost every day now they are all but gone, as are the
newspaper sellers at the robots. | hardly ever see the posters
anymore although occasionally a newspaper will put some up.
The single only timén the last few years when a headline poster
actually caught my eye and alerted me to a current news story

@ was with the disappearance of Joshlin Smith a few months ago.

(I used to collect some of these posters, many years ago when

&1 they were still ubiquitas, whenever | felt it was a piece of

history.)
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Participant G

1. The news is not entertainment for me, but a necessary
chore. | dondot enjoy it but I
== unaware of the world. Controlling my engagement with

news feels like trying to balance my desire to not be

# ignorant against the maintenancenf mental health.

3 Major source of news is AP news app. Generally my source
. for what I usually consider fAnew
also covers world. Get popup alerts with headlines, by and large |
dondédt engage with them anymore t
- phoneowat ch and thatos it. Out of 1
> \ will maybe click through less than once a month on average. |
e A\ int_entionally limit the depth of my exposure to the news as | oftep
i TS \ find it stressful, but | dandt wea
::?g‘nm:e;::m:?:ﬁs is happening. Especially for big, breaking stories. | find AP News
. style to closely conform to how | prefer News to be presented.
Informative, unemotional, there is a specific formula that is
o followed and, at least in my opinion, that results in ati¢hat are
less biased. They do occasionally have more editorial type articles
that are clearly more opinion based, | never read them. | am aware
that there is no such thing as no bias, but this seems a good
approach to minimize it. My main issue wittaitt t he moment i s that does.|
news, unl ess it is something that has popped
able to find something that fits my criteria in the way this does for more local news.

3. Podcasts are one of my major sources of
entertainment and news. Summary of points for later
discussion: | have been adjusting my feed a bit having
moved to SA- trying to find good source for SA news.
Used to listen to Jacaranda but became overwhelming.
SA options seem to be too frequent or too leraglded

a lot of NPR podcasts. Various topics. Reasons | like
NPR=feels more neutral and balanced,
professional/aligns with my view of what journalism
should be- publicly funded- length of pods vs
frequency
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4. Upcoming elections: been overseas, have no knowledge of
SA politics in recent yearshave been needing information, but
did not have any sources that had the info | needegs
struggling to find anything that laid out information in a useful
way for me - highlights why this is importanteventually found

a nice summary from Maverick. Very helpful but have a slight
unease that | am placing so much trust in a single source rather
¢ than my own opinions

5. Tv at the gym that was show
‘ — | really watch this sort of tv news so scenes like this are

Siosen “ 8. ' the only time | come across it. Can talk about why

NEW | dislike this sort of news.

PARTNER

6. Two points for discussion with this onet actively
distrust News a receive from my father. He is a fan of
the Daily Maverick, even has a jacket with their
branding, and that is what | wanted to actually take a
photo of, but was tricky without includingim. My
father lives following news and talking about it. He
dabbles in right wing media and lacks critical thinking
skills to analyze the stories he is getting, so is very
vulnerable to scare mongering and conspiracy theories.

- 2 | try to avoid discussionsf news with him and if I learn
something from him | usually go and double checktite branding of the Daily Maverick itself.
The jacket my dad has continues the Atruth, f
but the fact they want to present themselves in that way nmag&esispicious. Not so much that
they are presenting themselves in that way, but they are appealing to people who would subscribe
to that narrative. Might be the trauma of a post 2016 world but | feel like people thattshout
loudest about truth are often speaking the most nonsense.
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7.Goddammit | typed a whole thin
hereds summary. Watching YouTube
SA news channels, not familiar, not sure what to make of.

| Personal YouTube consumption, not usually news, unless on a
special interest age Use YouTube for entertainment, news is

not entertainment for me, so only tend to engage beyond a
headline when | feel o need to know. Sometimes feels like a

chore. Vegetables of my media diet.

8.1 follow F1, the main way | get news for that is actually a

| chat group. | spend no time actually looking up news on the
actual sources as | know anytime anything happens the group
is active enough that it will be addressed there. | find F1, and
perhaps spts and entertainment news, suffers from low
guality news more so than other types. The bar for quality
seems to be so much lower. Websites and twitter accounts that
just recycle stories from other places, focused entirely on
generating content.
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Participant H

Y 1. Mum often shares news with me that she thinks is

ERNE o) your dog kit, be sure interesting recently very much related to having a dog.

e insmfkt;o?hsisto el | Scnt the same day as the building collapse in George. Even
though | live in the area, | wasn't one of the first people to
know about the incident as | don't spend time reading local

news ever.
Only when someone tells me then it's in my radar

Online Zoom class Pretoria lecturer made connection to
" our course and the accident * highlighted the spread of
information that | '"m actually not even awar e

| 2. {No description submitted}
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19:26 7

sl < 3. Tyla.

First African artist to win a Grammy.

African style of dancing exploited/used in by American music
videos

Only heard if this artist through local workers that help me with
4 landscaping. Not my usual music style

- Perception of fame and making it big, vs reality of having your life
on show

- celebrity lifestyle paparazziand news Joe rogan episode

- Miley Cyrus- how what people wrote about her swayed her in how
she was living her narrative

- gossip, marketing, entertainment, clickbait generated information (
s G is it beneficial (positive intent) to anyone?)

- SA Girlie at the Grammys

- news is good for the average local South African to have-faith
dream

4, Slave tree George Herald

George Heraldslave tree

tree was a sapling Astories about
not feasible as tree was tiny

-name stuck and used as a tourism attraction

- basically front page news in George
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< All Posts 5. Propaganda, mass misinformation to disconnect from nature

’;\ gubbahomestead
4 7. poted_gom  Original audio

o

Misinformation about herbicides Dandelions as amazing medicinal
B9 plants Dandelions were targeted on herbicide propaganda

~ | - people made the connotation Massive green lawns without any
| flowers = ideal Dandelion tea, dandelion roots

| - useful medicinal plant (these have been strategically targeted and
stripped from our culture and society leaving global populations

¥ dependent on food systems that are disconnected from natural
: i reality of life on planet earth)

- dependence on herbicide, pesticide, mass production agriculture,
¥ monsanto, big corp, big pharma: through easy repetitive marketing
=4 over generations

8 - makes me think of how much misinformation and propaganda we
| are exposed to and how without awareness we are cultured into a
| specific mindset globally

6. Court House

Courthouse chats with random man and his soiskom,
loadshedding and election@mount of money government spent
bailing out Eskom

- how rich individual South Africans can be 600k per anum taking
the amount of money lost to corruption since ANC

- man very calculative, remembers figures and specific details about
politics

- | don't remember specific details about news, maybe it is my lack
of trust in it that makes me not interested in remembering details

- news is part of people's daily routines, set of rules and gheck
boxes to live by

- interest in climate change and companies planting trees to offset carbon emissions

- mentioned spekboom as better carbon seq than trees and hogclaleyeompanies and systems
need to change rather than greenwashing next best thing
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SOLITARY BEES
L_R119

SOUREE: (1) FOLLINATON

7. Podcasts as source of information

- patriarchy and capitalism

- I never understood politics, not something | invest a lot of time in
- patriarchy and feminism movement felt like right direction

- matriarchal societies, still intact, thriving healthy communities,
equality in a sense not understood today in culture

- listening times a PhD doctor talk about her field, knowledge
expertise and understanding much easier than doing the research on
my own

Podcasts as source of information

8. Scientific media in relatable ways to change mindsets.

More news out of Canada about pollinators, agriculture than South
Africa

- local bubble of tree huggers

- global shift of climate change, green energy

- South Africa always behind

- how can | create scientific information in a relatable and easy to
understand way to South African audiences?
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20:52 ol P

< yahoo/news

§ Up next

NEXTSHARK

1dead, 71injured as Singapore
Airlines flight hits severe turbulence

Michelle De Pacina

-

A Singanore Airlines nassenger has died and 71

& 50 news yahoo.com

9. Yahoo as a reliable source? Vs social media?

Yahoo source promoted to me?

- safari search engine algorithm

- CNN vs yahoo

- who buys whose time (time it takes to read an article, to print the
news, etc.) buy your clients

- types of authors /journalists

- clickbait news
- relevance of Singaporean airlines?

10. Raffa

Awareness of brutality in Palestine

- fear of misinformation and spreading misinformation because of
family ties

- worry that enough of the realities of war is not told through
truthful lens

- government agreements and land treaties overrule suffering of
innocent people
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e AT 11. Spekboom- news as a talking point in societylike the
e o3 How to keep Jade pla... < : Weather

voiceofplant.com

News from mum asking about accuracy of plant identification
News is a way to stay in touch with family and friea@onnections

to happenings and interests shared are discussion points

Hearing news from workers rather than reading it

- get gist without time to discern for self

| - mainly get out conversation and connection with people in my life
# - rather than the irrelevant information the news is about

Caring for a jade plant is simple, as long as
you meet its basic requirements for soil,
water, and light.

19:35

12. Joe Rogan news
» YouTube

Terrence Howard breaking science
- news controlled- science controlled by universities, funders,
researckdriven in direction of answers gained
-al ternative t h-epoesentedsby dnaacton 8T i enc e
guestioning mainstream narrative
T Pl I Thaenes - joe rogan spread of information alternative or according with

elites?

@ youtube.com
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PLEASE SHARE

A MUST WATCH IF YOU STILL DON'T KNOW
WHO TO VOTE FOR

Sl B

13. Voting and political parties 2024

How | see news and politics

- South Africans bribed withghirts
- blatantly shaming political parties

- people trying to convince you of voting
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Participant |
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3. The chocolate isle

4. Wifi Hotspot
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5.{No description submitted}
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Participant J

1. Hiking with Carmen when we spotted this frog and wanted
to find out what type of frog it was. Made us think of people
specializing in frogs like some of the professors we met on
expeditions.

2. SanParks Ranger shared news on the thieves that were
caught and what happened at various places around the
SarParks reserve.
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3. Saw acar guardeading a newspaper and thought about how
we used to receive news in the past as opposed to nowadays.
Also made me think how some news papers are more reliable
than other just like we have fake news on the internet these days
with propaganda and agendas

4.  News regarding our paragliding industry and the
accident last year and all the developments and changes
associated with it.

— .I;‘,ﬂy‘?"s :A‘."‘f ‘-_?‘:" ' 3 < ;
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5. Discussions amongst friends about politics

6. Different physios have different backgrounds and
experience and have questioned my trust in them.

BIIIDBPIIIFIID

AR
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7 Old timeHang glidemilot sharing news and

_ events when he was an instructor in CPT. Met him

in Barrydale

8. Had a few conversations with various people
regarding the Garmin Inreach GPS systems and how it's
saved a few people's lives. Podcasts also spoke about it
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9. Hospital with Carmen

| 10. Court case
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12. Discussed the news regarding World Champs
and funding sources through a new system to allow
pilots to fly internationally.
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Participant K

1. (5 May 2024)Reflecting on how much of my news is
consumed through this device and under these circumstances
my husband watching TV in the ba
share what | am reading unless there is something of interest for
him. | trust the Daily Mavericlas a news source but always
note the authors of the articles and trust some more than others.
| like that | can research the author and understand the
perspective from which the article was written. | was also
thinking about how | also enjagading the comments related

to the articles to give me insight into how readers are
responding to the article. | am not much into opinion pieces but

I do love looking at the general reader responses to news.

(Audio) Reading my daily Maverick, which comes on through

to me on amail every day, one of my main sources of news
which | get in my inbox, and it's not something that | generally
share. Unless there is an important story that | feel someone might be interested in. So that's a test
to see if | can use this app for the first time.

2. (6 May 20247 Post 1) (Audio) Doing my
morning news check. The first thing | do every
morning, sitting here with my cat in her basket

on her desk, love the morning light as it's coming

& through the window, checking out my daily

N Maverick as per usual, alsoolitics web for
political news, but with the politics web, | really

just scan through the headlines unless there's

| something that really grabs me to read over. |
find the politics rather depressing these days.
Don't want to get too deep into it, just wambe

aware of what's going on around me. I'm also
checking on my garden route traffic group, just

to see if there's any accidents in the area | need to be aware of when | head out a little later to go
do some shopping. Reading an article in the Daily Maverick about diseases, particularly avian bird
flu getting transmitted to cows in the United Statézd a little chat to Pat about that, mentioned

it to him. We spoke about disease transmission from animals to humans and how it's going to
become more of aissue for us. So that's my news check in for today.
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3. (6 May 2024i Post 2) (Audio) While in the throes,

I'm packing for Canada and | was on a video call with
Anarie, whose husband works at the municipality, and
during the meeting, her husband phoned to say that a
building had collapsed in George. This igitde news to
hear, but it is news, nevertheless. | immediately phoned Pat
to make sure he was alright, and he was fine and then tried
to get details of the incident from him because his building
is just around the corner. He, however, directed me to
Facelook, which is really not one of my favorite places to

| go to, but in circumstances like this, and when you want up
| to upto-theminute stuff or information, it can be quite

| handy. Also, been consulting or looking at all the
.| WhatsApp groups, the traffic grpu the George

* Municipality has sent me an SMS. So, the news of this
-a incident is flying in everywhere. Also, | shared it with
Esther because her son works in construction and | wanted
to make sure that he wasn't in the accident, so just another
example of bw news can come flying in, but it is different in one way in that it's looking for up
to-date and very quick news when after incident has just happened, which sometimes can be
challenging because there's no mainstream news on it yet. And that's wheHikieinghatsApp
groups and Facebook can be very useful.

4, Driving to the airport (7 May 2024)

Having discussions with Pat about the news on the
way to the airportSharing our views of what we read
in the morning, sharing ouopinions, and also
reflecting on how true it may be.
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5. Newspapers @ the airport (7 May 2024)

Waiting to go through airport security appreciate the free
newspaper for the plane but dreading the clumsiness of a big

paper in a small spacélso considering the importance of the

local news as | prepare to leave the counttyseems less

important but still nice to get the news and have something to read

on the plane. Also thinking how i
Is these days and reflecting on the days we used to get newspapers
delivered to the door in the morning analahthe student job of

delivering newspapers is dyinghere is just something about a
newspaper that is comforting, is it the smell or the feel or the

soundl | i ke Aol d school &6 things anct
especially free ones.

6. Airport TV (7 May 2024)

Catching a glimpse of headlines on the airport TV news, love this

way of consuming news on the go, it makes waiting time fly by

Did wonder what the source ofitiSome i s mar ked 7 N
which | dondét pengoeaeiveyasouheemos
like junk news to me with poor reporting.
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