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Introduction

Centre for Retail Research - 2024 the final chapter

This is the 11th annual report from the Centre for Retail Re-
search at Lund University. It is also the last we will send. While
transitions can evoke a sense of melancholy, we are choosing,
instead, to reflect on our achievements with profound ap-
preciation.

We have had 11 absolutely fantastic years, thanks to all
who made that possible and helped us create a robust and
dynamic network of academics and practitioners. We have
tried to combine academic insights with practical industry
knowledge. | would like to extend my sincere gratitude to my
research colleagues at Lund University, including Jens Hult-
man, Annika Olsson, Cecilia Fredriksson, Carys Egan-Wyer,
Emma Samsioe, Kristina Backstrom, Daniel Hellstrom, and
Klas Hjort. I would also like to thank all the retail practitioners
that have participated in our workshops and seminars over
the years, particularly our reference group members, who
include Anders Dahlvig, Peter Jelkeby, and Robert Olsson.

In this report you will find an overview of our research do-
mains and publications, ranging from our first book, Fram-
tidens Fysiska Butik, to our last, The Future of Consumption.
You will also find a page dedicated to some of the most
pivotal moments of our eleven years.

Despite being our final year, 2024 was an active one, to say
the least:

e Imyself took a seat on The Swedish Retail and Wholesale
Economic Council in autumn 2024. It is a task that |
look forward to getting involved in. Retail needs all the
support it can get and The Swedish Retail and Who-
lesale Economic Council has been (and will hopefully
continue to be) an important voice, not least because
of its independence.

e Researchers from the Centre participated in and ar-
ranged seminars on important topics, such as the effects
of the industry agreement on fossil-free deliveries (John
Olsson) and the webinar on new physical store formats
(Carys Egan-Wyer, Ulf Johansson, and Zarah Rosell from
Ingka).

e The webinar on how companies can win the battle for
shoppers in the grocery store is a good example of the
kind of collaboration in which we engage. This time,
students collaborated with Midsona and our long-time
partner Martin Mostrom from SRB Retail House, paving
the way for interesting reports and presentations.

I would also like to mention the Nordic Retail and Who-

lesale Conference (NRWC). The Centre arranged the

ninth NRWC in Helsingborg, where 144 researchers from
different parts of the Nordics presented retail research.

The best research from the conference will be part of a

special issue, which will be published in the International

Review of Retail, Distribution and Consumer Research

in 2025.

e Finally, I would like to take the opportunity to highlight
some trend research on what will shape retail in the
future. On our website, you will find several blog posts
from the Centre’s management team with London as a
starting point.

That's the final word from us... Although, not quite. The Cen-
tre will transition to REAL, the Centre for Retail and Logistics,
located at Campus Helsingborg. Collaboration will continue
between the School of Economics, Campus Helsingborg, and
the Faculty of Engineering. The inaugural report for REAL will
be authored by Daniel Hellstrom in early 2026, signaling a
continued commitment to excellence in retail research.

With profound appreciation,

Ulf Johansson
Professor and Centre Director
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Eleven Years of Excellence

In 2013, a visionary team of interdisciplinary resear-
chers from Lund University embarked on an ambitious
mission to establish a groundbreaking research centre
dedicated to retail. Comprising experts from Economics,
Engineering, and Social Sciences, the team successfully beat
out stiff competition from other universities to secure a SEK
25 million grant from the Swedish Retail and Wholesale
Council, distinguishing themselves by their unique cross-
disciplinary approach as well as their commitment to disse-
minating research findings to the retail industry.

“We won that competition, | guess, because we wan-
ted to work on research, like most research institutes
do, but we also wanted to work with external engage-
ment, involving practitioners at every point we could.”

- Professor Ulf Johansson, Centre Director

Research and Academic Achievements

In the 11 years since then, the Centre has demonstrated
remarkable academic prowess. Within the first five years,
its affiliated researchers published 70 peer-reviewed articles
in leading scientific journals, a number that has more than
doubled since then. We have also driven six projects spanning
critical areas of retail research including:

e E-commerce dynamics

e Knowledgeable consumers
e  Retail destination

e Retail innovation

e The future of the retail store
e The future of consumption

Engagement and Impact

The Centre has distinguished itself not just through academic
research, but through extensive practitioner engagement. An-
nually, the team has conducted four to six targeted seminars

and workshops, connecting with hundreds of industry pro-
fessionals to share the cutting-edge findings of our ongoing
research. Our researchers have featured regularly in news
stories about the growth and development of the retail sector
in Sweden and internationally. Early recognition of emerging
trends underscores the Centre's forward-thinking approach,
as evidenced by its early appreciation of the importance of
artificial intelligence (Al) in retail. “Al is the thing that eve-
rybody is talking about at the moment,” explained Centre
Director Prof. Ulf Johansson. “We had our first seminar on
Al'in 2018!"

Global Research and Collaboration

At any one time, the Centre has been home to around 60
affiliated researchers, from a range of disciplines at Lund Uni-
versity, including ethnology, engineering and logistics, marke-
ting and management. The Centre’s researchers have actively
participated in a mulititude of international conferences,
presenting groundbreaking work globally. And in 2024 we ar-
ranged our own, the Nordic Retail and Wholesale Conference.
We have also hosted 10 international researchers who visited
Lund to participate in research, seminars, workshops, and
teaching, as well as numerous international visitors, offering
unprecedented opportunities for collaborative research and
knowledge exchange.

Acknowledgments

We at the Centre for Retail Research extend our profound
gratitude to our founding supporters, The Swedish Retail and
Wholesale Council, Hakon Swenson Foundation, and Lund
University, whose belief in our vision has been instrumental
to our success. And we could not have achieved any of this
success without the researchers, international researchers,
visitors, speakers, and industry professionals who helped to
create this excellent research environment.
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Focus on events — a SClCCtiOI‘l

MARCH - BRAND CAMP

During 2024, two researchers from the Centre for Retail Re-
search represented the Centre at the prestigious Brand Camp
conference in Obergurgl, Austria. This bi-annual mountain
conference provided a unique platform for academic ex-
change, where our team actively participated in shaping the
dynamic program. Carys Egan-Wyer delivered insights on
sustainability discourses in fashion retail, while Sofia Ulver
explored innovative perspectives on brand coolness. The
conference underscored our commitment to maintaining a
leading position in understanding emerging trends in retail
and branding strategies.

MAY - NEW PHYSICAL STOREFORMATS - HOW DO
WE EVALUATE THEM?

At an online seminar in May, Ulf Johansson (Centre for Retail
Research) talked about the results of a recently completed
research project on new physical store formats in retail. He
described the challenges new formats can pose within or-
ganizations that chooses to develop their portfolio of store
formats. He also talked about customer experience in new
store formats. Meanwhile, Zarah Rosell (Ingka) discussed
new store formats from IKEA's perspective, highlighting
what conclusions we can draw from ongoing trials. Zarah
works as a project manager with a focus on Active portfo-
lio management, which is about strengthening, developing
and transforming existing units and markets so that they are
adapted and relevant for the future in a customer meeting
and to deliver sustainable and profitable growth.

JUNE - LUNCH PRESENTATION: EFFECTS OF THE
INDUSTRY AGREEMENT FOR FOSSIL-FREE DELIVERY
The Swedish retail landscape is undergoing a revolution,
with massive growth in deliveries to consumers. John Ols-
son, Centre for Retail Research, has researched the effects
of the industry agreement for fossil-free delivery and pre-
sented his findings at a lunch seminar on 3 June. Initiated by
Swedish Commerce with the support of ASTER, the industry
agreement for fossil-free delivery is a significant milestone

on the way to sustainable e-commerce. John Olsson's re-
search focuses on identifying and describing the effects of
the agreement.

JUNE - ORESUND RESEARCH GATHERING

In June, the Centre for Retail Research hosted a one-day
conference where researchers from both sides of The Sound
presented spatial aspects of their ongoing branding and con-
sumption studies. Researchers from Lund University were
joined by colleagues from Denmark as well as a visiting re-
searcher from the Australian National University in Canberra.

JUNE - WINNING THE IN-STORE BATTLE: SHOPPER
MARKETING CASES FROM THE SHOP FLOOR

At this 60-minute webinar, we discussed the main findings
of a new report that explores how Fast-Moving Consumer
Goods (FMCG) brands can effectively use shopper marketing
to win the in-store battle in grocery stores. In the Winning
the in-store battle report, three FMCG case studies from two
industries are presented. The cases reveal that, for FMCG, the
grocery store is an excellent and effective place not only to
sell products but also to expose shoppers to a brand. During
the webinar, Ulf Johansson (Centre for Retail Research) and
Martin Mostrom (SRB-Retail House) joined the authors of the
case studies to talk about why shopper marketing is not just
about investment but about a shared focus on the shopper.
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SEPTEMBER — LONDON TRENDSPOTTING

In September, six intrepid retail researchers from the Centre
for Retail Research travelled to London to observe the latest
retail trends. Among other trends, they higlighted handbags,
flowers and desserts as important. Several subsequent publi-
cations emphasised what the Swedish retail industry can learn
from what is happening in London.

STIRLING CourT
HoTEf ——

SEPTEMBER - SYNERGIZING RESEARCH AND RETAIL
FOR INNOVATIVE COLLABORATIONS BETWEEN JAPAN
AND SWEDEN

Designed to promote scientific exchange between Japan and
Sweden, this seminar brought together researchers from Lund
University and distinguished professors from Tokyo Univer-
sity. Professor Yukio Ohsawa from the University of Tokyo
presented cutting-edge research from Japan, including his
innovators' data marketplace method, Feature Concepts with
Data Leaves, where innovation and data synergization meet.
The methods created in his laboratory have been introduced
in a large number of Japanese firms related to Data Society
Alliance and national projects, including the Initiative for Life
Design Innovation and COI-Next Open Innovation Platform.

NOVEMBER - NORDIC RETAIL AND WHOLESALE
CONFERENCE

The ninth Nordic Retail and Wholesale Conference (NRWC)
convened in Helsingborg during early November, bringing
together a diverse group of retail and logistics researchers
from multiple countries. With 144 participants registered, the
event marked a significant gathering of international acade-
mic retail expertise. Hosted by the Centre for Retail Research,
the conference—a biennial initiative of the NRWA network—
was the result of two-years of meticulous planning by Lund
University researchers Kristina Backstrom, Carys Egan-Wyer,
and Emma Samsioe. The three-day symposium provided a
critical platform for sharing cutting-edge research and fos-
tering interdisciplinary dialogue in the retail and wholesale
sector. Read more about the NRWC conference on page 8
of this report.

DECEMBER - SHOPPER MARKETING CHALLENGES
Towards the end of the year, students from the International
Marketing and Brand Management masters programme got
the chance to work with the real-life retail challenges faced
by brand and category managers at Midsona. The students
listened to detailed presentations about tea, organic spices,
dried fruits and nuts, and protein bars. They then worked
in small groups, leveraging the theories and models from
the programme to craft targeted strategies addressing each
brand's unique operational needs. Before the winter break,
they presented their findings to the Midsona brand and ca-
tegory managers.
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Future retail in focus at international research
conference in Helsingborg

At the beginning of November 2024, retail and logistics
researchers gathered in Helsingborg to present and
discuss their latest research at the ninth Nordic Retail

and Wholesale Conference (NRWC).

Interest in this year's conference was high, with a total of 144
registered participants from several different countries. This
year it was the turn of the Centre for Retail Research to host
the conference, which is organized every two years by the
NRWA network. Kristina Backstrém, Carys Egan-Wyer and
Emma Samsioe worked on preparations for the three-day
event in Helsingborg for over two years.

"The participants seemed very satisfied with the conference,
and we have had lots of exciting presentations and fruitful
discussions," said Emma Samsioe, Deputy Director.

The conference began with a workshop for doctoral students
where early years researchers could present their work and
receive valuable feedback from more experienced colleagues.
After this, a welcome reception was held in the Town Hall
in Helsingborg, where participants had the opportunity to
network and enjoy the atmosphere.

The main conference took place at Campus Helsingborg, with
presentations and discussions about the latest research in re-
tail and logistics. Several researchers from the Centre for Re-
tail Research presented new research in, among other things,
circular clothing consumption, digitization of second-hand

shopping, climate-neutral e-commerce logistics, new store
formats, retail in vulnerable areas and about e-commerce
managers.

The keynote speakers at the conference were Eleonora Pan-
tano, Associate Professor in Retail and Marketing Technology
at the University of Bristol, who discussed artificial intelligence
in retail, and Tony Sandelius, Xplore manager at Ingka Group,
who talked about Ikea's work to shape the future of retail.

"The fact that the conference is being held in Helsingborg
is very important for the city's position as a leading retail
and logistics hub. This is where research and business come
together to find solutions to future challenges in retail and
sustainable logistics flows. These are the kinds of initiatives
that drive innovation and growth in the region," said Alex-
andra Werder Hallonkvist, Head of Growth at the City of
Helsingborg.

Text: Julia Luttrup






The future of retail is always a hot topic. To
guide our research and to frame our research
and practitioner-focused activities, the Centre
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for Retail Research launched two future-orien-
ted themes in 2020. These themes continued to
guide our work throughout 2024.

Theme: Future Retail Forms

As early as 2018, the Centre for Retail Research held a
series of workshops on the future form and function
of the physical store. In 2020, we launched a new
theme that would allow us to focus on this topic in
even greater depth. Throughout 2024 we continued to
work with important questions from this theme. What
is the future of what we call retail? What will be the forms,
the governance, the offer? What influence will digitalization
wield and what elements will remain analogue? Will we travel
to stores or will they come to us? How will new store formats
fit into the customer journey?

"... new types of value are derived
from different store formats..."

This year, researchers from the Centre finalised a research
project on the evaluation of new store formats. The findings,
which suggest that new types of value are derived from dif-
ferent store formats and that different store formats fit into
different kinds of customer journeys, were published in a
report that can be found on the website of the Swedish Retail
and Wholesale Council.

Retail formats were also in focus in May, when the Centre
hosted a webinar on the future of retail and the need to deve-
lop new store formats. Ulf Johansson presented findings from
a comprehensive research project, examining the intricate dy-
namics of emerging physical store concepts. His presentation
unpacked the internal organizational challenges associated
with developing new retail portfolios and explored consu-
mer perceptions and experiences with these innovative store
formats. Complementing Johansson's academic perspective,
Zarah Rosell from Ingka offered a practical industry lens,
sharing IKEA's strategic approach to store format innovation
and insights gleaned from their ongoing experimental trials.

Several projects connected to the Centre also investigated
future retail forms in 2024. For example, a project on the in-
fluence of automation and new technologies seeks to provide
recommendations on how retailers should approach automa-
tion projects and the implementation of smart warehouses.
And several projects focus on the potential role of stores as
circular hubs in a more sustainable retail future.

Text: Carys Egan-Wyer

¥

TASTING EVENTS
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Theme: Future Consumption

The future of retail is closely related to the kinds of
consumption that will take place in the future. Current
modes of consumption - in which retail is responsible
for selling high volumes of products and services to
consumers — are not sustainable. Neither are they re-
sponsible. So how will consumption develop? What will be
important to the consumers of the future? Will sustainability
continue to shape retail offerings? How will consumer wellbe-
ing be affected by retailers? And how will technological deve-
lopments affect our ability to consume more sustainably and
in ways that benefit our wellbeing? These are the questions
that have been in focus in the Future Consumption theme.

"... these projects will help retailers
address future consumption trends in
positive and sustainable ways."

These questions are addressed in various research projects
connected to the Centre. Some focus on questions of sus-
tainability in retailing and examine, for example, how to re-
duce unnecessary volume and weight in packaging in order
to make supply chains more sustainable, how to encourage
zero emission last-mile logistics, or how to support fossil-free
deliveries and returns. Learnings from all these projects will
help retailers address future consumption trends in positive
and sustainable ways.

In June, John Olsson presented the findings of his research
into the effects of the industry agreement for fossil-free de-
livery. The industry agreement for the fossil-free delivery was
initiated by Swedish Trade with the support of ASTER, and
is a significant milestone on the road to a more sustainable
future for e-commerce.

The future of retail and consumption was also in focus at the
Nordic Retail and Wholesale Conference, which the Centre
hosted in Helsingborg in November 2024. The theme of the
conference was (re-)imagining retail and many of the Centre’s
affiliated researchers presented research that highlighted the
potential for more sustainable retail futures. Réka Tolg, for
example, described the problems of dormant garments that
fail to circulate through second-hand retail channels, Carys
Egan-Wyer discussed future best practices for e-commerce
websites that want to avoid encouraging overconsumption,
while Chattraporn Chatthong, Joakim Kembro, Ebba Eriks-
son Ahre, and Monica Mora all contributed research on how
stores should function in a more circular future.

Many of the full papers that were submitted to the confe-
rence will be part of a special issue of the International Review
of Retail, Distribution and Consumer Research on Imagining
Retail that will be published in 2025. And the future of retail
and consumption is the subject of another special issue that
will be edited by the Centre’s affiliated researcher, Hossain
Shahriar.

Text: Carys Egan-Wyer

"
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Afhliated projects — a selection

The Centre for Retail Research is as a platform for
researchers to meet and share knowledge. We arrange
research seminars and workshops as well as supporting
research networks and retail research applications from
researchers at Lund University. Below you will find a
selection of the research projects that are affiliated via
our platform.

Circular economy and sustainable consumption: The
store’s future role as a circular logistics node

Today we consume far more than our planet can handle
and society faces a major challenge in the transformation
to sustainable consumption. Retail is important to succeed
in this transition and several companies are testing different
circular models. A common denominator for these projects
is that the store plays a key role in getting close to the end
customer and enabling circular flows. In other words, the
stores are transformed to, so-called, circular logistics nodes
to handle not just marketing/selling but also online order
picking, returns handling, repairs, rentals, and second-hand
sales. Despite the rapidly increasing relevance, the area is still
relatively unexplored.

We address this gap and contribute to theory and practice
by investigating how stores can be used as circular logistics
nodes. The research project is carried out in close collabora-
tion with retailers taking a leading role in this transforma-
tion. To understand opportunities and challenges with the
circular transformation, a large number of stakeholders are
also interviewed such as municipalities, urban planners,
technology suppliers, and property owners. This enables a
deeper understanding of what is required to use and scale up
stores as circular logistics nodes. The study provides valuable
knowledge and guidance by identifying driving forces, chal-
lenges, and solutions, as well as insights into how workplaces,
processes and technology are changing to support circular
flows. It also contributes to knowledge of how the surroun-
ding society is affected and can contribute to facilitate the
transformation towards sustainable consumption and circular
economy within retail.

Participants: Joakim Kembro, Ebba Eriksson, Monica Mora
Chaves

Duration: 2023-2026

Funder: Hakon Swenson Foundation

Changing consumption in times of crisis: Effects of
rising food, energy and housing prices

In recent times, we have seen sharply rising prices, e.g. for
food and energy, and higher interest rates, which have ero-
ded consumers' purchasing power. The project will study how
these price rises affect food consumption. Detailed scanner
data will be used to study consumption shifts within and
between product groups, for consumers in different regions
of Sweden. For example, how have price rises affected the

sale of Swedish-produced and organic goods.

Participants: Jonas Nordstrém, Christian Jérgensen, Rebecca
Sward

Duration: 2023-2025

Funder: The Swedish Retail and Wholesale Council

Transformed logistics networks for circular economy
and sustainable consumption in Swedish retail

Circular retail involves a number of new flows, for example
second hand and repairs, for which current logistics networks
with associated warehouses and information systems are not
designed. The transformation to circular retail means that the
customers not only consume but also become a kind of supp-
lier. Companies must therefore adjust their logistics for new
flows and activities such as: pick-up and delivery of goods;
inspection, quality assessment, handling and storage of used
items; as well as the sale, rental and/or delivery of repaired
products. To succeed in the transformation to circular retail,
retailers are faced with several questions such as how circular
material flows should be designed, and which material hand-
ling nodes are needed to handle different circular flows.

This project addresses these challenges and investigates how
logistics networks should be designed and what types of
material handling nodes and information systems that are
required to support a transformation to and scale-up of
circular retail.

Participants: Joakim Kembro, Ebba Eriksson
Duration: 2023-2025
Funding: The Swedish Retail and Wholesale Council

Fossil-free deliveries: Industry agreement for e-com-
merce

In the autumn of 2021, ten e-commerce companies and ten
transport carriers gathered for a workshop to discuss the con-
ditions for forming a common definition of what a fossil-free
delivery is. A year later, an industry agreement was finalized
and available for endorsement at Svensk Handel. Becoming
part of the agreement is free of charge and is based on an
agreement between e-retailers and transport carriers, which
in turn makes it easier and more transparent for consumers
who e-shop to choose a fossil-free delivery. The industry agre-
ement for fossil-free deliveries clarifies the concept of fossil-
free delivery and requires that other environmental concepts
used at check-out be removed. A few exceptions are made
for certifications such as the Nordic Ecolabel’s upcoming label
for sustainable e-commerce transports.

To transform e-commerce into a sustainable system, more of
this kind of collaboration is needed, where engaged traders
and transport carriers join forces. Hopefully, the industry
agreement for fossil-free delivery is the first of many joint
concrete policy initiatives for more sustainable e-commerce.
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Projekt participants: Daniel Hellstrom, Josephine Darlington,
Klas Hjort, Kristoffer Skjutare

Project duration: 2021-2024

Funder: Swedish Government Agency for Innovation Systems
(Vinnova)

Transport efficiency and fill ratio: Analysis and action
proposals for increased resource utilization

The overall goal of the entire project is to develop and
operationalize appropriate, reliable, accessible and cost-
effective efficiency measures (key figures) for an analysis of
the Swedish freight transport system. These key figures will
be developed taking into account the varying conditions of
different subsystems and the different needs and roles of
different stakeholders. The overall goal of the project is to
generate new and vital knowledge that facilitates a reliable
evaluation of the Swedish freight transport system’s transport
efficiency and efficiency potential, as well as the development
of models and tools to study effect relationships as a basis for
policy measures for increased sustainability.

Project participants: Daniel Hellstrom, Henrik Palsson, Jes-
sica Wehner, Sara Rogerson, Vendela Santén, Dan Andersson,
Marta Gonzalez-Aregall

Project duration: 2021-2026

Funder: The Swedish Transport Administration

National initiative for sustainable e-commerce: Acce-
lerate innovation

To be able to achieve the sustainable development goals,
there is no doubt that we need to transform e-commerce into
a sustainable system. Individual efforts are not enough. We
need changes at the system level. We also know that innova-
tion are crucial for tackling this global and complex societal
challenge. To be able to achieve these comprehensive system
changes, there must be national coordination of efforts to
accelerate innovation. The aim of this initiative is to create a
successful arena for collaboration and a competence centre
for sustainable e-commerce.

Project participants: Daniel Hellstrém, Josephine Darlington,
Klas Hjort, Kristoffer Skjutare

Project duration: 2021-2024

Funder: Swedish Government Agency for Innovation Systems
(Vinnova)

Towards zero emission last mile distribution in omni-
channel retail

Last mile logistics is an emerging research area with gro-
wing interest from scholars and practitioners, especially over
the past five years. The rapid growth is mainly driven by in-
creasing urbanization and population growth, e-commerce
development, changing consumer behavior, innovation, and
growing attention to sustainability. Many definitions of last
mile logistics exist, yet a common view is that it concerns
the last stretch of the supply chain from the last distribution
center to the recipient's preferred destination point.

The last mile is often described as one of the most expensive,
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inefficient, and polluting parts of the supply chain. Therefore,
a fast and efficient transition towards more sustainable last
mile distribution is required. Little is known about the transi-
tion towards zero emission last mile distribution, therefore
a more comprehensive understanding of this transition is
required. The aim of this dissertation project is to contribute
to enhanced understanding of the transition towards net-zero
emission last mile distribution in omni-channel retail and its
effects.

Project participants: John Olsson, Daniel Hellstrém, Henrik
Palsson
Project duration: 2018-2024

New formats for the physical store of the future: How
to evaluate and manage new store formats

This project’s departure point is that the physical store is
changing and a growing number of retail chains are expe-
rimenting with new store formats, such as show rooms,
pop-up stores etc. These concept stores are a complement
to traditional stores and they allow retailers to tailor their of-
ferings to customer needs. Store performance is traditionally
evaluated on the basis of sales but new format stores need to
be evaluated and managed according to different variables.
But which ones? And how? This project will answer these
questions by studying new and established retail chains and
their customers in Sweden and in the United Kingdom.

Project participants: Ulf Johansson, Jens Hultman, Steve Burt,
Carys Egan-Wyer

Project duration: 2019-2024

Funder: The Swedish Retail and Wholesale Council

Towards sustainable supply chain practices - Investiga-
ting packaging efficiency

The purpose of this project is to highlight the volume and
weight losses created by packaging and occurring along the
entire supply chain, and make assessments of their magni-
tude.

Project participants: Noor Faizawati Badarudin, Daniel Hell-

strom, Henrik Palsson
Project duration: 2019-2024
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The Centre’s Publications

Opver its 11 years of existence, the Centre has published
several books and popular scientific reports, and it has
also funded six doctoral theses (partly or in full). This
in addition to the hundreds of journal articles written
by our affiliated researchers.

BOOKS

Johansson, U. (Ed.) (2018). Framtidens Fysiska Butik:
Digitalisering, upplevelser och hallbarhet. Lund: Lund
University (Media-Tryck).

Backstrom, K., Egan-Wyer, C., & Samsioe, E. (Eds.) (2023).
The Future of Consumption: How Technology, Sustaina-
bility and Wellbeing will Transform Retail and Customer
Experience. Palgrave Macmillan.

REPORTS

Hultman, J., Fuentes, C., Hjort, K., Johansson, U. & Tarnov-
skaya, V. (2017). Handeln rustar fér multi-kanal. Swedish
Retail and Wholesale Council’s report series 2017:1.

Fredriksson, C., Svingstedt, A., Backstrom, K., Derwik, P.,
Fuentes, C. & Rehncrona, C. (2017). Kunniga kunder stal-
ler nya krav pa handeln. Swedish Retail and Wholesale
Council’s report series 2017:2.

Olsson, A., Elg, U., Hultman, J., Johansson, U., Batingan Pa-
redes, K. M., Rehncrona, C., Svingstedt, A. & Welinder, A.
(2019). Innovation i handeln. Swedish Retail and Wholesale
Council’s report series 2019:4.

Fredriksson, C., Anselmsson, J., Aslan, D. U., Fuentes, C.,
Kallstrom, L. & Thufvesson, O. (2019). Retail Destination:
Centrum for handelsforskning vid Lund University.
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